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As we glide into 1937, the broadcasting industry may look 
back upon the past twelve months as the most successful 
in its brief but stimulating career. As one of the many in- 
dependent stations which have shared in this success, 
WOR believes it is a propitious time to mention, for what- 
ever it may mean to you, that more than 225 people with 
products to sell have sallied into WOR during 1936 result- 
ing in an increase in time-billings of more than 30% over 
that for 1935. And for the benefit of Mr. Boreits who 
consistently squawks, “Sure, I like yer percents, but the 


papers allus gimme agate lines,” 


we shall delve into our 
increase in hours; i.e., sponsored “space” sold. In hours, 
then, people with products to sell bought 2886 for 1936 
from WOR, compared with 2525 for 1935. And when the 


bills were sent on to them—boy, what buys they made! 


















XG MATTER WHAT YOUR PRODUCT... 


‘lime 


Sell It! 


Valuable broadcasting hours 
are available on the NBC Blue and 
Red Networks 


Many advertisers have been under the im- 
pression that radio time on the Blue and 
Red NBC networks was all sold out. This 
is not strange, in view of the program pref- 
erence which the NBC networks have so 
notably established. But— 

We wish to announce that there still re- 
main certain advantageous day and night sales 
hours for advertisers who seek an habitual 
listener audience numbered in the millions. 

This tremendous NBC audience is the 
most valuable asset a medium can offer an 
advertiser. It was created and held by one 
thing only —the best delivery of the greatest 
number of the most popular programs. NBC 
networks continue to guarantee this long 
head start toward sales to every advertiser, 


large or small. 
RCA presents the Metropolitan Opera 
every Saturday afternoon. And “Magic 


Key of RCA” every Sunday 2 to 3 P.M., 
E.S.T. Both on NBC Blue Network. 


NATIONAL BROADCASTING 
COMPANY, INC. 


A Radio Corporation of America Service 


NEW YORK - CHICAGO + WASHINGTON - SAN FRANCISCO 
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‘The Money Is Here for 


Aggressive Advertisers 


















HEELS of New England industry 
are turning faster. Payrolls are up. 
Retail sales are up. Per capita savings 
hold their substantial lead over other 
ections of the country. 

This is a market worth your most inten- 
sive cultivation ... and The Yankee Net- 
work provides the intensive medium for 
igging into this rich area in the very sec- 
ions where mass appeal can produce 
Mass buying. 

Eleven popular stations key your efforts 
the tempo of aggressive selling necessary in this This eleven-station audience is made up of NBC 


arket. Their intensive listening areas include every Red Network listeners, Yankee Network's news 


portant spot on the New England sales map. audience, its play-by-play sports fans and the listen- 





ers to its many other sparkling locally produced 

WNAC Boston WLBZ Bangor shows. 

WTIC Hartford WFEA Manchester It all adds up to the largest New England audience 

WEAN Providence WSAR Fall River you can possibly reach. 

WTIAG Worcester WNBH New Bedford Every station counts. Their combined strength and 

WCSH Portland WLLH Lowell appeal provide the powerful sales impact you need in 
WICC Bridgeport—New Haven order to share substantially in New England's tremen- 





dous retail turnover. 


THE YANKEE NETWORK, INC. sostonomassachuserrs 











EDWARD PETRY & CO., INC., Exclusive National Sales Representatives 
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Hamlet, Act 1, Scene 4 


A new generation gives new meaning to Shakespeare. 


“The Air..../” It is now a concert-hall, a herald of news, a public 


forum, a field of sport, a hall of learning, a carnival of music, of 


laughter. All the world’s its stage, and all the nation its audience. 


In an instant it spans a continent, knitting town and city and 
farm together. Into millions of homes, it brings the world’s work 


and the world’s play, the world’s voice and thought and drama. 


Today’s Air is bright with magic Shakespeare never dreamed of, 


summoned at the will of the listener... and the touch of a dial. 


’ 


COLUMBIA BROADCASTING SYSTEM 


Leslie Howard as Hamlet 
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THIS YEAR MAKE SURE 
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ICH man, poor man, beggar man, 
thief—1937 is going to be pretty 
much what each of us makes it. 
For our part, we pledge ourselves to help 
make it the best year in history for our 
stations and our stations’ customers. 


How? By an even more intensive applica- 
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ing radio pay — by continued allegiance 
to the idea that hard, loyal, intelligent 
work for you is the surest guarantee of our 


own satisfaction and success. 


High words and a high ideal. But we call 


you to witness our sincerity through all 
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Broadcast Advertising in 1936 and 1937 


PROGNOSTICATION is a risky 
art, combining equal portions of 
luck and judgment with a season- 
ing of fact and experience. What 
will be the story of radio adver- 
tising during the coming year de- 
pends not only upon current trends 


_and opportunities, but even more 


upon the manner in which the 
rank and file of the medium capi- 


| talizes upon them. 








There also is ever present the 
possibility of some innovation 
which will set the new fashion for 
broadcasting to follow. These are 
the dynamic elements which insert 
a constant “if” into the picture and 
which necessitate leaving the seat 
of the scientist when one assumes 
the mantle of the prophet. 


Onward and Upwerd 


A CONTINUED growth of broad- 
cast advertising volume may be 
expected during the coming year. 
Though complete information is 
yet to become available it seems 
that radio advertising in 1936 ex- 


| perienced a gain of no less than 


19% over the previous year. As- 
suming growth in 1937 at even 
half that rate, a total volume in 
the neighborhood of $125,000,000 
may be expected. Volume here is 
stated on the basis of the one-time 
rate conventionally employed by 
media for this purpose. 

The preceding prediction is made 
on the basis of an estimated total 
volume for 1936 of $114,400,000. 
This estimate is based upon data 
for the first ten months of the 
year, and also contains an upward 
readjustment of NAB local broad- 
cast advertising volume, the neces- 
sity of which was revealed in the 


teeent Bureau of Census report on 


the radio broadcasting industry. 


\It should be noted that the read- 
justment is based upon incomplete 


data and represents merely a ten- 
tative estimate. However, it is the 
best possible at the present time 


and at least presents a better pic- 


ture of total broadcast advertising 
and of the relative importance of 
various portions of the medium 
than otherwise could be secured. 
Estimated broadcast advertising 
Volume for 1935 and 1936 (gross 
time sales) on the basis of read- 
Justed local volume is as follows: 


N 1935 1936 
at. Networks ____ $50,067,686 $59,000,000 
» Networks ____ 1,110,739 1,400,000 
at. Non-network 17,000,000 23,000,000 
LS rae 27,500,000* 31,000,000 





linen inate $95,678,425. $114,400,000 




















By HERMAN 


S. HETTINGER, Ph.D. 


| Assistant Professor of Marketing, University of Pennsylvania 
Estimated Volume of $114,400,000 Last Year May Rise 
To $125,000,000 or More During the Current Year 
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Of even greater interest are the 
probable developments with regard 
to various portions of the medium. 
National network advertising will 
continue to gain, though the rate 
at which it will do so depends uvon 
a number of highly speculative 
factors. 

National network volume was 
the first to recover from the set- 
back which radio advertising re- 
ceived in 1932 and 1933 as a re- 
sult of the depression. Network 
advertising experienced a gain of 
35.3% in 1934 over 1933, and of 
17.4% in 1935 over the preceding 
year. The increase for the year 
just closed will probably be be- 





*The method used in readjusting the 
local figure was as follows. The Census 
report gave a total 1935 local volume as 
$26,074,000. This was on a net sales basis, 
i.e., after any discounts granted for length 
of series or number of broadcasts had been 
deducted, but before agency commissions 
had been subtracted. Query among the 
trade revealed that the assumption of a 
10% differential between gross and net 
sales in the local field was probably a sound 
one, as far as programs were concerned. 
Further allowance was then made for the 
large amount of local volume represented 
by announcements concerning which judg- 
ment as to the average differential was 
less clear-cut. In order to err on the side 
of conservatism, therefore, it was decided 
to assume no more than a 5% differential. 
The national non-network figure was left 
unchanged, since careful checking showed 
it to reveal a reasonable relationship to 
the Census net sales figure for the same 
class of business. Estimates are based 
upon NAB monthly reports. 
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tween 15% and 18%. It should be 
noted that a portion of this evenly 
maintained rate in the past two 
years has been the result of the 
entrance of the Mutual Broadcast- 
ing System into the national net- 
work field. Had this not occurred, 
the tendency toward a slower rate 
of increase would have been more 
pronounced. 


Crowded Schedules 


CONGESTION of the older na- 
tional network schedules during 
the evening hours also tends toward 
a slower rate of network volume 
in the future. In November, 1936 
time sold on CBS and NBC Red 
and Blue networks after 6 p. m. 
represented the following percent- 
ages of total quarter-hour periods 
available during the week: 6-7 p. 
m., 33%; 7-8, 64.3%; 8-9, 80.4%; 
9-10, 82.0%; 10-11, 54.7%. 

On the other hand, a number of 
equally important forces tend 
toward a continued growth of net- 
work advertising volume. There 
has been a decided trend toward 
increased use of daytime hours, 
movement which can be expected 
to continue throughout the entire 
medium during the coming year. 
This tendency has been partly the 
result of evening congestion and 
partly the outgrowth of increased 
appreciation of the value of morn- 
ing hours, and more recently of 
afternoon periods. In the case of 


NBC daytime volume during the 
first 10 months of 1936 increased 
nearly eight times more rapidly 
than did evening volume. The CBS 
daytime increase has also been 
pronounced. ; 

Another tendency which is con- 
ducive toward increased network 
advertising volume is the trend 
toward the use of large numbers 
of stations by advertisers. CBS 
and NBC both have experienced 
this upsurge, the average station 
hookup in the case of CBS having 
increased from 34 to 47 stations 
during the past year. Continued 
prosperity and resumed buying in 
all markets should cause the con- 
tinuation of this trend in 1937. 

Probably the most important 
force motivating toward a_ sus- 
tained rate of growth of network 
advertising volume is the decided 
veering toward year-around broad- 
casting particularly in evidence in 
1936. This trend pertains to the 
entire broadcasting medium. The 
seasonal decline was consistently 
less in the period June to August 
during 1936 than in any previous 
year. ; 

An important factor toward in- 
creased summer volume on net- 
works is the desire of advertisers 
to continue their control of choice 
hours. The demand for broadcast- 
ing time and the inexpansibility of 
the broadcasting day is bringing a 
decided “preferred position” aspect 
into network broadcasting. It has 
been at least one of the factors 
which caused a number of com- 
panies to continue broadcasting 
during the summer of 1936 through 
supplanting their usual winter 
shows with lighter and less preten- 
tious entertainment. 


Types of Sponsorship 


INTERESTING and important 
trends may be expected in network 
sponsorship. It seems certain that 
1937 will be characterized by a 
much more diversified sponsorship 
of network advertising than at any 
time in radio history. This already 
has manifested itself in the fact 
that the miscellaneous group in the 
classification (this service uses 45 
classifications in all) amounted in 
the first ten months of 1936 to 
$1,960,429 as compared to $99,728 
for the corresponding months of 
the preceding year. Other princi- 
pal groups to show gains included 
jewelry, office supplies and struc- 
tural fixtures, all of which more 
than doubled 1935 volume. 
Indications are that the estab- 
lished network advertisers such as 
the food and automotive industries, 
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will increase their network radio 
expenditures at a declining rate. 
Food beverages, whose volume de- 
clined in 1935 as compared to the 
preceding year and which seem to 
be completing 1936 with a 50% 
gain in volume; tobacco, which re- 
vived its heavy network expendi- 
tures during the past year; and 
soaps and kitchen supplies, one of 
the leading gainers in volume in 
both 1935 and 1936, are to be 
watched during the coming year 
with particular interest. 

Interesting developments also 
may be expected in network struc- 
ture during the coming year. There 
may be some slight continuation of 
the trend toward increasing the 
number of stations affiliated with 
networks to secure better market 
coverage. More important will be 
the continuation of the battle for 
the control of stations in key mar- 
kets, especially by means of net- 
work lease or purchase. 

Regional network volume should 
continue to increase rapidly dur- 
ing the current year. Regional ad- 
vertising in 1936 will probably 
show a rise of between 35% and 
40% above the previous year’s level 
when complete data is available. A 
number of factors will assist in the 
further development of regional 
network volume. 

There had been a marked in- 
crease in the number of regional 
networks available to advertisers 
during the past year, and some 
further increase may be expected 
during 1937. There also seems to 
be the beginning of a tendency 
toward the rationalization of re- 
gional network structure, in that 
stations are being grouped more 
intelligently in relation to market 
areas. This is most necessary if 
regional network advertising is to 
prosper to its full potentialities. 

Improvement in regional net- 
work facilities also has occurred 
during the past year and may be 
expected to continue at even great- 
er rate during 1937. There is a 
definite tendency: to set up perma- 
nent wire connections on the part 
of regional networks and to ex- 
pand facilities in other ways. 


Value of Regionals 


ADVERTISERS are beginning to 
become aware of the value of re- 
gional networks as a means of 
reaching particular market areas 
with programs of special appeal. 
Sponsorship of football games in 
various such areas especially has 
indicated the possibilities in this 
respect. The most interesting an- 
gle of this situation seems to be 
the increasing tendency to view re- 
gional networks not as a testing 
ground or supplement to other ef- 
fort, but as a medium in their own 
right. This tendency to view radio, 
not as a single medium, but as a 
number of specialized media deal- 
ing in sound—national networks, 
regional networks, various classes 
of stations—is one of the healthiest 
and most important trends taking 
place among advertisers today. 
National advertisers probably 
will continue to be the most im- 
portant regional network users 
during the coming year, except 
where the area covered by the net- 
work trends to be particularly far 
removed from the principal market 
areas and to represent a_ highly 
self-contained unit so that regional 
distributors loom particularly im- 
portant. The regional advertiser 
market is a more difficult one to 


(Continued on page 66) 


Creation of Economic Sections 


In the FCC Again Indicated 


Dr. Hettinger Retained by Federal Body to Make 
Report on Evidence Taken at October Hearings 


FURTHER indication that deep 
thought is being given to creation 
of an “Economic Section” by the 
FCC to consider market and social 
factors in broadcast allocations 
was given with the disclosure Dec. 
28 that the FCC Engineering De- 
partment has retained Dr. Herman 
S. Hettinger, assistant professor 
of marketing of the University of 
Pennsylvania, for a 30-day tempo- 
rary period to summarize evidence 
adduced at the October “allocation 
hearings”. 

Approval of Dr. Hettinger’s re- 
tention, it was learned, was given 
at the last full FCC meeting on 
Dec. 16. He will report direct to 
Chief Engineer T. A. M. Craven 
on economic aspects of broadcast 
allocations, with particular refer- 
ence to the voluminous testimony 
along that line presented during 
the informal engineering confer- 
ence on allocations which ran from 
Oct. 5 to 21. 

Meanwhile, it was understood 
that the Engineering Department 
had about completed its report on 
the hearings and is now smoothing 
over rough edges, preparatory to 
presentation to the three-member 
Broadcast Division. Presumably, 
the effort is to have the report in 
the hands of Chairman Sykes and 
of Commissioners Prall and Case 
prior to Jan. 5, when the division 
reconvenes after its holiday re- 
cess. 


Market Factors 


DR. HETTINGER, recognized as 
one of the foremost authorities on 
broadcasting economics, is now en- 
gaged in the preparation of his 


report. It will be submitted to 
Chief Engineer Craven, who in 
turn is expected to submit the 


findings to the Broadcast Division. 
In the Engineering Department’s 
basic report, to be signed jointly 
by Chief Engineer Craven and An- 
drew D. Ring, assistant chief en- 
gineer in charge of broadcasting, 
it is anticipated that economic fac- 
tors in allocations will be taken 
into acccunt in a general way. For 
some time it has been known that 
cursory consideration was being 
given to a plan for an “Economics 
Section”, within the Engineering 
Department, on broadcast matters 
so that market factors could be 
taken into account along with en- 
gineering and legal factors in allo- 
cations of facilities. 

With Dr. Hettinger’s retention, 
the deduction was that this factor 
is becoming more important. His 
tenure, it is understood, requires 
that his report be submitted by the 
middle of January at the latest. 
Compensation for the assignment 
is in the neighborhood of $18 per 
diem, being based upon an expert’s 
civil service status of $6,500 an- 
nually. Presumably, upon the data 
submitted, and the analysis of sta- 
tistics presented during the alloca- 
tion hearings, the division will be 
in a better position to gauge the 
advisability of setting up the pro- 
jected economics section. 

What the Engineering Depart- 
ment will report on the basis of 
the hearings is of course, conjec- 
tural. The sentiment about the 
Broadcast Division, as sounded out 
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by BroapcasTING following the 
hearings, appears to have centered 
upon reduction in the number of 
clear channels from the original 40 
to about 25. However, not less than 
10 of the original 40 already have 
been “broken down”, and the fact 
that part-time operation prevails 
on three of the remaining five 
tends to indicate that there will be 
duplication on at least that num- 
ber. 

Superpower of 500,000 watts on 
clear channels appears to present 
the greatest problem. Much techni- 
cal testimony was adduced during 
the hearings in support of higher 
power all down the line, and the 
weight of opposition against super- 
power was on economic and social 
grounds. Consequently, that issue 
probably will rest with the Divi- 
sion as one of policy rather than 
strictly of engineering. More power 
for channel-sharing stations, mea- 
sured in proportion to the cover- 
age job expected of them, also ap- 
pears a logical development, with 
the evident policy that of consider- 
ing all situations on their respec- 
tive merits. Recommendations made 
during the hearings that there be 
more than three classifications of 
stations—such as clear, regional 
and local—also appear to be looked 
upon with favor and there is a 
strong possibility that perhaps a 
half-dozen classifications, or even 
more, will result. 

In addition to clear channels, 
there is thought of a duplicated 
clear channel group; of several 
classes of regional channels and 
local channels, with greater pow- 
ers; of eliminating the present 
“special broadcast” group in the 
1500-1600 ke. range eatin. 
and substituting for them a regu- 
lar 10 ke. instead of 30 ke. separa- 
tion, with stations of possibly 1,000 
or 5,000 watts at night or both. 

Extra holidays proclaimed for 
government employes over Christ- 
mas and New Years tended to slow 
up preparation of the Engineering 
Department’s report. Originally 
the hope was to have it presented 
by Christmas. Now, however, the 
over-holiday recess vrobably will 
necessitate delaying that until 
prior to Jan. 5 reconvenine of the 
agency. It is still hoped, however, 
to promulgate the proposed new 
rules prior to spring [BROADCAST- 
ING Dec. 1 and 15]. 





Barnsdall Back on Air 


BARNSDALL REFINING Corp., 
Tulsa (petroleum products) re- 
turned to the air Dec. 19 on 8 CBS 
stations in the Midwest (KRNT, 
WOWO, WISN, WCCO, KOMA, 
KMOX, KTUL, WBBM, KFAB, 
KMBC), Saturdays, 10:30-11 p. m., 
with a program Courteous Colonels 
and an orchestra under the di- 
rection of George C. Baum, con- 
ductor of the Tulsa Symphony, 
as well as a chorus of 60 male 
voices. The broadcast, originating 
from Convention Hall, Tulsa, 
through KTUL, is signed for 13 
weeks with CBS reserving the 
privilege of a 14-day cancellation 
clause. Cooperative Adv. Inc., Tul- 
sa, placed the account. 
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Avalon Cigarette Test 
On Two-Station Hookup 


Present News of Labor 
BROWN & WILLIAMSON To. 
BACCO Co., Louisville, is testing 
a labor news program on a hook. 
up of WOL, Washington, anj 
WEVD, New York, to promote Avg. 
lon cigarettes, a nationally dis. 
tributed brand. The program is jn) 
addition to the Jack Pearl serie” 
on NBC-Blue, Mondays, 9:30-10 D. 
m., for the sponsor’s Kools an 
Raleighs. 

The radio promotion for Avalon 
was launched at the recent Amer. 
ican Federation of Labor conven. 
tion when four quarter-hours were 
bought on a hookup of WDA, 
Tampa, WIL, Philadelphia, WOL 
and WEVD, with Chester Wright, 
head of Chester Wright & Aggo. 
ciates, Washington industrial re. 
search bureau, as commentator, 

In the two-station 13-week test 
series, broadcast Fridays, 10:30-45 
p. m., Mr. Wright also is commen. 
tator, usually supplementing the 
program with short interviews,” 
Emphasis is placed in commercials 
on the fact that Avalons are 100% ° 
union made. This angle is featured 
because leading cigarette makers 
are said not to use the union label. 

Brown & Williamson is_ using: 
spotlights in New York labor pub. 
lications to promote the series and, 
plans to adopt the same plan in| 
Washington. The sponsor started 
Dec. 14 to insert the union label 
angle into the Jack Pearl commer. 
cials. The WOL-WEVD series is 
placed direct but if the test blos- 
soms into a full-fledged network! 
series, it is understood that Batten,| 
Barton, Durstine & Osborn Ine. 
New York, the B & W agency, will 
place the time. : 

Morris Novik, program director 
of WEVD, collaborated with Mr. 
Wright in planning the labor series 
and also handled audience promo- 
tion. 











Milk Dealers Using Radio| 


For Good-Will Campaign’ 


TO AROUSE public appreciation 
of service and facilities of milk 
producers in the Washington, D. 
C., area, Maryland and Virginia 
Milk Producers Assn. on Dee. 14 
started an intensive promotion 
campaign by radio, supported by; 
other media. Apple Creek News, 
a 15-minute thrice-weekly serie: 
started Dec. 14 on WJSV, Wash- 
ington, for 13 weeks. 

Another program, titled Spell: 
ing Bee, with numerous _schools 
and organizations participating, 
was to follow and a third series, 
to be placed on WRC, is scheduled 
to begin early in January. A news 
paper schedule, with semi-comi 
appeal, started late in December.) 
Commercial copy is designed t 
promote good-will for milk produc: 
ers in the face of a rise in_milk 
price. Henry J. Kaufman, Wash 
ington agency, is directing the 
campaign. 








New Insurance Series 
NORTH AMERICAN Accident In- 
surance Co., Newark, on Jan. 1 
will start Gabriel Heatter, news 
commentator, in a new series of 
programs on Jan. 10, on WOR, 
Sundays, 9:45-10 p. m. Franklin 
Bruck Adv. Corp., New York, 
the agency. 
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he Care and Feeding of Sponsors— 
NURSING THE ROARER AND WEEPER 


By DON SHAW 


Assistant to the President 
McCann-Erickson Inc. 


ANY learned articles have 

been written by advertis- 

ing’s elect concerning the 
selling technique of the poor space 
peddler. Essays on the futility of 
most sales presentations have ap- 
peared as spots before the reader’s 
eyes in practically all business 
publications. These scornful blasts 
or tolerant sermons, however, have 
always concerned themselves with 
newspaper, magazine, or trade 
paper reps— but now our more 
prolific critics are catching up with 
the boys who peddle time on the 
air and the broadcast salesman is 
about to be told that he is of prac- 
tically no use to the advertising 
gentry. 

Time, then, to follow the old sys- 
tem of attacking the attacker. Let’s 
take a round or two out of the 
critics before they have a chance 
to wax too rhetorical. 

For quite a few years it was my 
privilege to sell and help sell the 
master minds of the advertising 
field time on the air. As far as I 
can recollect, the initial selling 
consisted chiefly in persuading the 
advertiser that the only time spot 
you had left open was just what 
he should have anyway. There 
were a few other problems such as 
station availability, studios, tickets, 
rehearsal times, special line 
charges, announcers, clearance of 
musical numbers, legal clearances, 
continuity and commercial approv- 
als, and so on—but all these paled 
into insignificance in the face of 
the real sales job—the effort to 
keep the customer on the track and 
away from the jitters. 


Learning to Take It 


PLEASE note that there are no 
quotation marks around that word 
jitters. The word—and the disease 
—are so common in broadcasting 
that it needs no quotes. 

Have you ever noticed how 
quickly the boys in the radio busi- 
ness get gray around the temples? 
It comes from trying to figure out 
why it is that otherwise sane, dig- 
nified and regular gentlemen sud- 
denly develop serious mental and 
temperamental disturbances the 
minute they get within a city block 
of radio. Many an iron-clad will 
of a deceased advertising man 
could be successfully contested had 
the contestant a sound-track film 
of this same deceased as he ap- 
peared in che business offices or 
studios of a broadcasting company. 

Everyone who has been connect- 
ed with the broadcasting business 
has encountered this Jekyl and 
Hyde act, yet has been forced to 
act the part of the good salesman 
aid take it. For the sake of the 
buyer as well as the seller, it 
seems only fair that a story be 
written from the side of the gray- 
haired boys. Permit me, then, to 
delineate the buying groups as 
they make their way into the offices 
of the harried radio man. 

_The buying and negotiating tech- 
niques about to be ccvered are 
not exaggerated. Should anyone 
read this article and take excep- 





THE dream of all serfs to the modern 
industrial system is the day when oppor- 
tunity knocks and offers the chance to 
explode a few gripes that have rankled 
in a sensitive soul for many years. Radio 
salesmen, some say, occasionally en- 
counter situations that challenge the 
elasticity of their sweet dispositions. Don 
Shaw led the harassed life of the sales- 
man—he was Eastern Sales Manager of 


NBC for five years—before he heard the 
call to service and accepted a summons 
from another parish. Now he can talk 
—and does—about sponsors and such. 





DON SHAW 





tion to it, it will only go to prove 
the soundness of the Cinderella and 
the slipper theory. With this brief 
warning, caveat emptor, and pick 
your own class. 


* % * 


THE I WANNA VICE - PRESI- 
DENT—Nothing is so completely 
maddening to a salesman trying to 
do a sincere job for a client or 
agency as the officious official who 
stands on his title and insists on 
seeing no one less than a vice- 
president—no matter how trivial 
the matter under discussion may 
be. If the “I wanna” type only 














knew it, he gets nowhere by these 
demands and accomplishes nothing 
save further delays while the vice- 
president who has been cornered 
tries to get the complete story— 
getting it, just incidentally, from 
the salesman who has been passed 
by. 

Many, many times I have wit- 
nessed the strange and fearful 
sight of the radio buyer working 
himself up into a case of near 
apoplexy because he could not get 
a vice-president on the phone while 
the salesman stood patiently by 
with the answer to the question. 
This sort of “it’s beneath my dig- 
nity to deal with a mere salesman” 
attitude fools no one—except him 
of the tender dignity, and accounts 
for a fearful waste of time. Radio 
actually has sales policies these 
days, and vice-presidents actually 
back up the salesman’s word. Those 
worthies who still insist on wear- 
ing a top hat are just being very 
dull boys. 


* * * 


THE WEEPER — Inasmuch as 
most radio programs have their 
theme songs, why not consider the 
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rich possibilities of assigning theme 
songs to the radio buyer? For our 
next type, the Weeper? Oh, “Hearts 
and Flowers” or “Lead Kindly 
Light”. To paraphrase Father 
Divine, this well known genius of 
the radio buying field uses the 
ad of: Weep! It’s wonder- 
ul! 


Entering your office with a fa- 
cial expression that would make 
Shakespeare’s Doleful Dane posi- 
tively Falstaffian in comparison, 
the Weeper seats himself near your 
desk, gazes moodily out the window 
(if any) and sighs. Knowing full 
well that what he seeks is against 
every rule that has ever been ap- 
plied to radio, he still counts on 
stirring your sympathy to the rule- 
breaking point in order that he 
may not lose the account. The ac- 
count that keeps the wolf from his 
very door. The account that he 
has carefully nurtured through the 
years and brought to advertising 
puberty. And now—now, stark 
disaster stares him in the face un- 
less you allow him to fulfill the 
promises that he was forced to 
make the advertiser—promises, be 
it said, that can be kept only by 
wrecking the whole structure of 
broadcasting. 

“It is the exception that proves 
the rule, Mr. Zilch,” he intones in 
a tear-choked yet manly voice. 
“The great broadcasting interests 





can surely afford to be tolerant of 
the unique problems that confront 


me.” For a moment, your sympa- 


thies are stirred—but only till you 
consider the Pandora’s Box of Ra- 
dio’s evil spirits that such leniency 
would open—and you then sit back 
and beat the Weeper at his own 
game. You match his every mood. 


Moans, groans, and dire despair 
come to your aid, and the Weeper 
soon finds himself being ushered 
out in a manner that Frank Camp- 
bell or Steve Merritt might well 
envy. 
* * * 

THE ROARER—And can you hear 
him coming! Your secretary is 
usually thoroughly cowed, if not 
insulted, as she shows him in from 
the reception room. Working along 
the lines that a loud voice denotes 
power of mind as well as lung, this 
specie of radio buyer is really 
very simple to handle—you just 
yell louder than he does. Of 
course, there are a few minutes 
when the very walls tremble and 
the roof quivers, but the Battle of 
Vocal Cords doesn’t last long, be- 
cause the Roarer talks himself 
right out of his own question. 

Another efficient way of handling 
the Roarer is to get him in an of- 
fice with the door closed. This dis- 
concerts him and defeats his pri- 
mary purpose in that he cannot 
impress the general public with 
what a hell-cat he is by addressing 
the poor salesman in a voice that 
the late Joe Humphries might well 








envy. Without a visible audience, 
his screams seem flat to him and 
he is soon reduced to a grumble. 

* * 


THE LOOP-HOLER—Here, gentle- 
men, is a tough proposition. This 
is the bird who goes to the movies 
only for the purpose of finding lit- 
tle flaws or slips in the production. 
This is the reader who misses the 
story in his search for misplaced 
commas and split infinitives. This 
is the man who wastes $300 worth 
of time finding one more trick to 
play on his income tax blank, with 
a resultant saving of 78 cents. This 
is he who slyly interprets your 
sales policies to fit the present 
need, and smiles smugly as you 
attempt to explain that policies 
must of necessity be written in 
plain language and not in the lan- 
guage of the Supreme Court. 

Is there anything as irritating as 
the chap who deliberately misun- 
derstands? The seller would be less 
than human if he did not mentally 
grit his teeth and vow a mighty 
vow that this guy ‘wouldn’t get 
what he was after no matter if it 
cost the business. Another great 
habit this fellow has, is crossques- 
tioning you on what you did for 
Bill Jones last week, knowing full 
well that the situations are in no 
way parallel. An attempted ex- 
planation of this merely brings 
forth a crow of delight, followed 
rapidly by some such statement as: 
“Then you do admit that you have 
one policy for one time and another 
for the next!” 

No more need be said about the 

(Continued on page 65) 
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Transfer of WOAI 


Hangs in Balance 
Examiner’s Report to FCC 


Strongly Opposes Sale Deal 


CONSUMMATION of the sale of 
WOAI, San Antonio, to CBS for 
$825,000 was still hanging in the 
balance as BROADCASTING went to 
press Dec. 29, with an unfavorable 
report from FCC Examiner P. W. 
Seward pending before the Broad- 
east Division. Unless the sale is 
approved by Dec. 31, the proposed 
purchase contract will be void and 
of no effect. 

With the affiliations of three 
Texas stations and of the Texas 
Quality Group involved in the 
transaction, efforts were being 
made both by CBS and WOAI to 
expedite action. Now an NBC out- 
let, the 50,000 watter would be- 
come a CBS affiliate upon FCC ap- 
proval and KTSA, San Antonio, 
Hearst-owned station, and KNOW, 
Austin, also owned by Hearst, 
were expected to join NBC in lieu 
of WOAI. 

Approval by Dec. 31? 

THE ORIGINAL sales contract 
provided for approval by Dec. 28 
since G. A. C. Halff, principal own- 
er, desired to make the transaction 
a part of his 1936 tax return. At 
the eleventh hour, the time was 
extended until Dec. 31 in the hope 
that FCC action could be procured 
by that time. The fact that Ex- 
aminer Seward handed down an 
adverse report, on the ground that 
the sales price of $825,000 exceed- 
ed the value of the property, may 
tend to prevent Broadcast Division 
action within the specified time. 
There was no indication that Mr. 
ng would extend the time into 
1 


At the hearing before Examiner 
Seward Dec. 9 and 10, counsel for 
CBS and WOAI contended that the 
sales price was equitable in view 
of the decision rendered by the 
FCC in the recent purchase of 
KNX by CBS for $1,300,000. By 
applying the same yardstick as to 
earnings and investment, it was 
contended, the WOAI price was 
not inordinately high. 

Should FCC approval of the 
transaction be forthcoming with n 
the specified time in the face of 
the Examiner’s adverse _ report, 
then it is expected that the changes 
in station affiliations in Texas will 
immediately be made operative. 
NBC, however, it was learned, may 
endeavor to affiliate with KTSA, 
whatever the outcome of the sales 
transaction. Also, the Texas Qual- 
ity Group, of which WOAI is the 
San Antonio outlet, probably will 
be changed to exclude that station. 
In lieu of it, it is expected, KTSA 
would be added and KNOW service 
included as an optional outlet. 

Under the purchase arrange- 
ment, CBS proposed to take over 
Southland Industries Inc., the Halff 
holding company. for approximate- 
ly $1,400,000. Afterward it would 
sell back to Mr. Halff all except 
the WOAI property which would 
be procured for a net of $825,000. 

License “Trafficking” 
EXAMINER Seward recommended 
denial on the ground that it would 
violate two sections of the existing 
law. He held it would “amount to 
the recognition of an assertion of 
ownership and sale of radio facili- 
ties” and also that it would violate 
the public interest clause. 

In a 25-page report, the exam- 


General Mills Signing Baseball Clubs 
For Rights to Broadcast Games in 1937 


GENERAL MILLS Inc., Minneapo- 
lis, will sponsor broadcasts of the 
majority of the major league base- 
ball teams along with many minor 
league games, it is indicated in 
negotiations either completed or in 
progress. Possibly all of the major 
league out-of-town games, with the 
exception of the New York clubs, 
will be sponsored by General Mills 
through arrangements not only 
with the baseball clubs themselves 
but with stations in each city. 
Wheaties, breakfast cereal, will be 
the product advertised. 

Henry A. Bellows, directing ne- 
gotiations for General Mills as its 
special advertising counsel, in- 
formed BROADCASTING Dec. 23 that 
arrangements had been completed 
with “a good many major and 
minor league clubs,” but that other 
negotiations were still in progress. 

Definite arrangements already 
have been made by General Mills 
to sponsor broadcasts of all home 
games of both Chicago major 
league baseball teams on WBBM, 
despite the fact that each Chicago 
team is asking for $7,500 for its 
broadcast rights. The out-of-town 
games of the Washington Ameri- 
can League club will be sponsored 
by the cereal company over WJSV, 
General Mills having purchased the 
exclusive rights for $20,000. The 
Washington games heretofore had 
been sponsored by Peoples Drug 
Stores, which had not been re- 
quired to purchase the rights. 

Ford Frick, president of the 
National League, informed Broap- 
CASTING Dec. 28 that General Mills 
had not yet contacted him regard- 
ing 1937 plans but that he expects 





iner delved deeply into precedents 
established in other cases and into 
radio law. “All of the acts of Con- 
gress and the decisions of the 
Court,” he said, “negative the idea 
that a licensee of a radio broad- 
cast station should ever be per- 
mitted to place a value on the 
license, frequency or channel or be 
permitted to traffick in radio facil- 
ities or to assert or exercise ‘own- 
ership’ thereof.” He said that it 
appeared certain that if Congress 
had intended to permit the “barter, 
sale, trafficking in radio broadcast 
licenses, frequency, or channels, it 
would have fixed a standard for 
the guidance of this Commission 
in arriving at a proper value.” 

“In considering whether Mr. 
Halff may sell his radio facilities 
in the manner disclosed by the 
record,” said the report,” it must 
be remembered that after enjoy- 
ing the privileges of a government 
gratuity for 12 vears, after reav- 
ing immense profits and establish- 
ing a fortune therefrom, he now 
requests the government to ap- 
prove the sale of the gratuity in 
the enormous figure of about $800,- 
000 above the book value, thereby 
proposing a further capitalization 
of the gratuity and charge on the 
future use of the frequency in- 
volved. Mr. Hanff testified that in 
addition to transferring to the 
Columbia Broadcasting System the 
properties used in connection with 
the operation of Radio Station 
WOAI, which are appraised at 
$141,053.34, he considered that he 
had sold ‘something’ that had a 
value of $684,000, the difference 
between the avpraised value of the 
properties and the purchase price 
of the station.” 
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something will be done within the 
next month. Nor was any word 
forthcoming from either the Inter- 
naticnal League or the American 
Association, the more important of 
the minor leagues. It is known, 
however, that General Mills repre- 
sentatives contacted club owners 
and executives during the major 
league baseball sessions in New 
York last month and made tenta- 
tive arrangements with practically 
all of the major league clubs, with 
the exception of the two New York 
teams, which reserved decision. 

In Chicago it was learned that 
contracts with both the Cubs and 
the White Sox had been signed by 
H. Leslie Atlass, WBBM president. 
The clubs also have signed con- 
tracts with General Mills. No other 
Chicago station had signed with 
the teams but it was indicated that 
contracts for broadcasting games 
of both teams might be made by 
WGN, WCFL and WIND. Under 
the sliding scale of prices set up 
by both Cubs and Sox, the WGN 
rate would be the same as that for 
WBB\M, since both are 50,000-watt 
stations. WIND and WCFL. fall 
into the second category because 
of their lower power and their rate 
is set at $3,000 for each team for 
the season. 

The Cubs will put their radio 
income back into radio, according 
to Charles Drake, assistant to the 
president of the team. In previous 
years each station put on five 
courtesy announcements before 
each game, two in the evening and 
three in the morning. It is the in- 
tention of the Cubs to use their in- 
come to purchase such announce- 
ments during the coming year, ac- 
cording to Mr. Drake. Checking of 
the rate cards of the various sta- 
tions, however, indicates that un- 
less special rates are given, the 
cost of the five announcements 
daily would considerably exceed the 
amount the stations are to pay the 
clubs, so that in reality the sta- 
tions are paying less this year than 
previously. 

While the exact details of the 
Chicago contracts could not be as- 
certained, it is understood that the 
teams’ proposed “censorship of an- 
nouncers” clause, to which the sta- 
tions objected, was changed to 
make any complaint on either side 
a matter of arbitration. 





Kaufman Starts Service 


A NEW service devoted to the de- 
velopment of live talent for com- 
mercial programs, to be known as 
Jesse L. Kaufman Inc., with offices 
at 4103 Empire State Bldg., has 
been inaugurated by Mr. Kaufman 
in association with R. L. (Fergie) 
Ferguson. Both are well-known 
figures in the radio industry, Mr. 
Kaufman having formerly been 
manager of WCAE, Pittsburgh, 
and WINS, New York, and Mr. 
Ferguson having formerly man- 
aged WLW, Cincinnati, and WINS, 
New York. Their business will be 
devoted to building up talent for 
radio acts, acting as managers, 
and they have already signed Ches- 
ter Gruber (Tony Cabooch) and 
several hillbilly acts. 





SALE of the United Press radio news 
service to Boake Carter was consum- 
mated late in December by UP, Mr. 
Carter to use the news as background 
for his Phileo broadeasts on CBS. 





5,000 YEARS OLD 

New York Program Started in 

ing Solomon's Day 

FIVE THOUSAND years older 
than any other feature on the air 
today is the Jewish Court of Ar. 
bitration broadcast, heard each Sun. 
day morning over WLTH, Brook. 
lyn. Established in the days of 
King Solomon, and based on the 
Talmudic precepts, Jewish courts 
of arbitration have settled disputes 
between individuals through the 
centuries. 

The WLTH broadcast, conducted 
entirely in Jewish, constitutes a 
one-hour hearing of the Jewish 
Court of Arbitration of New York, 
which has rendered 7,000 decisions 
since 1920. Before each case both 
parties sign an agreement to abide 
by the ruling of the court, consist. 
ing of a civil judge, a rabbi and a 
prominent business man of Jewish 
faith. 

Names are never revealed, one 
individual being designated ‘“Reu- 
ben”, the other “Simeon”. The 
court is 


which extends the privilege of one 
of its buildings for the hearings, 
but on Sundays, from 10:30-11:30 
a. m. the court comes to order in 
WLTH studios. 





Sale of Broadcast Rights | 


To College Sports Upheld 


SALE of radio sponsorship rights 
to “at home” sports events by col- 
leges and universities is entirely 
hie, a special committee of the 
National Collegiate Athletic Asso- 
ciation announced Dec. 28, after 
analyzing replies received from 122 
schools to which a questionnaire 
had been submitted. a 

The committee’s position was 
that there was no reason why col- 
leges should not derive financial 
benefit from sale of radio rights, 
in view of the advertising element 
involved in commercially sponsored 
broadcasts. Head of the committee 
was Prof. C. M. Updegraff, chair- 
man of the athletic board of Uni- 
versity of Iowa. 





Scott Towels on 37 


SCOTT PAPER Co., Chester, Pa. 
(Scott towels), will launch a live 
spot radio campaign on 37 sta- 
tions three times weekly beginning 
January 18. In addition to spots, 
the sponsor is also taking a part 
of the Women’s Magazine of the 
Air on the NBC-Red Pacific group 
twice weekly. A majority of the 
spots will be on household partici- 
pation programs, the rest being 


5-minute programs. 


Stations WABI, WRC, WJAX, 


WFBM, KRNT, 


WRVA, WTMJ, WOWO. 
Thompson Co., New York, is the agency. 


Marjorie Mills’ Hour 


THE CBS New England segment 
on Jan. 5 will begin carrying the 
Marjorie Mills’ Hour, a participat- 
ing program with various sponsors, 
Tuesdays and Thursdays, 1 2:15-1:45 
p. m., for 52 weeks through ar- 
rangements completed by Radio 
Sales with Broadcast Advertising 
Inc., Boston agency. Stations which 
will carry the feature are WEEI, 
WORC, WPRO, WDRC, WMAS, 
WLBZ. 
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incorporated under the | 
laws of the State of New York, | 
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Man’s Mightiest Weapon-—For Good or Evil 


By HENDRIK WILLEM VAN LOON 


An Appraisal of Modern Radio as an Industry and as 
the Dissemination of Knowledge 


An Instrument for 





HENDRIK VAN LOON 


THE HUMAN race is not an au- 
tomaton but a creature endowed 
with a will of its own and a will 
that makes him himself responsible 
for all his deeds. He can use his 
razor to remove his whiskers but 
he can also use it as a murderous 
weapon with which to cut his 
grandmother’s throat. And here 
we are today with another new 
toy... a toy that is perhaps the 
most powerful weapon for good 
and for evil that was ever placed 
in mere human hands. 

I admire it. I see the marvelous 
things it can achieve for human 
happiness. At the same time I have 
some very serious worries about 
the future. For this, as I see it, is 
the. most powerful weapon for 
either good or evil that was ever 
placed in our fumbling hands. 

Need I remind you that not so 
many months ago we were engaged 
in an election in which by far the 
greater majority of all the news- 
papers were against a certain can- 
didate? May I remind you that 
that candidate, by means of the 
radio, was able to speak directly 
to his fellow citizens while they 
Were sitting in their own homes? 
May I remind you that this candi- 
date, by means of the radio, could 
step across all the intervening 
barriers of newspaper opposition 
as easily as a modern aeroplane 
fying across the rock of Gibralter? 


Paper Barrage Futile 


AND WHAT was the result? 
Armed with this new weapon, this 
tandidate was able to overcome the 
paper barrage that had been laid 
wound him and that was meant 
t keep him in his place until 
after the elections and to gain a 
victory such as our country has 
Never witnessed during the cen- 
tury and a half of its independent 
existence, 

Let us be quite clear about this: 
Today we have at our disposal a 
method of disseminating informa- 
ton and of influencing millions of 
People the like of which the world 








FOR AN erudite discussion of broadcasting and its social 
implications, no better authority could be asked than 
Hendrik Willem Van Loon, author, historian, educator, 
journalist and broadcaster. Mr. Van Loon, whose re- 
marks at the recent National Conference on Educational 
Broadcasting created wide comment, is no puller of 
punches. He tells facts as he sees them. That is just what 
he did in telling the educators what he thinks about ra- 
dio. The text of his unbiased and informative remarks, 
briefly summarized in Broadcasting Dec. 15, is pre- 
sented herewith because of its interest as a detached 
observer’s opinion of the broadcast medium. 





has never seen before. And it has 
come to us almost over night. It 
has come to us so quietly that I 
for one have not the slightest idea 
when or where I heard my first 
radio. One day it was not there. 
The next day it was. 

It would be very easy for me 
now to turn this into a sales-talk 
about progress.. But having 
preached the Gospel of Doubt, it 
now behooves me to act the part 
of the Devil’s advocate and look 
a little more closely into the claims 
of those who now expect a general 
enlightenment from the radio, even 
as the people of the 16th century 


expected a similar result from the 
discovery of the printing-press. 

A radio station is an expensive 
investment. Here in America 
where we believe in private initia- 
tive, the expenses have to be car- 
ried by private companies. Per- 
sonally I am entirely in favor 
of that arrangement and I shall 
not indulge in any praise of the 
continental system. I grant you 
that many of our best musical and 
dramatic entertainment is_ less 
satisfactory than some of its Euro- 
pean equivalent, because no intel- 
ligent listener really wants to 
have his Beethoven symphonies 





Radio’s Growing Importance in Politics 
And Freedom From Domination Praised 


RADIO’s enhanced importance in 
political education, its freedom 
from political domination, its hon- 
est effort to better itself and its 
ability to solve its problems were 
set forth in pointed fashion dur- 
ing the recent National Conference 
on Educational Broadcasting by 
Prof. Arthur N. Holcombe, of 
Harvard University, speaking on 
“Radio Broadcasting as a New 
Force in American Politics.” 

“The use of radio,” said Dr. 
Holcombe, “has virtually trans- 
formed the American people for 
campaign purposes into one vast 
audience. If the opponents of 
Roosevelt’s reelection gained any 
advantage through their use of 
more than twice as much time as 
he used over the nationwide net- 
works, it must have been by reach- 
ing the same voters more frequent- 
ly rather than by reaching a 
greater number of voters.” 

Prof. Holcombe, in his address, 
praised the “wisdom” of American 
broadcaster operators and entirely 
approved the American as against 
the European system of radio. 
Nevertheless, he foresaw certain 
danger spots, and he suggested 
that a solution for safeguarding 
the freedom of the air might be 
found in a voluntary code of fair 
practices in which the industry, 
the public and the government 
might participate and in which 
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reviews of controversial subjects 
arising out of political uses of the 
radio might be obtained. 

“In the light of the election re- 
turns,” said Prof. Holcombe, “no 
definite conclusion can be reached 
concerning the effect of appealing 
to the voters as often as they were 
appealed to during the recent cam- 
paign. Roosevelt’s principal op- 
ponents probably did violate the 
law of diminishing returns by the 
frequency of their appeals for 
votes over the air. Shorter cam- 
paigns would afford the candidates 
for the important offices ample op- 
portunity to present their cases to 
the voters. The radio is too valu- 
able a utility and the patience of 
the public is too limited to permit 
candidates for minor offices to clut- 
ter up the air with their generally 
trivial chatter. If the radio is to 
reach its maximum usefulness in 
American politics, among the nec- 
essary improvements must be in- 
cluded an extension of the merit 
system as well as a shortening of 
the campaign period. 


Reasoning by Radio 


“THE RADIO is a more effective 
medium for reaching the voters 
than the press or the old-fashioned 
type of public meeting. Since vot- 
ers of all degrees of sympathy 
with and antipathy to the candi- 


(Continued on page 56) 


mixed with gasoline or to see his 
Bach fugue used as an inducement 
to switch from one sort of lip-stick 
to another. 

Such things are utterly uncivil- 
ized, they annoy and irritate and 
they will continue to annoy and 
irritate until a sufficient number 
of people of taste shall have made 
it quite clear to the sponsors that 
that is the best way to lose their 
more valuable class of customers. 
However, when we consider the 
enormous advances that have been 
made within that field during the 
last five years, we need not worry 
about it nor make it an excuse for 
letting the state run our radio 
programs. 

For fear that this statement 
may be interpreted as the usual 
complaint of the artist about the 
mere business man, I hasten to add 
that I by no means share that 
view. On the contrary, consider- 
ing the difficulties they have to 
overcome in serving a mass public, 
I would like to go on record that 
our business sponsors have done 
very well, and quite often more 
than that. If they have occasion- 
ally been guilty of bad taste, so 
also have our artists. 


Johnny and Charley 


A DISTINGUISHED conductor 
who for the sake of publicity is 
willing to mix his Bach chorales 
with the latest swing music and to 
talk gaily and disparagingly about 
“Johnny Bach” and “Charley De- 
bussy” surely outdistances all our 
poor old sponsors by a million 
miles when it comes to pure and 
unadulterated bad taste. I know 
that a little bit of bad taste, like 
bad grammar, makes all the world 
kin. But so does bad whiskey. I 
see no reason however why we 
should drink it, and so to return to 
what I said a moment ago, we 
should, in whatever we do, work 
and work hard to continue our own 
American system of independent 
broadcasting. : 
We may need the government in 
the air, just as we need traffic 
cops to keep things moving along 
in order and decency. For the rest 
I do not see that such government 
bodies can exercise a very great 
influence. The movies have tried 
it to keep their flickering little 
comedies and tragedies on a high 
moral plane. They have achieved 
this ideal so well that their prod- 
uct just simply oozes morals. 
It also drips with a cheap and 
shoddy sentimentality that may 
rove even more disastrous than 
ad morals. However, the quarrel 
between those who think that good 
manners are also good morals and 
those who believe that good morals 
are something you read about in 
a book can be traced down to the 
days of Socrates. No solution has 
as yet been offered and I shall 
certainly not try to do so, for I 
must come down to my real topic. 
We are part of a great Demo- 
cratic experiment, the greatest 
that has ever been tried out in 
history. We live in a Democracy 
based definitely upon the rule of 
the average man. That is what has 
always set us aside from other 
forms of government, even so- 


(Continued on page 68) 
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Turn of Year Brings Changes 
In Pacific Network Alignments 


NBC to Divide Coast Offices; Mutual on Nationwide 
Basis; CBS Transfers; New Construction Plans 


DECEMBER was “realignment 
month” for Pacific Coast broad- 
casting, as some 18 stations made 
new network affiliations, while new 
plans for expansion of network 
program activities in Hollywood 
were made public and a new drive 
for business got under way. 

Supplementing the eer 
arranged switch of KNX in Los 
Angeles to CBS, and the transcon- 
tinental expansion of Mutual 
Broadcasting System to link up 
with Don Lee, NBC has announced 
that it will divide coastal head- 
quarters, now at San Francisco, 
with Los Angeles, and double ex- 
isting studios and personnel in the 
Hollywood talent mart. 

All this activity was indicative 
of origination of a far greater 
number of programs from Holly- 
wood, with likely tieins with the 
motion picture studios. The CBS 
Pacific Coast division, headed by 
Vice President Donald K. Thorn- 
burgh, actually began functioning 
with the switch in affiliations from 
Don Lee to KNX and to KSFO, in 
San Francisco. Both CBS and Mu- 
tual presented gala programs com- 
memorating the new tieups. 


Regional Groups 


IN ADDITION to the major net- 
work expansions, the newly-formed 
California Broadcasting System, 
comprising Hearst and McClatchy 
stations, began functioning, as did 
the expanded Don Lee network of 
10 stations, all tieing into the 
transcontinental Mutual system. 
The four California McClatchy 
stations on Dec. 29 also joined the 
NBC network, this move having 
caused several revisions and shifts 
in network programs. 

Information on Pacific Coast ac- 
tivities of CBS and Mutual was 
given out in minute form. Though 
the mail has been filled with re- 
leases announcing new stations 
added to the networks, and about 
new officials, their respective set- 
ups have not been even sketchily 
described. Which programs will be 
cut out and which retained was 
not revealed. 

CBS will originate a number of 
sustainers and some commercials 
from San Francisco for both coast- 
wide and transcontinental release, 
supplementing those to emanate 
from the ollywood studios of 
KNX, Vice President Thornburgh 
assured radio editors in San Fran- 


cisco. He also stated that sales, 
traffic and press departments for 
the Pacific Coast will be located in 


San Francisco. Until the FCC 
gives CBS permission to take over 
operations of KSFO, the network 
will use the station as an affiliate. 
In the meantime KSFO and CBS 
will maintain separate organiza- 
tions in the Russ Bldg., that city. 

In the meantime, stiff competi- 


KOIN, Portland; KVI, Tacoma; 
KFPY, Spokane; KOL, Seattle; 
KSL, Salt Lake City; KOH, Reno; 
KLZ, Denver; KVOR. Colorado 
Springs; KFBB, Great Falls, and 
KGVO, Missoula. The 10 Don Lee 
stations in California which have 
affiliated with the Mutual Broad- 
casting System, as announced by 
Thomas S. Lee, Don Lee president, 
are KFRC, San Francisco: KHJ, 
Los Angeles; KDON, Del Monte; 
KGDM, Stockton; KPMC, Bakers- 
field; KFXM, San Bernardino; 
KDB, Santa Barbara; KGB, San 
Diego; KXO, El Centro, and 
KVOE, Santa Ana. 
Shifts in Programs 


ADDING the four McClatchy sta- 
tions to NBC has caused several 
revisions and shifts in network 
programs. Nine sponsored trans- 
continentals, starting with Jan. 2, 
will include those stations in their 
western outlets. Other commercials 
will be added to the list. The Magic 
Key of RCA (Radio Corp. of 
America); Walter Winchell (An- 
drew Jergens Co.) ; Rippling Rythm 
Revue (John H. Woodbury Inc.); 
Bimbi, with Helen Hayes (General 
Foods Corp.), and National Barn 
Dance (Miles Laboratories Inc.), 
all NBC-Blue network programs, 
will include the four outlets. The 
new Shell program (Shell Union 
Oil Corp.) ; Irvin S. Cobb and His 
Paducah Plantation (Olds Motor 
Works), and Follow the Moon 
(Jergens- Woodbury Corp.), will 
add KFBK, KMJ and KWG to 
their Red network stations. KERN 
is available to the Blue only: 
Pacific Coast commercial pro- 


Roberts to Purity 


HARLOW ROB- 
ERTS, former ad- 
vertising man- 
ager of the Pep- 
sodent Co., has 
been appointed 
director of adver- 
tising of Purity 
Bakeries Corp., 
Chicago (Taystee Pw 
bread, Grennan iar. Beberts 
cakes, etc.). Since 

his resignation from Pepsodent 
last spring Roberts has been trav- 
eling in Europe on his first real va- 
cation in years, and only recently 
returned to Chicago. Radio will 
play a large part in Purity’s fu- 
ture advertising, he said, and a 
spot campaign for Taystee Bread, 
using a transcribed dramatic ser- 
ial, Hope Alden’s Romance, will be- 
gin Jan. 4. In his new position 
Roberts will again be closely asso- 
ciated with Henry Selinger, who 
was radio chief of Lord & Thomas 
during part of Roberts’ regime at 
Pepsodent, and who is now account 
executive servicing Purity Baker- 
ies for their agency, Blackett-Sam- 
ple-Hummert Inc., Chicago. 








grams adding one or more of the 
McClatchy group include Dr. Kate 
(Best Foods Inc.) ; py eager 
(Duart Sales Co. Ltd.); House of 
Melody (Bank of America); 
Death Valley Days (Pacific Coast 
Borax Co.), and Carefree Carnival 
(Signal Oil Co.). Besides these 
changes, NBC clients who have 
been using the eastern Red net- 
work and the Pacific-Blue net- 
work, or vice versa, were to shift 
their programs to one network 
transcontinentally, effective Jan. 1. 

This is in accordance with an 
NBC ruling as announced a year 
ago when the network extended its 
Blue network to the Pacific Coast 
on a permanent basis. Programs 

(Continued on page 63) 








Lew Weiss Named 
Don Lee Manager 


Leaves WJR to Return to Hi, 
Former West Coast Post 


APPOINTMENT OF Lewis Alle, 
Weiss, assistant general manager 
of WJR, Detroit, as general map. 
ager of Don Lee Broadcasting Sys. | 
tem, a newly created post, was ap. 
nounced Dec. 17 by Thomas S. Lee 
Don Lee president. Mr. Weiss, who 
formerly held the same position 
four years ago, will take over his 
new duties Jan. 1. He had beep 
connected with Mayers Co., Coast 
agency and prior to that had beep 
on the business staff of the Los An. 
geles Examiner. He has had near. 
ly a decade of experience in South. 
ern California advertising. 

As general manager of the Don 
Lee chain, Mr. Weiss will have dj. 
rect supervision over the four Don 
Lee-owned stations. Don Lee on 
Dec. 29 became the Pacific Coast 
outlet of Mutual Broadcasting Sys. 
tem. Don Lee-owned stations are 
KHJ, Los Angeles; KFRC, San 
Francisco; KGB, San Diego, and 
KDB, Santa Barbara. Affiliated 
stations are KGDM, _ Stockton, 
KDON, Monterey; KPMC, Bakers. 
field; KFXM, San _ Bernardino; 
KVOE, Santa Ana, and KXO, E] 
Centro. 

Plans for the Future 
“THE APPOINTMENT of Mr, 
Weiss to head the radio properties 
and interests of the Don Lee or- 
ganization,” according to Mr. Lee, 
“represents a part of a compre. 
hensive program of radio develop- 
ment to establish the highest stan- 
dards of service to Western lis. | 
teners, and to give their advertis- 
ers the cooperation of a seasoned 
advertising executive of nationally 
known standing.” 

Coincident with the announce- 
ment by Mr. Lee, Mr. Weiss ex- 
pressed his “delight” over his new 
post. 

“Naturally,” he said, “I am de- 
lighted over the prospect of re- 
joining my former associations 
with Don Lee because of their long 
identity with the finest programs 
produced in the West. These sta- 
tions are an integral part of Cali- 
fornia, having been owned entirely 
by the late Don Lee and now by his 
son Thomas S. Lee, who is carry- 
ing on the splendid course estab- 
lished by his father. 

Mr. Weiss also pointed to the 
growing trend toward origination 
of transcontinental broadcasts from 
Southern California. Asserting that 
this lends “special attraction @ 
my work there”, he added that un 
der the arrangements with Mutual 
a number of programs to originate 
in Los Angeles will be sent over 
the transcontinental network with 
several others to follow shortly. 

Coincident with Mr. Weiss’ ap- 
pointment two executive resigna- 
tions were announced. Owens Dres- 
den, manager of KHJ and vice 
president of Don Lee in charge of 
sales, resigned effective Jan. 1. 































did not make known his plans and 
it is understood, declined to accept 
assignment to the management of 
KFRC, San Francisco. 

Tom Breneman, for the last 
seven months manager of KFRC, 
resigned to join the production 
staff of CBS in San Francisco. 
Well known as a radio artist, as 
well as an executive, Mr. Brene- 
man will handle the Western Home 


tion for new business is under way 
between CBS, NBC, Mutual - Don 
Lee and the California Radio Sys- 
tem, the new California regional 
network which includes Hearst’s 
KYA and KEHE and McClatchy’s 
KFBK, KWG, KMJ and KERN. 
The latter four on Dec. 29 also be- 
came affiliated with NBC, which 
has first claim to those outlets for 
commercials on a 28 days’ notice. 


CBS IN WEST—The network’s Pacific Coast executives gathered at the 
Palace Hotel in San Francisco on Dec. 16 for a meeting with members 
of the Northern California press. After the reception, executives gath- 
ered around Donald W. Thornburgh, CBS vice president in charge of 
Pacific Coast operations, in executive huddle before he left for Holly- 
wood. Pictured at the table, left to right, are John M. Dolph, Pacific 
Coast sales manager; Henry M. Jackson, San Francisco sales manager; 
Hugh Cowham, system traffic manager, New York; Donald W. Thorn- 
burgh; James C. Morgan, KSFO, San Francisco, production manager; 
Dave Carter, KNX-CBS publicity director. Standing, left to right, 
Fox Case, Pacific Coast director of public relations; Charles Vanda, 


_The CBS Pacific network, be- Pacific Coast program director, and Oscar Reichenbach, Pacific Coast Howr, of which he will be master Nati 
sides KNX and KSFO, includes research and sales promotion manager. of ceremonies. 100 
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here's the way to get business in lowa 


Through nearly fifteen years of service as the out- 
standing radio station in lowa, WHO has earned a defi- 
nite place in the lives of lowans and their midwestern 
neighbors. 


To consumers in the extensive market covered by its 
50,000-watt transmitter, WHO does far more than deliver 
a strong signal. In more than a million radio-equipped 
homes in its listening area, WHO is recognized as the 
reliable source of “good radio programs” day in and day 
out. Such is the natural result of developing a strong 
schedule of broadcasts built primarily for WHO's service 
area—a schedule supplemented by the ace shows of the 


Red Network. 


Sales-experience proves that the advertiser with a 
good program on WHO at any hour, day or evening, is 
doing an effective advertising job in the Iowa market. 
Not alone in radio, but in comparison with all adver- 
tising media, WHO has earned its right to front-rank 
position as one of America’s most powerful business pro- 
ducers, in terms of profit per dollar. 


Wks Moines To get more Iowa business in 1937—and to get it at 
FULL TIME a profit—WHO is the logical means for you to use. 


CLEARED CHANNEL 


10000 Watts 


National Representatives: FREE & PETERS, Inc. — New York, Detroit, Chicago, Los Angeles, San Francisco 






CENTRAL BROADCASTING COMPANY, DES MOINES 


J. O. MALAND, MANAGER PHONE 3-7147 
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Federal Court Bases Trade Mark Ruling 
On Similarity of Names if I‘eard on Air 


RADIO advertising has become so 
important a factor in the advertis- 
ing of trade-marked products that 
the “sound” as well as the insignia 
of trademarks must be taken into 
account in the issuance of regis- 
trations, the U. S. Court of Cus- 
toms and Patent Appeals in Wash- 
ington ruled Dec. 21 in a decision 
laying down a new principle in 
patent law. 

Reversing the Commissioner of 
Patents in the case of Marion 
Lambert Inc. vs. Edward J. O’Con- 
nor, the court ruled that the latter 
could not be given a registration 
of the mark “VOO” for a depila- 
tory, because it resembled too 
closely the mark “DEW”, a deo- 
dorant, held by the Lambert cor- 
poration. 

“Similarity in the sound of the 
names under which goods are sold 
is becoming a more important con- 
sideration in the decision of cases 
of this kind as the effective adver- 
tisement of goods becomes increas- 


ingly dependent upon radio facili- 
ties,” said the opinion. Judge Finis 
J. Garrett was the only member of 
the five-judge court to dissent. The 
decision was handed down by 
Judge Oscar E. Bland. 


Priority of Usage 


THE COURT brought out that 
O’Connor filed his application for 
registration of the mark “VOO”, 
alleging use of the mark since 
1933. Lambert, however, opposed 
the registration on the ground that 
he was the prior owner and user 
of the trademark “DEW”, which 
it used in connection with its busi- 
ness in selling deodorants and non- 
perspirants and that by reason of 
the similarity of the marks and 
the character of the goods of the 
respective parties, damage would 
result to his organization if the 
mark of O’Connor were registered. 

The Examiner of Interferences 
found that Lambert’s prior use of 
the mark had been admitted and 





Audience Holder 


P. B. WHITE & Co., Phila- 
delphia, off the air from 
Dec. 15 to Feb. 1, is paying 
the cast to continue its For 
Men Only series in order to 
hold the established audience 
for the WIP feature. No 
commercial announcement is 
made while the program is 
carried as a sustainer. The 
program is broadcast six 
quarter-hours weekly. 











that while there was some degree 
of similarity in sound between the 
marks, he concluded that since not 
one of the letters found in the op- 
poser’s mark was present in the 
applicant’s and since the marks 
were used on goods not identical, 
there was no likelihood of confu- 
sion. He held the applicant was 
entitled to the registration. The 
Commissioner affirmed the decision 
on appeal for substantially the 
same reasons. He added, however, 
that there were certain points of 









night. 





Pa cific. 


These rich “Spots” in the Pacific are 
thoroughly covered by the Hawaiian Broad- 
casting System’s Radio Stations KGMB, 
Honolulu, and KHBC, Hilo. A recent sur- 
vey gives these two stations an average of 
64. 2/3% of the Hawaiian Island listening 
audience throughout the entire day and 


Hawa tian [Broadcasting 


More than $70,000,000 annually is 
spent for U. S. products by the 
400,000 population which thinks and 
speaks American . . . KGMB and 
KHBC, with their blanket coverage 
of Hawaii are without question the 
best advertising “Spots in the Pacific” 
to saturate this rich, potential market. 
For further information, write— 





THE HAWAIIAN BROADCASTING SYSTEM 


KGM 


a Se 


Pk ee 


San Francisco Office, 
Californian Hotel 
Conquest Alliance Company 
New York: 515 Madison Ave. 
Chicago: 228 N. LaSalle St. 
MacGregor-Sollie Inc. 


729 South Western Ave., Hollywood 


KHBC 


KGMB. Honolulu and KHBC. Hilo are Hawaiian outlets for CBS and MBS 


HAWAIIAN BROADCASTING SYSTEM ADVERTISING DOES NOT COST—IT PAYS 
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Similarity in the sound of tha 
marks and pointed out that there 
was some difference in the pro 
nunciation and no similarity in the 
meaning. 

The court continued: 

“It seems there could be no ques- 
tion that confusion would likely 
result if the marks were identical], 
The marks are very similar jp 
sound. ‘DEW’ is pronounced ‘DU’ 
which is practically the equivalent 
of ‘DOO’. The parts of the words 
which are given greatest stress in 
pronunciation are almost identica] 
in sound. The initial letter of each 
word is a consonant and has a 
similar sound. Both words contain 
three letters. 

“Obviously, sound may be of 
controlling importance where there 
are other similarities in the marks 
which are contributive to the like. 
lihood of confusion. * * * We are 
of the opinion that the similarity 
of the marks and the close rela- 
tionship of the goods would sug. 
gest that confusion would be likely 
to result, or at least that there is 
such doubt on the question (and 
doubts must be resolved against 
the newcomer) as to bar registra- 
tion of the applicant’s mark.” 





CHICKS IN STUDIO 


FOR PURINA SERIES 


RALSTON PURINA Co., St. 
Louis, is recording 130 transcribed 
programs at Mid-West Recordings 
Inc., Minneapolis, to be placed on 
more than a score of stations in 
the United States and Canada. The 
series will consist of five weekly 
quarter-hour programs, to run for 
26 weeks starting Feb. 1. 

The series includes the actual 
raising of live chicks in the Mid- 
West studio, their growth being 
compared with that of chicks given 
feed other than that of the spon- 
sor. David Dole, assistant recorder 
of Mid-West, is official keeper of 
the chicks. S. C. Johnson, head of 
the Purina poultry division, dis- 
cusses chicken problems during the 
series, but the programs are mainly 
based on musical features. 

Among first stations selected for 
the series are WRVA, KVOO, 
WFLA, WLW, WLS, WBZ-WBZA, 
KTHS, WCAU, KSTP, WFAA, 
KFH, KMBC, KOA. Gardner Ady. 
Agency, St. Louis, places Ralston 
Purina advertising. 





Purity Bakeries Discs 


PURITY BAKERIES, Chicago 
(Taystee bread), on Jan. 4 starts 
Hope Alden's Romance, a dramatic 
serial disc series written by Mar- 
garet Sangster, popular writer of 
fiction stories, via transcriptions, 
broadcast for 15 minutes Monda 
through Friday, on KRBC, WLW, 
WADC, WSPD, WFAA, W9R, 
WFDF, WEBC, WCCO, KPRC, 
KFDM, KMBC, WJBL, WOR, 
KWTO, KMOX, KGKO, WHAS, 
WMC, WIRE, KBIX. Agency is 
Blackett - Sample- Hummert Inc, 
Chicago. 





Pepsodent Spot 


PEPSODENT Co., Chicago (denti- 
frice), is entering a territory un- 
reached by its Amos ’n’ Andy 
broadcasts with a new series of 
news programs, broadcast week- 
days, 7:10-7:15 p. m., on WIOD, 
Miami, placed through Lord & 
Thomas, Chicago. Present plans 
do not call for the addition of spot 
programs on any other stations. 
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On November 30th WLS broadcast the 90th birthday anniversary 
of N. G. Van Sant. Mr. Van Sant is the only living veteran of both the 
Civil and World Wars. Attending were Harry W. Colmery, National 
American Legion Commander and A. W. McIntyre of the Salvation 
Army. Congratulations were received from President Roosevelt and 
General John Pershing. . . . Events that merit widespread interest, 
and attract the attention of such personages as the above, are con- 
sidered of sufficient interest, by WLS, to broadcast. Of further note 
is the fact that this was the first remote control program ever made 
from Sterling, Illinois. . . . Thus by an alert, active interest in stories 
and events that inform and entertain, WLS builds and holds a lis- 
tener loyalty which has made the station an institution among the 
people it serves. . . . Listener Loyalty Predicates Advertising Results. 


THE PRAIRIE FARMER STATION 


1230 WASHINGTON BOULEVARD, CHICAGO 
50, 000 WATTS @ BURRIDGE D. BUTLER, Pres., GLENN SNYDER, Mgr. 


870 KILOCYCLES National Representatives: JOHN BLAIR and CO. 
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NAB Sales Group 
To Consider Wide 
Range of Subjects 


National Session Will Convene 
In Chicago on Jan. 18-19 


AN ELABORATE two-day pro- 
- has been arranged for the 
rst national meeting of the Sales 
Managers’ Division of the NAB to 
be held in the Hotel Sherman, 
Chicago, Jan. 18-19, according to 
announcement Dec. 28 by J. Buryl 

Lottridge, Division chairman. 
Climaxing a series of regional 

meetings held by branches of the 
Division, the national sessions 
cover a wide range of subjects 
relating to sales policies of sta- 
tions, rates, discounts, merchandis- 
ing and other business practices. 
Among the speakers are C. W. 
Myers, NAB president; R. J. Bar- 
rett Jr., Blackett - Sample - Hum- 
mert Inc., Chicago; T. F. Flana- 
gan, president, Penn Tobacco Co., 
and James W. Baldwin, NAB man- 
aging director. 

Upwards of 100 station execu- 
tives are expected to attend the 
session. The meetings will be open 
only to members of the Sales Man- 
agers’ 
representatives with qualified cre- 
dentials. 

The tentative agenda, as an- 
nounced by Mr. Lottridge, is as 
follows: 

9 a. m.—Outline of day’s procedure. 

9:30 a. m.—Opening address, C. W. 
Myers, President, NAB. 

9:45 a.m.—Address by R. J. Bar- 
rett Jr., Blackett-Samnle-Hum- 
mert, Chicago, “How the Radio 
Station Sales Manager Can Help 
Me Sell His Time and Keep It 
Sold”. 

10:45 a.m.— Address by T. F. 
Flanagan, President, Penn To- 
bacco Co., Greenwich, Conn., 
“Standardized Media Procedure 
as It Applies to Spot Radio 
Broadcasting. 

11:45 a. m.—Discussion. 

1:30 p.m.— Reports of Sectional 
Chairmen, E. Y. Flanigan, 
WSPD, Northeastern Div.; Mal- 
lory Chamberlin, WMC, South- 
eastern Div.; Jack O. Gross, 
KWKH, South Central Div.; 
Craig Lawrence, KSO, North 
Central Div.; . Vincent, 
KSL, Mountain Div.; Hugh M. 
Feltis, KOMO, Pacific Div. 

2 p.m.—Panel Discussion conduct- 
ed by J. Leslie Fox, KMBC, 
chairman of national affairs 
committee. 

3:30 P m.— Open discussion of 
ne — outlined above, from 

e chair, or conduc 

‘ — Fox. pitied 
~ a.m.— Address by James 
se Managing Director, 


9:45 a. m.—Address by Chairm 
Local Sales Commitee, _ 

10:45 a. m.— Address by retail 
store advertising manager, “De- 
tails of Store and Station Co- 
operation That Have Contrib- 
uted to the Success of My Cain- 
paign”’, 

1:30 & ae by H. K. Car- 
penter, chairman, Co i 
ae 
:45 p. m.—Panel discussion, local 
selling methods and services, 
conducted by chairman, local 

sales committee. 

3:30 pm.—Open discussion of 
problems outlined above, from 
the chair, or conducted by chair- 
man local sales committee. 


Division or other station - 


November Network Billings Set Record 
Despite Only Two Days of Political Time 


WITH only two days of political 
broadcasts, November gross reve- 
nues as reported by CBS, Mutual 
and NBC reached all-time highs. 

Combined NBC billings for No- 
vember totaled $3,438,616, an in- 
crease of 29.5% over the same 
month a year ago and only $257,- 
873 less than October, 1936, with 
all its sponsored political bsoad- 
casts. CBS reported November re- 
ceipts of $2,483,657, of 44.2% more 
than November, 1935. 

Mutual’s November billings 
were $227,543, including supple- 
mentaries, 31.2% more than was 
booked in the corresponding month 
last year. [MBS billings as re- 
ported in BROADCASTING Dec. 15 
gave Mutual an increase of 39% 
over November, 1935, based on an 


official MBS release.] Mutual’s ac- 
tual billings, including supplemen- 
taries, in November, 1935, totaled 
$173,411. 

As individual networks, NBC- 
Red booked $2,408,286 and the 
Blue $1,030,330. For the first 11 
months of this year CBS grossed 
$20,788,535, far in advance of total 
1935 billings of $17,637,804. CBS 
estimates its final 1936 figure will 
be 32% greater than in 1935, or a 
total of $23,289,000. NBC’s com- 
bined network 11-month figures 
are $30,935,248, or 9.5% ahead of 
the same period last year which 
means NBC will easily pass its 
1935 figure of $31,148,931. Mutual 
has booked $1,794,076 in the first 
11 months and will report 1936 
sales close to the $2,000,000 mark. 


Networks’ Gross Monthly Time Sales 


Jo Gain 
1936 Over 1035 1935* 1934 1933 
Jan. Red $1,725,172 3 
Blue 956.643 } —7.37 $2,895,087  —- $2,391,667 $1,869,885 
Feb. Red 1,697,524 
Blue 1.016776 }—1.60 2,758,319 2,211,637 1,742,784 
March Red 1,915,357 
Bive 1'122'516 \ A2 3,025,308 2,507,890 1,997,463 
April Red 1,762,201 
al eater \ 223 2,682,148 ~—«-.2,373,890 —=«-1,690,177 
May’ Red 1,650,046 \ 
Blue 911.674 | —*64 2,685,211 2,475,178 1,662,887 
June Red 1,490,426 
Bine 833'030 \ —2.41 2,380,845 2,177,857 1,512,139 
July Red 1,613,148 
dl peorromng 10.01 2,208,985 1,864,420 _—«-1,370,993 
August Red 1,553,540 
Blue ee 19.8 2,021,366 1,542,599 1,328,467 
Sept. Red 1,993,371 
. Blue 898,206 \ 38.4 2,163,317 1,860,166 1,555,606 
ct. e ; A er 
: Blue 13187 iu) 33. 2,779,557  —«-2, 775,431 2,130,046 
Nov e y 286| og - etet oR 
Blue 1,030'330) 29.5 ‘ 2,655,100 2,683,494 2,188,342 
BS 
January ........ $1,901,023 7 $1,768,949 $1,405,948 $941,460 
February ....... 1,909, 15.4 1'654,461 1/387,823 $84,977 
UE cnc cose ot 2'172,382 18.7 1,829,553 1,524,904 1,016,102 
nc oy as 1,951,397 208 1'615,389 1'371,601 775,487 
oy ince 1:749,517 35.9 1,287,455 1,255,887 624.256 
MU vn ceccncc 1,502;768 40.9 1/066,7 925,939 553,056 
eS ee eal card 1,292,775 42. 910,470 630,290 445,414 
August ........ 1,232,508 40. 879,019 513,315 499,638 
September ..... 1:838'982 69.2 1,086,900 700,491 547,203 
October ....... 2,754,808 42.7 1,903,512 1,752,601 1,125,793 
November 3,483,657 442 1,722'390 1,682,959 1,277,459 
MBS 
January ....... $166,266 155.6 et: ee eee oe 
February ....... 162,358 142.5 ec ees 
March .......... 191,483 113. RR ee OLS ee 
April i aie iaa ms 139,834 18.5 118,045 aetin —) ase 
eee % 4 GR ESPN EAST ere eer ne 
Se aia 104,510 15.1 RN nk SE 
RE: 09,561 748 RS ceases og. ae 
ee J 69. ee Oia ah taecelate 
September ..... 168,919 103.8 ME,  GhabiGenc? .  ~ g:5 aren 
October ........ 271.629 506 AES xcs a ea ot 
November ....... 297,543 312 173,411 





*Prior to Jan. 1, 1936, when NBC inaugurated two coast-to-coast networks, no separ- 
ate Red and Blue figures were issued by NBC. 





Ferry Morse on Coast 


FERRY MORSE SEED Co., San 
Francisco (vegetable and flower 
seeds), will launch its annual 
spring advertising campaign Jan. 
17 on 9 NBC-Pacific Blue network 
stations, Sundays, 9:15-9:30 a. m. 
(PST). Program, similar to that 
used last year, will be known as 
Martha Phillips Garden Class, and 
will consist of talks by Martha 
Phillips, garden authority. Cam- 
paign is for 13 weeks and was 
placed through Gerth-Knollin Adv. 
Agency, San Francisco. 
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Esso News Renewed 


STANDARD OIL Co. of New Jer- 
sey, New York (Esso gasoline), 
has signed a 52-week renewal ef- 
fective Jan. 1 on its five-minute 
UP news periods which are broad- 
cast four times daily, six days a 
week, on WEAF, WJZ, WRC, 
KDKA, WBZ-WBZA, WGY. The 
news period also is heard on 
WBAL once daily when the station 
is synchronized with WJZ, 11- 
11.05 p. m. Marschalk & Pratt 
Inc., New York, placed the ac- 
count. 


October Business 
Of Radio Medium 
All-Time Record 


Gross of $11,514,505 Noted, 
Gain of 34.8% in Month 


EXPERIENCING the best month 
in the history of the medium, 
broadcast advertising gross in Oc. 
tober amounted to $11,514,505, an 
increase of 34.8% over the Se 
tember figures and 37.2% over the 
same month of 1935. The gain was 
distributed among all portions of 
the medium. 

Gross time sales for the first 10 
months of 1936 amounted to $85, 
084,802, which was 20.5% greater 
than the corresponding period in 
1935 and a larger gain over the 
previous month than that recorded 
by any other major advertising 
medium. 


Nonnetwork advertising jumped. 


31.4% over the September level) 
with the most pronounced gain oc 
curring in the clear-channel group, 
All portions of the country shared 
in the increase, particularly 


South Atlantic-South Central and@ 


North Central regions. 
Transcription Gain 


AMONG types of rendition, tran- 
scriptions experienced the biggest 
gain with a 41.6% boost. In the 
national nonnetwork field, best in- 
creases occurred in announcements 
and transcriptions while in the 
local field, transcriptions and live 
talent were the leaders. 

Increases occurred in nearly all 
sponsor groups in October. Main- 
ly due to the concentration of po- 
litical broadcasts, the miscellane- 
ous group leaped upward 94.2% 
over September. Best gains were 
noted in automotive, clothing, drugs 
and pharmaceuticals, foodstuffs, 
soap and kitchen supply and de- 
partment store sponsors. The gain 
for soap and kitchen supply spon- 
sorship was 90.4% and department 
store advertising 63.1% as con- 
pared to October, 1935. 

In showing the largest in- 
crease for the month of any me- 
dium, broadcasting rose 34.8% 
over September as compared to 
28.8% for national magazine vol- 
ume, 4.7% for national farm pa- 
per and 19.4% for newspaper line- 
age. 

Total broadcasting advertising 
for the month follows: 


Cumulative 
Sept. Oct. Jan.-Oct. 
National 
Net ___ $4,894,494 $6,722,926 $47,408,601 
Regional 
Net ___ 117,524 154,979 1,146,671 
Nat. Non- 
Net ___ 1,697,900 2,401,800 18,806,960 
Local____ 1,831,200 2,234,800 17,723,570 





Total__ $8,541,218 $11,514,505 $85,084,802 





C-P-P Revives Serial 


COLGATE - PALMOLIVE - PEET 
Co., Jersey City (Super Suds), has 
signed the dramatic program Myrt 
& Marge for a five-weekly series, 
to begin Jan. 4, Mondavs through 
Fridays, 2:45-3 p. m., on 57 CBS 
stations. The program will replace 
the Goose Creek Parson series at 
the expiration of its initial contract, 
Jan. 1. Myrt & Marge has not 
been on the air for nine months, 
having signed off in March when 
William Wrigley Jr. Co. took over 
the former five-weekly March of 
Time. The new C-P-P program 1s 
signed for 52 weeks through Ben- 
ton & Bowles Inc., New York. 


BROADCASTING e Broadcast Advertising 





—— 




























ROA 













less 
ium 
ord 


Noted, 
h 


; month 
nedium, 


. 
; in Oc. 
505, an ; 
he Se I e y 0 U f 0 : 
ver t 


2 
ain was 


tions of 


ei» Denver air map 






riod in 
ver the 
recorded 
ertising 


=! away with these! 


@ Mcps of the 
old and new 
worlds from early 
16th century edi- 
tions of Ptolemy. 







gain oc 
1 group,’ 
y shared’ 
irly the 
‘ral and 


yn, tran- 
biggest 
. In the 
best in- 
1cements 
in the 
and live 


early all 
r. Main- 
n of po- 
scellane- 
d 94.2% 
ins were 
1g, drugs 
odstuffs, 


OP hes: cake if 


= on just as anaent / 





partment 
as com- 


gest in- 
any me- . ~ *ge,* + . 

it ° New discoveries, new facilities, pioneering 

zine vole) enterprise have made vast changes in the maps 
wer ae of Marco Polo’s day. Today they are relics... 
inaccurate and useless. 

Into the archives with these ancient charts 

Cumulative § Should go your old air maps of Denver. KLZ 
Jan-Oc: § has made relics of them! 

+ a New management, new enterprise, new 
114587 broadcasting facilities have wrought a vast 
18.6062 | Change in the old air map of the Denver Rocky 

son) Mountain region. KLZ now occupies a domi- 


nant place in the picture. Within a year and a 


arial half it has vaulted to such an esteemed and 

=-PEET} important position in the eyes and ears of radio 

og Myr listeners in this area that the new, virile selling 

ly series force it generates is something no advertiser D E N V E id 
3 throu 


sears | can afford to ignore. 


pee 3 Phe Pioneer Radio Station of the West 
Shas a0 
e months, 


» mone Affiliated in Management with 
took Rope WKY - Oklahoma City and 
metas the Oklahoma Publishing Co. 


ugh Ben- 
York. 


lvertising 


National Representative —E. KATZ SPECIAL ADVERTISING AGENCY 


ertising BRO ADCASTING © Broadcast Advertising January 1, 1937 ¢ Page 19 











Chicago Musicians Federation 
Assumes Control of Recording 


Will Not Permit Members to Make Transcriptions 
Or Records Except With Special Permission 


THE Chicago Federation of Mu- 
sicians has announced that after 
Feb. 1, 1937, “it will not permit 
its members to make recordings of 
any kind, including transcriptions, 
except under such restrictions and 
upon such conditions as they, the 
executive board, in their wisdom, 
deem best calculated to end for 
all time the menacing threat of 
‘canned’ music competition.” 

In a lengthy official announce- 
ment, released Dec. 19, James C. 
Petrillo, president of the Chicago 
musical union, states that “canned” 
music, or recordings, is the great- 
est menace with which “live” mu- 
sic has been confronted and that 
the use of recordings, “if not 
effectually curtailed and controlled, 
will completely destroy employment 
opportunities for musicians every- 
where.” 

“No sane, logical reason can be 
advanced to explain why musicians 
should thus assist in destroying 
themselves,” the announcement 
continues, “for that is exactly 
what they will succeed in doing if 
they continue making recordings.” 


A Loophole Noted 


OFFICIALS of a number of re- 
cording companies operating in 
Chicago refused to discuss the 
union’s action, stating they had 
not yet been officially notified and 
so were in no position to talk. Off 
the record, however, several of 
them pointed out the “restrictions 
and conditions” clause as a loop- 
hole through which musicians whom 
they wished to employ could secure 
the permission of the board. The 
consensus also was that even if the 
ban on recordings were strictly 
enforced locally it would have no 
effect outside of Chicago and that 
the American Federation would 
not back up the Chicago union in 
any attempt to make the prohibi- 
tion national. 

he statement, signed by Mr. 
Petrillo, discoursed at length on 
the “plight” of the musician. If 
production of recordings is not 
controlled, whether for radio, 
movie or home use, he said it would 
in a very short time “completely 
destroy employment opportunities 
for musicians everywhere.” 

“Movietone” and “Vitaphone” 
were branded as canned music, 
made in exactly the same way as 
ordinary recordings. Since their 
invention, he added, the number of 
musicians employed in theatres in 
the Chicago district has dwindled 
from approximately 2,000 to about 
125. Declaring that “progress can- 
not be fought”, Mr. Petrillo added 
that the new effort is to determine 
the course which “ progress shall 
take, insofar as it has to do with 
our profession.” 

Whereas labor saving devices 
have destroyed employment oppor- 
tunities in many crafts and pro- 
fessions, he said that in the case 
of the musician, the mechanical 
musical devices cannot function in 
the first place, without the services 
of _musicians, “for the records 
which are necessary for the opera- 
tion of these devices are merely a 
reproduction of performances given 
by pene musicians.” 

“We are the one, the only craft 


in the world whose personal serv- 
ices are absolutely indispensable 
for the creation of that branch of 
‘canned’ music which is rapidly 
putting us completely out of busi- 
ness. { repeat, therefore, that the 
control of ‘canned’ music is within 
our grasp, if we see fit to assume 


The statement made reference 
to the manner in which motion 
picture operators, broadcasters, 
copyright owners and others have 
“protected” themselves, and also 
the recent movements of groups 
of orchestra leaders to collect roy- 
alties on performance of their 
records. 

Motion picture groups, he said, 
would not permit musicians to open 
a picture theatre and feature first- 
run pictures. Nor would broad- 
casters through their “great radio 
corporation lawyers” permit mu- 
sicians to procure “a channel on 
the air” in order to open and op- 
erate a radio station. 

“Then there is the case of the 
authors and composers. They have 
protected themselves to such an 
extent, with the aid of special 
legislation, that no musician or 
entertainer, from the greatest 
artist now before the public on 
down to the $15 a week pianist in 
a tavern, can make a living any 
more in the amusement field, un- 
less those by whom they are em- 
ployed to play and sing, pay a 
fixed, annual charge for the music 
that is used. And many, many 
more organizations, too numerous 
to mention, have taken similar 
steps to protect their interests.” 


Considered Two Years 


DISCUSSING the record ban fost- 
ered by National Association of 
Performing Artists, he said that 
one or two leaders have gone into 
court and succeeded in restraining 
employers from using records 
which their bands have made with- 
out permission. This protection, 
however, he said, is for the leaders 
only and does not include “side 
men”. It does not create more em- 
ployment for the rank and file of 
musicians but has “the very oppo- 
site effect”, he added. The only 
purpose of this, he said, is “to 
make more money for the leaders”. 

The real purpose behind his own 
move, Mr. Petrillo declared, is to 
“put back to work in the theatres, 
radio stations and other places of 
amusement, musicians who are 
rightfully entitled to that employ- 
ment.” He said that he believed 
any court in the country before 
which the facts connected with 
“the evils of recording are laid” 
would decide in favor of the mu- 
sicians. 

Mr. Petrillo concluded that the 
decision to discontinue making all 
records in his jurisdiction was 
not arrived at over night but has 
been under consideration for two 
years. The Chicago Federation, 
moreover, he said, realized that 
records can and will be made in 
other jurisdictions. 

“We are not blind to the fact 
that we have no right to speak 
for other locals, nor have we the 
authority to tell other locals what 
they should, or should not do, in 
the circumstances. But we do be- 
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Picture Magazine Begun 


By Gardner Cowles Jr. 
— A NEW monthly 
picture magazine, 
named Look, 
headed by Gard- 
ner Cowles MJr., 
resident of the 
owa Broadcast- 
ing Co., will ap- 
pear on news- 
Stal stands Jan. 5. 
wen Look will be 
Mr.Cowles printed in roto- 
gravure, of Collier’s page size, and 
sell for 10 cents a copy. 

In addition to being head of the 
Iowa Broadcasting Co., which owns 
KSO, KRNT, and WMT, Mr. 
Cowles is executive editor of the 
Des Moines Register & Tribune. 
John Cowles, associate publisher of 
the Des Moines papers, will be vice- 
president of Look. Look will accept 
no advertising during its first year 
but will be launched with a large 
advertising campaign. 


BING CROSBY SUES 
KGFJ, LOS ANGELES 


BING CROSBY, radio crooner, on 
Dec. 17 filed suit in Superior Court 
at Los Angeles against Ben S. Mc- 
Glashan, owner of KGFJ, Los An- 
geles, and asked for an injunction 
to prevent the station from broad- 
casting his recordings. The com- 
plaint claims that KGFJ has been 
broadcasting large numbers of 
records of the Crosby voice which 
were plainly labelled “not licensed 
for radio broadcast”. 

KGFJ is alleged to have broad- 
cast these records and, through 
innuendo and vague generalities, 
also to have conveyed the impres- 
sion to the audience that Crosby 
was singing in person, according 
to the complaint. 

Crosby contends that this is un- 
fair competition, unfair trade prac- 
tice, and damages the singer’s rep- 
utation on screen and radio. The 
suit was filed under the crooner’s 
family name of Harry L. Crosby Jr. 


Appeal in WDAS Case 


AN APPEAL to the Pennsylvania 
Suvreme Court from the decision 
of the Court of Common Pleas, of 
Philadelphia, enjoining WDAS, 
Philadelphia, from _ performing 
phonograph records of renditions 
by Fred Waring, was taken last 
month by the station. The decision 
by the lower court, purely a local 
tribunal, was the first in a phono- 
graph record performance case 
brought under the auspices of Na- 
tional Association of Performing 
Artists, of which Waring is presi- 
dent. Other cases, however, are 
pending. It is expected that the 
Pennsylvania Supreme Court will 
hear the case in April, 1937. 














WHOM, Jersey City, was off the air 
17 hours Christmas to give the 25 
employes a holiday. Paul F. Harron, 
president, announced that 45 commer- 
cial programs, 130 commercial an- 
nouncements, and 20 sustaining pro- 
grams were canceled for the day. 





lieve that we, ourselves, are on 
the right track and are doing the 
rivht thing by boldly and openly 
attacking this menace; and what- 
ever employment we may forfeit, 
as a result of our refusal to make 
further recordings, is a_ sacrifice 
which we feel will make for our 
own good in the long run.” 
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Recording Artists 


Denied Injunction 


Legend on Records Held Not to 
Be Adequate Basis for Grant 


DEFEAT for phonograph record. 
ing artists in their effort to pre 
vent performances of their recor. 
ings over stations was meted oy 
Dec. 23 in the first round of iti. 
gation in New York Citv when §}. 
preme Court Justice Valente de. 
nied the petition of Frank Crumit, 
crooner, for a preliminary injune. 
tion against WHN, New York 
operated by Loew’s Inc. The cage 
it is presumed, will now go t 
trial since the court did not pas 
upon the fundamental question 
law as to the rights of the pw. 
chaser of a phonograph record t 
use the record for broadcasting 
purposes. 

The court held that while th 
Crumit records, made by Decca, 
bear the legend “Not to be use 
for Radio Broadcasting”’, there wa; 
no proof that the contract with 
Decca contained any such restric. 
tion, and that the statement on th 
record “is not sufficiently explicit 
or connected with any license re. 
striction to warrant the grantin 
of a temporary injunction”. 


First State Court Test 


THE CASE was brought for 
Crumit by Maurice J. Speiser, a 
counsel for the National Associa. 
tion of Performing Artists, forme 
more than a year ago to press the 
claims of recording artists. Judge 
Isadore J. Frey appeared for WH\p 
at the hearing on the temporary} 
injunction on Nov. 24. The cas) 
is regarded as important becaus 
it is the first test in a superior 
state court. The only other adju 
dication was 














against WDAS, of that city, ani 
that case now is on appeal to th 
state Supreme Court. 

Justice Valente’s decision fol 
lows in full: 

Plaintiff seeks to restrain defeni: 
ants from using a phonograph recor 
of plaintiff’s performance in a radii 
broadeast. The record was made pur 


annexed to the papers but plaintif 
claims that under it all Decca Recori 
obtained was plaintiff’s services as 4 
performer so that commercial souni 
records could be manufactured in ! 
form suitable for use upon home talk: 
ing machines. 

The records bear upon the face ‘ 
legend “Not to be used for Rail 
Broadeasting”’. There is no proof thi! 


the contract with Decca containel 
any such restriction as alleged by 
plaintiff nor that defendants knew th 


terms of the alleged licensing agres 
ment with Decea, if any such existed 
or even any of the other terms. Th 
statement stamped on the record i 
not sufficiently explicit or connectt 
with any license restriction to war 
rant the granting of a temporary lh 
junction, whatever evidentiary beat 
ing it may have upon the full preset 
tation of the facts. 


The denial of a temporary injunt 
tion makes it unnecessary to pass up0 
the fundamental and novel questil 
of law involved as to the gener 
rights of a purchaser of a_ phon 
graphic record of a performer to us 
this record for broadeasting purpose 
without special permission. It als 
leaves open the question as to thé 


rights in that respect of Decca Ret 
ords Ine. or the seller of records get 
erally. The motion for injunction » 
denied. Order signed. 
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TRANSAMERICAN wishes to thank the J. 
Walter Thompson Company and Standard 
Brands, Inc. for their cooperation in making 


possible the sale of Haven MacQuarrie’s show 
“DO YOU WANT TO BE AN ACTOR?” 


Advertisers and stations may continue to look 
to TRANSAMERICAN as an important source 
of radio program material. Additional programs 
of outstanding merit and exceptional advertis- 
ing value will be announced from time to time. 


“Transamerican Broadcasting and Television Corporation 
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John L. Clark, President 
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Supreme Court KVOS Ruling 
Leaves Case Where It Started 


Highest Tribunal Looks With Disfavor on “Pirating” 
Of News But Holds AP Failed to Show Jurisdiction 


THE RIGHT of broadcasting sta- 
tions to broadcast press associa- 
tion news once it is published in 
newspapers may never be finally 
adjudicated, as the result of a 
Supreme Court ruling Dec. 14 
throwing out the case of the As- 
sociated Press vs. KVOS, Belling- 
ham, Wash., for want of jurisdic- 
tion. 

The effect of the court’s action 
is to return the issue to its origi- 
nal status before litigation was 
begun in the Federal courts two 
years ago. The Supreme Court, in 
a unanimous opinion, held that 
the AP failed to show damages 
of more than $3,000, the minimum 
amount necessary for Federal jur- 
isdiction. 

Before giving its technical rea- 
sons for reversing the Ninth Cir- 
cuit Court of Appeals and for re- 
manding the case to the District 
Court with instructions to dismiss 
the complaint, the Supreme Court 
reviewed the issues. And in so 
doing, it implied conclusions indi- 
cating that it looked with disfavor 
upon “piracy” of news by stations. 


“Unfair Competition” 


THE COURT said that KVOS has 
become, and is, a competitor of the 
AP and its members “in the ob- 
taining and early distribution of 
news, for ‘he purpose of populariz- 
ing advertising”. The KVOS prac- 
tice of buying newspapers carry- 
ing AP dispatches and of broad- 
casting items in them, said the 
court, “constitutes unfair competi- 
tion with the respondent; wrong- 
fully deprives the respondent of the 
just benefits of its labors and expen- 
ditures; similarly injures respon- 
dent’s members; and prejudices the 
respondent with its members.” 

here was no opinion on the 
merits by the highest court. As- 
sociate Justice Owen J. Roberts, in 
reading the opinion, declared the 
case had been dismissed for want 
of jurisdiction. He remarked, how- 
ever, that KVOS “has no organiza- 
tion of its own for gathering news, 
but adopts the practice of ‘pirating’ 
news gathered by the Associated 
Press and its members.” 

According to counsel, the effect 
of the ruling is to return the case 
to its original status. The Associ- 
ated Press, as the plaintiff, it was 
stated, could bring action in the 
state courts of Washington if it 
so desired and in that way per- 
haps procure jurisdiction. William 
H. Pemberton, of Olympia, Wash., 
counsel for KVOS, had argued be- 
fore the Supreme Court in No- 
vember on the jurisdictional ques- 
tion, claiming that the suit was 
improperly brought in that it did 
not involve an amount exceeding 
the $3,000 minimum figure. 

Originally, the KVOS-AP suit 
was regarded as of far-reaching 
importance because at the time 
none of the regularly established 
newspaper press associations of- 
fered their news service to broad- 
cast stations. Now, however, two 
of the press associations, plus 
Transradio Press, an exclusive ra- 
dio news association, sell processed 
reports for broadcast use in a 
competitive field. 


John W. Davis, prominent New 
York attorney, argued the case for 
the AP. According to the New 
York Times of Dec. 14, he declared 
that since the court did not discuss 
the basic issues of news piracy, 
his client, if necessary, could now 
attempt another suit in the federal 
courts, with an amended complaint 
as to damages, or begin a suit in 
the Washington state courts. In 
the original action, AP contended 
that KVOS “stole” news dispatches 
in the Seattle Post - Intelligencer, 
Seattle Times and Bellingham Her- 
ald, all of which were subscribers 
to the press association. It sought 
an injunction to restrain KVOS 
from broadcasting its news, alleg- 
ing unfair competition both in 
circulation and advertising. In a 
revolutionary opinion on Dec. 18, 
1934, Federal District Judge John 
C. Bowen in Seattle denied the re- 
quest and in effect held that broad- 
cast stations could broadcast news 
once it is published in newspapers, 
irrespective of its source. 

An appeal was taken to the Fed- 
eral Circuit Court of Appeals in 
San Francisco, which a year later 
reversed the lower court and or- 
dered an injunction against the 
broadcasting of AP news until 18 
hours after publication. Subse- 
quently KVOS took the appeal to 
the Supreme Court seeking a writ 
of certiorari, which was promptly 
granted. Justice Roberts, in ren- 
dering the opinion, declared the 
burden of proof rested with the 
AP as to the damages and that no 
facts were shown which tended to 
prove the value in excess of the 
$3,000 minimum. 





New CBS Vice President 














Promotion for Lewis 


WILLIAM B. LEWIS, CBS direc- 
tor of broadcasts, on Dec. 19 was 
promoted to a CBS vice-presidency. 
Mr. Lewis will continue to perform 
the same duties as in the past. He 
joined CBS in August, 1935 as 
director of commercial broadcasts 
and the following January was 
made director of broadcasts. Before 
entering the network he was con- 
nected with J. Walter Thompson 
Co., and Badger, Browning & Her- 
sey Inc., both New York firms. Mr. 
Lewis is currently on the West 
Coast for the KNX-KSFO inau- 
gural and is expected back in New 
York about Jan. 10. 





Boat Show Promotion 


NATIONAL ASSOCIATION of 
Engine & Boat Mfgs., New York, 
will sponsor a series of five broad- 
casts on WEAF direct from the 
New York Boat show which will 
open at Grand Central Palace on 
Jan. 8. The programs will feature 
an unannounced orchestra with 
vocalists and will be heard Jan. 8, 
11, 12, 18, 14, 7:30-7:45 p. m. 
Wortman Barton & Co. Inc., New 
York, placed the account. 


New Broadcast Service 
Is Formed in New York 


By Rintoul and Stiepock 
FORMATION of the firm of Rip. 
toul-Stiepock Inc., with offices at 
51 E. 42d St., New York, to spe. 
cialize in various broadcast station 
services, including sales promotion, 
was announced Dec. 28 by Stephen 
R. Rintoul, who resigned as sta. 
tion relations manager of World 
Broadcasting System effective 


an. 1. 

Mr. Rintoul will be president of 
the new organization and R. H, 
Stiepock, advertising and sales pro. 
motion counsel, will be vice presi- 
dent. Mr. Rintoul has been iden. 
tified with spot broadcasting 
throughout its development and is 
familiar with advertising and sales 
problems of stations with whom 
he has been in contact for the last 
six years. Mr. Stiepock was asso- 
ciated with the Chrysler Corp. un. 
til 1934 and since then has con- 
ducted his own business as adver- 
tising and sales promotion coun- 
sel. He has served many proni- 
nent publications and other media 
including radio. 


Bank of America Expands 
BANK OF AMERICA National 
Trust & Savings Assn., San Fran- 
cisco, sponsoring The House of 
Melody on 2 NBC-Pacific Red sta- 
tions (KPO-KFI), on Jan. 4 will 
switch to the NBC-Pacific Blue out- 
lets increasing its coverage to in- 
clude seven California stations, 
KGO, KECA, KFSD, and the new 
NBC affiliates KFBK, KMJ, KWG, 
and KERN. The half-hour pro- 
gram, featuring Meredith Willson 
and a 24-piece string orchestra, 
with John Nesbitt, commentator, 
moves to Monday night, 9-9:30 p. 
m. (PST). Agency is Charles R. 
Stuart Inc., San Francisco. 





Text of Supreme Court Decisionin KVOS Case... 





FOLLOWING is the full 
text of the Supreme Court 
ruling in the KVOS vs. 
Associated Press case, as 
delivered by Mr. Justice 
Roberts: 


This suit was brought to enjoin pe- 
titioner, the proprietor of a_ radio 
station at Bellingham, Wash., from 
appropriating, using, or disseminating 
news gathered by the respondent or its 
members during the period such news 
has commercial value to respondent 
and its members. The prayers were 
for temporary and permanent relief. 
The district court directed the peti- 
tioner to show cause why an injunc- 
tion should not be granted and entered 
a temporary restraining order. 

In summary, the allegations of the 
bill follow. 

Respondent is a New York corpora- 
tion and petitioner a Washington cor- 
poration; “the damage to which com- 
plainant is being subjected . .. is in 
excess of the sum of Three Thousand 
($3000) Dollars, exclusive of interest 
and costs, and the amount involved 
herein and in controversy herein is in 
excess of said sum of Three Thousand 
($3000) Dollars, exclusive of interest 
and costs.” 

The respondent, a membership cor- 
poration, is composed of proprietors 
or representatives of newspapers pub- 
lished throughout the United States 
whose business is the gathering, by 
its own instrumentalities, and by ex- 
change with members, and other means, 


Page 22 ¢ January 1, 1937 


news, intelligence, and information 
from all over the world for the bene- 
fit of its members, and distribution 
of the material so gathered amongst 
them for newspaper publication, con- 
formably to the bylaws. 

The respondent has representatives 
in every important capital and city in 
the world and has reciprocal arrange- 
ments for interchange of news with 
many important agencies in foreign 
countries; has more than twelve hun- 
dred members, each owning or repre- 
senting a daily newspaper, each sup- 
plying respondent, as required by the 
by-laws, with the news gathered lo- 
cally by the newspaper he represents ; 
the cost of respondent’s transactions, 
amounting yearly to many millions of 
dollars, is equitably divided among the 
members; the association’s service to 
members is of financial and business 
importance to them, due to its prompt- 
ness, accuracy, and impartiality; the 
by-laws require that the news fur- 
nished shall remain confidential until 
publication has been fully accom- 
plished by all members. 

The petitioner conducts a radio sta- 
tion at Bellingham, Wash., and, as 
part of its daily broadcast, sends out, 
three times a day, morning, noon, and 
evening, what is styled The Newspa- 
per of the Air in which petitioner an- 
nounces what it claims to be, and 
what usually is, the leading and most 
interesting news of the day. The Bel- 
lingham Herald, published at Belling- 
ham, is a member of the association 
and, under the by-laws, the respondent 
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is entitled to be furnished by the 
Herald with all the news from the 
territory served by that paper; the 
Seattle Post Intelligencer and th 
Seattle Daily Times are published a 
Seattle, Washington, and are repre 
sented by memberships in the associt 
tion which has the same rights t 
news gathered by those papers. 


News Broadcasts 


THE PETITIONER broadcasts news 
as part of its business and, by ® 
doing, enhances the profits obtained 
from advertising broadcasts; the news 
papers affiliated with the respondent 
derive a large portion of their reve 
nues from the sale of advertising spact, 
the value of which depends in grea 
measure upon the freshness and it 
terest of the news furnished by them 
The petitioner, in the conduct of its 
station, has become, and is, a com 
petitor of respondent and its member 
in the obtaining and early distribt: 
tion of news, for the purpose of pop 
larizing advertising. ; 

The petitioner has no organizatio 
of its own for gathering news, bit 
adopts the practice of “pirating” neW' 
gathered by the respondent and it 
members. This practice consists 1 
procuring copies of the Herald, th 
Post Intelligencer, and the Daily 
Times and broadcasting parts, or all, 
of items therein published, whethe! 
gathered by these newspapers or tf 
ceived by them from the respondent, 
the repetition being sometimes Ve" 

(Continued on page 50) 
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use the 
or non- 


Mow, for the first time, you can 
same mike for either directional 
directional pick-up! 

To make this possible, Bell Telephone 
Laboratories designed a scientifically correct 
acoustic baffle attachment for the famous 
Western Electric 630A non-directional mike. 
This gives you, in effect, two mikes in one! 


With the baffle installed, the 630A be- 





Distributed by GRAYBAR Electric Co. 
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comes a semi-directional mike giving a 
response comparable to that of the Western 
Electric 618A. Trials indicate that the studio 
technique is similar to that for the 618A. 
Omission of the ring and screening results 
in the higher frequencies (7000 — 8000 
cycles) becoming more predominant. 
Introduced little more than a year ago, 
there are over two thousand 630A mikes 
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Field response curves 
of the 630A mike with 
Acoustic Baffle attach- 
ment. 


Typical field response 
0,000 2000 Of the 618A. 


$000 


in use today. With the new acoustic baffle, 
they will be more valuable than ever. The 
few parts necessary to make the conversion 
are very simple and inexpensive. The actual 
change requires only a screw-driver and a 
few minutes time. 

For full details: Graybar Electric, Gray- 
bar Building, New York —or Graybar’s 
nearest branch. 


Western Elecfric 


In Canada: Northern Electric Co., Ltd. 


EQUIPMENT 
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Chase & Sanborn 
Ends Worries With 


Shift in Program 
Good Will Court Replaced by 
Do You Want to Be an Actor 


AFTER 13 hectic Sundays on 
NBC-Red and on Inter-City Sys- 
tem, Wednesdays, the Good Will 
Court was discontinued Dec. 18 by 
Standard Brands Inc., New York 
(Chase & Sanborn coffee) when 
the First and Second Departments 
of the Appellate Division of the 
Supreme Court adopted an amend- 
ment to its rules regulating the 
conduct of lawyers prohibiting 
them from giving advice or opin- 
ions through any publicity medium 
on specific legal problems posed by 
inquirers. 

The amendment, which includes 
penalties up to and including dis- 
barment, was adopted two days 
previous to Chase & Sanborn’s an- 
nouncement Dec. 18 that the Good 
Will Court would not be broadcast 
on NBC-Red the following Sunday. 
This decision was reached by the 
sponsor after a three-day confer- 
ence with all concerned. And as 
a result a new program Do You 
Want To Be An Actor? made its 
national debut from Hollywood 
Dec. 20 in the usual Chase & San- 
born period, Sundays, 8-9 p. m. 


Last-Minute Decision 


THE CONTRACT for the new 
program, which uses amateur 
actors and actresses aspiring for 
a stage career with all the instruc- 
tion and coaching audible to the 
radio audience, was signed in the 
New York office of Transamerican 
Broadcasting & Television Corp. at 
4:45 a. m. Dec. 19. It is understood 
that Standard Brands signed a 
three-year contract, with the usual 
option clauses, for the radio rights 
to the program with the price 
running over $5,000 per broadcast. 

Do You Want To Be An Actor 
has been on the air for two months 
over KFWB, Los Angeles, owned 
by Warner Bros. The idea was 
conceived by Haven MacQuarrie 
and Transamerican had been ap- 
pointed exclusive representatives 
Nov. 18 

Warner Bros. still has a tieup 
with the new series, since it is 
announced that the best performer 
in each program will be given a 
screen test by the film company. 
For the present at least the pro- 
gram will continue to emanate from 
Hollywood. 

On Inter-City System, the Good 
Will Court is also in the discard 
for the time being. Dr. Louis 
Bisch, psychologist and author of 
Be Glad Yow’re Neurotic, con- 
ducted the program, which did not 
follow _the Good Will Court pat- 
tern. Whether WMCA will revive 
the series is a topic that will be 
considered seriously, said a spokes- 
man for the station. Inasmuch as 
Donald Flamm, WMCA president, 
is in Europe it is expected that ac- 
tion awaits Mr. Flamm’s decision. 
Chase & Sanborn, however, is con- 
tinuing to sponsor a program on 
Inter-City System, having taken 
the Spelling Bee [which signed off 
WJZ (only) on Dec. 27] and placed 
it on Inter-City Saturdays, 7-8 
p. m., as of Dec. 26. A 52-week 
contract had been signed with In- 
ter-City for the Good Will Court 
broadcast, but a new 52-week con- 
tract was signed for the Spelling 
Bee series. 

A. L. Alexander, who conducted 





Tourists’ Mecca 


RADIO CITY is the metrop- 
olis’ most popular point of 
interest among paying sight- 
seers, it is shown in a com- 
parison of figures for the 
first 11 months of 1936, when 
497,399 persons took the NBC 
guided tours through the 
studios and plant in Radio 
City. If last December’s fig- 
ure of 25,000 guided tourists 
was equalled in 1936, the 
year’s total should be at least 
522,000. The NBC guided 
tours were taken in 1935 by 
470,068 persons. On Nov. 20, 
1936, at the close of third 
year of the guided tours, 
1,424,733 sightseers had in- 
spected Radio City. In the 
first 11 months of this year, 
paid admissions to the Em- 
pire State tower numbered 
318,450, the Statue of Lib- 
erty 290,874. While Mount 
Vernon’s figures for 1936 are 
not available, 512,024 per- 
sons visited the shrine in 
1935. 











the Good Will Court, made a 
speech of regret on the NBC net- 
work along with the new program’s 
debut and that marked the Court’s 
end so far as a national network 
is concerned. Mr. Alexander is un- 
der contract to WMCA as part of 
the Good Will Court agreement, 
but his future plans cannot be as- 
certained, nor could Mr. Alexan- 
der be reached. 

Good Will Court’s troubles began 
with the first broadcast on NBC 
last September, although rumbles 
were beginning when the program 
was on Inter-City and Mutual un- 
der the sponsorship of Macfadden 
Publications. 

The First and Second Depart- 
ments of the Appelate Divisions 
comprise Greater New York and 
it would have been possible to 
bring lawyers from outside this 
territory, but as the American Bar 
Association had also taken action 
against the broadcast it would 
have been a dubious move. Radio 
listeners, it is understood, had 
written to the stations objecting to 
the program’s morbid tendencies. 

Pending in the Brooklyn Courts 
is a $250,000 damage suit against 
all persons or companies associated 
with the program since it has been 
sponsored. The suit, filed by Good 
Will Court Inc. of which Judge 
Nathan Sweedler is president, is 
set for trial Jan. 11. Judge Sweed- 
ler also had been trying to have 
the courts restrain Chase & San- 
born from using the name Good 
Will Court, but this proceeding 
was dropped. 

Meantime Standard Brands 
signed 52-week renewals for four 
of its NBC programs, including 
the new Chase & Sanborn series on 
60 NBC-Red stations, as of Jan. 3. 
Others are: Royal Gelatin Hour 
with Rudy Vallee (Royal Gelatin 
& Aspic), effective Jan. 7, on 56 
NBC-Red stations, Thursdays, 8-9 
p. m.; One Man’s Family (Tender 
Leaf tea), on 59 NBC-Red sta- 
tions, Wednesdays, 8-8:30 p. m., 
and the repeat program on 5 NBC 
Pacific Red stations plus KTAR, 
Sundays, 9:30-10 p. m. (PST). J. 
Walter Thompson Co., New York, 
has the account. 





KVL, Seattle, recently placed under 
option to Howard J. Ryan, of Howard 
J. Ryan & Associates, local agency, 
has changed its call letters to KEEN. 
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Mark J. Woods Elected 
As Treasurer of NBC as 
David Rosenblum Leaves 





& 


Mr. Rosenblum 


Mr. Woods 


WITH the resignation of David 
Rosenblum as vice-president and 
treasurer of NBC, effective Jan. 1, 
the NBC board of directors on 
Dec. 18 elected Mark J. Woods, as- 
sistant secretary, to the treasurer- 
ship. Mr. Rosenblum, who came to 
NBC in September of 1934 from 
Trade- Ways Inc., did not make 
known his future plans but an- 
nounced that he first would take a 
vacation. 

The election of Mr. Woods will 
not alter the NBC executive setup 
in any great detail, but Mr. Rosen- 
blum’s retirement reduces its ros- 
ter of vice-presidents by one since 
Mr. Woods will not hold a vice- 
presidential title. Mr. Woods re- 
sumes the post he once held but re- 
linquished when he was made as- 
sistant to former executive vice- 
president, Richard E. Patterson 
Jr. He has been with NBC since 
its inception, having come over 
with the former A. T. & T. radio 
staff. 

Mr. Rosenblum, a 1908 Harvard 
graduate, was brought to NBC 
more than two years ago by David 
Sarnoff, RCA president at the time 


Mr. Sarnoff took over the NBC 
chairmanship and after Trade- 


Ways had completed a study of 
NBC sales, compensation and or- 
ganization details. He was largely 
responsible for the “yardstick” 
method of station compensation in- 
augurated several years ago. He 
was one of the founders and for- 
mer vice-president of the Alexan- 
der Hamilton Institute, which he 
quit in 1915 to organize the Busi- 
ness Trading Corp. Later he be- 
came a vice-president of Trade- 
Ways, one of its units. 





KOOS, Marshfield, Ore., 
Is Sold to Sackett Group 


SALE of KOOS, 250-watt station 
on 1390 ke. in Marshfield, Ore., to 
interests headed by Sheldon F. 
Sackett, publisher of the Coos Bay 
Times, Marshfield newspaper, and 
copublisher of the Salem (Ore.) 
Statesman, was effected early in 
December by Walter L. Read, who 
remains as vice-president of KSLM, 
Salem. Transfer of the stock from 
the Pacific Radio Corp. to KOOS 
Inc. awaits FCC approval. The 
purchase price was approximately 
$15,000. 

Mr. Read has left for an eight- 
week vacation in the East and 
South, but has a contract to man- 
age a new local in Vancouver, 
Wash., for which Mr. Sackett and 
his associates, including Judge 
John C. Kendall of Portland, have 
applied to the FCC. Mr. Sackett 
expects to make a close working 
arrangement with KRNR, Rose- 
burg, Ore., owned by the Roseburg 
News-Review. 









Four Iowa Stations 


Are Sued for Libel 


Former Liquor Body Chairman 
Seeks $100,000 Damages 


HAROLD M. COOPER, Marshall. 
town, Ia., former chairman of the 
Iowa liquor commission, filed libel] 
suits for $100,000 each on Dec. 16 
against Iowa Broadcasting Co.,, 
operating KSO and KRNT, Des 
Moines, and WMT, Cedar Rapids- 
Waterloo, and the Central Broad- 
casting Co., operators of WHO, 
Des Moines. The Iowa Broadcast- 
ing Company is affiliated with the 
Des Moines Register & Tribune. 

The libel claims are based on 
statements allegedly made by 
Verne Marshall, editor of the 
Cedar Rapids Gazette, in speeches 
made by him attacking Mr. Coop- 
er’s record as a former public 
official over stations of the Iowa 
Broadcasting Co. on Oct. 29, and 
the Central Broadcasting Co. on 
Oct. 25. Joined as defendants in 
these cases are Mr. Marshall and 
the Cedar Rapids Gazette Co. 

Mr. Cooper, in his petitions, al- 
leged that Mr. Marshall made 
statements in his speeches that 
were a malicious defamation of 
character, and that although “he 
had enjoyed and had a good repu- 
tation in his community and in 
Iowa except to the extent in which 
his reputation had been damaged 
by the purported malicious publi- 
cation and broadcasting of defama- 
tory matter.” 


Court Conviction 


IN HIS NOTICE of suit against 
the Iowa Broadcasting Co. Mr. 
Cooper said Mr. Marshall charged 
him with “accepting bribes as 
shown by bank account, all of 
which was defamatory, false and 
untrue.” 

In his claim against the Central 
Broadcasting Co., the plaintiff 
stated that Mr. Marshall charged 
him with the “crime and felony 
committed 24 years ago, all of 
which was defamatory, false and 
untrue,” and that in December, 
1934, Cooper committed an illegal 
act; that Cooper in 1934 violated 
the Iowa liquor control commission 
law, of which commission he was 
chairman, when as Marshall well 
knew, the Supreme Court of Iowa 
had held that Cooper was innocent 
of any such violation; that Cooper 
in February, 1935, was engaged in 
illegal acts or attempts in connec- 
tion with his trial in Linn county, 
to influence or bribe the jurv then 
trying his case in Linn county. 

The petitions also state that the 
two broadcasting companies knew 
or could have known in advance of 
the nature and contents of the libel 
and broadcast and that no attempt 
was made to stop or shut off the 
broadcasts from the air.” 

In 1935 Cooper was convicted by 
a Linn county, Ia. district court 
jury in Cedar Rapids, Ia., after 
he had turned over to LeRoy Far- 
mer, a Cedar Rapids man, approxi- 
mately 200 state liquor seals. 
fine of $1,000 was imposed upon 
Cooner on the misdeameanor 
charge. Cooper appealed his con- 
viction and almost a year later the 
Iowa supreme court overruled the 
decision of the Linn county, Ia., 
district court jury, stating that the 
indictment against him was _ in- 
valid and that there could be no 
new trial. 
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A. T. & T. Broadeast Activity 
Is Reviewed at FCC Inquiry 


Discrimination and Monopoly Charged in Evidence 
Presented by N. R. Danielian, Economist 


THE long-awaited broadcasting 
phase of the FCC’s telephone in- 
vestigation into practices of the 
American Telephone & Telegraph 
Co. and associated Bell System 
companies developed Dec. 15 when 
a 325-page report bearing on the 
subject was presented to the Tele- 
phone Division by N. R. Danielian, 
senior economist on the FCC staff. 

Many charges of alleged dis- 
criminations by the A. T. & T. in 
its dealings in broadcasting were 
made in the ponderous report pre- 
sented by the economist after sev- 
eral months of study. The report 
delved into the early history of the 
A. T. & T. when it actually oper- 
ated broadcasting stations and was 
sharply critical of many of its 
practices both past and present. 

Particular emphasis was laid 
upon refusal of A. T. & T. in most 
cases to allow interconnection of 
its lines for program transmission 
with the lines of wire telegraph 
companies or with privately owned 
lines of stations. It was indicated 
that possible revision of broadcast 
wire transmission tariffs of A. T. 
& T. to permit wider latitude in 
interconnections may result from 
the disclosures. 


Claims Discrimination 


AMONG other things, Dr. Danie- 
lian asserted his investigation 
showed that there were discrimina- 
tory contracts by A. T. & T. as 
between NBC and CBS, with the 
former having several advantages. 
He declared, however, on cross- 
examination by Vice Chairman 
Thad H. Brown of the Telephone 
Division that as far as he knew, 
the A. T. & T. has never exercised 
any of the allegedly discriminatory 
provisions. 

In reading the report into the 
record, Dr. Danielian was ques- 
tioned by Samuel Becker, special 
investigation counsel of the FCC. 
There was no rebuttal testimony 
on behalf of A. T. & T. and as far 
as known, no provision has been 
made for it. 

_ The report covered only a por- 
tion of the FCC investigation into 
broadcast phases of A. T. & T. 
activity. The investigation was 
made in compliance with the Con- 
gressional resolution of 1934 order- 
ing the FCC to investigate and 
report on the reasonableness of 
rates and to inquire into alleged 
unfair or discriminatory practices. 

Dr. Danielian emphasized no 
attempt was made to evaluate the 
patent position of A. T. & T. in 
the radio field, nor to determine 
the: reasonableness of the rates 
charged broadcasters for program 
transmission and attendant serv- 
ices. He added that reasonableness 
of rates “is the next logical ste 
in the study of Bell System poli- 
cies with respect to radio broad- 
casting.” 

A breakdown of A. T. & T. re- 
ceipts from furnishing of program 
transmission service for the first 
time was made public in the Dan- 
ielian presentation. Covering the 
years 1925 to 1935 inclusive, the 
breakdown showed that in 1925 
gross long line receipts for this 
service amounted to $286,774.91 
and in 1935, $4,529,162.57, with 


the latter figure excluding revenues 
from coordinated services. In ad- 
dition to the gross income, Dr. 
Danielian brought out, the asso- 
ciated companies also receive con- 
siderable revenue from leasing of 
wire channels for program trans- 
mission directly to stations for 
both local and long distance serv- 
ice. 

“As a result of the fact that the 
associated companies do not segre- 
ate in their accounts the revenues 
rom this source, it has not been 
possible to obtain these figures, 
with the exception of 1935,” the re- 
port states. “In that year they 
had, in addition to the pro-rates 
received from the long lines- de- 
partment, a revenue from _ this 
source of over a million dollars. 
The combined revenues of the as- 
sociated companies and long lines 
department in 1935, therefore, 
from this source, including public 
address system services, were over 
five and one-half million dollars.” 


Monopoly Alleged 


WHILE the revenue derived from 
broadcast service is not very large 
in comparison with total operating 
revenues of the system, Dr. Daniel- 
ian pointed out that these services 
are indispensable to radio stations. 
He offered much testimony to show 
that A. T. & T. in effect had a 
“monopoly” in this business. He 
brought out, for example, that 
Postal Telegraph had only 3,369 
circuit-miles leased to broadcasting 
stations as of last summer while 
Western Union had less than 300 
circuit-miles. In contrast to this, 
he said, the Bell System was leas- 
ing to NBC and CBS 24,949 and 
17,217 circuit-miles, respectively, at 
approximately the same time. In 
addition, he said, the Bell System 
leases wires to hundreds of other 
stations, the length of which is un- 
determined. 

“The facts indicate that the Bell 
System has a virtual monopoly in 
the provision of wire channels to 
radio stations and chains. It fol- 
lows, therefore, that the general 
principles and policies discussed in 
this report have influenced, or con- 
tinue to influence, the radio indus- 
try as a whole. 

“The report shows the methods 
by which the Bell System has ac- 
quired almost complete control of 
radio program transmission and 
the discriminatory practices that 
have been perpetrated under a con- 
dition of monopoly.” 

The information upon which the 
copious report was based, Dr. 
Danielian said, came from A. T. 

and associated companies, 
Westinghouse, RCA, Western 
Union, Postal and various broad- 
east stations. 


Some Conclusions 


“THE following points are the 
most salient conclusions that arise 
out of this study,” concluded Mr. 
Danielian. “They are here pre- 
sented for convenience and will be 
supported in detail in the succeed- 
ing pages of the report.” 

(1) The Bell System’s original aim 
in the broadcasting industry, as de- 
fined in 1923, was to control, subject 
to limited concessions to Radio Corp. 

(Continued on page 36) 
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MANAGING MISS 
Virginia Lowther Directing 
———KIUL, Garden Ci 





VIRGINIA LOWTHER 


TO THE ranks of the feminine ra- 
dio station managers [BROADCAST- 
ING, July 1, 1936] should now be 
added the name of Miss Virginia 
Lowther, recently appointed mana- 
ger of the 100-watt KIUL, Garden 
City, Kan., located in the heart of 
Kansas’ famous “dust bowl’ but 
still insisting that its community 
is the “Garden of the West”. 
Charming Miss Lowther admits 
she is 29 years old, a native of 
Missouri, and a relatively recent 
convert to radio ranks. Since age 
24 she has been a _ newspaper- 
woman, starting on the ad board of 
the Wichita Beacon, then doing a 
column for the Wichita Eagle. 
About a year ago Bill Hutchin- 
son gave her a chance before the 
microphone of KWBG, Hutchinson, 
Kan., and then Herb Hollister en- 
listed her on the commercial staff 
of KANS, new local in Wichita. A 
few weeks ago her big chance 
came, and Frank Conard appointed 
her manager, commercial manager 
and program director of KIUL. 





WELI, WNBC SOLD 
TO BULOV A GROUP 


A NEW association in the owner- 
ship of two Connecticut stations 
was disclosed Dec. 21 when it be- 
came known that Patrick J. Goode, 
postmaster of New Haven, William 
J. Sanders, his son-in-law, H. A. 
Lafount, former federal radio com- 
missioner, and Arde Bulova, New 
York watchmaker and broadcast 
station owner, had acquired all of 
the stock of WELI, New Haven, 
and WNBC, New Britain. 

Mr. Goode was elected president 
of the operating corporation, with 
Mr. Lafount vice president. Their 
respective stock holdings were not 
disclosed. WELI is a 500 watt day- 
time station on 900 kc., and WNBC 
operates with 250 watts daytime 
on 1380 kce., and both are applicants 
for full time and higher power. 

Mr. Lafount and Mr. Bulova re- 
cently purchased WCOP, 500-watt 
daytime station on 1120 kc. in Bos- 
ton, from the estate of the late 
Joseph M. Kirby [BROADCASTING, 
Dec. 15], with Mr. Bulova holding 
two-thirds and Mr. Lafount one- 
third of the stock. Mr. Lafount is 
also vice president of the corpora- 
tion which has acquired WTFI, 
Athens, Ga., which has a construc- 
tion permit to move into Atlanta 
where it is to be operated by the 
Atlanta Journal [BROADCASTING, 
Dec. 15]. 


BROADCASTING e Broadcast Advertising 


KIUL, GARDEN CIty 
SOLD TO PATTERSO\ 


AN AGREEMENT to Purchase 
KIUL, Garden City, Kan., which 
operates with 100 watts on 1219 
ke., has been reached by S. H. Pat. 
terson, former operator of KVOR 
Colorado Springs, Col., with A. ¢ 
Gardiner and Frank D. Conarj 
the station’s chief owners. Th 
purchase price will be $10,000, anj 
the station will be taken over }y 
a new Colorado corporation, KIUL] 
Inc., if the FCC authorizes thf 
transfer. 

Mr. Patterson recently soli 
KVOR for $80,000 to the interes; 
that own WKY, Oklahoma City 
and KLZ, Denver. He also ha 
pending an application for 1,00) 
watts on 1570 ke. in Denver, anj 
with William Grove, former chie 
engineer of KLZ, is applicant fo, 
a new 100-watt station on 1420 ke. 
in Cheyenne, Wyo. 


Procter & Gamble Leads 


1935 Network Sponsor; 


PiiOCTER & GAMBLE for th 
second consecutive year spent more 
for network radio advertising than 
any other advertiser, according ty 
12-month estimates released by the 
CBS and NBC. Standard Brand 
ranks second, Sterling Product: 
third, Colgate-Palmolive-Peet (Co, 
fourth; Ford Motor Co., fifth. 
The estimated expenditures o{ 
leading NBC and CBS networks in} 
1936 follow: 




































NBC 
Procter & Gamble Co. - $3,299,00 
Standard Brands Inc. ____--_-_-~ 2,275,0W 
Sterling Products Inc. _— 1,621,00 
General Foods Corp. __-------~-~~ 1,472,00) 
Pepecdent Co. .................. 1, 
Miles Laboratories Inc._.-.-----~ 1,291,0H 
General Motors Corp. ---------~ 1,025,00 
American Tobacco Co. __- 936,00) 

National Dairy Products 
(Kraft-Phenix) —------- --- 170,00 
MRS, setticincnicmsaicncante; a 

CBS 

Colgate-Palmolive-Peet Co. -_~~_$1,536,22) 
Ford Motor Co. ____---------_-~ 1,528,02 
Campbell Soup Co. ______-___-~ 1,314,208 
Lever Bros. Co. ..._..._-------- 1,289,81! 
Liggett & Myers Tobacco Co. ___ 1,094,46) 
Wm. Wrigley Jr. Co. -_-------~ 1,021,4% 
R. J. Reynolds Tobacco Co. ___- 950,74 
General Mills Inc. ___._----____-_ 854,04 
Philco Radio & Television Corp. 717,71 
American Home Products Corp. 710,17 


Bristol-Meyers 





Back from So. America 


JOHN ROYAL, NBC program vie 
president, and Paul White, CBS 
special events director, returned 
the week of Dec. 20 from Bueno 
Aires and other South American 
cities which they visited durin 
the preceding month to arrange 
more program exchanges with ther 
respective networks. Both attend- 
ed the Pan American Peace Con- 
ference from which both NBC and 
CBS broadcast periodically, each 
network having also its own staf 
of engineers, announcers and con: 
mentators on hand. 





MARTIN CAMPBELL, general mat 
ager of WFAA, Dallas, addressed the 
Rotary Club of Big Springs, Tex., ani 
the Ravertiokes League of Roswell 
New Mexico, on the subject Radio 
and the Prospects of Television last 
month while en route to El Pa# 
where he personally supervised the 
650-mile remote pickup of the New 
Year Sun Carnival Parade for_his 
station. He was accompanied by Mr. 
Campbell and Henry W. Stanley, of 
the Dallas Chamber of Commerce. 


REG M. ‘DAGG, commercial mani 
ger of CKWX, Vancouver, has taken 
on additional duties as commercial 
manager of CJAT, Trail. The two 
British Columbia stations are beilf 
offered at a combined rate. 
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And Another Year 


Contracted for’’ 
Says Department Store Head 


Every week day morning for 
1536 consecutive times, Sibley, 
Lindsay & Curr Co., Rochester, 
N. Y.’s biggest department store, 
has broadcast to WHAM's 
631,200* radio families. 


That Sibley’s audience has 
been responsive is best proved 
by the fact that the contract has 
again been renewed for 1937. 


WHAM is the station Western 
New York radio listeners tune 
to for dependable reception, 
day and night. 






Owned and Operated by the 


STROMBERG - CARLSON 
TELEPHONE MFG. CO. 


New York Chicago 


. . Transamerican Broadcasting and 
Craig ye ay ss Inc., Television Corporation, 333 North 
Michigan Avenue 


ASSOCIATED WITH NBC 
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STATION NETWORK 
GIVES YOU MOST OF BEST 
FOR LEAST IN CALIFORNIA 


A new, sensational broadcasting value. Not a two 
OF three Station network but a TEN station network that 
really covers California... that gives you the cities where 

money is spent —the country where money is made @ You 

place one order. Pay one bill. And COVER California in a 
manner never before possible. Compare DON LEE Golden 
Group rates and stations. You will find astounding value, aston- 
ishing coverage! 





KIS + LO5 ANGELES 
AFRL-SAN FRANTSLO THE WILLIAM G. RAMBEAU COMPANY 
KEB+ SANDULO casas poo-enm vase 
DB SANA GAREARA a 
KEK M- SAN BERNARDINO, 


JUN LE 


KPMT BRAERSHAD 
DON WONT TRMINIE 
KGDM+ SIDINIDA 
‘AV OE * SENIK RAL 


‘XD * ELLENTIRD =" 


a | 


a) 








Washington’s rapid rise to 12th rank in the list of great 
metropolitan centers means a bigger, busier market / 
with more money in circulation. Stations WMAL and 
WRC are geared to expand sales totals for local and spot 
advertisers —those who direct their campaigns to the / 
capital and the rich suburbs in Maryland and Virginia. 


WMAL WRC / 





500-250 WATTS 1000-500 WATTS 
NBC Blue Network NBC Red Network 
WASHINGTON, D. C. 
Completely programmed by NBC KE 
BRO 
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THESE ARE THE °Wews" 
|IN THE LITTLE ROCK MARKET 


| Mew N. 8. c. OUTLET! KAaRK 


% Only Full Time N.B.C. Outiet in Arkansas 890 KC.IN THE €XA CT 
“Center OF THE DIAL 














New PLANT! 


*% New Vertical Radiator-—New Location With what is recognized as the best fre- 
quency of any Arkansas broadcasting sta- 


| 
: tion KARK ushers in the new year by bring- 
New POW ER! ing radio advertisers a picture of new poten: 
+ New RCA 1000 Watt Transmitter tial results in the Little Rock market. This 
: | excellent frequency of 890 kilocycles .. . 





N, | plus affiliation with the National Broadcast- 
ing Company . . . plus high fidelity broad- 

ew COVERAGE! casting with the only factory-built transmit- 
* Most Complete of Any Arkansas Station ter in the state operating full time and using 
more than 100 watts... plus full time leased 

WN, wire facilities of both International News 
Cw PRESTIGE! and Universal services .. . plus the master 
library of the Associated High Fidelity 
Transcription service . . . plus location in 
the largest city and buying center of the 

state... give the KARK advertiser a sphere 

New PREFERENCE! of influence that includes more radio fami- 
lies in the state than that of any other sta- 
tion... and the lowest ‘mil-listener’’ rate. 


New DOMINANCE! ARKANSAS RADIO 
& EQUIPMENT CO. 


ED. ZIMMERMAN, Vice President & General Manager 
LITTLE ROCK, ARKANSAS 


*% That Always Comes With Progressiveness 


* By Listener—Hence Advertiser! 


*% In A Rich Market of Liberal Buyers 


*EDWARD PETRY & CO., NATIONAL REPRESENTATIVES * NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO 
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Si. an all 


ANOTHER 


New Claimant to the Title Is 
Uncovered by Kentucky 
Teachers College 


A NEW claimant for the title 
“inventor of radio” has arisen 
from the backwoods of Kentucky. 
He is the late Nathan B. Stubble- 
field, a native of Murray, Ky., who, 
it is held, in 1902 perfected the 
“wireless telephone”’. 

This amazing conclusion is 
reached by the State Teachers Col- 
lege of Kentucky, which last month 
launched a campaign for a nation- 
al park in memory of Stubblefield. 
It came to light in a program 
broadcast over WSM, Nashville 
50,000-watter, by the Teachers Col- 
lege. 

L. J. Horten, director of publica- 
tions of the Teachers College, re- 
* lated an absorbing and apparently 
a fully documented story revealing 
how Mr. Stubblefield transmitted 
messages “great distances without 
wires” as early as 1902. The story 
recounted Stubblefield’s ten years 
of study and successful experimen- 
tation and told how, after failing 
to promote his new invention, he 
retired to a hut in the Kentucky 
hills.) He was found dead there on 
March 30, 1928, apparently a vic- 
tim of starvation. 

The Teachers College, in its pro- 
gram over WSM, concluded in 
these words: 

“We submit that Nathan B. Stub- 
blefield was the first to discover, in- 
vent, manufacture and demonstrate 
equipment for broadcasting and re- 
ceiving the human voice and music 
yd wireless. He invented the ra- 

io.” 
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Historical Document 


BECAUSE of its possible histor- 
ical importance, there is published 
herewith the text of Mr. Horten’s 
address reviewing the claim made 
for Stubblefield: 

“After ten years of study and 
successful experimentation, Stub- 
blefield was able to prove conclu- 
sively in 1902 in Washington, New 
York, and Philadelphia that he was 
the inventor of the radio, then 
known as the ‘wireless telephone’. 
He had visions of becoming a mil- 
lionaire; national papers published 
his photograph, creditine him with 
having surpassed Marconi’s achieve- 
ments in the field of wireless trans- 
mission. Dr. Rufus Holt, now in 
Los Angeles, saw a telegraphed of- 
fer of $50,000 for Stubblefield’s in- 
vention which, of course, was re- 
fused. For several years, Stubble- 


~? <n 4 “-s ~ 


"INVENTOR OF RADIO’ 


field and some of his friends tried 
to promote the device. 

“*A Prospectus’ was printed de- 
scribing the invention as ‘The Try- 
umph’ (sic) of the age and worth 
a shipload of gold’. 

“Concerning attempts to patent 
the wireless telephone, the pros- 
pectus stated: ‘We have been grant- 
ed an allowance of the U. S. patent, 
and by our attorneys at Washing- 
ton, guaranteed the issue of patents 
in Canada, England, France, Spain 
and Belgium’. He explained they 
were withholding ‘the issue and 
publication’ of the home patent un- 
til they could get the foreign ap- 
plications. 

“Then something happened! ! ! 
Just what, nobody knows. Did some- 
one steal his invention or defraud 
him of the plans? Was there some 
flaw in his patent applications? 
Was he merely 30 years ahead of 
his day, as he later explained to 
his neighbors? Was he threatened 
with lawsuits or patent infringe- 
ments? Had the secret leaked out 
of his mysterious box? 

“At least, for some unknown 
reason, he came home and secluded 
himself from his friends. His fam- 
ily became scattered and he lived 
alone in a humble shack in Callo- 
way County. Mysterious lights, 
weird sounds, unexplainable ‘broad- 
casts’ out in the field, illuminated 
wire fences and trees helped to 
keep away his friends and neigh- 
bors. Proud, bitter, and disappoint- 
ed, he curtly refused the assistance 
offered by many of his friends and 
relatives. For a time he lived in 
a shack partly lined with corn 
stalks to keep out the raw, cold 
winds. 

“On March 30, 1928, a neighbor 
went to the little home out in the 
Kentucky hills and there found 
the dead body of Nathan B. Stub- 
blefield. He had been dead for 48 
hours. Some animal had eaten a 
part of his body. There was prac- 
tically no food in his house. The 
inventor of radio had died, alone, 
hungry, and helpless. Todav his 
body lies in an unmarked grave out 
in a county graveyard near Mur- 
ray. 

A Slight Tribute 


“IN 1930, an awakened citizenry 
erected a modest monument in his 
honor on the campus of Murray 
State College, 100 feet from his 
home —the birthplace of radio. 
Now a movement is on foot to 
make it a State and National park 
with a broadcasting station to an- 
nounce to the world that ‘this is 
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INVENTOR — Nathan B. Stubble- 
field, inventor, with his radio tele- 
phone devices, is shown (left) at 
his Murray, Ky., home. Photograph 
was taken about the turn of the 
century. At right is his desk set, 
said to have been perfected in 1902. 
He is said to have demonstrated 
radio telephony privately about a 
decade before that time. The home 
shown at left was burned but may 
be recreated as a memorial to the 
inventor. 





the home of Stubblefield, inventor 
of radio’. 

“What proof have we that these 
statements are true? In a fireproof 
vault at Murray, we have a copy 
of the Canadian patent application, 
parts of the original coils and 
equipment, photographs of the 
broadcast demonstrations on the 
Potomac and at Philadelphia, pic- 
tures of the broadcasting and re- 
ceiving sets, affidavits of those who 
heard and saw this man work. 

“The World Almanac: for the 
past three years has named Stub- 
blefield as one of America’s great 
invéntors, along with Edison, West- 
inghouse, Bell, Whitney, Morse, 
and Franklin. Famous First Facts, 
by Joseph Nathan Kane, published 
in 1933 by H. W. Wilson Co., New 
York, officially credits Stubblefield 
with the honor of being the first 
to broadcast without wires, and the 
first to demonstrate such equip- 
ment over water. 

“In a copyrighted book The 
World’s Progress, published in 1902, 
Trumbull White says: ‘Now comes 
the announcement that an Ameri- 
can inventor, Nathan B. Stubble- 
field, unheralded and modest, has 
carried out successful experiments 
of telephoning, and he is able to 
transmit speech for great distances 
without wires’. 

“Although we believe we can 
prove that Stubblefield’s earliest 
experiments preceded those of Mar- 
coni in the field of wireless, we are 
not attempting to detract from the 
achievements of Marconi, Poulson, 
Tesla, Tessenden, De Forest, and 
others. As the telegraph and the 
telephone are separate and distinct 
inventions, so are the wireless tel- 
egraph and the wireless telephone 
different inventions and mechanic- 
isms. The ‘wireless telephone’ is 
the ‘radio telephone’, or, simvly 
the radio. We submit that Nathan 
B. Stubblefield was the first to dis- 
cover, invent, manufacture, and 
demonstrate equipment for broad- 
casting and receiving the human 
voice and music bv wireless. He 
invented the radio.” 


Civil Union Cites 
Censorship Cases 


Alleged Instances Are Given 
In Booklet on Air Freedom 


ASSERTING that American radip 
is censored, and citing several scoye 
of alleged case histories, the Amer. 
ican Civil Liberties Union, New 
York, has released a pamphlet ti. 
tled Radio is Censored! and com. 
piled by Minna F. Kassner, New 
York attorney, in collaboration 
with Lucien Zacharoff. The booklet, 
it is stated, was published “to 
make clear the necessity of fur. 
ther federal regulation for greater 
freedom on the air.” 

The Civil Liberties Union has al. 
ready announced its intention of 
pressing in the next Congress for 
legislation contained in the four 
bills sponsored by Rep. Scott (R. 
Cal.) in the last Congress and pre. 
pared by the Union‘s radio commit. 
tee. 


Censorship is exercised on the | 


radio, according to the booklet, by 
“(1) simply refusing to sell time 
or fulfill contracts to broadcast; 
(2) demanding copies of speeches 
and cutting them in advance; (3) 
drowning out or cutting off a 


speaker in the middle of a pro- | 


gram; (4) relegating speakers to 
early morning hours when all but 
radio maniacs are in bed.” 


Alleged Censorship 


TWENTY-SIX of the 56 pages of jf 


the booklet are devoted to some 70 
“selected cases of radio censorship” 
secured from correspondence and 
from magazine and newspaper ar- 
ticles by the authors, with alleged 
instances of censorship on the part 
of individual stations, which are 
named, cited in summary form and 
covering such subjects as politics, 
religion, labor troubles, social dis- 
eases, etc. In a slipsheet accom- 
panying the booklet, the Union asks 
its friends to campaign for remedi- 
al legislation in Congress by giv- 
ing any other instances of censor- 
ship on the air, by sending the 
pamphlet to local public libraries 
or “to somebody in the radio busi- 
ness who may perhaps profit by 
reading it,” and by supporting the 
proposed legislation. 

The four bills which the Union 
will seek enacted in the 1937 Con- 
gress would (1) require that each 
station as a condition of its license 
set aside a regular period “at de- 
sirable times of the day and eve- 
ning for uncensored discussion on 
a non-profit basis of public, social, 
political and economic 
and for educational purposes”; (2) 
make it mandatory for every sta- 
tion presenting a controversial is- 
sue to give a hearing to at least 
one opposing view; (3) free sta- 
tions, but not speakers, from legal 
liability for remarks on such pro- 
grams; (4) compel stations to keep 
accurate and public records of all 
applications for time, indicating 
which are granted and which are 
refused. 


The Union’s radio committee is | 
headed by Bethuel M. Webster Jr. | 


former general counsel of the Fed- 
eral Radio Commission. Other mem- 
bers are Henry J. Eckstein, New 
York attorney, secretary; Roeer N. 
Baldwin, director of the Union; 
Morris L. Ernst, Union general 
counsel; Norman Thomas, Social- 
ist leader, and Dr. Levering Tyson, 
director of the National Advisory 
Council on Radio in Education. 
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Radio Continuity from 
______ Advertising Company 
(City & State) 
a Company 

Five-Minute Broadcast 

No. 8-A 
Station, KGIR. Date 12/18 /36 


Ann: Do you like pop corn? 
Then stand by for our weekly pop 
corn party. (Dean of announcers) 
is using his big new -_________ 
Corn Popper, so let’s join in the 
fun. Here’s (dean’s) house now. 
(SOUND OF RAPPING. DOOR 
OPENS). Hello, (first name) — 
how’s chances for some pop corn? 

Dean: Great (first name) come 
right in. We’re just getting the 
popper ready. 

Ann: That’s a mighty good 
looking popper. I like that black 
gun-metal finish. 

Dean: It’s the grandest popper 
I ever saw. And just think—the 
price is only a dollar! 

Ann: Tell me (first name) how 
can they sell a big electric corn 
popper like that for less than two 
or three dollars? 


—_— 





Dean: Electrical designers are 
pretty smart these days (first 
aS ee Popper 


was built to retail for one-fifty, 
eae people wanted 
to let every family enjoy this pop- 
per. That’s why they set the price 
at one dollar, postpaid. 

Ann: It’s an amazing value. 

Dean: Doubly amazing when 
you remember that, with every 
popper, you get a full-size tin of 
Pop Corn free, holding 
enough to make 9 or 10 quarts 
when popped. 

Ann: Where do you send the 
dollar? 

Dean: Send it to 
Station KGIR, Butte. 
_ Ann: But suppose somebody 
isn’t satisfied with their popper? 

Dean: They simply return the 
popper, and get their dollar back. 
The --. people guarantee 
that this big electric popper is the 
finest home popper you have ever 
seen at any price, or your money 
will be cheerfully refunded. An- 
other big point — this popper is 
approved by Good Housekeeping 
Institute. 


* 


130,000,000 people didn’t grant 500 people the right to use their radio 
facilities to broadcast lengthy commercial announcements such as this one 
tendered KGIR for broadcasting: 


Ann: 
Dean: 


What does that mean? 

It means that the ---- 
Popper had to pass, per- 
fectly, four of the most exhaustive 
tests that could be devised. First, 
there’s the safety test. The popper 
is hooked up and subjected to a 
high potential current of 900 volts. 


Ann: What’s the reason for 
that? 
Dean: To test the insulation 


thoroughly. Then there’s the life 
test, where the popper is left 
standing, with current on, for 
more than 140 hours. 

Ann: 140 hours! Say, you’d 
hardly use a popper that much in 
five years! 

Dean: True, so the test proves 
that these Poppers are 
good for years of service. Then 
there’s the construction test —in 
which each part of the popper is 
thoroughly checked to make sure 
that it is unusually strong. 

Ann: And the fourth test? 

Dean: Most important of all— 
the popping test. And when it 
comes to corn popping, this 
_._. Popper really shines. You see 
(first name) it means a lot to 
know that your Popper 
is approved by Good Housekeeping. 

Ann: Yes, and this talk makes 
me hungry. Where’s that pop corn? 

Dean: I’ve already plugged in 
the popper, and put in the butter. 

nn: Do you have to use but- 
ter? 

Dean: Oh, no—any salad oil, 
or any cooking substance like lard 
or bacon grease will do. Well, here 
goes the corn. 

Sound: POURS CORN INTO 
POPPER, SLOWLY ENOUGH SO 
THAT LISTENERS CAN HEAR 
THE KERNELS. DON’T POUR 
TOO MUCH. POPPER SHOULD 
BE CLOSE TO MICROPHONE. 

Ann: Say (first name) didn’t 
you promise to tell our listeners 
how to use pop corn in making 
Christmas decorations? 

Dean: Yll do that right now. 
The best way is to make pop corn 
chains. 

Ann: How do you do that? 

Dean: It’s easy, and lots of 
fun, especially when several young- 
sters work together. First, thread 
some needles with heavy white. 
Better thread it double. Then set 


a big dish full of popped corn 
where everybody can reach it. 

Ann: And then you use the 
needles to string pop corn on the 
thread? 

Dean: Exactly. You can make 
the chains as long as you want to. 
When your chains are completed, 
drape them artistically over the 
branches of your tree. 

Ann: White pop corn chains 
ought to look good on a green tree. 
‘Dean: They do—but the chains 
don’t have to be all white. Red 
and green are often used. 


Ann: How do you make colored 
pop corn? 
Sound: START TAPPING 


BOTTOM OF INSIDE OF POP- 
PER TO INDICATE CORN IS 
STARTING TO POP. 

Dean: By getting some pure 
food coloring at any grocery store. 
After popping the corn as usual, 
you make a sugar syrup, cooking 
it to the hard-ball stage. Then put 
your food coloring into the syrup 
and pour this colored syrup over 
the popped corn, stirring it until 
all kernels are coated. 

Ann: Suppose you want to use 
more than one color? 

Dean: Simply divide your syrup 
into two bowls. Put one coloring, 
perhaps red, into one bowl and the 
other coloring, say green, into the 
other. 

Sound: POPPING BEGINS TO 
SPEED UP. 

Ann: Say, couldn’t you put pop 
corn balls at the ends of these 
chains? 

Dean: That’s a good idea, but 
the pop corn balls may vanish 
mysteriously. 

Ann: Well (first name) you 
can’t blame anyone for eating a 
pop corn ball. 

Sound: PAUSE IN DIALOG. 
POPPING NOW COMES IN 
VERY FAST, THOUGH STILL 
IRREGULAR. 

Ann: Listen! Does 
always pop like that? 

Dean: Right—and wait till you 
taste it. 

Ann: Well, I don’t want to 
wait much longer. 

Sound: POPPING SUDDENLY 
SLOWS DOWN — JUST A FEW 
SCATTERED POPS REMAIN. 

Dean: I think it’s all popped. 


Here, I’ll take off the lid. Dig right 
in! 

Ann: Will 1? Um-m—say (first 
name) where can you buy this pop 
corn? 

Dean: 


Nearly every grocer has 
It’s the largest selling 
pop corn in America. 

Ann: We have pop corn every 
Sunday evening, but I never saw 
corn pop like this. 

Dean: That’s because 
is Volumized. To pop well, pop 
corn must contain just enough 
moisture. The Volumized process 
is a patented process, used exclu- 
sively by It insures 
the correct moisture-content. Pop 
corn in bulk or paper cartons often 
dries out, then won’t pop. But 
is sealed in air-tight 
tins, so it can’t dry out. That’s 
SERRE is the one pop 
corn guaranteed to pop perfectly. 

Ann: Well, I’m going to get 
some right away, be- 
cause we need plenty of pop corn 
for Christmas and the holidays. 
(PAUSE) Did you say these ---- 
Poppers sold for one-fifty? 

They were built to sell 
for one-fifty, but special 
price is just one dollar postpaid. 
For real fun, this popper can’t 
be beat. Just think, a big electric 
pebuer O08’ O- S OE  auncacesasen 
Pop Corn, all for only a dollar. 


Ann: That’s a lot less than 
most of us pay for a single eve- 
ning’s fun. 

ean: Sure—and your ----__ 


_.._._Popper means fun for months. 
Next winter, and in winters to 
come, you'll still enjoy this grand 
Corn Popper. You sim- 
ply can’t lose. Either you agree 
it’s the finest popper you ever used 
—or you get your money back. 


nn: Can you buy these -___-_ 
ine Poppers in stores? 

Dean o—you have to order 

by mail. Order as many poppers 


as you like, but be sure to enclose 
a dollar for each popper. Better 
order right now, because the sup- 
ply of these poppers won’t last 
forever. 

Ann: Where do you mail the 
dollar bill? 

Dean: Mail your dollar bill to 
Wiad de ee , care of Station KGIR, 
Butte. 


The 130,000,000 people of this country have a right to a better radio service 
and KGIR endeavors at all times to give such a service. We refuse all 
announcements over | minute in length. Consequently our listeners are 
tuned in a greater number of hours daily and are in a more receptive mood 
when advertising is broadcast. 


* 
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Listening Habits 
And Purchasing of 
Wealthy Analyzed 


CBS Discovers Upper Crust 
Much Like Average Folk 


“THE average for the families in- 
cluded in the survey was 3 radios 
for each household. 18% of the 
families owned 5 or more radios. 
Two families reported the posses- 
sion of 14 sets each.” 

Thus CBS starts a brief booklet 
titled The Very Rich in which it 
narrates the results of a study 
made among Boston’s richest fam- 
ilies by the Bureau of Business 
Research of Boston University. A 
sample of 250 selected families in 
Metropolitan Boston was selected, 
amounting to 5% of the families 
having annual incomes of $10,000 
and over. 


How They Listen 


HERE ARE some more statements 
from the survey: 

Sixty-two of the families report- 
ed from four to six hours and more 
of daily listening, the average for 
all families being slightly under 
three hours a day. The figures 
cover only the person interviewed 
in each case, and do not include all 
the radios in the house. 

The five first choices among all 
programs in all categories were: 
Boake Carter, Major Bowes, Rudy 
Vallee, news bulletins in general, 
Ford Symphony Hour. The five 
leading choices among classical and 
semi-classical programs were: Ford 
Symphony Hour, Metropolitan 
Opera, General Motors Symphony, 
symphony concerts in general, New 
York Philharmonic. 

The first five variety programs 
were: Major Bowes Amateur Hour, 
Rudy Vallee, Robert Ripley, Magic 
Key of RCA, Cities Service. The 
first five choices among comedians 
were: Jack Benny, Fred Allen, 
Burns & Allen, Eddie Cantor, Easy 
Aces. 

From these selections is drawn 
the conclusion that the very rich 
are not remarkably different from 
just folks in their radio prefer- 
ences and it is suggested that they 
respond to programs in the same 
way and are exposed to the sales 
message in the same way. 

As a moral, CBS draws this: “It 
costs nothing to catch the interest 
and attention of a millionaire—by 
radio. You get him with the same 
program, at the same time you get 
everybody else.” 

In an appendix it is pointed out 
that the rich are pace-makers for 
the buying habits of the entire pop- 
ulation. 





Nestle’s New Coffee 


NESTLE’S MILK PRODUCTS 
Inc., San Francisco, to introduce 
its new Alpine Coffee to consumers, 
on Jan. 4 starts an 11-week cam- 
paign, using minute daytime an- 
nouncements on eight Pacific Coast 
stations. Daily news flash an- 
nouncements will be used on a stag- 
gered schedule. Only KGO, San 
Francisco and KFI, Los Angeles, 
will be used the first month, with 
KOIN, KMED, KFBK, KM4J, 
KFXM and KFSD, to be added to 
the schedule Feb. 1. Other Pacific 
Coast stations will also be used 
later. Leon Livingston Adv. Agen- 
cy, San Francisco, has the account. 


Chet Thomas to KFRU 


C. L. THOMAS, 
well - known 
broadcaster, en 
Dec. 21 was ap- 
pointed general 
manager of 
KFRU, Columbia, 
Mo. The station 
is operated by the 
St. Louis Star- 
Times of which 
Elzey Roberts is 
publisher. Mr. Thomas left the 
sales staff of KSD, St. Louis, to 
take his new assignment. He was 
with WLW for six years, resign- 
ing his post as manager of station 
activities in 1934 to join WINS, 
New York. He was transferred to 
WCAE, Pittsburgh, also a Hearst- 
owned station, as manager in 1934 
and remained until the following 
year, afterward returning to WINS 
as sales manager. 





Mr. Thomas 





Foreign Programs 


VIOLA & FURMAN, representa- 
tives devoting their interests ex- 
clusively to the foreign language 
field, announced Dec. 17 that in 
their operations they did not wish 
to create the impression they had 
formed a network for New Ens- 
land devoted entirely to such 
broadcasts. They declared that 
wherever practical, telephone lines 
will be installed connecting sta- 
tions desirable for foreign lan- 
guage broadcasting, and that at 
present five stations in New Eng- 
land are carrying programs di- 
rectly from New York by wire, but 
that this foreign business consti- 
tutes only a small percentage of 
their commercial schedules. 





SPURNS MONEY 
Religious Sponsor Offered 
Free Time on KGIR 


THESE days, when a station ac- 
cepts a commercial program under 
ordinary circumstances it isn’t 
news. But when one turns down a 
commercial yet offers to take it as 
a “public service” feature provided 
it measures up to qualifications, 
that meets the standard of the “man 
biting the dog”. That’s what hap- 
pened at KGIR, Butte, Mont., just 
before Christmas. And here’s how: 

R. H. Alber Co., Los Angeles, 
wired Ed Craney, manager of 
KGIR, to clear an hour on Sun- 
days between 6 and 9 p. m. for the 
Gospel Broadcasting Association’s 
transcription, expected to start 
Jan. 10, as part of what evidently 
would be a national spot schedule. 
Mr. Craney replied that broadcast- 
ing of religious and other nonprofit 
programs from KGIR was “strictly 
noncommercial”. He added: 

“The Butte Ministerial Asso- 
ciation decides what should or 
shouldn’t be presented locally in 
the form of religious programs 
from this station. If the Gospel 
Broadcasting Association programs 
have merit the Butte Ministerial 
Association can broadcast them 
free of charge. No religious pro- 
grams soliciting funds acceptable.” 





MERRILL MEYERS, of the WBBM- 
CBS continuity department in Chi- 
eago, has succeeded Hal Hudson as 
chief continuity editor, as the latter 
was assigned to full time on the Wil- 
liam Wrigley Jr. account. Reed John- 
ston, formerly of WLW and a former 
newspaperman, has joined the depart- 
ment. 





Field Studies on Coverage of Stations 


To Be Considered by Joint Audit Group 


ACTUAL FIELD studies on broad- 
cast station coverage, to be con- 
sidered as one of the fundamental 
phases of the project looking toward 
creation of a cooperative radio 
audit bureau, were decided upon 
Dec. 16 by the Joint Committee on 
Radio Research, representing equal- 
ly the NAB, American Association 
of Advertising Agencies, and As- 
sociation of National Advertisers. 

The Committee simultaneously 
received from Paul F. Peter, secre- 
tary, a report covering his analy- 
sis of coverage data completed dur- 
ing the last six months. It also 
continued Mr. Peter’s tenure. There 
also remains to be accomplished a 
survey of listening habits studies. 
The Joint Committee approved 
subscription of additional funds by 
the NBC, CBS and NAB, the lat- 
ter to contribute for the first time. 

The Joint Committee met after a 
meeting on the preceding day of 
the Committee of Seven, represent- 
ing the NAB on the radio research 
project. On Dec. 14, the technical 
committee, acting for the Joint 
Committee, held its final meeting 
on the preliminary draft by Mr. 
Peter and agreed to submit it to 
the full Joint Committee. This re- 
port was based on a questionnaire 
analysis of various types of cover- 
age data compiled by stations and 
networks. The report itself was 
not made public. 

The new field studies probably 
will include various methods of 
making field tests undertaken by 
stations and networks, sampling 
of coverage and construction of 


Page 34 ¢ January 1, 1937 


questionnaires. It is also likely 
that several questions on listening 
habits will be included in the new 
studies since it contemplates door- 
to-door canvassing in sample mar- 
kets. The Joint Committee project 
originally envisaged creation of an 
audit bureau for radio, to be gov- 
erned cooperatively by the three 
trade associations representing 
broadcasters, agencies and adver- 
tisers, which would be patterned 
largely after the Audit Bureau of 
Circulations in the publication field. 
Standardization of coverage and 
listener habits surveys is the ulti- 
mate objective. The project was 
first proposed three years ago by 
the NAB and has been the subject 
of study ever since. 

Changes in both the NAB and 
the AAAA membership on _ the 
Joint Committee were effected at 
the meeting. Chester La Roche, 
president of Young & Rubicam 
Inc., succeeded Charles E. Gannon 
as a AAAA member by virtue of 
his chairmanship on the Radio 
Committee of AAAA. James W. 
Baldwin, NAB managing director, 
replaced Alfred J. McCosker, pres- 
ident of WOR. 

In addition to continuing studies 
of coverage and listening habits, 
the plan for revising radio set fig- 
ures by counties was approved. It 
is expected that new set figures 
will be available within three or 
four months. Whether any changes 
will be made in the formula for 
computing set figures, it is under- 
stood, will be decided by the techni- 
cal subcommittee at a future meet- 
ing. 
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Service Is Reduced 
By Affiliated Chain| 


Personnel Also Is Slashed jy} 
New Retrenchment Drive 


A REDUCTION in operations tha 
brings its service to member stg. 
tions down to a total of nine hou; 
of programs a day was put into 
effect Dec. 21 by Affiliated Broa. 
casting Co., midwestern regiona] 
network. This move, which was 
accompanied by a payroll cut that 
eliminated most of the network's 
dramatic talent and _ continuity 
writers as well as several engi. 
neers and a number of typists and 
other office employes and reduced 
the salaries of the remaining staf 
members, followed a series of meet. 
ings between network officials and 
station managers. 

Under its new schedule, ABC 
network supplies its members with 
programs during. the following 
hours: 7:30-8 a. m., 8:30-9 a. m, 
9:30-11 a. m., 1-4 p. m., 6:30-7 

. m., 8-11 p. m. Of this time 
five half-hours are originated by 
various local stations and _ piped 
from them to the rest of the net- 
work. These programs include a 
traffic court broadcast from Evans. 
ville, Ind., a string trio from Green 
Bay, Wis., a sports review from 
St. Louis, a dinner music program 
from Hammond, and a dance or-§ 
chestra from Rockford. The net- 
work itself chiefly originates chief- 
ly talks, singers, and hillbilly mv. ff 
sic, its attempt to avoid the high 
musicians scale in Chicago by} 
originating all musical programs 
from out of town having resulted 
in an “unfair” classification by the 
American Federation of Musicians 
which prevents the network from 
hiring any union musicians. 


History of Network 


WHEN Affiliated was started in 
the spring and sales did not im- 
mediately materialize, the board of 
directors in June put through a 
general salary reduction for all 
employes and soon after named a 
board member, T. E. Quisenberry, 
as executive vice-president, with 
authority to examine the chain's 
operations and to suggest changes. 
A series of meetings during the 
summer culminated in the resig- 
nation of Samuel Insull, through 
whose influence capital had_ been 
raised to launch the network, as 
president and general manager and 
the appointment of Clarence Leich 
of Evansville, as general manager. 
At the same time the second major 
economy move was made, eliminat- 
ing a group of employes. 

Mr. Leich assumed the duties of 
sales manager and thereafter cut 
down expenses by closing the New 
York and Detroit offices and ap- 
pointing Weston, Fryckman & Al- 
len as national sales representa- 
tives. The latest retrenchment 
move is in line with Mr. Leich’s 
efforts to keep the overhead down 
to a minimum until such time as 
increased revenue through the sale 
of time will permit expanded ac- 
tivities. 





APPLICATIONS of K. K. and A 
C. Kidd for a new 100-watt daytime 
station on 1420 ke. in Taft, Cal., and 


of WRBC Ine. for a new 1,000-watt 
station on 890 ke. in Youngstown, 0. 
were denied by the FCC Broadcast 
Division Dee. 15. On Dee. 15 the di- 
vision also denied the application o 
J. R. Maddox and Dr. W. B. Hair 
for a new 1,000-watt station on 5% 
ke. in Chattanooga, Tenn. 
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The incentive to buy starts in the home—center 
of human needs. Philadelphia, third largest mar- 
ket, has the greatest number of single family 
homes in the United States. Local favorite, station 
KYW gets in and sells where selling counts most. 





10,000 WATTS 


NBC Red Network 


PHILADELPHIA 
Completely programmed by NBC 
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A.T. & T. Under Inquiry 


(Continued from page 26) 


of America, General Electric Co., and 
Westinghouse Electric & Manufactur- 
ing Co., the manufacture and sale of 
radio transmitting equipment, opera- 
tion of radio stations, and the wire 
facilities associated therewith. 

(2) When it became apparent to 
the American Company that its rights 
under the license agreement of July 
1, 1920, were not, according to the 
views of the referee in arbitration 
(1924), as broad as at first antici- 
pated, the telephone group (a) gave 
up its broadcasting business (1926) ; 
(b) granted General Electric Co. and 
others, equal rights with itself in the 
sale of transmitting equipment 
(1926); and (c¢) through the acqui- 
sition of exclusive patent rights 
(1926) and the continuance of cer- 
tain practices (1923 to 1936) sought 
to make the furnishing of wire facili- 
ties an exclusive Bell System func- 
tion. 

(3) The Bell System used its posi- 
tion as a utility in control of exten- 
sive networks of local and long dis- 
tance telephone circuits to protect the 
patents of American Telephone and 
Telegraph Co. which were useful in 
the manufacture and sale of broad- 
casting apparatus. The American 
Company directed the associated tele- 
phone companies to defend its patents 
by denying wire services to broad- 
easting stations not licensed under A. 
T. & T. Co’s patents (1923 to 1928) 
without any contractural obligation 
on the part of the associated compan- 
ies (according to the opinion of the 
legal department of A. T. & T.). 

(4) Prior to July, 1926, New York 
Telephone Co. denied network service 
to two or more stations, because it 
was the policy of A. T. & T. not to 
give such service. The American 
Company and associated companies 
were at the same time giving such 
service to the Bell-owned station 
WEAF. The New York Co. protested 
such unequal treatment, but the 
American Company wished to retain 
this business for Bell-owned radio sta- 
tions. Network service was given to 
non-Bell stations after A. T. & T. 
agreed to sell Station WEAF to Ra- 
dio Corporation of America (July 1, 
1926). 

(5) The Bell System, under the 
aegis of the American Company, has 
refused to interconnect with the wire 
facilities owned by others, in order to 
eliminate competition in the furnish- 
ing of wire facilities for radio pro- 
gram transmission. Thus, the Bell 
System has used its strategic position 
in control of telephone circuits to ex- 
tend and protect its control over the 
wire facilities necessary in transmis- 
sion of radio programs. 


Exclusive Circuits 


(6) THE BELL System, by virtue 
of its policy with respect to intercon- 
nections, limits the distribution of 
programs unless they are routed over 
Bell circuits exclusively. 

_(7) The Bell System has practiced 
discrimination in the exercise of its 
monopoly position and in the applica- 
tion of its policies in giving wire serv- 
ices to broadcasting stations, and with 
respect to interconnections with other 
wire-using companies. Although A. T. 
& T. licenses were required from broad- 
casting stations before they could ob- 
tain wires from the associated com- 
panies, in many cases exceptions were 
made, often with a view to public re- 
lations. Similarly, although refusal to 
interconnect Bell wires with those of 
others is a long-standing policy of the 
Bell System and is not incorporated 
in tariffs filed with the FCC, there 
have been many exceptions which per- 
mitted some radio stations to avail 
themselves of the less expensive tele- 
graph company circuits, whereas 
others have been denied the same 
privilege. 

(8) The Bell System incorporated 
the policies with respect to wire tele- 
phony used in conjunction with broad- 
easting in tariffs filed with the FCC, 





APEX STATION ON ITS OWN 


Complete and Separate Schedule Is Broadcast by 





. 26.4 mc. Subsidiary of WTMJ 


W9XAZ, the Milwaukee Journal 
ultra-high frequency experimental 
broadcasting station, operating in 
what was formerly known as the 
“apex” band, comes up with a 
“first” in its field. So far as known, 
it is the first station of its kind to 
originate programs of its own on 
regular exclusive schedules and to 
pickup remote control broadcasts 
separately from WTMJ, the regu- 
lar broadcasting station operated 
by the newspaper. 

The purpose of this new activity 
for W9XAZ is to determine more 
accurately and fairly public reac- 
tion to ultra-high frequency broad- 
casting. 

The FCC for the past year has 
encouraged research in the ultra- 
high frequencies to ascertain pos- 
sible practical application of this 
spectrum in a private service which 
would meet the requirements of 
public interest, convenience and 
necessity. Most of the experimen- 
tal work until now has been limit- 
ed to use of the programs of a reg- 
ular broadcasting station. 


An Identity of Its Own 


THE operators of W9XAZ feel, 
however, that using programs orig- 
inated by WTMJ cannot give a 
true picture of public reaction to 
W9XAZ in its primary service 
area. Whv, asks the Journal, 
should listeners tune in W9XAZ 
when they can hear the same pro- 
gram on WTM4J, in the standard 
broadcast band? 

It is hoped that by giving W9X AZ 
an identity of its own with original 
programs and special event broad- 





casts, the Journal can furnish 
more specific data to the commis- 
sion in this phase of ultra-high fre- 
quency research. 

W9XAZ started its remote con- 
trol activities last month with a 
two-hour broadcast direct from 
Madison of the testimonial dinner 
for Head Coach Harry Stuhldreher 
of the University of Wisconsin. 
Within the next few months it will 
broadcast the Marquette Universi- 
ty basketball schedule, local boxing 
matches and other special events. 

W9XAZ will borrow staff artists 
from WTMJ for its own programs, 
and Russ Winnie and other WTMJ 
staff announcers will handle the 
shortwave station’s sports broad- 
casts. 

The Journal feels that W9XAZ 
can perform a valuable public serv- 
ice, in that it will air special events 
and other program features which, 
because of full schedules, WTMJ 
cannot broadcast, and which other 
Milwaukee stations do not carry. 

W9XAZ operates on 26.4 mega- 
cycles, a frequency excluded from 
reception on many radio sets. Plans 
are now under way to make the 
26.4 megacycle band available to 
owners of any receiver, even those 
which do not carry any shortwave 
bands. To arouse interest in this 
project and to give publicity to 
W9XAZ, a contest has been devised 
inviting suggestions as to how to 
build an inexpensive converter so 
that the 26.4 megacvcle broadcasts 
may be heard on the average set. 
The contest will be conducted in 
the columns of the M‘lwaukee Jour- 
nal and over the shortwave station. 





using these tariffs as arguments 
against modification of long-established 
policies. 

(9) Various Bell Telephone com- 
panies have allowed violations of 
their filed tariffs in specific cases with 
respect to interconnections. Thus, 
there has been discrimination by the 
Bell System in the apnlication of 
their tariffs to different broadcasting 
stations. 

(10) Certain Associated Bell Tele- 
phone companies have amended théir 
filed tariffs with the FCC to allow ex- 
ceptions to their policies, thus giving 
rise again to discrimination between 
favored interests and others. 

(11) The desire to prevent unfav- 
orable publicity, and on occasion. un- 
certainty with regard to the legal 
foundations of the policies, have heen 
principal reasons in the diserimina- 
torv application of policies and 
tariffs. 


Service Contracts 


FINISHING with his prelimi- 
naries. Dr. Danielian then went 
into the first phase of his study 
covering the “contractual” back- 
ground. Jn this, he reviewed the 
history of A. T. & T. in broadcast- 
ing, its dealings with other large 
companies in the electrical and 
manufacturing field, the 1932 con- 
sent decree which resulted in the 
separation of General Electric and 
Westinghouse from their controll- 
ing interest in RCA and related 
matters. He discussed the license 
agreement entered into in 1920 
dealing with radio transmission 
patents and the sale, in 1926, of 
WEAF. then owned bv A. T. & T., 
to RCA for $1,000.000, of which 
$800,000 revresented good will. In 
consummating that agreement, he 
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brought out, the understanding 
was that the Bell System would 
stay out of the broadcasting end 
of the radio business. He read into 
the record numerous provisions of 
the agreements. 

Dealing with alleged discrimina- 
tion between NBC and CBS, Dr. 
Danielian contended that the serv- 
ice contract with NBC is more fav- 
orable than those given CBS or 
other broadcasters. Referring to 
the service agreement of July 1, 
1926, between RCA and A. T. & T. 
as a part of the general settlement 
of disputes and exchange of rights 
between the companies, he said 
that in consequence of RCA’s posi- 
tion in radio patents and in ex- 
change for other concessions ob- 
tained at the time, RCA [owning 
100% of NBC] received a service 
agreement which was more favor- 
able than the service contracts 
granted to other broadcasters. He 
enumerated a dozen differences in 
the contracts held by NBC and 
CBS but explained under examina- 
tion by Vice Chairman Brown that 
the alleged discriminatory provi- 
sions had never been exercised. At 
this point Commissioner Brown 
asked: 

“Have you found any evidence 
that Columbia Broadcasting Sys- 
tem has not been able to obtain 
ample facilities?” 

Dr. Danielian replied in the neg- 
ative. 

Among the discriminatory pro- 
visions, according to the economist, 
were ones providing that CBS, un- 
der its contract, must subject it- 
self to rules and regulations from 


time to time established by A, 7, 
& T., whereas the NBC agreement 
does not carry such a provision: 
that A. T. & T. is specifically obj. 
gated to furnish NBC network reg. 
ular extensions between toll test 
boards in the United States, where. 
as the telephone company is under 
no obligation to furnish any fg. 
cilities to CBS: that no provision. 
is made with NBC for cancellatiyn: 
of facilities obtained from the tele. 
phone company, whereas the CBg 
contract provides for cancellation 
upon 30 days’ notice after the ex. 
piration of one year after the date 
of installation; that NBC may ugg’ 
the facilities for a variety of pur 
poses including picture transmis. 
sion, whereas the CBS contragt 
provides the facilities are for us 

in one way radio program trans. 
mission, and, finally, that RCA hag: 
written rights to make the inter 
connection with Bell facilities ay 

facilities of others under certain 
conditions, whereas no such provi 

sion is accorded CBS. 


Licensing Policy 


A CONSIDERABLE portion of 
the report was devoted to the sta 
tion licensing policy of A. T. & T, 
at the outset of its operations—@ 
practice which was eliminated iz 
1928. During the period from 1923 
to 1928, however, the report stated 
that it was the policy of A. T. &T 
and its associated companies t 
deny use of wire facilities to sta 
tions which were not licensed by 
A. T. & T. in order to protect 

A. T. & T. patent position in the 
radio industry. The A. T. & 7 
chose this method, Dr. Danielian 
said, rather than enforce patent 
infringement claims by court ae 
tion. License fees were set up 
which incorporated a fee of $50 
for stations of 5 watts input up t 
$2,000 for stations of 500 wa 
The minimum fee was $500. 

A uniform policy was adopte 
afterward of licensing education 
and experimental stations for 
nominal fee of $1. In essaying 
enforce these provisions A. T. &T, 
brought an infringement suit 
1924 against WHN, New York 
This case was settled out of cou 
Dr. Danielian said the files of A. 
T. & T. contained 34 volumes of 
correspondence regarding the li- 
censing of stations. In 1926, A. T. 
& T. collected nearly $90,000 in 
license fees and in 1927 the figure 
rose to more than $104,000. It 
dropped to about $64,000 in 1928. 

Dr. Danielian read a letter sent 
out by A. T. & T. in 1928 to heads 
of associated companies removing 
the provision. He described this ac- 
tion as follows: 

“Thus, by this letter, the prac- 
tice begun with Radio Bulletin No. 
4, of May 9, 1923, of refusing 
wires and Western Electric parts 
to stations which did not obtain 4 
license from A. T. & T. or which 
did not purchase complete broad- 
casting station equipment from 
Western Electric, was terminated. 
There still remained, however, the 
question whether the American 
Company should continue requit- 
ing broadcasting stations to obtain / 
licenses under their patents, charg- 
ing them for such licenses their es 
tablished fees.” 

In the early days of_ network 
service, according to Dr. Danielian, 
the policy of A. T. & T. was “to 
refuse to supply circuits to connect 
two broadcasting stations in order 
to retain that business for itself. 
Such service was refused inde- 
pendent broadcasters in 1925, 
while WEAF, owned and operated 

(Continued on page 43) 
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More and more stations are joining the swing to Collins. 
atter sent 


ter sent e | ipa Broadcasters who spend their money for equipment care- 
removin | Ean § fully, who make certain they are getting the most modern 


the prac) | design, the greatest eye-appeal, and most of all, the great- 
tune) est built-in dependability and fine performance, are think- 
ric parts 


obtain & ing more and more in terms of Collins Equipment. It is 
or whic _ 


te broad- W time for you too, to inform yourself as to the advantages 
a T A D 500 kc., Quincy, Illinois is the 


rminated. of relying on Collins for your present and future needs. 
ever, the proud possessor of one of the neatest, most mod- 
— ern 1000 watt transmitting plants in the country. * 
to cae The Collins 20C Transmitter is installed in an 
ts, charg: } attractive building where the program is pumped 

their es § into a vertical radiator with little flourish, great 

network § simplicity and efficiency. Chief Engineer, Francis 
Danielian, Wentura, (in photograph) is responsible for the oe ae COLLINS a 
ae well coordinated layout, a novel feature of which 
; in order is an overhead concentric transmission line sus- 


for item pended by a messenger cable. 
sed inde- 

in 1925, 

operated 


“SOLLINS RADIO COMPANY 
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Assembling of New Congress 


Finds Little Radio Legislation 


Elaborate Plans Made for Pickups of Opening Day 
Of Congress Jan. 4 and Inauguration Jan. 20 


JANUARY will witness not only 
the convening of a new Congress 
but, on paper at least, the induc- 
tion into office of a “new admin- 
istration” as President Roosevelt 
begins his second tenure of office. 
Radio cuts rather an insignificant 
picture in a legislative or regula- 
tory way in these events, but it 
is preparing to do an unprecedent- 
ed job on both occasions to keep 
the public informed. 

For the inaugural on Jan. 20, 
NBC, CBS and Mutual already 
have made plans for separate pick- 
ups and have assigned their staffs. 
All regular programs during the 
day will give way to word pictures 
of the event. 

Elaborate plans also have been 
made to broadcast the opening of 
Congress Jan. 5. While details 


have not yet been made public, 
Washington divisions of the two 
major networks have discussed 
arrangements with Capitol officials. 
Mutual, operating through its 
Washington affiliate, WOL, also 
will have a separate pickup. 

On the legislative side, the view 
is generally prevalent that the 
second term of the Roosevelt ad- 
ministration will have definitely 
conservative leanings. While radio 
itself is not counted upon to figure 
prominently as a legislative issue 
during the earlier days of the new 
Congress, there will be other gen- 
eral legislative measures which un- 
questionably will affect the industry 
along with others. 

Food and drugs legislation, spon- 
sored by Senator Copeland (D-N. 
Y.) during the last three sessions, 


is almost certain to be revived, 
with good chances for enactment. 
The biggest question mark relating 
to it is whether the Department of 
Agriculture or the Federal Trade 
Commission will be given regula- 
tory control. The proposal that the 
Department be given the control 
proved the stumbling block at the 
last session. 

Substitute NRA legislation to 
regulate industry and hours and 
wages also is regarded as a fore- 
gone conclusion. The broadcasting 
industry, on the whole, however, 
already has adapted itself to em- 
ployment methods that probably 
would conform in general with 
any such legislation. Reintroduc- 
tion of trade practice provisions 
along the lines of those in the 
industry code of 1934, however, 
would have far-reaching effects. 

Of first importance to the broad- 
casting industry will be proposed 
new copyright legislation in the 
form of a reintroduced Duffy Bill, 
which died at the last session as 
the result of a House Committee 
stymie, after it had passed the 
Senate. The measure would elimi- 
nate the statutory minimum dam- 
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AUDIENCES§RY FAMILIES 


age provision of $250 for innocent 
infringements, among other things 
and leave damages to the discre. 
tion of the courts. It failed in the 
House because of the outspoken 
opposition of Chairman Sirovich 
‘D-N. Y.) of the Patents Commit. 
tee and certain of his colleagues, 
Every effort will be made, it jg 
reported, to dispose of this pro. 
posed new legislation speedily. 
Talk current during the recess 


of a “Congressional investigation” | 
of radio, and more particularly of | 


the FCC, has largely subsided. Both 
Senator Wheeler (D-Mont.) and 
Rep. Rayburn (D-Tex.), respective 
chairmen of the Senate and House 
Interstate Commerce committees, 
have stated they see no reason foy 
an investigation at this time. What 
transpires on the floors of the 
houses, however, in the final an. 
alysis will govern, for if there is 
a hue and cry for an investigation 
from responsible sources, it is logi- 
cal to suppose one will ensue. 
Thus far the only pronouncement 
made in connection with legislation 
affecting broadcasting has _ been 
that of the American Civil Liber. 
ties Union, which has stated it wil] 
sponsor four bills dealing with 
freedom of speech and radio cen- 
sorship which were offered at the 
last session by Rep. Scott (D-Cal.), 
Drafted by the radio committee of 
the Union, these measures delve 
into such questions as public forum 
periods on the air without censor- 
ship, equal treatment on contro- 
versial issues and freeing of sta- 
tions from legal liabilities for ut- 
terances over their facilities. 
Miscellaneous Measures 
OF THE score of measures which 
died with the last session, it is 
logically expected that several will 
be reintroduced. It is an estab- 
lished custom in both houses for 
members to reintroduce pet bills, 
and radio measures seem to fall 
in that category. For example, 
there probably will be _ reoffered 
measures to prohibit use of radio 
for advertising of loans with inter- 
est rates to exceed 15% per year; 
prohibition of advertising of intox- 
icating liquors over the air; pro- 
posals whereby losing applicants 
in cases before the FCC will be 












called upon to pay full costs of pro- 
ceedings; measures proposing al- 
locations and facilities to particu- 
lar groups, and similar efforts. 

Whatever the legislative out- 
come, it is a good guess that radio 
will figure prominently in floor dis- 
cussions. The important part 
played by radio in the presidential 
elections will make it a favored 
topic of Congressional discourse. 
Within inner Democratic circles, 
moreover, there is a pent-up desire 
to lambast antiadministration 
newspapers by playing up _ the 
radio job of the campaign as con- 
trasted to the showing of newspa- 
pers which editorially espoused the 
Republican opposition. 

There has been no diminution in 
talk about possible legislation— 
perhaps in a year or two—whereby 
newspaper ownership of broadcast- 
ing stations would be terminated. 
Senator Wheeler started this trend 
of conversation two years ago an 
it has been picked up in other 
quarters. 

While the suggestions of divorce- 
ment of newspaper ownership of 
stations have been made, the real 
issue seems to be multiple owner- 
ship of stations by mnewspavers, 
particularly in the same commu- 
nity. The theory there is that it 
becomes dangerously close to mo 
nopoly of public opinion. 


With the aid of the largest staff of engi- 
neers, announcers and dramatic players of 
any station in Detroit, WXYZ's production 
department has been successful in building programs that appeal to everyone. 
The ‘‘Lone Ranger'’ — now on 10 stations — and ‘‘Green Hornet’’ are typical of 
WXYZ's masterful showmanship and ability to please family groups. 


The Charmed Circle — 


A 40-MILE AR 
Dominated by WXYZ 


WXYZ dominates a 40-mile area where retail 
sales amount to more than four hundred and 









sixty million dollars annually. Let WXYZ's power- 
ful influence insure the successful sale of YOUR 
product within this charmed circle. 


JV. &. a luc HMdmil 


KING-TRENDLE BROADCASTING CORP. 


300 Madison Theater Building . . . Detroit 








Eastern Office: 
550 Chanin Building 
New York, New York 


Western Office: 
Russ Building 


Wm. G. Rambeau Co. Representative 


Home Office: Tribune Tower, Chicago 
a San Francisco, Cal 
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listeners. That is why this unique organization with its two full 
time stations maintains its own mobile short wave transmitter 
for instant coverage of special features. That is why BBC brings 
news to listeners every hour on the hour from nine in the 


morning until midnight. 
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Tue ROLL CALL at BBC is enjoyable read- 


ing for advertisers who like success stories. It includes 


many features with proved listener response which are avail- 





able for sponsorship. Before you overlook the rich Buffalo and 


find a sound, sensible suggestion for your campaign. 











iution in 
slation— 


vadeast | PERSONALITIES SHORT WAVE TRUCK 


minated. 
ae . . The Ends of the Dial . . WRK 


his trend 
Owned and Operated by Buffalo Broadcasting Corporation 


ago and 
in other 
Represented by Free and Peters, Inc. 


' divorce- 
rship of 
the real 
e owner!- 
yspaners, 

commu- 
s that it 
e to mo- 











ortising } BROADCASTING e Broadcast Advertising January 1, 1937 « Page 39 





XUM 








| yo 
“Cry 
> § boxes a 


to buil« 
expecta 


Howev 
dustry : 
a few y 
ments | 
radio t 

Duri 
these it 
is throu 
perime: 


such fir 


The pu 
busines 
produc 
given t 
profits 
Rem 


S O U ND From a tiny wooden building a few feet square in which Elridge d this or; 
Johnson first manufactured his crude Victrola, has grown the industr 
EN G 2 N EERI N G mighty plant of the RCA Manufacturing Company at Camden, 
‘ N. J. This great establishment is today engaged in the manufacture 
of every radio product from the microphone in the broadcasting studio 
to the loudspeaker in the home. It is this mastery of every phase 
of radio which gives meaning to the expression, “RCA all the way.” 


RADIO CORPORATION OF AMR] 


EVERYTHING IN RADIO FOR SERVICE IN COMMIATIO? 





wrid’s mullions— 


F you pause to think about it, it wasn’t so very long ago that 
“crystal sets” were the great radio rage. Earphones and cigar 
boxes and wires and gadgets seemed sufficient material from which 
to build a radio. And to faintly hear a station in a room filled with 
expectant quiet was really an event. 



























A Century’s Progress in a Decade 


However, the giant and rapid strides forward made by the radio in- 
dustry seemingly put the ‘‘old days” back centuries, instead of just 
a few years. It’s mighty hard to believe so many startling improve- 
ments have been developed in so short a time. Radio yesterday and 
radio today are as different as black and white. 

During the new year, millions will purchase new radios. And 
these instruments will make each day joyful and memorable. And it 
is through the tireless research and laboratory work, the endless ex- 
periments, the keen foresight and the sound engineering of RCA, that 
such fine radios will be possible. 


RCA... and the Public 


The public knows and respects the name “RCA” in radio. And in 
business, such confidence breeds sales. Hence, dealers featuring RCA 
ptoducts make more sales. And incidentally, the widespread publicity 
given the “RCA Victor-NBC 10th Anniversary Radios” spells extra 
profits for dealers who will energetically push RCA Victor models. 

Remember - RCA means sound engineering in radio. Some day, 
this organization, the only one engaged in every phase of the radio 
industry, is going to engineer sight! 


| g0es tts radio magic! 














RADIOMARINE CORPORATION OF AMERICA 


\ 


SOMMIATIONS ... BROADCASTING... RECEPTION 


RCA MANUFACTURING CO., Inc. e RCA COMMUNICATIONS, Inc. 
NATIONAL BROADCASTING CO., Inc. e RCA INSTITUTES, Inc. 








These are Products of 
RCA Manufacturing 
Company, Inc. 


Standard and All-wave Radio Re- 
ceivers .. . Phonograph-Radios . .. 
Phonographs . . . Auto Radios ... 
Farm Radios . . . Broadcast Station 
Transmitters, Microphones and 
Associated Equipment . . . Photo- 
phone Theatre Equipment...Victor 
and Blue Bird Records. .. Electrical 
Transcriptions . . . Marine Radio 
Equipment. ..Transoceanic Radio 
Equipment... Aviation and Police 
Radio .. . U. Se Government Radio 
Equipment. . Centralized Sound 
Systems. . Public Address Systems 
... Film Recorders . . . Laboratory 
and Test Equipment . . . Standard 
and All-wave Antennae .. Faradon 
Condensers ..Individualand Com- 
ponent Radio Parts and Accessories 





RCA Presents to America 
the Metropolitan Opera 


Radio is the greatest patron the 
noble art of music has ever had. 
RadioCorporation of America takes 
pleasure in presenting to music- 
lovers everywhere the Saturday 
matinee performances of the Metro- 
politan Opera Company, because 
these programs representa supreme 
musical achievement. The series in- 
cludes 14 complete operas, broad- 
cast on NBC’s nationwide Blue 
Network. 

Listen also to “The Magic Key of 
RCA” every Sunday, 2 to 3 P. M., 
E S.T., on the NBC Blue Network. 
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RICA : Radio City- NEW YORK 
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4.T. & T. Under Inquiry 


(Continued from page 36) 


py A. T. & T., was promoting a 
proadcast network system. Various 
requests for lines made by such 
stations as WRNY, WMCA and 
WOR were recited. 
Wire Facilities 

JHE BULK of the lengthy report 
was devoted to policies towards 
wire facilities owned by others. The 
present policy, little ditterent from 
the original, provides: 

“The customer shall use in con- 
nection with telephone company 
channels only equipment and wir- 
ing approved by the telephone com- 
pany and the channels and equip- 
ment shall not be connected direct- 
ly or indirectly with wire facilities 
provided other than by the tele- 
phone company.” ; 

Despite this policy, Dr. Daniel- 
ian contended that A. T. & T. has 
made exceptions to it in specific 
cases “usually with a view to pub- 
lic relations”. He declared that the 
FCC staff was informed by A. T. & 
T. with respect to connection of 
Bell facilities with those owned by 
broadcast stations “except where 
such wire facilities are on the 
premises of the broadcaster and 
can be considered as part of the 
terminal equipment (owned by the 
broadcaster) no connection is 
made,” 

The usual reason given by Bell 
officials for refusal to interconnect 
with the wire facilities of others 
than the Bel! System and its com- 
panies “is the necessity of main- 
taining control over the operations 
of broadcast circuits to insure sat- 
isfactory results”, Dr. Danielian 
said. “It is assumed that the Bell 
System would be blamed for any 
imperfections of transmission, and 
therefore telephone company offi- 
cials insist upon assuming com- 
plete responsibility.” 

The revort reviewed a number of 
complaints against this practice, in- 
cluding those made by Leroy Mark, 
owner of WOL, who desired to use 
Postal facilities for transmission 
purposes by connection into A. T. 
& T. lines. Mr. Mark filed a com- 
plaint with the FCC. The report 
also contained a discussion of ne- 
gotiations between L. H. Armer, 
president of the former Southwest 
Broadcasting Co. relating to con- 
nection of Bell-owned circuits with 
those of Postal. Other negotiations 
covered included those with the 
former American Broadcasting 
System, headed by George B. Stor- 
et, who sought to use Western Un- 
ion facilities. 

That A. T. & T. officials them- 
selves were not in harmony on this 
non-interconnection policy, was em- 
phasized by Dr. Danielian in anoth- 
er part of the report. During 1927, 
he pointed out, certain existing con- 
nections between local Bell cir- 
cuits and Postal and Western Un- 
lon facilities in New York, Phila- 
delphia and other places were the 
subject of extensive discussion 
among officers of A. T. & T. “There 
was a radical division of opinion,” 
he said, adding that apparently the 
arguments against modification of 
Policy prevailed, for no charge was 
made, 

Delving further into the inter- 
connection situation, Dr. Danielian 
recited situations wherein 10 sta- 
tions in Texas were served by Pos- 
tal Telegraph with a 700-mile line, 
14 stations in the Pacific North- 





Gadabout Shoppers 


WHIO, Dayton, has started 
Gadabout Shoppers, a_ co- 
operative program in which 
two girls cover stores of par- 
ticipating sponsors and an- 
nounce specials for the day. 
At first they phoned from 
stores to the studio, the con- 
versation being broadcast, 
but the program was put on 
in the studio after the tele- 
phone company complained. 











west served by Postal, three sta- 
tions in Northwestern Bell terri- 
tory and numerous other examples. 
Exceptions Cited 
“MANY of the cases herein pre- 
sented include exceptions to poli- 
c.es and violations of tariffs tiled 
witn the FCU,” he said. These are 
important because they indicate, 
first, the limits within which its 
generally defended policies are 
operated and the repeated read- 
justment of those limits to suit the 
Bell System public relations poli- 
cies; and second, the actual dis- 
crimination that has been manifest 
in the enforcement of policy and 
tariffs. A reading of the case ma- 
terial herein presented, and the 
documentary evidence connected 
therewith gives a better insight in- 
to the reasons for policies and ex- 
ceptions than could be obtained 
from a perusal of the public state- 
ments and the filed tariffs of Bell 
Companies. 

Throughout this recounting of al- 
leged deviations from established 
policies, Mr. Danielian contended 
that different treatment was given 
for public relations reasons. At 
one point he said one station was 
given this authority “to accommo- 
date Senator Dill and to obviate 
possible criticism of Bell policies.” 
In this case, he related that A. T. 
& T. approved inter-connection of 
Bell and Postal facilities. 

Covering connections with pri- 
vately-owned facilities, Dr. Daniel- 
ian said that the long-established 
policy has been not to allow con- 
nections of A. T. & T. circuits with 
wire facilities owned by stations 
and other private operators, except 
where such facilities are on the 
premises of the broadcaster and 
can be considered as part of the 
terminal equipment owned by him. 
“In actual practice, however, some 
broadcasters have been allowed to 
connect considerable lenghts of pri- 
vately-owned wire facilities to Bell 
circuits, whereas others have not 
been permitted the same privilege. 
Thus in effect, there has been viola- 
tion and discriminatory application 
of both policy and tariffs. 

These practices are revealed in 
the sworn responses of broadcast- 
ing stations to the FCC question- 
naire of July 15, 1936. He referred 
to 18 cases in which exceptions to 
this policy have been permitted, 
that is, cases in which interconnec- 
tions are made between Bell and 
privately-owned facilities. The sta- 
tions enumerated were WESG, 
WIS, WBTM, KFXD, WJBO, 
WHK, WDEV, KBTM, WNYC, 
WLBL, KOMO and KJR, WINS 
and WKEM and KIEM. Cases in 
which such interconnections have 
been carried were enumerated as 
WILL, KGFI, KDFN, WSPA and 
KSLM. 


BROADCASTING e Broadcast Advertising 





NOW AVAILABLE 














as a 
TRANSCRIPTION TURNTABLE 


PRESTO 
RECORDING TURNTABLE 


*Over 500 now in use all over the world. 


HERE’S GOOD NEWS FOR LARGE STATION OWNERS who 
want the finest transmission quality from transcriptions. 

FOR SMALL STATION OWNERS who need turntables that can 
take it 18 hours a day. 

THE PRESTO TURNTABLE ... the only table satisfactory for 
recording ... can now be purchased without recording mechanism 
at a price no higher than an ordinary transcription turntable. 
Provisions are made for adding recording mechanism at any time. 
IT’S RIM-DRIVEN .. . an exclusive Presto feature. Power is 
delivered at the rim ... the point of greatest leverage. 

IT SAVES SPACE... No flywheels or mechanical filters are 
needed to keep the speed constant. There are no gears or flexible 
couplings. 

VIRBATIONLESS ... The motor floats on live rubber, cushioned 
from the chassis and turntable. 

UNEQUALED for brilliant, lifelike reproduction of electrical tran- 
scriptions, freedom from “wows” and constant trouble-free opera- 
tion. 

Standard model consists of a rigid aluminum chassis, 16” turn- 
table, heavy duty synchronous motor, two speed drive mechanism 
with new instantaneous changeover and a high quality lateral 
pickup. 

Accessories, if required: 1. Leatherette or wood case for mounting; 
2. Ladder type volume control, 30 steps of 1'2 db. each and taper 
to infinite attenuation; 3. Turntable stand with shelves for one 
hundred 16” transcriptions and drawer for continuity or special 
program groups. 


The Famous 


Write for illustrated folder and prices. 


PRESTO 


World’s largest manufacturer of instantaneous recording equipment 
Export Division (Except Australia and 
Canada) 


RECORDING CORPORATION 
147 W. 19th Street 
NEW YORK, N. Y. 


Australia and New Zealand Agents & 
Stockists 


M. SIMONS & SONS, Inc. 


25 Warren St., N. Y. 
Cable: Simontrice, N. Y. 


A. M. CLUBB & CO., LTD. 


45 King Street 
Sydney, N. S. W., Australia 
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News “Piracy” 


THE LONG-ANTICIPATED “final adjudica- 
tion” of the right of broadcast stations to 
pick up and broadcast news, once it is pub- 
lished in newspapers and sold in the usual 
manner, has failed to materialize. The Su- 
preme Court did not rule on the merits of the 
“news piracy” issue; it threw out the appeal 
of the Associated Press vs. KVOS, Bellingham, 
Wash., on a technicality. “For want of juris- 
diction”, was the legalistic reason. 

At this time it seems worthwhile to take an 
inventory of the radio news situation. When 
the AP sued KVOS in 1934 in the Federal 
district court in Seattle, broadcasting of news 
was a burning issue. A majority of the press 
was hostile. Old-line press associations did 
not want to give their news to stations, instead 
offering a cooperative report rather innocuous 
in content for use usually after the matter had 
been published. There was one struggling 
“radio news association” in the field—Trans- 
radio Press. 

The Federal district court ruled in favor of 
KVOS and denied the AP request for an in- 
junction. That appeared to be a sweeping 
victory for radio. It meant that stations could 
send an urchin to the street corner, buy all 
editions of all papers and read them over the 
air without danger of punitive action. A year 
later, however, the Circuit Court of Appeals 
reversed the lower court, disregarding almost 
entirely the conclusions Judge Bowen had 
reached. Then came the appeal, on certiorari, 
to the nation’s highest tribunal. 

But in the interim things happened. The 
press began to recognize radio’s place in the 
journalistic firmament. Old prejudices melted, 
on the surface in any event. Two important 
press associations — the United Press and the 
International News Service — offered to sell 
news to broadcast stations for sponsorship. 
Transradio, already firmly entrenched, num- 
bered many leading stations among its clients. 
News was available on a competitive basis— 
news processed for radio. The untenable posi- 
tion of a hostile press fell by the wayside. 

That brings us up-to-date. Even though the 
Supreme Court’s opinion does not cover the 
merits of news piracy, the tenor of the ruling 
is such as to show that the court hardly looks 
with favor upon it. If anything, there is a 
rather definite note of disfavor, the court call- 
ing it “unfair competition”. 

As things stand now, it is an even chance 
the issue never will be adjudicated. To keep 
the records straight, we believe that as long 
as any doubt remains there should be a final 
judgment. That is up to the AP, for it is in 
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the unique position of having been thrown for 
a two-year loss on the litigation. Nevertheless, 
we sincerely feel that in the interim stations 
would do well to buy their news rather than 
pick it up in an unauthorized way. 


“Into Wise Hands” 


“UP TO NOW the managements of the great 
chains have generally shown a sound discre- 
tion in the exercise of their editorial judg- 
ment covering broadcasting material. They 
have recognized that they are in a sense trus- 
tees for the public, and not merely the mana- 
gers of private profit-seeking businesses. The 
same unfortunately cannot always be said for 
the proprietors of local stations. But the lead- 
ers of the broadcasting industry have not been 
unmindful of their public obligations. They 
have fairly well won the opportunity to con- 
tinue in the management of the industry.” 

The foregoing paragraph is not ours; it was 
from Prof. Arthur N. Holcombe’s speech be- 
fore the recent Conference on Educational 
Broadcasting in Washington, covered else- 
where in this issue and in the issue of Dec. 15. 
The Harvard political scientist’s words weren’t 
all a sugary encomium on American broad- 
casting and broadcasters, but they gave due 
recognition to radio’s impartiality in the last 
campaign, its honest endeavor to improve it- 
self, its actual improvement and its solvable 
problems. 

“Happily,” concluded Prof. Holcombe, “in 
this country the development of the broad- 
casting industry has fallen into wise hands. 
The solution of its most immediate problems 
may be sought with confidence.” 

We quite agree, Dr. Holcombe, and we only 
wish there were more among your educational 
colleagues who would express themselves as 
fairly and as temperately and as constructive- 
ly as you did! 


*V 00-Dew” 


AN IMPORTANT principle of patent law has 
been laid down by the U. S. Court of Customs 
and Patent Appeals. It ruled in a cosmetic 
case that the “sound” of trade-marks as well 
as the insignia, must be taken into considera- 
tion in issuing registration. And it based that 
ruling on the importance of radio as an ad- 
vertising medium. 

Effective advertising of goods of this char- 
acter, the court held, has become “increasing- 
ly dependent upon radio facilities”. Because 
that is so, the court held that the trade-mark 
“Voo” could not be registered for a depilatory, 
since it resembled too closely in sound to the 
prior mark “Dew”, used by a deodorant man- 
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U; WCAL, St. Olaf College; WCAT, South § 


Dakota School of Mines; WESG, Cornell J; 
WEW, St. Louis U; WHA, U of Wisconsin; 
WHAZ, Rensselaer Polytechnic Institute: 
WILL, U of Illinois; WKAR, Michigan Stat 
College; WLB, U of Minnesota; WNAD, U of 
Oklahoma; WOI, Iowa State College; WOSJ, 
Ohio State U; WRUF, U of Florida; WSAJ, 
Grove City College; WSUI, U of Iowa: 
W1XAL, World Wide Broadcasting Founda. 
tion, Boston; KFDY, South Dakota State Col. 


lege; KFJM, U of North Dakota; KFKU, U/ 


of Kansas; KOAC, Oregon State Agricultural 
College; KSAC, Kansas State College of Agri. 


culture; KUSD, U of South Dakota; KWSC|) 


Washington State College. 





THREE phases of radio are dealt with in the 


first (January) edition of The Public Opinion © 


Quarterly, published by the School of Public 


Affairs of Princeton University and edited by ” 
DeWitt Clinton Poole. Merrill Denison, former. |) 
ly with CBS and NBC as a specialist in radio }} 
“Editorial Policies of }) 


drama, discusses the 
Broadcasting Companies”. O. W. Riegel, of 
Washington & Lee University, discusses “Press, 
Radio and the Spanish Civil War” and “New 
Frontiers in Radio”, the latter article dealing 
with such matters as allocations, facsimile, 
television and superpower. 





AN INSTRUCTIVE pamphlet on operation 
and installation of modern shortwave radio 
receiving sets, prepared by the Radio Manv- 
facturers Association for the U. S. Depart- 
ment of Commerce, was published Dec. 15 by 
the Bureau of Foreign and Domestic Con- 
merce. The booklet is designed to instruct lis- 
teners in use of modern shortwave receiving 
sets and enable them to get the best results 
of international shortwave programs. The 
shortwave instruction pamphlet is distributed 
by the Bureau at 25 cents per copy. 





TECHNICAL information on design, con- 
struction and operation of all types of com- 
mercial and amateur receivers and transmit 
ters is provided in Jones Radio Handbook, 
1937 edition (Pacific Radio Pub. Co. Inc., San 
Francisco, $1.50). Its 468 pages include 19 
chapters, include discussions of cathode ray 
television and radio therapy. Numerous 
charts and photographs of a technical nature 
are included. A supplement is to be published 
in a few months. 








ufacturer. Both a patent office examiner and 
the commissioner had ruled, under the old or- 
der and old precedent, that the mark “Voo” 
could be issued since the spelling and the 
goods were not identical. 

Can there be any doubt of the effect of ra- 
dio as an advertising medium when the Fed- 
eral courts recognize it, and establish new 
legal precedent because of it? 
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PREPARED by the Federal Radio Worksho; 
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PERSONAL NOTES 








LEWIS 


vide there are many oldsters who 
in earlier years followed Greeley’s 
sage advice and went West. But 


the records do not reveal how many 


young men followed Greeley’s sug- 
gestion twice! Lewis Allen Weiss 


| did, and he’s still far from being 


an oldster. 

Lew Weiss, debonair, personable 
and quite military, makes news 
today because he is returning to 
his first radio love after more than 
four years away from the West 
Coast. Effective Jan. 1, he resumes 
the general managership of Don 
Lee Broadcasting System, with 
headquarters in Los Angeles, and 
leaves behind pleasant recollec- 
tions of a four-and-a-half-year as- 
sociation with WJR, Detroit, as 
its business manager and assist- 
ant general manager. 

It was seven years ago that the 
late Don Lee, owner of the net- 
work bearing his name, concluded 
that the best approach to the re- 
spect and consideration of adver- 
tisers and agencies for his stations 
was to place them under the di- 
rection of a seasoned and recog- 
nized advertising executive. He 
engaged Lew Weiss, then director 
of the Mayers Co., Pacific Coast 
advertising agency. It was Lew’s 
first association with radio after 
years in advertising, but he took 
to it like Mussolini took to Ethi- 
opia. 

Thus, it is a paradox that, after 
seven years, Thomas S. Lee, now 
owner and president of the Don 
Lee system, should duplicate his 
father’s move and “reappoint” the 
same Lew Weiss as general man- 
ager of the Don Lee radio interests 
and properties. And he did it for 
the same reason. Last month the 
Don Lee units became the Pacific 
Coast affiliates of Mutual Broad- 
casting System, switching from 

S. It also is feeding its pro- 
grams to five other California 
Stations, independent of Mutual. 

When Lew Weiss began in radio 
Seven years ago he saw in it a new 
and potent advertising medium 
that fascinated him. He lost no 
time in successfully adapting to it 
the plans and policies that had 
worked successfully in his many 
years of experience with visual 
media. Don Lee Broadcasting 
System soon was converted from 


ALLEN WEISS 
' OUT beyond the Continental Di- 


an expensive ad unct of an auto- 
mobile business into a prosperous 
business enterprise on its own. 

Among Lew Weiss’ “firsts” was 
the sale and production of the 
initial commercial network pro- 
gram to originate on the Coast for 
CBS. At that time, CBS had only 
a single east-west telephone line 
and it required almost an hour 
preceding the program in order to 
reverse the line so that the Sun- 
kist program could be fed from 
west to east. A similar period 
was required following the broad- 
cast to reverse the line. These pro- 
grams featured the then outstand- 
ing stars of filmdom, including 
Marie Dressler, Mary Pickford, 
Norma Shearer, Marlene Dietrich, 
Constance Bennett, Wallace Beery, 
George Bancroft and others. 

It was in 1932 that Lew Weiss 
resigned to join WJR as business 
manager and assistant general 
manager. During his tenure the 
station made an outstanding sales 
record, concluding the fortieth con- 
secutive month of advertising 
gains in December, at which time 
he left to return to California. 

As general manager of Don Lee, 
he will have direct supervision 
over the operations of KHJ, Los 
Angeles; FRC, San Francisco; 
KGB, San Diego; KDB, Santa 
Barbara, and the Don Lee televi- 
sion station, W6XAO, in Los An- 
geles. 

Lew Weiss was born in Chicago 
on May 8, 1893. After concluding 
grammar and night school courses, 
he became a member of the 1914 
class of the Chicago Kent College 
of Law. While still a youth, he 
made his first migration west and 
enrolled at the University of 
Southern California where he ma- 
jored in economics. His business 
experience has encompassed prac- 
tically every phase of advertising, 
merchandising and marketing, both 
as a seller and a buyer. Several 
years were spent in advertising 
with Hearst newspapers on the 
coast. 

As a public speaker, Lew has 
addressed numerous organizations 
on advertising and merchandising 
subjects. He was a guest lecturer 
at the University of Michigan and 
at Southern California. At the 
latter institution, he was awarded 
the jeweled pin and key of Alpha 
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RALPH A. NORBERG, for five 
years sales manager of WJJD, Chi- 
cago, has been named commercial 
manager of WGY, Schenectady, suc- 
ceeding Stanley Spencer. Norberg at 
one time was on the advertising staff 
of the Colorado Springs Gazette, as 
well as office manager of the Wichita 
branch of Wm. A. Rankin Co. 


JOHN L. CLARK, president of 
Transamerican Broadcasting & Televi- 
sion Corp., New York, arrived in 
Hollywood Dee. 21 for a protracted 
stay on the Coast in connection with 
transcription and live show activi- 
ties of his firm. 


JOE BRYANT, commercial manager 
of KPDN, Pampa, Tex., has taken a 


similar post with KGGM, Albu- 
querque, N. M. 
BILL WILLIAMS, formerly sales 


and production man for KTAT, Fort 
Worth, has been named sales manager 
of KF DM, Beaumont, Tex. 


VICTOR VAN DER LINDE, of the 
NBC staff, accompanied by Mrs. van 
der Linde, sailed Dee. 15 on the 
Washington for a month’s vacation in 
Europe. Mrs. van der Linde, the for- 
mer Charlotte Rains, was director of 
radio for Donahue & Coe Ine., New 
York, until her marriage Dee. 5. 


WILLIAM McCABE, formerly in 
the film industry, and William Pack, 
recently from the East, in December 
joined the sales staff of KFAC, Los 
Angeles. 


LEWIS S. FROST, assistant to Don 
E. Gilman, NBC western division 
vice president, has returned to his 
desk after an operation which con- 
fined him to the hospital for 10 days. 


CARLETON COVENY, sales mana- 
ger of KJBS in San Francisco, and 
Miss Olive Johnson, publicity writer 
for the Palace Hotel, that city, will be 
married Jan. 9. 


EUSTACE J. KNIGHT, treasurer of 
the Affiliated Broadcasting Co., is suf- 
fering from a streptococcus infection 
and has been in bed for several weeks. 


DON PONTIUS has joined the Mu- 
tual Network office in Chicago in 
charge of coordinating business activi- 
ties. Virginia Smith of the statistical 
department resigned as of Dec. 31. 


RALPH A. SAYERS, general sales 
manager of KYW, Philadelphia, is 


the father of an 8% pound boy born 
in November. 


BEN S. McGLASHAN, owner of 
KGFJ, Los Angeles, was named pres- 
ident of the Southern California 
Broadeasters Association Dec. 21, suc- 
ceeding Owens Dresden, who resigned 
from KHJ. The association has com- 
piled an “approved list of certified ad- 
vertising agencies handling radio” in 
Southern California. 





Delta Sigma, being the fourteenth 
professional advertising man in 
the country to receive that honor. 

He was a captain of cavalry in 
the regular army during the World 
War and commanded the famous 
“Black Horse Troop” of the 4th 
U. S. Cavalry. He is a member of 
the Detroit Athletic Club, Lochmoor 
Country Club, Recess Club, Ad- 
craft Club, Admen’s Post of the 
American Legion and _ Disabled 
American Veterans of the World 
War. 

As a golfer, Lew Weiss has 
broken a hundred only once in his 
life, but that came at an oppor- 
tune time for it won him the 
BROADCASTING Magazine Trophy in 
the NAB golf tournament during 
the Cincinnati convention in 1934. 
He has a charming and popular 
wife, and a 14-year old daughter 
—Patricia. Next to radio, his 
hobby is woodworking and he 
maintains a complete workshop for 
this form of relaxation. 


BILL FORBES, detached from the 
sales staff of KHJ, Los Angeles, sev- 
eral months ago to make a contact 
tour of Mutual Network stations all 
over the country, returned in Decem- 
ber and took up his former duties. 
John F. Doyle, formerly of WTMV, 
East St. Louis, and a graduate of 


Georgetown University, joined the 
KHJ sales staff in December. 
HOMER ROOT, salesman with 


KNX, Hollywood, on Dec. 20 moved 


to a similar position at KFWB, 
Holly wood. 
HERBERT WITHERSPOON, for- 


merly with the Don Lee Network and 
recently with Associated Cinema Stu- 
dios, Hollywood, has joined KFJZ, 
Fort Worth, as commercial manager, 
replacing Harry Hoxworth, resigned. 
Roger Phillips, formerly with KRLD, 
Dallas, has been named program di- 
rector, with Elbert Haling, formerly 
with WFAA, as publicity and special 
events director; Zach Hurt, formerly 
of KGKO, chief announcer; Frank 
Parker, newscaster; Roland Schweer, 
formerly of KTSA, announcer. 

PAUL KESTEN, CBS vice-president, 
left New York Dec. 19 for a ten-day 
business trip to Los Angeles, pre- 
sumably to confer with Donald Thorn- 


burgh, CBS West Coast vice-presi- 
dent, on plans for the new CBS Hol- 
lywood building and also the new 


CBS West Coast network. 


A. N. HULT, of the Mutual Broad- 
casting System sales‘staff in Chicago, 
is the father of a boy, born in De- 
cember. 


VICTOR RATNER, CBS director of 
sales promotion, arrived in New York 
Dec. 18, after a week on the West 
Coast lining up sales promotion plans 
for the new CBS West Coast network. 


JOHN FITZGERALD, formerly in 
charge of CBS special events in Chi- 
eago, has been transferred to New 
York to act as assistant to Paul 
White, CBS special events director. 
James M. Patt, formerly of KMBC, 
Kansas City, took Mr. Fitzgerald's 
post in Chicago. 


DON ROBBINS, formerly manager 
of KYOS, Merced, Cal., and before 
that manager of the San Francisco 
office of Walter Biddick Co., station 
representatives, has joined the nation- 
al sales department of the McClatchy 
stations. He will divide his time be- 
tween San Francisco and Los Angeles, 
representing the five McClatchy sta- 
tions, KF BK, KMJ, KWG, KERN 
and KOH. 


LAMBDIN KAY, manager of WSB, 
Atlanta, and Mrs. Kay celebrated 
their ninth wedding anniversary 
Dee. 21. 


EMILE J. GOUGH, vice president of 
Hearst Radio Inec., New York, was in 
San Francisco visiting his son over 
the holidays. While on the West Coast 
he conferred with Edward J. McCal- 
lum, manager of KYA, San Fran- 
cisco, and Ford Billings, managing 
director of KEHE, Los Angeles, who 
is also representative of Hearst Radio 
on the Pacific Coast and heads the 
new California Radio System. 


PHILIP J. HENNESSEY Jr., Wash- 
ington attorney for NBC and Mrs. 
Hennessey, became the parents of an 
8 lb. 7 ounce son, Philip James, born 
Dec. 16 in Washington. They call 
him “Mike”. 

ROBERT H. MOODY, salesman of 
WHIO, Dayton, recently announced 
his marriage to Miss Rosalee Smith. 


WILLIAM V. RAY, business mana- 
ger of KFWB, Hollywood, and coast 
representative for Transamerican 
Broadcasting & Television Corp., on 
Dec. 14 was appointed program direc- 
tor of KFWB. He will currently 
handle all three jobs. He succeeded 
Program Manager Beverly Lathan, 
who resigned to become a_ script 
writer at Warner Bros. studios, Bur- 
bank, Cal. , 


MIKE HOLLANDER, newly-ap- 
pointed manager of KGGM, Albu- 
querque, N. M., is not the onetime 
owner of WDAG, Amarillo, Tex., as 
reported in this column Dec. 1. BROAD- 
CASTING regrets the error. 
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NICHOLAS PAG LIARA, program 
director of WHEC, Rochester, has 
resigned to become ‘program director 
ot WCHS, Charleston, W. Va., ag 
the new WBLK, Clarksburg, W. 

which is still under construction. ‘ 
will work under Mortimer C. Wat- 
ters, former commercial manager of 
WHEC, who is now general manager 
of the two stations—both owned by 
interests headed by John A. Kennedy, 
publisher of the Clarksburg Exponent. 


EARL HARPER, sports announcer 
and contact man, has been signed by 
WNEW, Newark, to a year’s contract 
to handle the business tieups and an- 
nouncing of all sports shows. In ra- 
dio eight years, Harper has worked 
for WDSU, New Orleans; WJAY 
WGAR and WHE, Cleveland, and 
WINS, New York. 

GLEN PARKER, recently of WIP, 
who left Philadelphia several months 
ago to join WMCA, New York, has 
been named to the announcing corps 
of CBS. 

MARVIN YOUNG, NBC producer in 
the Hollywood studios, on Dee. 24 
was appointed to the newly-created 
post of production manager. 


KEN ROBINSON, for the last seven 
years circulation promotion manager 
of the Chicago Evening American, 
has been appointed assistant con- 
tinuity editor of NBC’s central divi- 
sion. Robinson has compiled and 
broadcast the American’s news pro- 
gram, What's the News, on WENR 
for five years as part of his promo- 
tion duties, and is also the author of 
the radio serial, Dan Harding’s Wife, 
which he will continue to write. 

RUSSELL NEFF, since 1931 with 
WXYZ, Detroit, and for the last three 
years its program director, has been 
promoted to production manager, suc- 


ceeding Brace Beemer, who has re- 
signed effective Jan. 9. Mr. Beemer 


will go to Florida for a brief vacation 
but will return to Detroit. 

MARX LOEB has joined WIP, Phil- 
adelphia, as assistant program direc- 
tor. Miss Margaret Hanley, who for- 
merly held that post, remains on the 
program staff. Mrs. Elizabeth Bates, 
of the musie copyright department, 
has been named to head the newly- 
enlarged continuity department. 


JACKSON WHEELER, 
of KNX, Hollywood, won out in au- 
ditions for the Joe Penner program 
from Hollywood. He replaces Bill 
Goodwin, CBS announcer, who will 
be heard exclusively on the CBS 
Camel Caravan. 


announcer 





Mickey’s Rival 
MINNIE, the singing mouse, 
whose discovery and capture 
at the Chicago Industrial 
Home for Children in Wood- 
stock, Ill., made front page 
news throughout the country, 
made her radio debut on the 
NBC Jamboree on Thursday, 
Dec. 17, and although she had 
been signed without the usual 
audition showed no semblance 
of mike fright, but performed 
like a veteran, giving a series 
of piping notes not unlike a 
canary’s song. 











DON FORBES, announcer at KNX, 
will become chief announcer when he 
returns to the station Jan. 1. He was 
seriously injured in an automobile ac- 
cident several weeks ago. He succeeds 
Thomas Freebairn-Smith who is on 
tour as Nelson Eddy’s announcer. 


AL SIMONS has been appointed pub- 
licity director of WHN, New York, 
succeeding Perry Charles who has 
been transferred to MGM’s West 
Coast office. Mr. Simons was former- 
ly with Loew Theatre press depart- 
ment. 





are disappearing. 





MEET [he Paronort 


FROM KANSAS 


@ Smart without being sophisticated, 
she leads her set in High School or 
University. Her needs, as well as those 
of her parents, are those of Broadway, 
of Hollywood. Main Street and R.F.D. 


@ WIBW is keenly aware of this 
transition period and the increasing 
need for proper sales approach. Kan- 
sas is still Kansas. Its people respond 
best to sales messages from their own 
people in their own language. 


@ That's why you can’t reach Kansas without WIBW. That’s 
why shrewd advertisers choose WIBW to “‘put across” a 
“regional’’ sales program or to round out a national campaign. 


Remember — In Kansas It Takes WIBW 


DON SEARLE, Gen. Mgr. 


Represented by Capper Publications in 
New York — Detroit — Cleveland — Chicago — Kansas City, Mo. — San Francisco 
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ARTHUR J. BRYAN, 


from easter 


stations, joined the staff of KFWp 
Dec. 20, as a program executive, 
EARL TOWNER, for the last ty) ff 


years musical director of 
Sample-Hummert Ince., 
been appointed to a similar 
CBS-KSFO in San Francisco. Prior 
to going east Towner was ASSOCiated 
with the Don Lee Broadeasting Sys. 
tem in San Francisco, producing sey. 
eral network programs. 


Blackett. 


Post for 


GEORGE KUDST, formerly soung 
effects man at the Affiliated Broad. 
easting Co., has joined Columbia 


Phonograph Co., Chicago. 


FRAN COUGHLIN of the continuity 
department of WGN, Chicago, ani 
Harold Stokes, director of the WGy 
dance orchestra, have collaborated jy 
writing a new tune, I’m Wearing ay 
Ancestor’s Garment. 


RAY F. FR AZER, Los Ang reles pub. 
licity man, has been appointed pub. 
licity manager of KMTR, Hollywood, 


JAMES CRUSINBERRY,., veteran 
Chicago sports writer, is writing the 
scripts for the Sports Huddle, sports 
gossip show broadeast three evenings 
weekly on WBBM, Chicago, sponsored 
by Stephano Brothers, Philadelphia 
(Marvel cigarettes). 

GLENHALL TAYLOR, formerly 
production manager of KHJ, Los An 
geles, and more recently a 
for the Los Angeles office of Lord & 
Thomas, has joined KNX, Hollywood, 
as a writer-producer. 


HOWARD BARNES, formerly of a 
WHN,. New York, and before that | 


with Detroit stations, has joined the 


announcing staff of WOR, Newark. 


LEWIS TEEGARDEN, 
nouncer of KEHE, Los Angeles, 
operated on for appendicitis at the 
Good Samaritan Hospital in Decem- 
ber. 

FRANCES SAWYER, traftic mana- 
ger of KFWB, Hollywood, and Harry 
Hall, at one time chief announcer of 
the station, took out a marriage li- 
cense in Los Angeles the middle of 
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December and planned to be 
New Year's Day. 
MARK BRENEMAN returned in De- 


cember to the announcing 
KFAC, Los Angeles. 


married § 


staff of # 
He had resigned | 


several months ago to announce over 7 


KHJ under the name of Mark Smith. 
He is a brother of Tom Breneman, 
manager of KF RC, San Francisco. 


JIMMY VANDIVEER, 
for the Los Angeles Herald-Express 
for several years on KFAC, resigned 
in December when the newspaper 
switched its affiliation to its own sta- 
tion, KEHE, going with KFAC to 
handle the station’s own news service. 


WAYNE GRIFFIN, formerly a pro- 
ducer at KYA, San Francisco, and 
now in the continuity department of 
KHJ, Los Angeles, was married Dee. 
12 to Elinor Warren Huntsberger, 
musician and composer, in Riverside, 
Cal. 


MEL MARSHALL, manager of the 
Borger studios of KPDN, Pampa, 
Tex., has returned to headquarters as 
program director. Bill Karn, sports 
commentator, has resigned to free 
lance, and was succeeded by Lyman 
Brown, of Woodward, Okla. 


EVELYN TUCKER, assistant pro- 
gram director of KF DM, Beaumont, 
was married Dee. 13 to Joe Stalcoup, 
of Beaumont. 


WRIGHT BRIGGS, studio pianist 
and commercial artist of WBZ, Bos- 
ton, is the father of a baby girl born 
at Newton Centre, Mass. 


FOX CASE, CBS Pacific Coast di- 
rector of public relations, Los Angeles, 
has been appointed a member of the 
publicity committee for the Interna- 
tional Golden Gate Bridge Fiesta, to 
be staged in San Francisco May 6-9. 


JAMES E. DOYLE, announcer of 
KQW, San Jose, Cal., is in a Eugene, 
Ore., hospital recovering from an ap 
pendicitis operation. He drove 700 
miles to Eugene so his family doctor 
could perform the operation. 
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THOMAS BUILTA, formerly with 
wdJD. Chicago, has joined the an- 
> nouncing staff of CBS in Chicago. 


NNING OSTROFF has joined 
ae writing staff of KFWB, Holly- 
wood. 

GLENN MORRIS, Olympic decath- 
Jon champion, now with the NBC spe- 
cial events division, on Dec. 13 mar- 
ried his college sweetheart, Miss Char- 
jotte Edwards, at Sterling, Col. Mor- 
ris and his bride, a school teacher at 


Fountain, Col., are living in New 
York. 
BERT FISKE, pianist of KFWB, 


Hollywood, for eight years, on Dee. 15 
was appointed assistant music direc- 
for and given an orchestra of his own. 


DAVID PENN, of the production 
staff of WHIO, Dayton, and Miss 
June Long were married recently. 


FRED A. GWYNN, formerly of the 
announcing staff of WPHR, Peters- 
burg, Va., has joined KGIR, Butte, 
Mont. 

ANDREW STANTON, formerly of 
WLW, Cincinnati; WCAU, Philadel- 
phia, and WMCA, New York, has 
joined the announcing staff of WJIJD, 
Chicago. 

MARY BARTON, in charge of inter- 
> station communications for the Don 
Lee Broadcasting System, Los Ange- 
les, was operated on for appendicitis 
at the Hollywood Hospital in Decem- 
ber. 

JACK STROCK, former announcer 
at KFOX, Long Beach, Cal., has be- 
come a staff announcer at KFWB, 
Hollywood. 

DAVE BROEKMAN, music conduc- 
tor at KHJ, Los Angeles, is recover- 
ing from a tonsil-adenoid operation. 
| PAT BISHOP, announcer of KFI- 
KECA, Los Angeles, has been named 
| news reader for the combined stations. 








MARCUS BARTLETT, musical di- 
rector of WSB, Atlanta, now taking 
special work at Emory U, has been 
elected to Alpha Epsilon Upsilon, hon- 
orary scholastic society. 

MISS JUANITA MASSEY has been 
named secretary of KF RO, Longview, 
Tex., and Miss Joan Thompson, finan- 
cial secretary. 


DUANE GAITHER, 


announcer of 


KOIL, Omaha, has taken on added 
duties as traffic director of Central 
States Broadcasting System, routing 


all programs between Omaha and Lin- 
coln. 


JAMES LYMAN, of the NBC audit- 
ing department, San Francisco, on 
Dec. 18 announced his engagement to 
Virginia Bower, of Berkeley, Cal. 





Electric Institute Switches 


ELECTRIC HOME INSTITUTE 
of Southern California, Los An- 
geles, through Mayers Co., on Dec. 
29 revised its five-a-week afternoon 
quarter-hour on KNX, Hollywood. 
In place of its former Mary 
Holmes, home economics talk, it 
inaugurated a new program called 
The Woman’s Forum. Mrs. Harold 
Hodge, onetime radio department 
head for Fox West Coast Theatres, 
is commentator, while Harold 
Hodge, her husband, formerly man- 
aging radio programs for the 
Southern California Poultrymen’s 
Cooperative Association, writes the 
script. Under the radio name of 
Martha Moore, Mrs. Hodge inter- 
views average housewives and out- 
standing personalities, conducts a 
question and answer department, 
and talks on hobbies. 





ZEPHYR REMOTE—When the 
famous Burlington Zephyr train 
returned to its original run be- 
tween Omaha and Kansas City 
last month, KFEQ, St. Joseph, Mo., 
made it the occasion of a big broad- 
cast, including talks by the mayor, 
railroad officials, train crew, etc. 
Here is a group photograph taken 
at the station; left to right are 
John Montgomery, KFEQ announ- 
cer; Glen Griswold, national adver- 
tising manager; Ted Branson, 
local advertising manager; D. D. 
Denver, announcer, and crew of 
the Zephyr. 





Seven-Up in West 


SEVEN-UP BOTTLING Co., Los 
Angeles, started on KFWB, Holly- 
wood, in December, with five quar- 
ter-hours a week through the V. G. 
Freitag Agency, Los Angeles. The 
sponsor is using The Texas Drifter, 
Hobo of the Airway, who was on 
NBC, Chicago, for several years 
as well as on Texas stations. The 
sponsor is using 10,000 signs in 
drug, grocery and restaurants to 
advertise the program, and offers 
— of “The Texas Drifter” to 
ans. 


NEWSPAPER GROUP 
OPERATING WIRE 


WIRE, Indianapolis, passed from 
the ranks of independent to news- 
paper-owned stations Dec. 19 when 
the FCC Broadcast Division recon- 
sidered a previous action and 
authorized, without hearing, sale of 
the station to Central Newspapers 
Inc., for approximately $340,000. 
On Dec. 15, the Division had desig- 
nated the transfer for hearing, but 
with Commissioner Case dissent- 
ing, it granted the petition of Cen- 
tral Newspapers for reconsidera- 
tion. 

An NBC-Red outlet, WIRE was 
owned by W. E. Vogelback, of Chi- 
cago, and D. E. (Plug) Kendrick, 
well-known station executive who 
served as its general manager. 
Central Newspapers is headed by 
Eugene C. Pulliam, president and 
principal stockholder, who  pub- 
lishes newspapers in Indiana and 
Oklahoma, including the Lebanon 
Reporter, Huntington Herald-Press 
and the Vincennes Sun-Commer- 
cial. The aggregate price for the 
station’s stock, according to the ap- 
plication, was $340,000. One-third 
of the stock, however, had been 
purchased by the Pulliam group 
for about $165,000 prior to filing 
of the transfer application, and 
the balance due for entire control 
was $175,000. 


It is understood that L. L. 
(Jake) Jaquier, manager of 
WIRE, will remain in that ca- 


pacity. Mr. Kendrick, however, is 
expected to leave and may join 
some other station. 








Rea aC Rs, yf RRL 














KWK 





_ JUST gywi0™ ARITHMETIC 


ORDERS 


Class will please come to attention. We have illus- 





trated today’s problem on the blackboard so there 


will be no misunderstanding as to the correct pro- 


cedure to secure sales results. YOU contract with 


KWK for an advertising campaign and the result is 


more ORDERS. Simple, isn’t it? 


THOMAS PATRICK 
HOTEL CHASE 
REPRESENTATIVE 


INCORPORATED 
SAINT LOUIS 
PAUL H. RAYMER CO. 


NEW YORK CHICAGO SAN FRANCISCO 
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King Edward’s Broadcast 


Creates Audience Record 


FORMER King Edward VIII’s 
broadcast at 5 p. m. (EST) Dec. 
11, set a record for daytime listen- 
ing in the eastern time zone of the 
United States, according to the Co- 
operative Analysis of Broadcasting. 
A check of the radio audience made 
at 8 p. m. indicated that 46% of 
set-owners had their sets in opera- 
tion at the time of the Ex-King’s 
address and over 45% of the set- 
owners reported hearing him. 

During the last year the pro- 
gram which attained the largest 
audience was the broadcast of the 
Schmeling-Louis fight last June 
which was heard by approximately 
58% of setowners. Edward VIII 
had one-third more listeners last 
Friday than President Roosevelt 
attracted by his Jackson Day Din- 
ner address which was the largest 
audience reported to have heard 
the President during the past year. 
Currently, the Jack Benny pro- 
gram is the most popular commer- 
cial on the networks. His latest 
rating is almost 75% of the ex- 
monarch’s. 





Building New WFOY 


WFOY, new 100-watt local on 
1210 ke. in St. Augustine, Fla., ex- 
pects to go on the air in about 60 
days, according to Walter B. 
Fraser, president of the station, 
who is also Mayor of St. Augus- 
tine. It has purchased equipment 
from Western Electric Co. and 
tower from Truscon Steel Co. The 
staff of the new station, which was 
authorized by the FCC last fall, 
has not yet been selected. 





ROYALTY ROMANCE RUSHED 


KECA Gets Dramatic Serial on the Air Only a Day 
After King Announced Abdication 


CLAIMING to be the first station 
in Southern California to sieze 
upon the program opportunities of- 
fered by the Edward VIII abdica- 
tion news-break, was KECA, Los 
Angeles. On a few hours’ notice, 
the production staff started a 15- 
minute, seven-day-a-week dramatic 
serial titled Mr. David Windsor, 
the first episode being broadcast 
the evening after Edward made 
his epochal speech from Windsor 
castle. 

The idea first came to Harrison 
Holliway, manager of KFI-KECA, 
late in the evening of abdication 
day. He telephoned Program Di- 
rector Glenn Dolberg, Production 
Manager Glan Heisch and Writer 
Forrest Barnes who immediately 
got their heads together to find 
sources, determine continuity of 
show and cast the players. The 
following morning a script was 
completed, cast assembled, sound 
cued in and program went on the 
air at 7:45 p. m., the first avail- 
able evening spot. 


Casting a Problem 


GREATEST difficulty was in cast- 
ing actors. Hollywood was combed 
for players of British birth, par- 
ticularly youngsters who could do 
a convincing and authentic job of 
the royal children. Odd circum- 
stance was that the best juvenile to 
play Edward as a 5-year-old and 
later Albert as a 10-year-old, was 
Barbara Wong, a chinese child 


whose Mayfair accent far excelled 
that of sprouts from that native 
heath. 

Archdale Jones, a former British 
gob now an actor, was chosen to 
play the mature Edward after 
close comparison of his voice with 
transcriptions of the King. Bar- 
bara Denny, daughter of Reginald 
Denny, was picked to play Prin- 
cess Mary, the feminine lead until 
scrip reaches the point where Mrs. 
Simpson enters the picture. 

Fearing lack of authentic ma- 
terial at first, KECA staff had been 
embarrassed by wealth of volun- 
teer informants “who knew Ed- 
ward well’, and by biographical 
material largely apocryphal. Audi- 
ence reaction was favorable even 
from sensitive members of the 
large British colony in KECA’s 
service area, who are noted for 
their resentment of even implied 
disrespect toward reigning house. 

oo * * 


ACCEDING to the formal request 
of the British Broadcasting Corp. 
that American networks and other 
stations do not make transcriptions 
of former King Edward’s farewell 
address of Dec. 12, the major net- 
works instead repeated the text of 
the 5 p. m. rebroadcast later in the 
evening verbatim. While NBC and 
CBS stated they would not have 
rebroadcast from _ transcriptions 
anyhow, Inter-City System at first 
planned to do so. The formal re- 
quest that no transcription be 


made was made by Felix Green 
BBC representative in New York 
upon orders from London. 

Only one rebroadcast of th 
speech was carried, and it was on 
the British Empire shortwave sys. 
tem itself about four hours afte 
he was heard in the United State 
Radio observers estimate that the 
largest audience in the history 9 
the world heard the farewell aq. 
dress. 

Recording companies took the 
speech off the line and have been 
selling the discs by the thousands, 





Of New Plant on Jan. 15 
KFWB, Hollywood, which went oy 
the air with its new 5,000 wat 
transmitter in December, has ge 
Jan. 15 as the tentative date fo 
the official dedication of both the 
new transmitter in Baldwin Hil 
and the new KFWB studios in Hol. 
lywood. A feature of the new sty. 
dios will be a 600-seat auditorium, 
There will be five other studios on 
Warners lot solely for radio pur. 
poses. 

Martin Gosch, in charge of ra. 
dio in New York for the Warners 
organization, on Dec. 15 completed 


and moved over to Warners film 
plant in Burbank to work on 


Transamerican shows. On that date | 


the station added ten musicians, 
three announcers, seven production 





men, and increased its sales staff. 





THE Communist Party spent $31,585 
for broadeast time during the recent 
campaign, according to its report to / 
the Clerk of the House of Representa- 


tives. t 





WIXBS, THE REPUBLICAN & AMERICAN STATION WITH STUDIOS 
IN WATERBURY AND NEW HAVEN, CONNECTICUT ANNOUNCES 
AUTHORITY, EFFECTIVE DEC. 15, 1936, TO CHANGE CALL LETTERS TO 


WBRY 


THIS PIONEER HIGH FIDELITY BROADCASTING STATION WITH COLONIAL 
AND MUTUAL NETWORK PROGRAMS AND RATED FIRST FOR SHOW. 
MANSHIP IN THIS TERRITORY HAS 1000 WATTS, FULL TIME, 1530 KC. 
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/ to Its Promise?” } 
| commemorated the fifth inaugura- 


Leading Educators Reveal Preference 


WITH THE concensus preponder- 
ently against government owner- 
ship or operation of radio, nearly 
a dozen leading educators partici- 
pated Jan. 18 in a forum discus- 
sion over WEVD, New York, on 
the question “Is Radio Living Up 
The program 


tion of the WEVD University of 


| the Air. 
dication | 


Hendrik Willem Van Loon, his- 
torian and author, who led the dis- 
cussion, compared American radio 
to that in his native Holland. As- 
serting that of the five stations in 
his homeland, four are sectarian, 
supported by contributions, Dr. 
Van Loon said the fifth is support- 
ed by the people who get tired of 
hearing the sort of programs 
broadcast by the others all day 
and want something almost as 
god as a “scratchy American 
phonograph record”. 

George H. Payne, member of the 


> FCC telegravh division, continued 
rge of ra.) his attack on what he described as 
1e Warners | 


the “radio lobby” in Washington, 
which he declared “has filled the 
radio ‘industry’ with the novel idea 
that they control the government.” 
He said this “lobby” has endeav- 
ored to “dictate the actions” of the 
FCC. On the question whether 
broadcasting is living up to its 
promise, he said his own opinion 
was that it is not “but I feel I 
would be unfair if I did not qualify 
that statement by saying that ele- 
ments, mainly political and some 
economic, have been as much to 
blame as the broadcasting indus- 


| try itself.” 


American Superiority 
LEVERING TYSON, director of 


' the National Advisory Council on 
’ Radio in Education, declared him- 


self thoroughly against govern- 


) ment jurisdiction of the material 
> put on the air and cited as exam- 


ples Germany and even England, 
where many things cannot be 
voiced because the government is 
opposed. He said he definitely nev- 
er wants to see systems of that 
sort effective in the United States. 

Dr. Frank Kingdom, president, 
University of Newark, declared 
that radio has changed the atti- 
tudes of people, and make a differ- 
ent home life. It also has brought 
government closer to the people, 
he asserted. 

Radio “never made any prom- 
ise”, said Prof. Robert Morss Lov- 
ett, head of the English Depart- 
ment of the University of Chicago, 
“and if it did, it has more than 
fulfilled it”. He added that he can 
be classified as a convert to the 
concept that broadcasting in this 
country should be privately owned. 
Declaring he eventually hopes for 
government ownership of all big 
business, he added that until such 
action can be advantageously made 
he heartily favors private owner- 
ship of radio as it exists today. 
_S. Howard Evans, secretary of 
National Committee on Education 
by Radio, said he wished to testify 
to the “marvelous virility of radio 
which has enabled it to develop 
continuously in spite of all the mis- 
management and abuse to which it 
has been subjected”. He continued: 

“From the beginning there have 
been efforts to dominate radio with 
a kind of patent control which 
could not have failed to retard its 
growth. The policy of the federal 


For Private Control of Radio System 


it was on | 


government has been uncertain and 
more or less ineffective. Almost 
every aspect of the radio transmis- 
sion of ideas has been shot through 
with charges of monopoly. But in 
spite of all these barriers radio has 
had such inherent stength that it 
has been triumphant and stands 
today as one of the greatest forces 
in our civilization.” 

Among others who participated 
were Dr. John W. Studebaker, U. 
S. Commissioner of Education; 


Dean Ned H. Dearborn, of New 
York University; Mark Eisner, 
chairman, New York Board of 
Higher Education; Prof. Henry 
Pratt Fairchild, New York Uni- 
versity, and Dr. Sandor Lorand, 
chief of Mental-Health Clinic, Mt. 
Sinai Hospital. 





EDUCATIONAL programs accounted 
for approximately 25% of NBC’s full 
schedule during 1936, according to the 
network’s year-end breakdown. Six 
new series of educational broadcasts 
were inaugurated during the year and 
programs of an _ instructive nature 
reached an estimated total of 4,360 
hours, or 6.5% higher than the pre- 
ceding year. 


Owl Drug Regional 


OWL DRUG Co., San Francisco 
(chain drug stores), once an ex- 
tensive user of network radio, will 
launch an unannounced series on 5 
NBC-Pacific Red stations begin- 
ning Feb. 7, Sundays, 8:15-8:30 
p. m. (PST). Series will run 13 
weeks and was placed through 
D’Evelyn & Wadsworth Inc., San 
Francisco. 





PICKUPS from 38 foreign countries 
brought the total of NBC internation- 
al programs in 10 months of 1936 to 
342, exceeding the entire 1935 figure. 
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2 STATIONS....WIS—WPTF 
2 STATES .........4 Matar 


Mix Stations and States into a Carolina Combina- 
tion and take at one low rate all during 1937... 


It's sure to get results. 





rescription 


fa WAPPY NEW YEAR 








WIS 


Columbia, S. C. 
5000 WATTS N. B. C. 











CAROLINA 
COMBINATION 


Represented by Free, Johns and Field 


WPTF 


Raleigh, N. C. 
5000 WATTS N. B. C. 
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E are situated in the heart of a 
rich Northwest Market covering 
Nebraska, lowa, Minnesota, North 
Dakota, South Dakota. 


umber of Counties 157, with a total 
population of 2,041,276, serving 
292,670 radio homes, 26,910 retail 


outlets. 


Full eighteen hour day, featuring 
live talent shows, news, sports, 
markets and educational programs, 
maintaining a policy to please both 
city and rural folks. 


tra service for your account, large 
or small, contacting jobbers and 
distributors puts your account on a 
paying basis. 


WE ASK YOU TO TRY WNAX 


5000 WATTS (L. 5.) 1000 WATTS NIGHT 


970 KILOCYCLES YANKTON, SO. DAK. 


REPRESENTATIVES 


WILSON - DALTON - ROBERTSON 
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Text of Supreme Court Decision 


(Continued from page 22) 


batim and sometimes a rearrangement 
of the wording. The copies of the 
three newspapers do not reach their 
subscribers for some time (in some 
cases as much as twenty-four hours) 
after publication; whereas petitioner, 
promptly obtaining the papers, is able 
to pirate and broadcast their contents 
and to anticipate the receipt of the 
news by the newspapers’ subscribers. 
This practice constitutes unfair com- 
petition with the respondent; wrong- 
fully deprives the respondent of the 
just benefits of its labors and expen- 
ditures ; similarly injures respondent's 
members; and prejudices the respond- 
ent with its aaadienn. 

The petitioner, though repeatedly 
requested to desist from the practice, 
has refused so to do, although neither 
the association nor any member has 
granted permission to make use of the 
news gathered by them; and the con- 
tinuance by the petitioner of its prac- 
tice will increasingly cause irrepar- 
able injury and damage to the re- 
spondent because the effort and ex- 
penditures to gather and obtain news 
will be rendered largely without re- 
ward or value so far as concerns the 
territory served by petitioner’s sta- 
tion. 


Lower Court’s Findings 


PRIOR to the return day of the or- 
der to show cause why a temporary 
injunction should not issue, the peti- 
tioner filed a motion to dismiss, as- 
signing the following grounds, amongst 
others: the bill fails to recite facts en- 
titling the plaintiff to the relief 
prayed and is without equity; there is 
a non-joiner of parties plaintiff since 
the bill discloses that the Bellingham 
Herald, Seattle Post Intelligencer, and 
Seattle Daily Times are nec 
ties; the court is without jur 
because the matter in controversy does 
not exceed three thousand dollars, ex- 
clusive of interest and costs, and an 
inspection of the allegations of the 
complaint shows the complainant can- 
not recover any amount in excess of 
three thousand dollars or any other 
amount and the sum named in the ad 
damnum clause of the complaint is not 
a true statement of complainant’s 
damages and is not alleged in good 
faith, the facts being that the amount 
paid to the complainant for furnish- 
ing the Associated Press news in the 
ity of Bellingham, to any of its mem- 
is fixed and determined by the 
size of the city’s population, and is 
not affected by any other condition 
and complainant has not lost any 
amount and never will lose any 
amount by reason of this controversy, 
and defendant is not a competitor of 
complainant in any sense of the word; 
the Bellingham Herald is the real par- 
in interest and the sociated 
s has no interest in the cause. 

Affidavits were presented in sup- 
port of and in opposition to the grant- 
ing of an injunction, and counsel were 
heard upon the prayer for preliminary 
injunction and upon the motion to 
dismiss. The court found the allega- 
tions as to citizenship of the parties 
were true; found “the amount in con- 
troversy herein, by reas of defend- 
ant’s motion to dismi must be con- 
strued to be in ex 000, eXx- 
clusive of interest and costs”; found 
the facts as to the business and con- 
duct of the parties substantially as 
alleged in the complaint; but found 
that the petitioner had not interfered 
with the normal operation of respond- 
ents business or diverted any of re- 
spondent’s profit. 

As conclusions of law the court 
held that it had jurisdiction of the 
parties and the subject matter “since 
defendant’s motion to dismiss admits 
for the purpose of pleading all facts 
well pleaded in the bill of complaint 
and particularly the necessary diverse 
citizenship between complainant and 
defendant and the allegation that there 
is involved in the controversy herein 
more than 000, exclusive of inter- 
est and costs” and that “the com- 


plainant is a proper party to Prose. 
cute this action on its own b half and I 
on behalf of its members.” Sse 
upon certain of the findings of fag 
the court concluded the acts of th 
petitioner did not amount to unfair 
competition with respondent or any of 
its members and did not violate thei: 
property rights; held, therefore, that 
the complaint faile d a state facts s 
fic ient to constitute ¢ 


ae. refused a coalian iry injunetion : 
and granted the petitioner's motioy i 
to dismiss with prejudice? 
1e Circuit Court of Appeals rr. 
versed? and ordered that a preliminary 
injunction issue restraining the peti. 
tioner from appropriating and broad. 
casting any of the news gathered by 
the respondent for the period following 
publication in respondent’s S newspapers 
during which the broadcasting of th 
pirated news to petitioner’s most re. 
mote auditors may damage the bngj- 
ness of respondent’s S papers in pro 
ing and maintaining their subse 
tions and advertising. On the merits 
the court thought. the case controlled 
by International News Service y. A¢. 
sociated Press, 248 U. S. 215. Deal 
ing with the  petitioner’s insistence 
that the amount in controversy was 
not shown to exceed three thousand 
dollars the court held that the Inter. 
national News Service case required 
the conclusion that the respondent was § 
in competition with the petitioner be- | 
cause the decision in that case ir 
cated that the profit seeking besieae ' 
of the constituent newspapers is a | 
integral part of the corporate purpose 
of the respondent; and that ‘The sey- 
eral millions of dollars here alleged 
to be invested in the Association’s bus- 
iness (the bill contains no such alle- 
gation) may well be damaged to the § 
extent of $3,000 by the pirating prae- 
tices described.” After referring to | 
the character and scope of the re | 
spondent’s activities the court states: 
“It is obvious that the business of 
gathering and distributing to members, 
before profitable publication, could 
conceivably be damaged to the extent 
of $3.000 by the misappropriation and 
premature publication of the news ma- 
terial. To hold otherwise would war- 
rant the inference that no corporation 
could be damaged a wrongful at- 
tack on its business, when that busi- 
ness happened to be run at no nrofit 
or at a loss. Also, we are unable to 
hold irrational the claim that the 
piracy caused a $3.000 damage to the 
Association's quasi property right in 
the news.” 


Lack of Jurisdiction 
ALTHOUGH the decision with re 


spect to the amount in controversy J 
Was assigned as error in this court. 
the parties have in the main directed it 
their arguments to the merits; the | 
respondent insisting that International § 
News Service v. Associated Press fully 
sustains the decree below; the peti 
tioner contending this cause may be 
distinguished from the one there ad- 
judicated, or, if not, that 
should be modified. We have no occa- 
sion to consider the soundness of 
these conflicting contentions, for we 
hold that in the circumstances the re 
spondent had the burden of showing 
that the case was within the District 
Court’s jurisdiction, and failed te 
carry it. 

The bill seeks redress for damage 
to the respondent’s business and for é 
damage to the business of some or all § 
of its members. The right for which 
the suit seeks protection is, therefore, 
the right to conduct those enterprises 
free of the alleged unlawful interfer 
ence by the petitioner. No facts are 
pleaded which tend to show the value 
of that right. The complaint contains 
nothing to the purpose save the gel- 
eral statement that the damage t0 
which the respondent is being sub- 
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‘ected is in excess of three thousand 
dollars and the amount involved is in 
excess of that sum. ; , 

Such a formal allegation is suffi- 
cient, unless the bill contains others 
which qualify or detract from it in 
such measure that when all are con- 
sidered together it cannot fairly be 
said that jurisdiction appears on the 
face of the complaint, in which case 
the suit should be dismissed by the 
court sua sponte® or upon the defend- 
ant’s motion.* _In this case the formal 
allegation is not reenforced or strength- 
ened by other portions of the com- 
plaint ; neither is it neutralized or 
weakened by qualifying or detracting 
allegations. 

In effect it stands alone. Therefore 
the court would not have been bound 
to dismiss upon a motion based solely 
on alleged insufficient pleading of the 
amount in controversy; though it 
might, of its own motion, have en- 
tered upon an inquiry to ascertain 
whether the cause was one over which 
it had jurisdiction.®5 But where the 
allegations as to the amount in con- 
troversy are challenged by the de- 
fendant in an appropriate manner, 
the plaintiff must support them by 
competent proof. The petitioner’s mo- 
tion Was an appropriate method of 
challenging the jurisdictional allega- 
tions of the complaint. It did not 
operate merely as a demurrer, for it 
did not assume the truth of the bill’s 
averments and assert that in spite of 
their truth the complaint failed to 
state a case within the court’s juris- 
diction. 


Burden of Proof 


ON THE CONTRARY the motion 
traversed the truth of the allegations 
as to amount in controversy and in 
support of the denial recited facts 
dehors the complaint. This could 
have been done by answer but the 
time for answer had not arrived when 
the rule to show cause was issued and 
petitioner was faced with the possi- 
bility of an injunction. The motion 
required the trial court to inquire as 
to its jurisdiction before considering 
the merits of the prayer for prelimi- 
nary injunction. And in such inquiry 
complainant had the burden of proof.’ 
The only attempt to meet that burden 
is a reply affidavit filed on behalf of 
respondent, wherein it is deposed 
“that the payments made by news- 
papers for said news sold to them by 
complainant in the territory served by 
said radio station is upwards of $8,000 
per month, which is being imperilled 
and jeopardized by the acts of de- 
fendant . .. by its unlawful and 
wrongful appropriation of complain- 
ant’s news, and said sum greatly ex- 
ceeds the sum of Three Thousand 
Dollars, exclusive of interest and 
costs, and complainant is in danger of 
losing said memberships and payments 
if defendant’s practices in respect to 
pirating said news is not enjoined.” 

This deposition must be read in con- 
nection with the statement in the bil! 
that the respondent makes no profit 
from furnishing news to its members 
but equitably divides the expense 
amongst them. The association can- 
not therefore lose the $8,000 in ques- 
tion. If the three newspapers in the 
affected territory cease to pay the 
sum, they will save it, not lose it, 
and, as to any other damage they may 
suffer from petitioner’s competition, 
the affiant is silent. 

Assuming, without deciding, that in 
the circumstances disclosed the ‘re- 
spondent has standing to maintain a 
Suit to redress or prevent damage 
caused its members by petitioner’s 
conduct, the allegation of possible 
damage to them is wholly inadequate, 
because the asserted danger of loss of 
members is a mere conclusion unsup- 
ported by even a suggestion that with- 
drawal has been threatened by any 
hewspaper, and no intimation is given 
of the character or extent of the dam- 
age they would suffer by such with- 
drawal. The respondent having failed 
to support the allegations as to 
amount in controversy the District 
Court should have dismissed the bill. 

he suggestion is made in the 
respondent’s argument, and in the 


opinion below, that, as the allegations 
in the International News Service 
case, supra, were substantially like 
those of the bill now before us, this 
court must have been of opinion that 
the District Court had jurisdiction in 
the International case or it would not 
have considered the merits. But in 
that case the answer did not challenge 
the jurisdiction, there was no assign- 
ment of error raising the question and 
no argument on the subject was pre- 
sented to this court. “The most that 
ean be said is that the point was in 
the case if anyone had seen fit to 
raise it. Questions which merely lurk 
in the record, neither brought to the 
attention of the court nor ruled upon, 
are not to be considered as having 
been so decided as to constitute prece- 
dents.” Webster v. Fall, 266 U. S. 
507, 511. 

The Cireuit Court of Appeals sus- 
tained the District Court’s jurisdic- 
tion on the ground that the finding 
upon that point was not without sup- 
port, and the appellate tribunal could 
not say it was wrong, in view of the 
magnitude of the respondent’s opera- 
tions and expenditures. As pointed 
out in McNutt v. General Motors éc. 
Corporation, supra, at pages 180 and 
181, these factors are irrelevant upon 
the issue of the value of the right for 
which protection is here sought. 

Since the allegation as to amount 
in controversy was challenged in ap- 


propriate manner, and no sufficient 
evidence was offered in support there- 
of, the bill should have been dismissed. 
McNutt v. General Motors éc. Corp., 
supra, p. 190. The Circuit Court of 
Appeals had jurisdiction of the ap- 
peal and as the District Court lacked 
jurisdiction its decree dismissing the 
bill should have been affirmed on that 
ground. 

The decree of the Circuit Court of 
Appeals is reversed and the cause is 
remanded to the District Court with 
directions to dismiss the bill of com- 
plaint for want of jurisdiction. 


19 F. Supp. 279. 

280 F. (2d) 575. 

® Mansfield, C. & L. M. Ry. v. Swan, 
111 U. S. 379, 382, 383; Bucyrus Co. v. 
McArthur, 219 Fed. 266. 

*Coal Co. v. Blatchford, 11 Wall. 172; 
Ladew v. Tennessee Copper Co., 179 Fed. 
245; affirmed 218 U. S. 357. 

5 Act of March 3, 1875, § 5, ¢. 137, 18 
Stat. 470, 472; Jud. Code, § 37, 28 U. S. C. 
§ 80; McNutt v. General Motors &c. Corp., 
298 U. S. 178, 182, 184. 

® McNutt v. General Motors &c. 
supra, p. 189. 

7 McNutt v. 
supra, p. 189. 


Corp., 
General Motors &c. Corp., 





WBRY are the new call letters as- 
signed by the FCC to the former 
WI1XBS, high-fidelity broadcasting 
station on 1530 ke. operated by the 
Waterbury (Conn.) Republican and 
American. 


Big Week on CKLW 


WHAT is said to 
be the largest 
and most inten- 
sive campaign of 
radio advertising 
ever used in one 
week in Detroit 
was announced 
Dec. 21 by Jerry 
DuMahaut, re- 
cently appointed 
coment man- Mr. DuMahaut 
ager of CKLW. Sponsored by Phil- 
co Dealers of Michigan, the con- 
tract covered every available spot 
announcement on the station, two 
special orchestra broadcasts, and 
a one-hour Christmas program on 
Dec. 22, all coming within the 
week before Christmas. The one 
hour program was planned to cli- 
max Philco of Michigan’s cam- 
paign for a radio gift for the 
Yuletide, tying into Philco’s na- 
tional campaign. With special pub- 
lisher’s permission, Mr. DuMahaut 
and the production staff of the sta- 
tion arranged a modern dramati- 
zation of Charles Dickens’ Christ- 
mas Carol, using 25 characters, a 
16-voice chorus, and special music. 








CBS 


ADVERTISERS 
lead the way. 
SPOT advertisers 
are alert to the 
changing con- 
ditions in 
PROVIDENCE 


NATIONAL REPRESENTATIVE 


PAUL H. RAYMER CO. 


New York * Chicago °* 


San Francisco 








WPRO 


“Thumb-Nail” 
SKETCHES 


Carpenters and plasterers, working 
fast, have just completed new studio 
and office facilities. 


What a signal! Increased power 
used on December 22nd. 1000 watts 
daytime—500 at night. At 630 kilo- 
cycles! 


Everything is set for the arrival of 
the Columbia Broadcasting System on 
January lst. Entire program schedule 
revised. 


NBC Thesaurus making a hit. Local 
programming of quality possible by 
sidetracking phonograph records. 


“TNT Review”—6 A. M. to 8 A. M. 
morning program, started off with a 
bang. Policy: Time every 5 minutes, 
News, every 30 minutes, Temperature 
every 15 minutes. Public interest and 
service announcements too. 


“The Man on the Street’”’—the first 
“sidewalk interview” program for 
Providence, coming up. 


Wish you were here —in Provi- 
dence. The public, the listeners, the 
local advertisers, have caught the 
fever. “WFRO is on the go!” That’s 
the sentiment. 


WPRO 
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CHERRY & WEB 
BROADCASTING COMPANY 


PROVIDENCE, R. I. 


630 xk.c. 


aelele Watts LS 500 W. Night 
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Radio Advertising Measuring Service 
Placed in Operation by Media Records 


MEDIA REC- 
ORDS Ince. al- 
ready measuring 
space used by in- 
dividual advertis- 
ers in the nation’s 
newspapers, an- 
nounced Dec. 23 
that it will start 
ag 1 to expand 
: the service to in- 
Mr. Rock clude complete 
reports on radio advertising as 
well as general magazines, farm 
papers and trade publications. 

C. E. Rock, president of Media 
Records, and formerly with Gil- 
lette Safety Razor Co., Boston, be- 
fore he organized Media Records 
in 1927, asked stations to submit 
data on their accounts, stating 
that the service “will supply a 
great deal of vital information 
about radio to the station owners 





and those charged with the respon- 
sibility of the sale of radio adver- 
tising.” He said he has received 
assurance from leaders in the in- 
dustry that the information will be 
forthcoming from stations. 


Data on All Media 


THE SERVICE for radio and other 
media, Mr. Rock declared, will 
mean that advertisers’ interests 
are not confined to metropolitan 
markets. “Their expenditures,” he 
added, “are not limited to metro- 
politan newspapers, to the dozen 
or more magazines of large cir- 
culation, or to the national net- 
works of radio. It is for this rea- 
son that our measurements of 
newspapers include every city of 
over 10,000; that our service on 
farm journals include, not only na- 
tional but sectional farm journals 
as well, that our service on busi- 
ness papers will include all 650 





Melody Treasure 


UNIVERSAL Pictures has 
acquired title rights to screen 
Melody Treasury Hunt, MBS 
program keyed from WOR 
featuring songs written by 
amateurs and performed by 
professionals. A series of an- 
nual musical screen produc- 
tions is contemplated. Trans- 
action was handled by Nor- 
man White, manager of Pat 
Ballard, who is coproducer 
of the radio series with 
Charles Wolcott. 











publications and that our service 
on radio plans for a record of the 
advertising done on every broad- 
casting station.” 

Advertisers and agents are in- 
terested in every media group and 
in every unit of every media group, 
Mr. Rock explained. On the other 
hand, he said, the sellers of adver- 
tising cannot be indifferent to th 
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Westinghouse Radio Stations, Inc. . 


E. KATZ SPECIAL ADVERTISING AGENCY [ee stations in California. 
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WU 


HOOSIER STATION 


Fort Wayne, Ind . 10,000 Watts . CBS . 1,160 Ke. 


activities of all advertising media 
As advertising is better bought 
and better sold, appropriations wij] | 
be larger, will be more successfully 
spent, and advertising will, as 
result, make its own converts, he 
continued. 

The program of radio service as 
laid out by Media Records contem. 
plates a detailed tabulation which 
will be set up in various forms to 
meet the needs of all stude) +s of 
advertising. First, a detailed ree. 
ord of the time used and money 
spent for time on radio by each 
individual advertiser on each net. 
work and independent station wil] 
be kept. For the radio stations, a 
monthly report by states will be 
issued. Each such state report wil] 
show the time used and money 
spent in each radio station within 
that state by each advertiser buy. 
ing time on any of these stations, 

For the radio station as well as 
the advertiser and agency, quarter. 
ly reports will be issued in bound 
volumes. Each quarterly book will 
consist of two. sections; a record 
of the amount of time used and 
money spent on each station by 
each classification of advertiser 
and a record of the time used and 
money spent by each advertiser on 
all stations. 


Monthly Report 


WHEREAS the monthly report will | “ 
be a record of the expenditure of 
each individual account by stations 
within a state, the quarterly book 
will be a record of each advertis- 
er’s expenditure on all stations in 
the country. Each quarterly book 
will be an accumulative record for 
three, six, nine and twelve months, 
respectively. For each state an an- 
nual report will be issued. The an- 











lieve, se: 
pnvenienc 
merican 
ble for t 


nual report will take the same fidience of 
form as the monthly report except ff a few y 
that it will be an accumulated fer educ 
twelve months’ record of the time fhan any ¢ 


used and money spent on each sta- 
tion, in each state, by each adver- 
tiser. 

For advertisers, reports will be 
available showing the activity of 
any competing group of advertis- 
ers. This will give a nation-wide 
picture of the time used and money 
spent by each advertiser within a 
classification, on all stations in the 
country. Any advertiser will al- 
ways be able to study his expendi- 
ture and the distributions of his 
radio effort in relation to the effort 
of every other manufacturer with- 
in his own product group. 

All reports of Media Records are 
standardized under a single system 
of classification groupings. The 
classification breakdown of Media 
Records is the result of years of 
study and research, seeking the 
most serviceable grouping of ad 
vertising standardized to enable 
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the student of advertising to study §“Broade: 
reports that were not merely accu- fe nor d 
rate but comparable as well. Ip is ra 
Media Records is said to be serv- $8 enthr< 
ing as subscribers practically every fere, pul 
large advertising agency in the Bd neces: 
country and scores of the larger fd not by 
advertisers. Over 95% of all the F'Educat 
newspaper publishers in the 100 fve a vit 
leading cities in the country are # Ameri 
understood to be regular subscrib- B. 1 emy 
ers to its newspaper service. Al soluti 
consid 

solid fi 
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FOX WEST COAST Theatres, 
Los Angeles, on Jan. 5 will inaug- 
urate a weekly half-hour commut- 
ity sing from the Filmarte The 
atre, Hollywood, at 6:15 p. ™ 
(PST) Tuesdays to the nine Don 
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ets Maximum Service 
r. Sarnoff Tells Superiority 
21V ; . 
comtalll er European Broadcasting 
mn which frHE technique of the broadcaster 
forms to find the knowledge of the educator 
de +s of fist be combined to reach the vast 
iled ree. fudiences that the American sys- 
d money fom of broadcasting has created, 
by each [pavid Sarnoff, president of RCA, 
ach net- [tated at the mid-December session 
tion will if the First National Conference 
ations, a j, Educational Broadcasting. _ 
; will be § The American system of provid- 
port will fg universal broadcasting service 
d money Jithout cost to the listener rests 
on within fy private commercial support, he 
iser buy- Balled, and said that it has made 
stations, [pssible: ; = 
S well as f “First, nationwide facilities 
, quarter- Bapable of delivering programs to 
in bound ffractically every man, woman and 
book will hild in the United States, cover- 
a record fg a vast area of approximately 
used and {500 by 3000 miles. 
‘ation by | “Second, a system that has in- 
idvertiser Juced the people of the United 
used and Btates to equip themselves with 
2rtiser on early 30,000,000 radio receiving 
ts, with the economy made pos- 
ble by mass production and con- 
mption. 
eport will | “Third, a system which provides 
\diture of ore and finer programs than are 
y stations Wvailable to any other people on 
erly book @rth. ‘ 
advertis- Censorship Dangers 
tations in (THESE achievements of the 
erly book fmerican radio industry have, I 
‘ecord for elieve, served the ‘public interest, 
e months, Pnvenience and necessity’. The 
ite an an- American system has made it pos- 
1. The an- @ble for the educator to reach an 
the same fidience of a magnitude undreamed 
ort except ff a few years ago. It has more to 
cumulated ffer education and the educator 
* the time fhan any other known system. The 
each sta- fhportant question is, ‘Do we wish 
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) “In my view, the maintenance of 
ts will be fhe American system of broadcast- 
tivity of fig is the most vital consideration 
 advertis- # all. Its development has pro- 
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ms of his Bal growing opportunity to the 
» the effort fucational world. That is not the 
urer with- Bse In most countries. While in 
Tope recently I had occasion to 
dy the broadcasting systems of 
any other lands. I saw educa- 
bn and information controlled by 
¢ phobias of dictatorship. There, 
eech is not free but perverted. 
bo often I heard radio used to de- 
roy, not to elevate, the cultural 
nitage of man. 
Broadcasting can be neither 
fe nor democratic, where censor- 
') 1s rampant and bureaucracy 
s enthroned at the microphone. 
ere, public interest, convenience 
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Wm. L. Hoppes Named 
By WBS to Take Charge 


Of Station Relations Post 
THE appoint- 
ment of William 
L. Hoppes, man- 
ager of the broad- 
casting depart- 
ment of Electrical 
Research Prod- 
ucts Inc., as sta- 
tion relations 
manager of World 
Broadcasting Sys- 

Mr. Hoppes'___ tem, succeeding 
Stephen R. Rintoul, was announced 
Dec. 21 by Percy L. Deutsch, WBS 
president. Mr. Hoppes assumes his 
new post Jan. 1, at which time Mr. 
Rintoul plans to enter a new phase 
of broadcasting activity in New 
York. 

Simultaneously Mr. Deutsch an- 
nounced that Charles Lauda, WBS 
production executive and associated 
with the organization since its in- 
ception in 1928, had been elected 
to the WBS board. A pioneer in 
electrical recording, Mr. Lauda is 
at present in charge of all studio 
and recording activity at WBS 
headquarters and was associated 
with Mr. Deutsch in the Brunswick 
company before the advent of tran- 
scriptions. 

Mr. Hoppes has been with West- 
ern Electric and ERPI since 1928 
both in Europe and in this country. 
He pioneered in the development 
of talking pictures in several Eu- 
ropean countries. During the last 
three-and-a-half years, Mr. Hoppes’ 
work as manager of the ERPI 
broadcasting department has 
thrown him in frequent contact 
with broadcasters. He was born in 
New Jersey May 8, 1905, and was 
graduated from West Point in 
1927. 








Fight Champ Dropped 


From Tastyeast Program 


JUST three weeks after the thrice- 
weekly Tastyeast series with James 
J. Braddock made its initial bow 
on NBC-Blue network, James J. 
Braddock was written out of the 
program and the title changed 
from My Battle with Life to Un- 
sung Champions. 

Along with the change in the 
program the account was shifted 
from J. Muller & Co., New 
York to Peck Adv. Agency Inc., 
of the same city. Braddock has a 
13-week contract with the sponsor 
calling for a weekly stipend of 
$1,200. Why he was dropped Dec. 
24 has not been announced, the 
program having received good no- 
tices from the press and good 
listener ratings, it is understood. 
The agency shift, it is declared 
was due to the disagreement be- 
tween the original agency and the 
sponsor over changes in the pro- 
gram itself and the length of the 
commercials. 





BREAKING all previous records, 
some 250 hours were devoted to 
broadcasts of religious activities over 
NBC during 1936, according to its 
year-end breakdown. On a_ weekly 
basis, they made up almost five hours 
per week of religious discussions, mu- 
sie and services. 





a free democracy are inseparable; 
that we cannot have a controlled 
radio and retain a democracy; that 
when a free radio goes, so also 
goes free speech, free press, free- 
dom of worship, and freedom of 
education.” 
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‘HAPPY’ MEMPHIS 
Vp BILLION DOLLAR MARKET 





OUR TIME IS YOUR TIME 
Have a Selling VOME in this 174 
Wholesale Market of the US. 


YES ... we say, “Happy” Memphis and Happy Mid-South! 
Memphis is leading nearly every other city of the United States 
of similar size as a Wholesale and Distributing center, surpassing 
in importance Baltimore, Seattle, Milwaukee, Indianapolis and St. 
Paul; also New Orleans, Houston, Atlanta and Birmingham. 


PROSPERITY! With a 100-Million-Dollar cotton crop farmers 
are spending money .. . city people are prosperous. Wholesale 
and retail sales are excellent. WREC is carrying the biggest 
schedule of Columbia Chain, national spot and local business in 
its history @ It's January first! Make a new black-ink entry in your 
sales ledger. Put the “Voice of Memphis” to work for you in 
this 32 — Billion-Dollar Wholesale Market, the Seventeenth 
Market of the United States. 


WREC LISTENER 


POPULARITY 





Authoritative Survey Made 
during September and October, 


Spot for Your Test 





1936. Sworn copy upon Campaigns. If They Won't 
request. 
.. , 64.60% Responsive Mid-South 
WMC 32 57% Market—They Won't 

Berane ; Work in Any Market 
WNBR...... 1.99% af 

nywhere 

i .84% 
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PAUL H 


REPRESENTATIVES TENNESSEE'S 


RAYMER COMPANY FINEST RAL 


NEW YORK - CHICAG( 


* SAN FRAN )/ WITH Cé 
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ANY PLAN for realignment of 
independent agencies and quasi- 
judicial commissions in the federal 
establishment, currently under 
consideration by the administra- 
tion, is not expected at this time to 
include the FCC. 

Disclosure by President Roose- 
velt at a press conference Dec. 22 
that his plan for reorganization of 
the federal establishment would in- 
clude reduction in the number of 
independent agencies did not, how- 
ever, throw any definite light on 
which agencies would be involved. 
In informed Washington circles, 
the view has been that such agen- 
cies as the Interstate Commerce 
Commission, Federal Trade Com- 
mission and FCC would not be af- 
fected by the contemplated changes. 
The functions of these agencies, it 
has been pointed out, would not 
adapt themselves to departmental 
handling as would some of the 
smaller and less significant com- 
missions and bodies. 

As expressed by the President, 
the plan would not be primarily 
one of economizing in government 
operations but more along the 
lines of an effort to make the units 
function with greater efficiency. 
Wherever possible these agencies 





WIJIBY Produces Results 
In Alabama’s Second 
Industrial Market 


WJIBY 
Gadsden, Alabama 














Speculation on Proposed Federal Shifts 
Fails to Include Absorption of the FCC 


would be absorbed by various de- 
partments and function under the 
cabinet officers. 


Combined Functions 


IN THE case of the FCC, it came 
into being in 1934 as the successor 
of the former Radio Commission. 
In addition to absorbing all of the 
Radio Commission duties, it also 
took over regulation of telephone 
and telegraph aspects of communi- 
cations which theretofore had been 
assigned to the ICC. From the 
State Department it took over reg- 
ulations of international cables, al- 
ready having had licensing power 
over international as well as na- 
tional radio assignments. 

The Byrd committee in the 
course of its functions submitted 
to the FCC a questionnaire relat- 
ing to its functions but did not 
pursue its study beyond that reply, 
it was learned. Thus, it was con- 
cluded that the FCC was not one 
of those agencies in which the 
Byrd committee took particular in- 
terest insofar as absorption of its 
functions is concerned. 

While at this time anything re- 
lating to possible changing of the 
mode of communications regulation 
is in the purely speculative cate- 
gory, there nevertheless has been 
some thought as to what course, 
in the extreme, such a reorganiza- 
tion might take. This trend of 
speculation is that the administra- 
tion might decide to transfer the 
executive functions of the FCC to 
a regular department such as Com- 
merce or Postoffice. 

In such a contingency, more than 





starting? 


equipped homes. 





HOLLYWOOD OFFICE e 
1509 N. Vine Street 


What About Your 
Programs for 1937? 


Will your station continue to enjoy an ever increasing 
popularity with the listening public during the year just 


This depends entirely on the type of programs you offer 
as entertainment in the rapidly growing group of radio 


Our business is the building of feature length major produc- 
tions, high in entertainment values, in step with the modern 
trend in program standards, conceived and executed by an 
organization recognized for quality. 


There is a Transco feature available for the most critical 
spot on your program schedule. Complete auditions will be 
made by our field managers at your convenience. 


RADIO TRANSCRIPTION COMPANY 


OF AMERICA, LTD. 


€ CHICAGO OFFICE 
666 Lake Shore Drive 
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DOLL’S HOUSE—This attractive 
doll’s house was erected on a Wil- 
lard Hotel corner in Washington 
for Gordon Hittenmark’s WRC- 
WMAL campaign to help the needy 


children of the capital. His cam- 
paign netted some 5,000 dolls and 
$500 in cash. He conducted his 
regular 6:30-9:30 a. m. broadcasts 
from the doll’s house, also his 
semi- weekly man - in - the - street 
broadcasts. Washington police 
were cosponsors of the charity cam- 
paign. 

likely the executive functions of 
engineering, legal, licensing and 
accounting of broadcasting and 
communications probably would be 
assigned to a bureau within the 
department under one-man control. 
The Commission itself might be 
continued to act as an appellate 
body passing upon decisions ren- 
dered by the Bureau, or under the 
original conception of the Radio 
Commission when it was created 
in 1927. The Internal Revenue 
Bureau—a branch of the Treasury 
—functions in that way, with the 
Board of Tax Appeals as the ap- 
pellate body. 

Yet another thought on reorga- 
nization is that precipitated by the 
American Bar Association last 
year in recommending the creation 
of an Administrative Court as a 
catch-all agency for government 
commissions and bureaus not with- 
in departments. Senator Logan 
(D-Ky.) has announced his plan 
to introduce such a bill at the next 
session. Independent agencies and 
commissions having quasi-judicial 
powers total some 75, of which the 
FCC is one. The bar association 
held that these act both as judges 
and prosecutors and that the pro- 
posed court would separate these 
powers and become the appellate 
tribunal. 

When created in 1927, the Radio 
Commission was set up purely as 
a temporary agency to function 
for one year with regulatory pow- 
ers. Then it was to become a sort 












STRICKER 


OF SHAFFER-BRENNAN CO. 


Thanks, Ray, for all the good busi- 
ness through your agency during the 
past two years. You already know of 
our dominant coverage of the Central 
iinois market—and how we serve 
295 local and 96 national accounts. 
We feel sure that results have proven 
WMBD’s ability to thoroughfy cover 
this rich territory. You may be sure 
of our co-operation in any future 
campaigns you might select for this 
Prosperous market. 


MEMBER CBS NETWORK wnt 


AS. 
VIL, 





PEORIA, ILLINOIS 






of quasi-judicial body with no ry. 
ulatory powers. The Departmey 
of Commerce, which had jurisgj. 
tion over radio licensing before thy 
Commission’s advent, was to recap 
ture that power with appeals 4 
the quasi-judicial body. This, hoy. 
oer. did not develop beceags af 
the growing importance of broaj. 
casting. Instead, the Comminad EDITOR 
was continued on a_ temporang CONG 
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basis from year to year until 1gfy0UR | 


hen C t th SUE S 
when Congress se -~ © agency tT G mx 


as a permanent body 
Three separate studies for reo. BH 
ganization of the federal establis), 
ment are now going forward. () 
is being conducted by the Preg 
dent’s own Committee on Adminis 
trative Management working jj 
conjunction with the Byrd comnj 
tee of the Senate and the Buch. 
anan Committee of the House ay 
assisted by the expert of th 
Brookings Institution, a private. 
endowed research organization j 
Washington. A report to the Pre 
ident is expected shortly and ; 
probably will serve as the basis, 
an omnibus‘ reorganization bill 
be presented to the next Congres 
The FCC functions both as 
regulatory and quasi-judicial bo 
under the existing law. Should th 
proposed legislation provide f 
absorption of the regulatory fum 
tions by one of the existing d 
partments (the Commerce Depar 
ment would be the logical agency#the part 
then it might mean that the Conf eventuall 
mission’s functions would be nfindustry. 
defined as a judicial body, thm It is e 
separating the regulatory and jujsire on 
dicial functions along the lines ai§caster to 
vocated by the administratinf in his te: 
Such a development is not ford so-called 
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seen, however, because of the sta@only rel 
ure of the FCC in affairs of tthe sens 
nation and also because it has bi receiver. 
come an important patronage boi™crease | 
from the political standpoint. I@ many m 
other words, it is presumed thi obtainin; 
administration leaders would i power f 
loath to cut down the functions @ should n 
the Commission so that its perso whateve: 
nel, both executive and in the ram one bro: 
and file would have to be reduce for ever 
thereby eliminating important pj varying 
tronage posts. maticall, 
Dill’s Best Renews po ar 
U. S. TOBACCO Co., New Yong the sam 
(Dill’s Best & Model Smoking 1 to bette 
bacco) has signed Pick & Pat, Bug obtain 1 
ny Krueger’s orchestra and Frag will fin 
MacMahon, the program’s directo same re 
for another year on 45 CBS sug cupies ¢ 
tions, Mondays, 8:30-9 p. m. wil that he 
repeat 11:30 p. m. to 12 midnigij Yestmen 
The present talent contracts do mm chase of 
expire until March 1, 1937. Pn = ec 
gram has been on CBS since Jum Mave © 
1935. Arthur Kudner Inc., Neg “Tease 
York, has the account. ene 
Takes Air in February | i In re 
THE new KHUB, Watsonvilj pote ty 
Cal., a 250-watt daytime stati eration 


on 1310 ke. recently authorized } 
the FCC, will go on the air in 
ter February, according to F. 


try in 
but it - 


Atkinson, publisher of the Wats — 
ville Register and Evening Pag vin’. 


ronian, the licensee. Mr. Atkins’ 
stated that personnel of the § 
tion has not yet been selected, bi 
that an RCA transmitter with: 
sociated RCA speech input eq 
ment is being installed. 
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The Other Fellow’s Viewpoint... 





Thank You! 


EDITOR BROADCASTING: 
CONGRATULATIONS ON 
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0UR DECEMBER FIFTEEN 
ssUE STOP IT WILL LIVE A 
ONG LONG TIME STOP LET’S 
HAVE YET MORE PICTURES 
iN THIRTY-SEVEN STOP IT’S 
0 HELPFUL TO KNOW WHAT 
HE CHAP YOU’RE DOING 
BUSINESS WITH LOOKS LIKE 
stop AGAIN CONGRATULA- 
MONS UPON A SWELL JOB 
4s THE ORGAN OF AN IM- 
PORTANT INDUSTRY AND 
(UR VERY BEST WISHES FOR 
THE NEW YEAR. 

MERTENS & PRICE Inc., 
Los Angeles. 





Dec. 19 








Dissenting Opinion 
EDITOR BROADCASTING: 

After reading the preponderance 
of material in favor of horizontal 
power increases for broadcast sta- 
tions that has been carried in ra- 
dio publications recently I offer a 
contrary view, to-wit: That this 
scramble for increased power on 
the part of the broadcasters will 
eventually prove unhealthy for the 
industry. 

It is easy to understand the de- 
sire on the part of every broad- 
caster to have a “dominant signal” 
in his territory, but after all, these 
so-called “dominant signals” are 
only relative when you consider 
the sensitivity of the modern day 
receiver. The broadcaster can in- 
crease his signal by any of the 
many means—vertical antennas, by 
obtaining permission to use more 
power from the FCC —but sight 
should not be lost of the fact that 
whatever facilities are at hand for 
one broadcaster are also at hand 

for every other broadcaster to a 
varying degree, therefore, mathe- 
matically the situation points to 
the inescapable conclusion that if 
each broadcaster follows exactly 
the same procedure in an attempt 
to better himself individually and 
obtain that “dominant signal” he 
will find himself in exactly the 
same relative position that he oc- 
cupies at the present time, except 
that he will have increased his in- 
vestment considerably through pur- 
chase of trick antennas, more pow- 
erful equipment, etc., and he will 
have caused a considerable in- 
crease in objectionable interfer- 
ence to listeners in his secondary 
coverage, 

In recent months the listeners 
have not been heard from, neither 








have they been taken into consid- - 


eration by the broadcasting indus- 
try in this last power scramble, 
but it is inevitable that they will 
be heard from if the trend towards 
Increased power is carried out 
with resultant interference. When 
this occurs, which is inevitable, 
the listener will be heard from by 
Congress and Senate to the detri- 
ment of the best interests of the 
broadcasting industry as the lis- 
tener will insist upon more gov- 





THE SOBY YARDSTICK 
OF AUDIENCE VALUE 


Impartial and comparable data about 
the size and location of the audience 
radio programs and stations. 

Write for information and prices. 
BENJAMIN SOBY AND ASSOCIATES 
1023 W. Ave. Wilkinsburg, Pa. 
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ernment regulation and control of 
the industry. 

At present it appears that each 
broadcaster is firm in his determi- 
nation to get what he can for him- 
self “and the devil take the hind- 
most”. The whole power grabbing 
program is, in my opinion, unnec- 
essary in the public interest and 
will only temporarily satisfy a few 
wealthy broadcaster interests. 

Any trend toward granting of 
super power is just a step toward 
monopoly of the radio audience 
and is bound to prove detrimental 
in the long run to the listener in- 
asmuch as he will not have a con- 
tinuance of the local service which 
is now being maintained to such a 
high degree by regional stations, 
as well as local stations. 

Perhaps this anti-view of the 
power inflation agitation will be 
interesting to you, as well as your 


readers. 
F. W. BortTon, 
President, WQAM, 
Dec. 16 Miami, Fla. 





Are Chicks News? 


EDITOR BROADCASTING: 

That’s an interesting little story 
in your current issue about the 
chicken people that are going to 
broadcast over a station 50 miles 
away down in Kansas. 

But, really it’s not so unusual is 
it? Four months ago the Famous 
Poultry Farms of Shenandoah, Ia., 
signed a contract for two quarter 
hours daily on WAAW to start 
Jan. 4. And the programs will 
originate right in the room where 
those big hatching machines dis- 
gorge their hundreds of thousands 
of Famous chix. If you tune in, 
you’ll hear the first feeble peeps of 
the new-born chix as well as the 
well-known voice of General Man- 
ager Ross Salmon, one of the most 
popular radio-poultrymen 
midwest. 

And Shenandoah is 65 miles 
from Omaha and WAAW. And we 
didn’t think that was unusual 
enough to make a news story out 


of it! ADAM REINEMUND, 
Commercial Manager, WAAW 
Dec. 15. 


ALL employees who had been with 
CBS over a year received a Christmas 
bonus of one week’s salary along with 
their weekly check on Dec. 24. 





pASKETBALY 
open for 
sponsorship! 
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Covering Radio 


EDITOR BROADCASTING: 

I think the job you are doing is 
simply superb. The Oct. 1 issue 
was grand and the two succeeding 
issues have been just as good. The 
news coverage of all angles of the 
industry and the method of pre- 
sentation strike me as just right. 
I don’t know how many fan let- 
ters you are getting these days but 
the industry is certainly most for- 
tunate in having such an excellent 
trade publication for itself. 

THEODORE C. STREIBERT 
Vice President 
WOR, New York 





Union Oil to Return 


UNION OIL Co. of California, Los 
Angeles, through the Los Angeles 
office of Lord & Thomas, on Jan. 
27 will return to the air with a 
weekly half-hour program from 
the NBC Hollywood studios to the 
Red network, plus the four Mc- 
Clatchy stations and KTAR, Phoe- 
nix. The time will be 6:30 p. m. 
(PST) Wednesdays. Program will 
be titled Thrills, with dramatiza- 
tions of mysteries, current events, 
historical sequences and others of 
that type. F. C. Dahlquist, presi- 
dent of American Radio Features, 
Los Angeles transcription firm, will 
write the scripts. David Broek- 
man’s orchestra will be used. 





NO MORE gongs will be sounded on 
Maj. Bowes Amateur Hour for Chrys- 
ler after the Dec. 31 broadcast. The 
major has decided the gong is out- 
moded with the arrival of 1937. 
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“TIME IS MONEY” 


INC, 


REG. U. S. PAT. OFFICE 


1585 Cross-Roads 
of the World 
Hollywood, Calif. 
* * 
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Bread Furniture 
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SERVED MORE 
1 ADVERTISERS 
DURING 1936 


---and did more business 
than in any other year in its 


history. It was, indeed, a 
wonderful year for both 
listeners and sponsors on 


KSD. 


LOOKING FORWARD 
IN 1937 

KSD hopes it may be of 

greater service to a greater 

number during the coming 

year. 


Fiation K SD—St. Louis Post-Dispatch 


POST-DISPATCH BUILDING, ST. LOUIS, MO 
FREE & PETERS, Inc., National Advertising Representative 


New York Chicago Detroit 


San Francisco Los Angeles 
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Radio’s Importance in Politics 
(Continued from page 13) 


date may be among the radio au- 
dience, it is necessary to address 
the speech to the common quality 
of the audience. This can not be 
any one of the political emotions, 
but can only be the faculty of 
reason. Hence the more rational 
tone of political controversy over 
the radio and the subordination of 
impetuous appeals to passion and 
prejudice in the interest of sobriety 
of thought and argumentation. 
“The press was a conspicuous 
figure in the campaign, but it 
tended to play a new role. No 
longer regarded as highly impor- 
tant for its report of the speeches 
always with rare exceptions very 





YOU Pay Less 
To Get the Best 
Results in 
ATLANTA 
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Sales Message over 
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defective from the viewpoint of 
the candidates, the newspapers 
have come to be employed particu- 
larly for the purpose of advertis- 
ing the broadcasts and the meet- 
ings which serve as the pretexts 
for broadcasts. The influence of 
the editorial page is manifestly 
waning. The most influential news- 
paper editors, like the most influ- 
ential radio news commentators, 
were those who enjoyed the great- 
est reputation for the independence 
of their opinions. 

“The full benefit of the improve- 
ment in the technique of popular 
government, which has been made 
possible by the development of the 
radio, depends upon the preserva- 
tion of the freedom of the air. 
Every American agrees that the 
air should be free, but grave dif- 
ferences of opinion have emerged 
concerning the ways and means 
of securing the blessings of that 
freedom. At first thought it may 
seem that the problem of free 
speech over the radio is not es- 
sentially different from that of 
freedom of speech at ordinary pub- 
lic meetings or freedom of expres- 
sion in the newspapers. 

“The speaker before the micro- 
phone at a broadcasting station, 
like the platform sveaker and the 
newspaper writer, supposedly has 
a constitutional right to express 
his opinions without obtaining the 
previous approval of any censor. 
He is, of course, responsible for 
what he says, like any other pub- 
lic speaker, and may be required 
to defend himself in a court of 
justice against a charge of libel, 





THE MOST 


POWERFUL 


STATION 






between 


St. Louis 
Dallas and 


Denver 


? 


Covers the Heart of the Triangle 


25,000 WATTS 


NATIONALLY 
CLEARED CHANNEL 


COMPLETE NBC 


PROGRAM SERVICE New York 
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EDUCATOR — Instructor Richard 
Marvin points out the text to 
Guest Speaker Sheila Barrett at 
a recent session of his Tuesday 
evening radio class at Northwest- 
ern University. Outside of school 
hours Marvin heads the radio de- 
partment of J. Walter Thompson 
Co., Chicago, handling production 
on the Elgin Football Review, Bow- 
man Fireside Theatre and the 
Northerners. Miss Barrett is a 
versatile monologist who has re- 
cently entered the realm of radio 
after a successful career in night 
clubs. 





if he abuses his freedom. But 
there is theoretically no censor- 
ship. The Communications Act of 
1934 explicitly provides that the 
proprietors of licensed broadcast- 
ing stations shall have no power 
of censorship over the material 
broadcast. 


License Limitations 


“BUT THERE is an important 
difference between radio broadcast- 
ing and public speaking in a hall 
or publishing one’s views in the 
newspapers. The number of broad- 
casting channels is limited, and 
the practical capacity to express 
one’s views over the air is condi- 
tioned upon the willingness of the 
proprietors of licensed stations to 
give or sell time at the microphone. 
Anybody with the price can hire a 
hall or start a newspaper, but not 
everybody with the price can ob- 
tain a license to operate a broad- 
casting station. 

“Certain questions of principle 
remain to be considered. Is it com- 
patible with a proper freedom of 
the air for the managements of the 
great broadcasting chains (1) to 
refuse to sell time to political com- 
mittees except during the period 
between the national conventions 
and the day of election; (2) to 
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SPOT 


FOR YOUR SPOT 
CAMPAIGN 


IT’S 


~ SOC Charlotte, N.C. 


an 
NBC Affiliate 





’ reporting of news on the air, if 





refuse to permit the broadcasting { 
of dramatic political sketches at 
any time; (3) to insist uvon allo. 
cating free time for the discussion 
of controversial issues according 
to their own editorial judgment 
respecting the requirements of the 
various interests of the parties to 
the discussion and of the public: 
and (4) to exercise the power oj 
shutting off from the air at any 
time any portion of a_ politica] 
speech which seems to themselves 
to be prejudicial to the best inter. 
ests of the public? 

“Some considerations affecting 
these questions are clear. It jg 
obvious that, as long as radio 
broadcasting facilities are not jp 
fact available at a _ reasonable 
price for all who may wish to use 
them, the freedom of the air cay 
not possess the same meaning ag 
the freedom of speech in genera] 
or that of the press. It is obvioys 
also, that while the volume of 
broadcasting continues to be limit.f 
ed by the dearth of wave-lengths, 
somebody will necessarily exercise 
a kind of censorship over radio 
programs, including politica] 
speeches. 

“This censorship will almost cer. 
tainly appear to the speakers 
whose broadcasts are affected by 
such censorship to be arbitrary 
and oppressive. The real question 
to be determined, however, is not 
whether discretionary power to) 
allocate time and edit speeches 
shall be lodged somewhere, but 
rather in whose hands shall the 
power be lodged. The _ practical | 
choice lies between the chain man. | 
agements and proprietors of broad- 
casting stations, on the one hand, 
and on the other, the Federal Gov. ! 
ernment, or some agency estab-/ 
lished by it for the purpose. 


Good Judgment 


“UP TO NOW, the managements 
of the great chains have gener- 
ally shown a sound discretion in 
the exercise of their editorial judg- |) 
ment concerning broadcasting ma- j 
terial. They have recognized that 
they are in a sense trustees for 
the public, and not merely the 
managers of private profit-seeking 
businesses. The same unfortunate- 
ly can not always be said for the 
proprietors of local stations. But 
the leaders of the broadcasting 
industry have not been unmindful 
of their public obligations. They 
have fairly won the opportunity 
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to continue in the management of 
the industry. 

“Another problem growing out 
of the use of the radio in political 
campaigns is that of the freedom 
of speech for radio news reporters 
and news commentators. 
be supposed that no problem would 
arise in connection with the mere 


the reporter is furnished with a 
supply of accurate news and is 
careful to avoid the expression of 
opinions along with the news. But 


ae 


It might | 





news broadcasting is not so simple 
as it seems. 

“The news broadcast is likely to 
be part of a commercial program, 
and there is always the possibility 


that the selection of news, if not) 


its editing for broadcasting pur- 
poses, is influenced by the inter- 
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r est or the prejudices of the pro- 


ram’s sponsor. The practice of 
editing political news published in 
a regular newspaper to suit the 
interest or the prejudices of the 
publisher, though objectionable, 
may be checked by the loss of 
readers to a competing paper. 
Similar treatment of news broad- 
casts, however, is more insidious, 
since there is no permanent record 
of the broadcast at the receiving 
set. Moreover, news broadcasters 
gre much more dependent upon 
the sponsors of the programs in 
which they appear than news- 
paper reporters or even publish- 
ers upon the advertisers in the 
papers. — : : 

“The situation of the radio news 
commentator is much more diffi- 
cult. An independent and fearless 
commentator, like a newspaper col- 
umnist, may exert a great influ- 
ence in a political campaign. He 
is no less likely to tread on the 
toes of powerful individuals and 
must look for protection, not to 
station proprietors as the col- 
umnist looks to newspaper pub- 
lishers, but to the manufacturer of 
some article of commerce. The 
dependence of the radio news com- 
mentator upon the advertiser af- 
fords a precarious security against 
improper influences. Under the 
circumstances the character and 
achievements of the outstanding 
radio commentators reflect much 
credit upon the public spirit of 
their financial sponsors, but since 
news interpretation is, or should 
be, a kind of public institution, 
the commentator’s freedom of 
speech can not be regarded as 
satisfactorily secured. 


Keeping Speech Free 


“GREATER safeguards for the 
freedom of the air are desirable. 
No abuses have developed which 
would justify an effort at this 
time to take control of the broad- 
casting business out of the hands 
of the broadcasting companies and 
station licensees, but arrangements 
should be devised by means of 
which the radio listeners of the 
country may be better protected 
against unwise use of the power 
of editorial supervision by the 
managers of the great chains and 
the proprietors of local stations. 
There has been much discussion of 
schemes for the establishment of 
an official or semi-official board of 
appeals and review to serve as a 
kind of supreme court in the radio 
industry. If controversies such as 
that between the Republican Na- 
tional Committee and the broad- 
casting companies at the beginning 
of the campaign a year ago should 
become frequent, doubtless some 
such expedient would become nec- 
essary. 

“But any scheme which involves 
the establishment of what would 
be in effect a semi-official or official 
censorship can only be a reluctant 
choice among evils. Better at this 
stage in the development of radio 
communication would be an at- 
tempt on the part of the broad- 
casting companies themselves to 
frame a voluntary code of fair 
practices for the guidance of 
members of the industry. It might 
be well also to provide for the 
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WJIM AIDS POOR—Lansing needy 
were aided to the extent of $3,700 
as a result of a campaign staged 
during the holiday season by 
WJIM, the fund going to 300 fami- 
lies who received food, toys and 
clothing. Outside quarters were 
rented as headquarters for the 
fund. In one case an impromptu 
businessmen’s band got $100 for 
the fund from a listener for play- 
ing a number, and another $50 to 
get off the air. 





New Kansas Local 


THE NEW KGVB, Great Bend, 
Kan., 100 watter on 1370 kc., re- 
cently authorized by the FCC, will 
go into operation about March 1, 
according to advices from E. E. 
Reuhlen, local merchant, who is 
the licensee and who will manage 
the station. Jere W. Murphy Jr., 
formerly in theatrical work, and 
C. L. Gallon, formerly with KGNO, 
Dodge City, and KWBG, Hutchin- 
son, will act dually as program di- 
rectors. Carl Hall, graduate of 
First National Television’s school 
at Kansas City, will be chief engi- 
neer. Entire equipment is being 
built by Collins Radio Co. 


A REMOTE from Havana, with Red 
Barber of WLW at the microphone, 
was to be featured on the Mutual 
Network New Year’s afternoon, fea- 
turing the Villanova-Auburn football 
game played as part of Cuba’s Na- 
tional Sports Festival. A special crew 
of engineers under G. W. Johnstone, 
WOR public relations director, went 
to Havana. 








portniontins of representatives of 
the public in the framing of the 
code. A code authority for the 
broadcasting industry would com- 
mand the greatest confidence on 
the part of the public, if it were a 
partnership between the govern- 
ment and the industry, not a part- 
nership in the profits, for the gov- 
ernment ought not to make a profit 
from radio broadcasting, but a 
partnership in determining the 
conditions upon which the freedom 
of the air shall acquire practical 
significance.” 








“THE ADVERTISING TEST STATION 
\ | IN THE ADVERTISING TEST CITY” 


Employment in the Hartford 
area is exceptionally stable ... 
yearly incomes are higher than 
the country’s average ... sav- 
ings deposits average $766.00 
per capita ... people have 
money, and SPEND it. It’s a 
profitable market the year 
’round. 















Basic Network Station of the 
Columbia Broadcasting System 
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Joint Chain Store Series 


Is Shifted in California 


CALIFORNIA’S HOUR, weekly 
from KHJ, Los Angeles, to the 
Don Lee-CBS network for the last 
nine months, on Jan. 3 will switch 
to NBC-Blue network, plus the 
four McClatchy California stations 
on Sundays at 7:15 p. m. (PST) 
for an hour. Lord & Thomas, Los 
Angeles, is agency. 

The program will continue to 
use Conrad Nagel, film star, as 
master of ceremonies and Dave 
Broekman’s Orchestra. The new 
series will also include Connie 
Boswell, and will continue the 
collegiate atmosphere with a sa- 
lute to coast colleges, using talent 
from various colleges. 

California’s Hour, sponsored by 
the California Chain Stores Assn., 
previous to the November elections 
was used to awaken public inter- 
est in killing projected state legis- 
lation to tax chain stores, and the 
defeat of the measure was attrib- 
uted largely to the broadcast series. 
Since the election, the program has 
been continued as a good-will me- 
dium for the state’s chain stores. 





OF THE 250,000 radios estimated in 
Mexico, 120,000 are in the Federal 
district of Mexico City, reports the 
Department of Commerce, which also 
states that 99% of Mexico’s radios 
are imported from the United States. 





MORTON DOWNEY, during his re- 
cent trip abroad, reports encountering 
an announcer on a Dublin radio sta- 
tion named Samuel Cohen who intro- 
duced artists with an Irish brogue. 








It’s great to be in the best 
business in the world... 
It’s glorious to live in this 
favored region... 

It’s wonderful to have 
served so many fine friends 


So. 
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Greetings and all good 
wishes for the New Year! 
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NORTHEASTERN PENNSYLVANIA 


Northeastern 
must use a Northeastern Pennsylvania sta- 
tion and WGBI is first because of power. 
(WGBI is the most powerful station in this 


V WGBI is first choice with the listeners of 
this densely populated area because it de- 
livers the strongest signal obtainable. 

V WGBI is first choice because of its pro- 

grams which include not only outstanding 

national features but many of exceptional 
local and regional interest. 

WGBI is first because of complete Trans- 

radio News service, N.B.C. Thesaurus and 

World Broadcasting System Library. 

WGBI is in the 3rd largest city in the 

state and in the center of the 17th largest 

metropolitan area of the United States. 


These are a few of the reasons. 
Write for your copy of "HERE'S PROOF". 


SCRANTON BROADCASTERS, Inc. 


FRANK MEGARGEE, President 
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The Business of Broadcasting 


Current News About Accounts, Pending Schedules, Transcriptions, 
Agencies and Representatives; Notes from the Stations 





KDKA, Pittsburgh 


Willard Storage Battery Co., Cleve- 
land, 42 sa, thru Meldrum & Few- 
smith Inc., Cleveland. 

American Pop Corn Co., Sioux City, 
Ia., 13 sp, thru Coolidge Adv. Co., 
Des Moines. 

Allegheny Steel Co., Pittsburgh, 260 
ta, thru Walker & Downing, Pitts- 


urgh. 

Chicago Mail Order Co., Chicago, 36 
sp, thru Matteson - Fogarty - Jordan 
Inc., Chicago. 

RCA Mfg. Co., Camden, N. J., 15 sa, 
thru Lord & Thomas, N. Y. 

Bristol-Myers Co., New York, 208 sp, 
thru Young & Rubicam Inc., N. Y. 

Reid-Murdoch Co., Chicago (food), 
364 sa, thru Rogers & Smith, Chi- 
cago. 

Union Savings Bank of Pittsburgh, 
Pittsburgh, Pa., 25 sa, thru Edward 
M. Power Co., Pittsburgh. 

Commercial Milling Co., Detroit, 65 
sp, thru Karl G. Behr, Detroit. 

Freedom Oil Works Co., Freedom, 
Pa., 100 sp, thru Albert P. Hill Co., 
Pittsburgh. 

Freedom Oil Works Co., Freedom, 
Pa., 96 t, thru Albert P. Hill Co., 
Pittsburgh. 

Lancaster County Seed Co., Paradise, 
Pa. 8 t, thru C. F. Kern Adv. 
Agency, Philadelphia. 

Seott Paper Co., Chester, Pa., 78 sp, 

i J. Walter Thompson Co., 


KSFO, San Francisco 


Olson Rug Co., Chicago (rugs), 6 
weekly sa, thru Presba, Fellers & 
Presba Inc., Chicago. 

Compagnie Parisienne Inc., San An- 
tonio (perfume), 4 weekly ta, thru 
Northwest Radio Adv. Co. Ine., 
Seattle. 

John C. Michael Co., Chicago (quilts), 
6 weekly sa, thru Northwest Radio 
Adv. Co., Seattle. 

General Mills Inc., Minneapolis (cere- 
al), 3 weekly t, thru Westeo Adv. 
Agency, San Francisco. 


WAAB, Boston 


George E. Warren Corp., Boston 
(Cleercoal), 4 sp, thru Harry M. 
Frost Co. Inc., Boston. 

Lyric Corp., Boston, 26 sa, thru 

_ Harry M. Frost Co. Inc., Boston. 

New England Telephone & Telegraph 
Co., Boston, sa, thru Doremus & 
Co., Boston. 

Ss. §S. Pierce Co., Boston (grocery 
chain), sa, thru Harold Cabot & 
Co. Ine., Boston. 


WMAQ, Chicago 


roning News Inc., Chicago (Down- 

town Shopping News), 100 sa, thru 
Aubrey, Moore & Wallace Inc., 
Chicago. 

E. H. Dougherty Co., Chicago (Sport 
Eye, magazine), 2 weekly sp, direct. 

Larus & Bro. Co., Richmond (Edge- 
worth tobacco), 13 t, thru Mar- 
schalk & Pratt Inc., N. Y. 


WEAN, Providence 


Clear Weave Hosiery Stores 
Providence, sa, direct. 

Rhode Island Ice Co., Providence, 6 
sa, thru John Danielson, Provi- 
dence. 

Rockwood & Co., Providence, 12 sa, 
thru Lanchen & Horten, Providence. 

Weybosset Pure Food Market, Provi- 
dence, 3 sa, thru John Danielson, 
Providence. 


KMPC, Los Angeles 


John C. Michael Co., Chicago 
(Quilts), daily sa, thru Northwest 
Radio Adv. Co. Inc., Seattle. 

Compagnie Parisienne Inc., San An- 


Inc., 


tonio (perfume), daily sa, thru 
Northwest Radio Adv. Co. Inc., 
Seattle. 


WBT, Charlotte 


General Mills Inc., Minneapolis (Red 
Band flour), 6 weekly sa, thru 
Blackett - Sample- Hummert Inc., 
Chicago. 

American Popcorn Co., Sioux City, Ia. 
(Jolly Time popcorn), weekly sp, 
thru Coolidge Adv. Agency, Des 
Moines. 

Scott Paper Co., Chester, Pa. (tow- 
els), 3 weekly sp, thru J. Walter 
Thompson Co., N. Y. 

Westinghouse Elec. Supply Corp., 
Cleveland, 2 weekly sp, thru Fuller 
& Smith & Ross Inc., Cleveland. 

Comet Rice Co., New York, 2 weekly 
8p, thru Tracy-Locke-Dawson Inc., 

Bunte Bros., Chicago (candy), 3 
weekly ta, thru Fred A. Robbins, 
Chicago. 

Benjamin Moore Paint 
York, weekly sp, direct. 

Musterole Co., Cleveland (proprie- 
tary), 7 weekly sa, thru Erwin 
Wasey & Co. Inc., N. Y. 

Webster - Eisenlohr Inc., New York 
(Cineo cigars), 7 weekly sa, thru 
N. W. Ayer & Son Inc., N. Y. 

Olson Rug Co., Chicago, 3 weekly sp, 
thru Presba, Fellers & Presba Inc., 
Chicago. 


Co., New 


WGN, Chicago 


Consolidated Drug Trade Products, 
Chicago (Melba skin cleanser), 3 
weekly sp, thru Benson & Dall Inc., 
Chicago. 

Miles Laboratories Inc., Elkhart, Ind. 
(Alka Seltzer), 3 weekly sp, thru 
Wade Adv. Agency, Chicago. 


WICC, Bridgeport-New Haven 


Sears, Roebuck & Co., 26 ¢, thru 

_ Harry Goodman, N. Y. 

G. W. Van Slyke & Norton Ine., Al- 
bany (Peter Schuyler cigars), 6 sp, 
thru Moser & Cotins, N. Y. 
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WBZ-WBZA, Boston-Springfield 


Doyle Packing Co., Newark (Strong- 
heart Dog Food), 26 sa, placed di- 
rect. 

D’Orlando & Co. Ine, 
(candy), 78 t, thru 
Lewis Inc., Boston. 

Paine, Webber & Co., Boston 
(broker), 116 sp, thru Doremus & 
Co., Boston. 

Seott Furriers Inec., Boston, 52 sp, 
thru Continental Agency, Boston. 
Massachusetts Cooperative Banks 
League, Boston, 13 sp, thru Adver- 
tising Management Association, 

Boston. 

Capitol City Products Co., Columbus 
(Dixie Margarin), 52 sa, thru J. 
Horace Lytle Company, Columbus. 

American Pop Corn Co., Sioux City, 
Ia. (pop corn), 26 sp, thru Coolidge 
Adv. Co., Des Moines, Iowa. 

Scott Paper Co., Chester, Pa. (Scott 
towels), 78 sp, thru J. Walter 
Thompson Co., N. Y. 


WGY, Schenectady 


New York State Dept. of Publicity, 
Albany (winter sports), 25 sp, thru 
Batten, Barton, Durstine & Osborn 
ine., .N. X. 

Olson Rug Co., Chicago, 3 weekly t, 
thru Presba, Fellers & Presba Ince., 
Chicago. 

Beneficial Management Corp., Newark 
(loans), 23 sa, thru Bermingham, 
Castleman & Pierce Inc., N. Y. 

G. E. Reardon Co., Albany (furni- 
ture), 10 sp, direct. 


KFRC, San Francisco 


American Pop Corn Co., Sioux City, 
Ia., (Jolly Time popcorn), weekly 
sp, thru Coolidge Adv. Co., Des 
Moines. 

Hale Bros., San Francisco (depart- 
ment store), weekly sp, thru Frank 
Wright & Associates, San Fran- 
cisco. 


Boston 
Harold F. 








From San Francisco Examiner 
"As near as I can make out—it’s toothpaste!” 


BROADCASTING e Broadcast Advertising 


WBBM, Chicago 


Stephano Bros., Philadelphia (Marvye} 
cigarettes), 3 weekly sp, thru Ait- 
kin-Kynett Co., Philadelphia. 

Justrite Co., Milwaukee (bird seed) 
52 sp, thru Hoffman & York, Mil: 
waukee. 

Vick Chemical Co., New York (cold 
remedies), 1 sa, direct. 

Excell Laboratory, Chicago  (ferti- 
lizer), 39 sa, thru Campbell-Sanford 
Adv. Co., Cleveland. 

Reid, Murdoch & Co., Chicago (Mon- 
arch foods), 62 sa, thru Rogers & 
Smith Ady. Agency, Chicago. 

Bulova Watch Co., New York, 49 sa, 
thru Biow Co. Ine., N. Y. 

Lever Bros. Co., Cambridge, Mass, 
(Spry), 21 sa, weekly, thru J, 
Walter Thompson Co., New York. 

Kroger Grocery & Baking Co., Cin- 
cinnati (grocers), 26 weekly sa, 
thru Ralph H. Jones Co., Cincin- 
nati. 

Curtiss Candy Co., Chicago (Baby 
Ruth candy bars), 50 weekly sa, 
thru McJunkin Adv. Co., Chicago. 

Aurora Laboratories, Chicago (Clear- 
Again), 26 t, thru Aubrey, Moore 
& Wallace Inc., Chicago. 


WOR, Newark 


Colgate - Palmolive - Peet Co., Jersey 
City (Palmolive, Super Suds), 5 
weekly t, thru Benton & Bowles 
Ine., N. Y. 

Tide Water Associated Oil Co., New 
York, 3 weekly sp, thru Lennen & 
Mitchell Ine., N. Y. 

New Jersey Bell Telephone Co, 
Newark, 1 sp, direct. 

North American Accident Insurance 
Co., Newark, weekly sp, thru 
Franklin Bruck Adv. Corp., N. Y. 

Wasey Products Inc., New York, 3 
weekly sp, thru Erwin Wasey & Co. 
me Dh es 

Colgate - Palmolive - Peet Co., Jersey 
City (Super Suds), 5 weekly t, 
thru Benton & Bowles Inc., N. Y. 


WIP, Philadelphia 


George D. Wetherill Co., Philadelphia 
(paint), 6 weekly sp, direct. 

Spatola Importing Co., Philadelphia 
(wine), 5 weekly sa, direct. 

Bell Telephone Co. of Penna., Phila- 
delphia, 9 weekly sa, thru Horace 
L. Gross Agency, Philadelphia. 

Pennsylvania Finance Co., Philadel- 


phia (loans), 6 weekly sp, thru 
Horace L. Gross Agency, Phila- 
delphia. 

Stetson Hat Co., Philadelphia, 10 


weekly sa, thru Kenyon & Eckhardt 
Inc., N._Y. 

American Writing Machine Co., New 
York, weekly sa, thru Erwin 
Wasey & Co. Inc., N. Y. 


KDYL, Salt Lake City 


Union Pacific Stages, Omaha, 5 week- 
ly sp, thru Beaumont & Hohman 
Ine., Omaha. 

Milton Bradley Co., Springfield, Mass. 
(games), 13 sa, thru Blackstone 


J0., N. X. 

Brown & Williamson Tobacco Co, 
Louisville, 26 t, thru Batten, Bar 
ton, Durstine & Osborn Inc., N. Y. 

Coca Cola Bottling Co., Atlanta, 130 
t, thru D’Arcy Adv. Co., Seatt'e, 26 

Albers Bros. Milling Co., Seattle, 26 
t, thru Erwin Wasey & Co., Seittle. 


KGO, San Francisco 


E. Fougera & Co., New York (Va 
pex), 3 weekly ta, thru Small, 
Kleppner & Seiffer Inc., N. Y. 

M. J. Breitenbach Co., New York 
(Pepto Mangan), 3 weekly ta, thru 
Brooke, Smith & French Inc., N. Y. 


WEEI, Boston 


Joseph Breck & Son Corp., Boston 
(seeds), indefinite series sp, -thru 
Huber & Creeden Inc., Boston. 

New York, New Haven & Hartford 
Railroad, Boston, 312 sp, thru 
Dowd & Ostreicher Inc., Boston. 


WNAC, Boston 


E. Fougera & Co., New York (Va 
pex), 9 ¢, thru _ Kleppner 


7 


Seiffer Inc., N. 


Benrus Watch Co., New York, 365 
8a, X on Brown & Tarcher Inty 
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RADIO ADVERTISERS 


HE Chicago office of Bozell & Ja- 
bs Inc. announces appointment as 
dvertising agency for Mutschler 
rothers Co., Nappanee, Ind. (Porta- 
iit kitchen furniture); Geo. D. 
per Corp., Rockford, Ili (gas 
anges); William A. Baehr Organi- 
ation, Chicago (management com- 
any for North Shore Gas Co., Wau- 
egan, Ill) ; Great Northern Gas Co., 
quite Ste. Marie, Ont.; Great Falls 
a3 Co., Great Falls, Mont.; Denver 
ce & Cold Storage Co., Denver; Cap- 
tal Ice Refrigerating Co., Indianapo- 
ig; Southern Arizona Public Service 
», Benson, ; Great Northern 
itilities Co., Shelby, Mont.; New 
exico Public Service Co., and High- 
snd Utilities Co. 





o be planning placement of the discs 
n 50 to 70 stations. 

UCKEYE SODA Co., Painesville, 
, is planning a test campaign in the 
ocky Mountain area on Bikarb bak- 
ng soda. 

<ING’S BREWERY Inc., Brooklyn, 
as placed its account with L. H. 
Jartman Ine., New York. 


IPLOMAT PRODUCTS Inc., New 
fork (food), has appointed H. B. 
eQuatte Ine., New York, as adver- 
ising counsel. 

OWNES BROS. & Co., New York 
gloves) is advertising through Ster- 
ing Adv. Agency, New York. 

.H. POND Co. Ine., Syracuse dia- 
nond and watch importers, radio user, 


s placing through John B. Flack 
fAdy. Agency, Syracuse. 
[AY OIL BURNER Corp., Balti- 


ore (Quiet May), has transferred 
ts account to U. 8S. Adv. Corp., New 
fork, 


iENERAL SHOE Corp., Nashville, 
enn. (Jarman Friendly and Custom 
hoes) has appointed Tracy-Locke- 
awson Ine., New York, to handle 
ts account. No radio is included in 
he advertiser’s 1937 advertising bud- 
et. 

‘AL-ASPIRIN Corp., Cincinnati 
proprietary), has named Thompson- 
‘och Co., Cincinnati, as agency. 
‘COWARD SHOE Ince., New York, 
as shifted its advertising to Pettin- 
ell-Fenton Agency, New York. 
‘“AWCETT PUBLICATIONS Inc., 
‘ew York, has appointed J. M. 
lathes Ine., New York, to service its 
dvertising. 


UIX LABORATORIES, Chicago, 
ow placing advertising direct. 


IDISON ELECTRIC ILLUMINAT- 
NG Co., Boston (utility), has placed 
ts advertising account with Batten, 
Barton, Durstine & Osborn Inc., 
oston. 


ONITE PRODUCTS Corp., New 
ork (Zonite antiseptic, Zonitors) 
as appointed Cowan & Dengler Inc., 
ew York, to service its account. 


sAPOLIN Co., New York (paint), 
as appointed E. T. Howard Co., New 


fork, to handle its account. 
ITY NATIONAL BANK, Evans- 
ille, Ind., has taken 26 half-hour 


Sunday Players transcribed programs 
tom Mertens & Price Inc., Los Ange- 
's, for placement on WEOA. 









THE ONLY NBC BLUE NETWORK STATION 
een ST. LOUIS «ir/ DENVER 


- TRA LOCATED TO SERVE 
MNSAS CITY, TOPEKA asd ST. JOSEPH 








BROADCASTING e Broadcast Advertising 


RALSTON PURINA Co., St. Louis 
(cereal), brought the entire cast of 
its NBC serial program, the Tom 
Miz-Ralston Straight-shooters, from 
Chicago to St. Louis Dec. 24 for a 
company Christmas party of the 
company’s sales staff. Following the 
party the cast put on their regular 
broadcast from the studios of KSD 
and then returned to Chicago by 
chartered plane. 





Talent Bureau in Radio 
ARMAND & L’ESTELLE Asso- 
ciated Entertainments, a talent bu- 
reau offering script and program 
building services as well as a vari- 
ety of musical and dramatic ar- 
tists, has opened offices in the Fine 
Arts Building in Chicago. Princi- 
pals are Armand H. Buisseret, 
musical director and concert violin- 
ist, who for many years was asso- 
ciated with WGN and who more 
recently served as musical director 
of the ABC network, and Estelle A. 
Lutz, playwright and _ business 
woman who was formerly an ex- 
ecutive of the Chicago Musical Col- 
le *e and the Gunn School of Music. 








WHILE STROLLING — Down 
Broadway one day we find Loren 
Watson (better known as Watso), 
sales manager of Associated Music 
Publishers Inc., engrossed in con- 
versation with Maurice C. Coleman, 
newly-appointed manager of WATL, 
Atlanta. Candid shot was made 


by a very candid sidewalk camera- 
man for a half-buck, according to 
Mr. Coleman. 





Asks Rehearing on WOL 


A SUPPLEMENTAL petition for 
rehearing before the full FCC, 
rather than the Broadcast Division, 
on the application of WOL, Wash- 
ington, for regional station fa- 
cilities in lieu of its present lo- 
cal assignment, was filed Dec. 1% 
by Continental Radio Co., Scripps- 
Howard Newspapers radio affiliate 
which is applying for the same fa- 
cilities. Last Oct. 13 the FCC 
Broadcast Division granted the 
WOL application over several com- 
petitive requests, and Continental 
filed a motion for rehearing, con- 
tending that since then the FCC 
has published its opinion in the 


case, which it held was “erroneous” 
in several particulars. 


Nhe Reraukan Station 
SALT LAKE CITY, ut 



































































Dance, 











Concert, Salon, 
orchestras . . . Vocal trios, Quartettes, 
Choruses ... Character Singers . . . Accor- 
dion, Xylophone, Balalaika and other 
instrumental novelties .. . Finest artists 
available . . . recorded by R.C.A. Victor. 


QUARTER HOURS 
TAX-FREE MUSIC 


AVAILABLE FEBRUARY Ist IN RECORD- 
INGS AND CONTINUITY WITH NEW 
MONTHLY RELEASES THEREAFTER 


LANG -WORTH FEATURE PROGRAMS, Inc. 


ORIGINATORS OF TAX-FREE TRANSCRIPTIONS 
420 Madison Avenue °*« 





J. B. CHANDLER & CO., BRISBANE, AUSTRALIA 


and Hawaiian 


New York 
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NETWORK ACCOUNTS 


(All times EST unless otherwise specified) 








New Business 


FORD MOTOR Co. Dealers, Dear- 
born, Mich., on Jan. 5 starts Al Pearce 
é& His Gang with Larry Marsh’s or- 
chestra on CBS, Tues., 9-9:30 p. m., 
with repeat at 12 midnight. 


FORD MOTOR Co. Dealers, Dear- 
born, Mich., on Jan. 1 starts Rer 
Chandler’s 43-piece orchestra in its 
NBC-Blue network period, Fri., 9-9 :30 
p. m., with repeat 11-11:30 p. m. 
Agency: N. W. Ayer & Son Inc., N. Y. 


STANDARD BRANDS Ince., New 
York (Chase & Sanborn coffee), on 
Dec. 26 starts Spelling Bee on 9 In- 
ter-City stations, Sat., 7-8 p. m. 
Agency: J. Walter Thompson, N. Y. 


BARNSDALL REFINING Corp., 
Tulsa (petroleum products) on Dee. 
19 started Courteous Colonels on 8 
CBS stations (KRNT, WOWO, 
WISN, WCCO, KOMA, KMOX, 
KTUL, KMBC) Sat., 10:30-11 P m. 
ener Co-Operative Adv. Inc, 
ulsa. 


national foreign 


language broadcasting 
_ service 





It’s 
in one.ear and 
out the other 
when you don’t speak 


their language 








viola & furman 


152 w. 42nd st., new york 





COLGATE-PALMOLIVE-PEET Co., 
Jersey City (Super Suds) on Jan. 4 
starts Myrt &€ Marge on 57 CBS sta- 
tions, Mon., thru Fri., 2:45-3 p. m. 
Agency: Benton & Bowles Inc., N. Y. 


MANHATTAN SOAP Co., New York 
(Sweetheart soap) on Jan. 13 starts 
The Wife Saver-Allen Prescott on 19 
CBS stations, Wed., Fri., 9:30-9:45 
a. m. Agency: Peck Adv. Agency, N. Y. 


COLGATE-PALMOLIVE-PEET Co., 
Jersey City (Palmolive soap) on Jan. 
13 starts Palmolive Beauty Box The- 
atre with Jessica Dragonette on 67 
CBS stations, Wed., 9:30-10 p. m. 
Agency: Benton & Bowles Inc., N. Y. 


FERRY-MORSE SEED Co., San 
Francisco (vegetable & flower seeds), 
on Jan. 17 starts for 13 weeks Martha 
Phillipps Garden Class on 9 NBC- 
Pacific Blue stations, Sun., 9:15-9:30 
a. m. (PST). Agency: Gerth-Knollin 
Ady. Agency, San Francisco. 


PACIFIC GUANO Co., Berkeley, 
Cal. (fertilizer & snail bait), on Feb. 
7 starts for 18 weeks The Garden 
Guide on 2 NBC-Pacific Red stations 
(KPO-KFI), Sun., 10:15-10:30 a.m. 
(PST). Agency: Tomaschke - Elliott 
Ine., Oakland. 


OWL DRUG Co., San _ Francisco 
(chain drug stores), on Feb. 7 starts 
for 13 weeks, new program on 5 NBC- 
Pacific Red stations, Sun., 8:15-8:30 
p. m. (PST). Agency: D’Evelyn & 
Wadsworth Inc., San Francisco. 


GILMORE OIL Co., Los Angeles, on 
Dec. 29 started Strange As It Seems, 
dramatic program, on five CBS West 
Coast group stations, Tues., Fri., 7 :30- 
7:45 p. m. (PST). Agency: Raymond 
R. Morgan Co. Ine., Hollywood. 


WILLIAM UNDERWOOD Co., Bos- 
ton (deviled ham), on Dec. 16 began 
13 participations in Gretchen McMul- 
len food broadcast, Wednesdays at 
9:15 a. m., on 11 Yankee stations. 
Agency: Richardson, Alley & Rich- 
ards, N. Y. 


DURKEE’S FAMOUS FOODS Inc., 
San Francisco (salad dressing) on 
Dec. 29 started Good Afternoon Neigh- 
bor on 5 CBS Pacific stations (plus 
KSL Fri. only), Tues., Fri. 2:45-3 
p. m. Agency: Botsford, Constantine 
& Gardner, San Francisco. 





> 












IN CHICAGO 
_m_ 





First ...in NOMBER of Local Chicago Accounts! 
First ...in HOURS per day Sponsored by Chicago Accounts! 
First . . . in NUMBER of REPEAT Contracts from Local Accounts! 
First ...in RESULTS per dollar spent by Local Accounts! 
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-». under Personal Direction of GENET. DYER 











Renewal Accounts 


STEWART-WARNER Corp., Chica- 
go (Alemite) on Dec. 28 renewed 
Alemite Half-Hour on 37 CBS sta- 
tions, Mon., 8-8:30 p. m. with repeat 
at 12 midnight. Agency: Hays Mac- 
Farland & Co., Chicago. 

G. KRUEGER BREWING Co., New- 
ark (canned beer & ale) on Dec. 28 
renewed Krueger Musical Toast on 19 
NBC-Red stations, Mon., 10:30-11 p. 
m. Agency: Biow Co. Inc., N. Y. 


SHELL UNION OIL Corp., New 
York, on Jan. 2 renews Shell Chateau 
on 39 NBC-Red stations, Sat., 9:30- 
10:30 p. m. Agency: J. Walter 
Thompson Co., N. Y. 


STANDARD BRANDS Ince. New 
York (Tender Leaf Tea) on Jan. 6 
renews One Man’s Family on 59 NBC- 
Red stations, Wed., 8-8:30 p. m. 
Agency: J. Walter Thompson Co., 
x. 2. 


STANDARD BRANDS Ince., New 
York (Tender Leaf tea) on Jan. 3 
renews One Man’s Family on 5 NBC- 
Pacific Red stations and KTAR, Sun., 
9:30-10 p. m. Ageney: J. Walter 
'rhompson Co., N. Y. 


PONTIAC MOTOR Co., Pontiac, 
Mich.,on Jan. 8 renews News Through 
a Woman’s Eye on 66 CBS stations, 
Mon., Wed., Fri., 2-2:15 p. m. with 
repeat at 5:30 p. m. Agency: Mac- 
Manus, John & Adams Ince., Detroit. 


STANDARD BRANDS Ince., New 

York (Royal Gelatin & Asnic) on Jan. 

7 renews Royal Gelatin Hour on 56 

NBC-Red stations, Thurs., 8-9 p. m. 

Agency: J. Walter Thompson Co., 
z. 


aN. 


QUAKER OATS Co., Chicago (break- 
fast foods), on Jan. 2 renews Kalten- 
meyer’s Kindergarten on 24 NBC-Red 
stations, Sat., 5:30-6 p. m. Agency: 
Lord & Thomas, Chicago. 


HOUSEHOLD FINANCE Corp., 
Chicago (personal loans), on Jan. 5 
renews Edgar Guest in Welcome Val- 
ley on 19 NBC-Blue stations, Tues., 
8 :30-9 p. m. Agency: Batten, Barton, 
Durstine & Osborn Ine., Chicago. 


PRINCESS PAT Ltd., Chicago (cos- 
meties), en Dec. 20 renewed A Tale 
of Today on 10 NBC-Red stations 
(WEAF, WJAR, WRC, WGY, 
WBEN. WTAM, WMAQ. WOW, 
KOA, KDYL) with KPO, KFI to be 
added Jan. 3, Sun., 6:30-7 p. m. 
Agency: McJunkin Ady. Co., Chicago. 


GENERAL FOODS Corp., New York 
(Calumet baking powder) on Jan. 3 
renews We, The People on 54 NBC- 
Blue stations, Sun., 5-5:30 p. m. 
el Young & Rubicam Inc., 


TILLAMOOK COUNTY CREAM- 
ERY ASS’N, Tillamook, Ore. (dairy 
products), on Jan. 8 renews for 13 
weeks Bennie Walker’s Tillamook 
Kitchen on 5 NBC-Pacifiec Red sta- 
tions, Fri. 10-10:15 a. m. (PST). 
Agency: Botsford, Constantine & 
Gardner, Portland. 





WWNC 


ASHEVILLE, N. C. 


Full Time NBC Affiliate 1000 Watts 
& 
Reeord Priees 
for 


Burley Tobacco! 


And Asheville is North Car- 
olina’s biggest Burley mar- 
ket! Season just opened. 
Hurry to “air” your sales 
message over WWNC— 
blanket Western Carolina— 
profit by this strong flow of 
extra mid-winter dollars! 
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CHEVROLET MOTOR Co., 
on Jan. 10 renews Rubinoff 


. 0 8 
CBS stations, Sun., 6:30-7 “ 4 
Agency: Campbell-Ewald (Co, Ine. 
Detroit. k 


Detroit. 


COLGATE-PALMOLIVE-PEET 
Jersey City (Palmolive shaving Crean 
& brushless cream), on Jan. 13 te 
news Gang Busters on 64 CBS gty, 
tions, Wed., 10-10:30 p. m. Agency: 
Benton & Bowles Inc., N. Y. ’ 


KELLOGG Co., Battle Creek, Mic, 
(cereals) on Jan. 11 renews Gj 
Alone on 8 NBC-Red stations, Mop 
thru Fri., 12-12:15 noon. Agency: 
N. W. Ayer & Son Inc, N. Y, © 


GENERAL FOODS Corp., New Yor 
(Maxwell House coffee) on Jan, 7 
renews Lanny Ross Presents Mawel 
House Showboat on 59 NBC-Red gt. 
tions, 9-10 p. m. with repeat at 11:4 
p. m. Agency: Benton & Bowles In. 
i a 

STANDARD BRANDS Ine. Ney 
York (Chase & Sanborn coffee) 
Jan. 3 renews Do You Want To 
An Actor on 60 NBC-Red stations 
Sun., 8-9 p. m. Agency: J. Walte 
Thompson Co., N. Y. 


CARNATION MILK SALES (ff 
Milwaukee (evaporated milk) ‘on Jay 
4 renews Contented Hour on 55 NBC 
Red stations, Mon., 10-10:30 p. n 


MODERN MAGAZINES Inc. Ney 
York (Modern Romances magazine 
on Jan. 6 renews Modern Romance 
on 6 NBC stations (WJZ, WBZ 
WBZA, KDKA, WTAM, WMAQ)} 
Wed., 2-2:30 p. m. Agency: Lenne 
& Mitchell Ine, N. Y. 


GORDON BAKING Co., Detroit 





(Silvercup Bread), on Dec. 21 r 
newed The Lone Ranger, on MBS) 
Mon. and Fri., 8 :30-9 p. m., and Wed, 
8-8 :30 p. m., for 39 weeks. Agency: 
Sehl Adv. Agency, Chicago. 


H. FENDRICH Inc., Evansville, Ind 
(Chas. Denby Cigar) on Dee. 27 re) 
newed Smoke Dreams on 5 MBS sta 
tions (WLW, WGN, WGAR, WS, 
KWK), Sun., 1:30-2 p. m. Agency 
Ruthrauff & Ryan Ince., Chicago. 


RADIO CORPORATION OF AMER 
ICA, New York (receivers and tubes 
on Jan. 10 renews RCA Magic K 
on 79 NBC-Blue stations, Sun., 2 
p. m. Agency: Lord & Thomas, N. J 


Network Changes 


GULF REFINING Co., Pittsburg 
(petroleum products) on Jan. 3 sub 
stitutes Oscar Bradley’s band on CBS 
Sun., 7:30-8 p. m. 


LIGGETT & MYERS TOBACCO) 
Co., New York (Chesterfield cigs 
rettes) on Jan. 1 changes to Hil 
Kemp’s orchestra, Kay Thompson, ani[ 
Rhythm Singers on CBS. 4 


LEVER BROS., Cambridge, Mas. 
(Rinso), on Jan. 8 extends Big Sister 
program on CBS to Mon., thru Fri. 
11 :30-11:45 a. m. with repeat at- 
p. m. 


PACIFIC COAST BORAX Co., Neh } 


York (20 Mule Team borax), % 
Dec. 29 added KMJ, Fresno, to thy 
NBC-Pacifie Red network _ station 
carrying Death Valley Days. 





BEST FOODS Corp., New Yo 
(mayonnaise), on Jan. 7 adds fout 
McClatchy stations KFBK, KW6) 
KMJ, KERN, to NBC-Pacific Bl 
stations carrying Dr. Kate. 














SPRINGFIELD, VT. 
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} since September, 


further Expansion 


| {sPlanned by NBC; 


WTCN, KGHF Join 


KSTP Shifted to Basic Red; 
cBS Adds Power in Year 


ITH AN assured minimum ros- 
ter of 114 stations for 1937, NBC 
announced as the year closed that 
it had signed 26 new stations dur- 
ing the preceding 12 months. Sev- 
enteen of the new stations became 
regular affiliates during 1936 with 
nine others joining on Jan. 1 or 
shortly thereafter. Simultaneously, 
it was announced that plans were 
under way for an even greater 
expansion during 1937, particu- 
larly of the Blue network in the 
South and West. 

Newest affiliates as of Jan. 1, 
announced by President Lenox R. 
Lohr, were WTCN, Minneapolis, 
and KGHF, Pueblo, Col. In adding 
WTCN as a basic Blue outlet for 
the Twin Cities, KSTP, St. Paul, 
heretofore a part of the North- 
western Group as supplementary 
Red and Blue, became the basic 
Red outlet. WTCN is licensed to 
the Minneapolis Broadcasting 
Corp., which is owned jointly by 
the Minneapolis Tribune and the 
St. Paul Dispatch-Pioneer Press. 
The station’s offices and studios 
are in the Wesley Temple Bldg., 
and it operates on 1250 ke. with 
day power of 5,000 watts and 
night power of 1,000 watts. 


Placed on New Circuit 


KSTP, a pioneer station, is owned 
by the National Battery Broadcast- 
ing Co. and has been on NBC 
since 1928. It is managed by Stan- 
ley E. Hubbard, president, and 
operates on 1460 ke. with day 
power of 25,000 watts and night 
power of 10,000 watts. The net- 
work rate for KSTP remains the 
same while a rate of $180 per hour 
was placed on WTCN. In making 
the stations basic, Mr. Lohr ex- 
plained, the Twin Cities will be 
placed on the same circuits that 
supply programs to New York, 
Pittsburgh, Cleveland, Chicago, 
Kansas City and St. Louis, instead 
of on a supplementary circuit. 
KGHF joined the Blue Network 
as an optional member of the Blue 
Mountain Group. Owned by Curtis 
P. Mitchell, it operates with 500 
watts on 1320 ke. It was given a 
rate of $120 per hour. 
_A recapitulation of NBC outlets 
disclosed that as of Dec. 31, 1936, 
there were 105 stations on the two 
networks from coast to coast and 
in Hawaii and Canada. On Jan. 
1 the stations added in addition to 
WTCN and KGHF were WEAN, 
Providence; WICC, Bridgeport; 
GNC, Amarillo; KARK, Little 
Rock. The three stations to be 
addet later and definitely signed 
are WFEA, Manchester, joining 
on March 1; WOWO, Fort Wayne, 
joining on May i, and WSPD, 
oledo, joining May 2. 
tations that have joined NBC 
feat 1936, are KGBX, 
poringfield, Mo.; WCOL, Colum- 
We KVOD, Denver; WGL, Fort 
wees KFBK, Sacramento; 
KR G, Stockton; KM4J, Fresno; 
RN, Bakersfield. The California 
stions joined the network Dec. 


Additions made earlier in 1936 

mre KGA, Spokane; KJR, Seat- 

: , Charleston, S. C.; 
WBC. Greenville, S. C.; K 





NACRE Finds Network Broadcasting 
Collides With Methods of the Pedagog 


ABANDONMENT of network ed- 
ucational programs because of a 
“double conflict between commer- 
cial and educational interests and 
between the chains and their in- 
dividual stations”, and use of 
transcriptions to be spotted on sta- 
tions, irrespective of network af- 
filiation, was recommended by the 
committee on civic education by 
radio of the National Advisory 
Counsel on Radio in Education in 
a preprint from the publication 
Radio and Education, 1936 made 
public Dec. 28. 

In a 78-page pamphlet recount- 
ing its experiences in over four 
years with the series You and Your 
Government over NBC, which was 
discontinued last June, the com- 
mittee, in unvarnished terms, con- 
tended that the network was un- 
able to provide the type of coop- 
eration necessary for coordinated 
development of education by radio. 

Before recommending use of 
transcriptions, which would be sold 
to independent stations, the com- 
mittee recounted its experiences 
with NBC, contending that the 
You and Your Government series 
was buffeted about from time to 
time, cut from a half-hour to a 
15-minute peounets and finally 
dropped by the network. Exchanges 
of correspondence, primarily be- 
tween Levering Tyson, secretary 
of NACRE, and NBC officials, 
purporting to bear out the con- 
tention that the network arrange- 
ment was undesirable, are quoted 
at length. 

The committee said: “Our ex- 
perience has demonstrated a con- 
flict between the commercial in- 
terests of the broadcasting com- 
pany and the educational uses of 
the radio which threatens to be- 
come almost fatal to the latter. 
Educational broadcasting has be- 
come the poor relation of commer- 
cial broadcasting, and the pauperi- 
zation of the latter has increased 
in direct proportion to the 
ing affluence of the former.” The 
report claimed that NBC’s educa- 
tional department “is weak and is 
dominated by the business depart- 
ment.” 

In its concluding chapter, titled 
“The Next Step”, the committee 
said that its experience with NBC 
led to the conclusions, arrived at 
without rancor, that “in view of 
the double conflict between com- 
mercial and educational interests 
and between the chains and their 
individual stations, it is useless at 
this time to attempt systematic 
education by national network 
broadcasting at hours when it will 
be available to large adult audi- 
ences.” 

While CBS has provided a much 
larger list of stations for the pro- 





Ogden, Utah; 
WEBR, Buffalo. 
CBS ended 1936 with 97 outlets, 
two less than when the year began 
but with some 50,000 watts addi- 
tional power for the network as a 
whole. While it lost seven markets, 
it gained five new cities and 
claimed improved facilities in each. 


WABY, Albany; 





FRANK E. MASON, NBC vice- 
president in charge of station rela- 
tions, who has just recovered from 
influenza, left New York with Mrs. 
Mason for Florida Dec. 28 and was 
expected to return early in January. 
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TOW- - 


grams presented under NACRE 
auspices, that network’s policy of 
booking an educational series for 
a very limited number of weeks 
only ‘would preclude the possi- 
bility of extending the educational 
effort or in its facilities,” it is 
stated. 

While emphasizing that the 
booking of electrically transcribed 
programs with individual stations 
would be a “laborious task”, the 
committee said it felt it could be 
accomplished without difficulty. It 
stated that the actual cost of re- 
cording would run about $125 per 
30-minute broadcast, including 50 
copies. It stated its o~inion was 
that stations could be induced to 
subscribe to such an educational 
service at from $50 to $100 per 
series of sixteen 30-minute broad- 
casts. The preliminary work in 
preparing a series of such educa- 
tional broadcasts and makin the 
necessary arrangements would take 
about six months. It estimated 
that the first such series might be 
developed by the fall of 1937. 





Klein Joins BBDO 


HENRY KLEIN has resigned as 
radio director of the Charles 
Daniel Frey Co. to move to a simi- 
lar position in the Chicago office of 
Batten, Barton, Durstine & Osborn 
Inc., as of Jan. 1. Klein’s move is 
not entirely unexpected, as it co- 
incides with the transfer of the 
advertising account of the House- 
hold Finance Corp., Chicago, on 
which Klein has been spending 
most of his time, from Frey to 
BBDO. 





Radio Events Reorganizes 


JOSEPH M. KOEHLER, formerly 
vice-president and general mana- 
ger of Radio Events Inc., was 
elected —— of the organiza- 
tion and Georgia Backus, former- 
ly president, was elected chairman 
of the board at the annual stock- 
holders meeting in New York, Dec. 
23. Frank Conklin was reelected 
secretary and treasurer. Miss 
Backus will continue in charge of 
Radio Events’ network productions 
and Mr. Koehler will have charge 
of the business end and the com- 
mercial side of script vroduction. 
Plans for a Chicago and Hollywood 
office were laid at the meeting and 
negotiations for additional space 
for the New York office at 535 
Fifth Ave. was authorized. 


Fels to Go Net 


FELS & Co., Philadelphia (Fels- 
Naptha soap, chips), is planning 
to launch a network radio series on 
CBS. Negotiations were not com- 
plete as BROADCASTING went to 
press, but it is understood that a 
number of the stations now on the 
Fels spot schedule will continue to 
be used after the network series 
starts. Young & Rubicam Inc., 
New York, is the agency. 


New Colgate Campaign 


COLGATE - PALMOLIVE - PEET 
Co., Jersey City (Colgate dental 
powder, shaving cream) on Jan. 7 
will start a new series on 58 CBS 
stations, Thursdays, 10- 10:30 p. 
m., with Floyd Gibbons dramatiz- 
ing listeners’ letters describin 

thrilling experiences. Benton g 
Bowles Inc., New York, is agency. 








Olson Rug Spot Drive 
To Include 50 Stations 


OLSON RUG Co., Chicago, on Jan. 
4 will start a spot campaign on 
some 50 stations, using announce- 
ments and a variety of live talent 
shows of proven local popmeriy 
chiefly daytime. On WLS, Chicago, 
a minstrel show is sponsored three 
times a week, and a variety show 
the other three days. On WBNX, 
New York, the svonsor is using 
daily announcements in German, 
placed through Roesler & Howard 
Inc. Campaign, which is to run 13 
weeks, is directed by Presba, Fel- 
lers & Presba Inc., Chicago. In ad- 
dition to the spot programs, Olson 
is sponsoring a series of musical 
programs on three MBS stations 
(WGN, WLW, WOR), Sunday, 
3:30-3:45 p. m. 

Stations used in the Olson campaign in- 


KMMJ, KFYR, WJAX, WBNX, WFAA, 
WTIC, KFEQ, KIRO, WBAL, WJZ, WAAW. 





Ford’s New Programs 


FORD MOTOR Co. Dealers, Dear- 
born, Mich., has selected Al Pearce 
and His Gang to take over its CBS 
period, Tuesdays, 9-9:30 p. m., be- 
ginning Jan. 5. The program will 
be known as Watch the Fun Go 
By. Larry Marsh’s orchestra will 
furnish the musical support. For 
its NBC program, ed ays, 
9-9:30 p. m., a new musical ser- 
ies, Universal “pom begins 
with Rex Chandler (Chandler 
Goldthwaite) and his 43-piece or- 
chestra and a mixed chorus of seven 
voices. The Caroleers, novelty 
group, and Frank Baker will take 
the air Jan. 1. The programs re- 
place Fred Waring and His Penn- 
sylvanians whose contract with 
Ford expired Dec. 31. N. W. Ayer 
& Son Inc., New York, has the ac- 
count. 





Kellogg Renews 


KELLOGG Co., Battle Creek, 
Mich. (cereals) on Jan. 8 starts 
Bill Cunningham, sports commenta- 
tor on the Yankee Network, Fri- 
days, 7:15-7:30 p. m., for a 52- 
week run. On Jan. 1, it also be- 
gins a new series on KNX, Los 
Angeles, with Rush Hughes as the 
commentator. On Jan. 1 the cereal 
advertiser renews Gene & Glenn 
for a year on the Corn Belt Wire- 
less Network zz a separate pro- 
gram on WCCO, Minneapolis, but 
programs will run a quarter-hour, 
six times weekly, instead of a half- 


hour. Effective Jan. 1 the spon- 
sor’s Texas Rangers on the Texas 


Quality Group will be renewed for 
52 weeks. N. W. Ayer & Son Inc., 
New York, has the account. 


Kools Adding 


BROWN & WILLIAMSON TO- 
BACCO Co., Louisville (Kool cig- 
arettes) on Jan. 4 will add WEAN 
and WICC to its N3C-Blue pro- 
am featuring Jack Pearl, Mon- 
ays, 9:30-10 p. m. KGU, Hono- 
lulu, and WDAF, Kansas City, 
have been added to the list of sta- 
tions broadcasting Kool’s RCA- 
Victor transcription series. 








HIBBARD AYER, New York station 
representative, on Dec. 29 moved to 
larger quarters at 350 Madison Ave. 
and added Horace Hagedorn to his 
staff. Mr. Hagedorn will continue to 
represent the Virginia Broadcasting 
— in addition to his new activi- 
ties. 


January 1, 1937 « Page 61 





—— 





ee 


i 







































James A. Tedford 


JAMES A. TEDFORD, former ac- 
count executive of Ruthrauff & 
Ryan Inc., New York, died Dec. 18 
in Charlottesville, Va., age 80. Mr. 
Tedford was with the Ellis F. 
Draper Adv. Agency until he 
formed James A. Tedford Agency 
and then later joined Ruthrauff & 
Ryan from which firm he retired 
| eee seen 


J. A. FOLGER & Co., San Francisco 
(coffee), on Dec. 29 changed its Don 
Lee-CBS serial Drums from a weekly 
feature to five quarter-hours a week 
on the Don Lee Golden Group of nine 
stations. Folger, however, will spon- 
sor the serial only two evenings a 
week, the other three being on a sus- 
taining basis. Raymond R. Morgan 


Co., Hollywood, handles production of 
the program. 








LET US TELL YOU WHY YOU CA 
WOT AFFORD TO PASS UP THE 


LARGEST INDEPENDENT 
STATION in CHICAGO ! 


201 N. WELLS ST, CHICAGO, ILL, 
WATIONAL MEDRESENTATIVES 
WEED & CO. 350 MADISON AVE, W.Y.C. 














AGENCIES AND 
REPRESENTATIVES 


JACK HASTY, radio producer in the 
New York office of McCann-Erickson 
Inc., has temporarily been assigned 
to Hollywood to launch the National 
Biscuit Co. program which originates 
from the NBC Hollywood studios Jan. 
1 at 6:30 p. m. (PST), Friday nights 
for a half-hour, 26 weeks. The pro- 
gram has been originating from New 
York under the title of Twin Stars. 
The Coast presentation will be called 
1936 Edition of Twin Stars. Helen 
Broderick and Victor Moore will star 
on the show, with Buddy Rogers’ 
Orchestra. 


J. J. DEVINE & ASSOCIATES Ince., 
Chicago, is the latest firm of news- 
paper representatives to enter the 
radio field, having been appointed rep- 
resentatives of WBEO, Marquette, 
Mich., owned by the Marquette Mining 
Journal which is also represented by 
Devine. John Toothill has been placed 
in charge of the firm’s radio activi- 
ties. 

BRYANT-GRIFFITH & BRUNSON 
Inc., newspaper representatives who 
recently announced their intention of 
entering the radio: representation field, 
announce that they will represent 
KLO, Ogden, Utah, and WFBC, 
Greenville, S. C., newspaper-owned 
stations, effective Jan. 1. 


ROESLER & HOWARD Inc., station 
representatives specializing in foreign 
language programs, have been author- 
ized to place national advertising in 
languages other than English on 
WTMYV, East St. Louis; KLS, Oak- 
land; WCBM, Baltimore. 


BLAYNE BUTCHER, of Lennen & 
Mitchell Inec., New York agency, ar- 
rived in Hollywood in December to 
produce the Walter Winchell pro- 
grams from the Hollywood NBC stu- 
dios for two months. 













THANKS TO 
PROGRAM SPONSORS OF AMERICA 
FOR THE BIGCER-VOLUME BUSINESS 


1936—AND HEICH-HO 


3HL AG G3LVUIdO GNV GANMO 


SAaWIL ITUASING GNV IWNUNOI-wIIYNOD 


THE AGENCIES AND 


EVERY- 


BODY, HEIGH-HO FOR 1937. 
* AN APPLICATION FOR 500,000 


WATTS NOW IS PENDING 


THE F. F. C.) 
REPRESENTED BY 


BEFORE 


EDWARD PETRY & CO. 
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Coleman to Agency 


CARYL COLE- ° 
MAN, NBC pro- 
ducer of the 
Woman’s Maga- 
zine of the Air 
and other west- 
ern programs, on 
Dec. 18 resigned 
from the network 
to —— the —_ ; 
production de- ‘ 
partment of Bots- Mr. Coleman 
ford, Constantine & Gardner in 
Hollywood. One of the youngest 
radio producers to achieve promi- 
nence in the West, Coleman was 
already well known as a play- 
wright and juvenile actor when he 
joined NBC in 1927. Besides head- 
ing the agency’s production depart- 
ment, he will also produce several 
of its most important programs. 
His successor at NBC has not as 
yet been named. 








JAMES BLEVIN, formerly a junior 
executive in N. W. Ayer & Son’s 
Philadelphia office, has been  trans- 
ferred to the agency’s radio depart- 
ment in New York. 


CALVIN AUSTIN, formerly of the 
sales staffs of NBC and ABC in Chi- 
cago and more recently connected 
with the Reuben H. Donnelley Corp.’s 
distribution division, has joined 
Phelps-Engel-Phelps Inc., Chicago, as 
vice-president. 


N. W. AYER & SON Ine. announce 
the reelection of Adam Kessler Jr. as 
a member of the board of directors. 
Mr. Kessler, who has been continuous- 
ly with the Ayer organization for 35 
years, for the past two in an advisory 
eapacity, will resume active participa- 
tion in its affairs. 


F. BARRY RYAN Jr. has been made 
vice president and director of Ruth- 
rauff & Ryan Inec., New York. 


JAY CLARK and Lawson Paynter 
have been added to the radio depart- 
ment of Lennen & Mitchell Inc., New 
York. Mr. Paynter has been doing 
Tidewater Oil scripts on a free lance 
basis and comes into the agency to 
take over some of the work of Blayne 
Butcher, now in Hollywood supervis- 
ing production of the Winchell pro- 
gram. Jay Clark succeeds Carol Irwin 
who resigned to join the radio produc- 
tion staff of Young & Rubicam Inc., 
New York. 


WABI, Bangor, Me., has appointed 
Niles, Field & Associates, New York, 
as station representatives. 


FERGASON & ASTON, national 
station representatives, has announced 
the addition of KFYR, Bismarck, 
N. D., to its list. 


WEED & Co., New York, has shifted 
its Boston representation from 
WHDH to WCOP. 





RESOLVED :-:- 
To reach more homes 
with my Advertising Dol- 
lar in 
1937 
By Using 


WTOC 


SAVANNAH, GA. 
1260 K. C. CBS 


National Representatives 


PAUL H. RAYMER CO. 
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WILLIAM THOMAS, for seven year, 
a member of the NBC press depar. 
ment, New York, has resigned to join 
Young & Rubicam Ine., New Yor 
as of Jan. 1. Mr. Thomas will 4 
radio publicity work under Fred Wi, 
Young & Rubicam’s radio publicity 
director. Bill Stewart of the same gd. 
partment will leave for Hollywoo, 
Jan. 1 to handle publicity on th 
agency’s programs emanating from the 
movie center. He succeeds Everapj 
Meade, promoted to the radio prodye. 
tion department. 


H. K. CONOVER has purchased the 
interest of Robert W. Serviss in the 
Conover-Serviss Co., Chicago firm of 
Station representatives, which will go 
back to its original name, H, K 
Conover Co. ' 


LOS ANGELES office of Ruthraug 
& Ryan Inc., on Dec. 15 was moyeg 
to the Taft Bldg., Hollywood. W, R 
Ruthrauff, president, arrived at the 
Hollywood office Dec. 14 to stay until 
the first of the year. 





New Paris, Tex., Station 
Has Large Sponsor List 


WITH a large list of local adver. 


Garner and other national nota. 
bles sending their congratulations, 
KPLT, new 100-watt station in 
Paris, Tex.. 


15 under the management of J, 


Bert Mitchell, Jr., formerly with | 


KWTO - KGBX, Springfield, Mo.; 
KOMA, Oklahoma City; KFDM, 
Beaumont, Tex.; KF YO, Lubbock, 
Tex., and KTAT, Fort Worth. 
A. G. Mayse, publisher of the 


Paris News, is president of the li- | 
censee corporation, with 50.1% of | 
the stock; M. B. Hanks and Hous. | 


ton Harte, prominent Texas pub- 


lishers, each owns 24.9%. The sta- | KOIL, I 


now building KBST, Big | 


tion was installed by W. W. Robert- 
son, 


Spring, and who built KBRC, Abi- 


associated with the | 
Paris News, went on the air Dee, | 
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lene, both new locals under inter- | 


locking ownership. 

The staff of KPLT includes John 
Hopkins, formerly of KTAT, pro- 
gram director; Weldon Jeffus, for- 
merly of KBRC, chief engineer; 
Clark Fulks, salesman; Mary Jo 


Mayse, secretary; Mrs. Walter 
Bassano, staff pianist; Herbert 
Wiley, formerly at KGKO, and 


King Ramsey, formerly with 
KTAW, relief operators. 





Bell Laboratories Medal 


BELL TELEPHONE Laboratories 
have been awarded a gold medal 
by the American Institute of the 
City of New York “for researches 
in electrical science which, applied 
to communication, have promoted 
understanding, security and com- 
merce among peoples by transmit- 
ting human _ thought instantly 
throughout the world.” Among 
Bell contributions have been those 
in the field of the vacuum, high 
fidelity sound systems and broad- 
casting, the Institute said, as well 
as development of a nation-wide 
network of telephoto stations and 
pioneer work in television by wire 
and radio. 
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West Coast Changes 
(Continued from page 14) 


ted by this change include 
= & Abner (Horlick’s Malted 
Milk Corp.) ; Robert L. Ripley 
(Standard Brands Inc.) ; Waring’s 
Pennsylvanians (Ford); Easy 
Aces (American Home Products 
Corp.), and Ben Bernie (American 
Can Corp.), which all move from 
the Red to Blue on the Pacific 
Coast. Uncle Ezra’s Radio Station 
f-Z-R-A (Miles _ Laboratories 
Inc.), switches from the Blue to 
Red. 

Mutual Expansion 


MUTUAL began its service trans- 
continentally Dec. 29, offering a 
list of 38 stations from New York 
to Los Angeles, pickine up some 
two-dozen outlets not heretofore 
available. Providing time is avail- 
able, it announced, sponsors can 
choose as few as two or as many 
as the entire roster. Chairman 
Prall of the FCC dedicated the net- 
work by reading a message from 
President Roosevelt from Wash- 
ington, and then personally wel- 
comed the network. Key stations of 
Mutual saluted the new affiliates 
on the opening night, and Don Lee 
and other new outlets in turn on 
| Dec. 30 reciprocated with their 
portions of the celebration. 

As announced by Mutual, the 
complete roster of stations is as 
follows: WOR, WGN, WLW, 
WSM, CKLW, KWK, WHB, 
WSAI, WFIL, WBAL, WRVA, 











WCAE, WOL, WGAR, KH4J, 
KFRC, KGB, KDB, KFXM, 
KPMC, KDON, KGDM, KVOE, 
WAAB, WEAN, WICC, WTHT, 
WFEA, WSAR, WSPR, WNBH, 
WLLH, WBRY, KSO, WMT, 
KOIL, KFOR and KFEL. 

President Lenox R. Lohr of NBC 
announced plans for expansion of 
NBC’s Pacific Coast activities. “In 
order to meet the present high de- 
mand for more a originat- 
ing on the Pacific Coast,” he said, 
“we are surveying the situation in 
San Francisco and Hollywood. The 
aim of the survey will be a read- 
justment of personnel and artist 
staffs in these cities, to balance the 
situation between them.” 

Don E. Gilman, vice president in 
charge of the Western Division of 
NBC, will maintain offices in both 
cities. The rapidly increasing num- 
ber of programs originating on the 
coast for transcontinental release, 
& Mr. Lohr asserted, and the ever- 
» growing hold of Hollywood on the 
public’s interest as a source of tal- 
- was one of the factors respon- 
sible. 

Declaring that both Hollywood 
studio facilities and staffs will be 
doubled, Mr. Lohr stated that con- 
struction plans now are being 
drawn by O. B. Hanson, network 

chief engineer. Complete rear- 
Tangement of the present Holly- 
wood quarters, built only a year 
4g0, is planned. There will be eight 
studios, instead of the present 
four, including two additional stage 
studios, each with an audience 
Capacity of 250. A master control 

ard, similar to those in NBC 
headquarters in New York and 
Chicago will be installed, along 
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EASY FOOTBALL—Chadwick M. 
Baker Jr. engineer of WBRC, Bir- 


mingham, designed this electric 
board for football announcing. The 
center panel contains names of 
players, downs and yards to go. 
Other details are supplied on the 
side panels. The board may be 
operated by battery. 





with the latest systems of diffused 
lighting, minimizing heat radiation, 
and the entire building at 5515 
Melrose Ave. will be air-condi- 
tioned. The hope is to have the 
revised setup ready for operation 
Sept. 1, 1937. 

CBS announced that the “great- 
est array of talent ever to par- 
ticipate in a single broadcast” will 
contribute to the gala welcoming 
program for KNX and KSFO on 
Jan. 2. Actually, however, the 
switchover was made Dec. 29. Wil- 
liam S. Paley, CBS president, was 
to do the official welcoming, with 
Maj. Edward Bowes as master-of- 
ceremonies presenting 40 famous 
stars representing most of the pro- 
grams on the CBS network. 


New CBS Layout 


CBS also has let the contract for 
construction of new Hollywood 
studios at an estimated cost of 
$1,000,000. The William Simpson 
Construction Co. of Los Angeles, 
was selected. The studios and of- 
fices will be erected on Sunset 
Blvd. between Gower and El Cen- 
tro streets. Actual construction 
will begin in February, with com- 
pletion expected in June. The 


Simpson company built the pres-. 


ent KNX studios. William Lescaze, 
in association with Earl Heitsch- 
midt, is architect. 

The plans provide for a_five- 
story building, a studio building 
two stories in height and a music 
hall to accommodate 1,000 persons. 
A master control will be located 
on the ground floor, visible to 
guests. There will be an elaborate 
experimental television laboratory. 
_ Numerous network officials were 
in Hollywood for the event. These 
included program, sales and promo- 
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'Don Lee Network Taking 


Transradio News Reports 


TRANSRADIO Press Service, the 
radio press association, began serv- 
ing stations of the Don Lee Broad- 
casting System in California on 
Dec. 29, expanding its leased tele- 
type circuits 16 hours a day to 
Rug, Los Angeles; KFRC, San 
Francisco; KGB, San Diego, and 
KDB, Santa Barbara. In addition, 
the service goes to affiliated sta- 
tions KVOE, Santa Ana; KXO, 
El Centro; KPMC, Bakersfield, 
and KDON, Monterey. 

The TP San Francisco bureau, 
in the Chronicle Bldg., will also co- 
operate in delivering news to the 
Don Lee stations in conjunction 
with Washington and Oregon cir- 
cuits. The new Los Angeles quar- 
ters of Transradio will be in the 
Black Bldg., 357 So. Hill St., with 
the office manned and equipped to 
deliver 24-hour service. Les Maw- 
hinney, onetime KHJ news editor, 
but the last few years in charge 
of KNX news activities, will be 
manager. 





tion executives. Ben Paley, cousin 
of CBS President Paley, last month 
joined the KNX production de- 
partment. He was formerly with 
the CBS program department in 
Chicago. Victor Ratner, CBS sales 
promotion manager, arrived in 
Hollywood the middle of Decem- 
ber to remain until after the first 
of the year in connection with the 
network switch. Other CBS execu- 
tives who went to the coast in- 
cluded Hugh Cowham, traffic man- 
ager; Bill Lewis, manager of 
broadcasting, and Larry White, of 
the program’ department. 
Expected to be on hand for the 


Mutual opening was Fred Weber, 
general manager, who planned to 
fly there in time to introduce Mr. 
Lee to the audience on Dec. 30. 

The Hearst- McClatchy system 
also put on a statewide broadcast 
arranged by Ford Billings, Hearst 
radio representative on the Coast 
and general manager of the new 
network. Emile J. Gough, Hearst 
Radio vice president, was on the 
Coast for the -occasion. 





KYCA will be the call letters of the 
new 100-watt station on 1500 kc., 
which the FCC on Dec. 1 authorized 
for Phoenix, Ariz. [BROADCASTING, 


- 


Dec. 15]. 





AN INCREASE in day power from 
2,500 to 5,000 watts for KLRA, Lit- 
tle Rock, Ark., was authorized Dec. 
le by the FCC Broadcast Division. 
The station uses 1,000 watts at night. 
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STUDIO AND 
PROGRAM NOTES 


WTMJ, Milwaukee, again demon- 
strated the power of radio by break- 
ing all records with its fourth annual 
“Heine’s” Benefit Christmas party 
for 20,000 Milwaukee poor children. 
More than 17,500 people jammed the 
Milwaukee Auditorium Dec. 12 for 
the mammoth concert, dance and ben- 
efit auction featuring Heinie and His 
Grenadiers, WTMJ staff artists, as 
chief attraction. All of the station’s 
headline acts, however, had a share in 
the entertainment. Net proceeds of 
about $5,500 were turned over to the 
Goodfellow Fund to buy a Christmas 
gift for every needy child in Mil- 
waukee. 

KFWB, Hollywood, on Jan. 1 will 
raise its rates approximately 33-1/3% 
as a result of increasing its power to 
5,000 watts. 


STATION IN St.Louis 
FIRST in St. Louis 
to broadcast wrest- 


ling direct from 
the ringside. 








JAMES R. CURTIS, president of 
KFRO, Longview, Tex., announces 
affiliation with the Longview Daily 
News & Journal for news service and 
publicity. The newspaper furnishes 
KFRO full 24-hour news. The station 
is given four inches daily of news 
items and also ten inches daily for 
program publication. Newspaper is 
running KFRO masthead cut and 
placing KFRO programs ahead of all 
others. The newspaper receives eight 
five-minute news broadcasts daily. 
Agreement was reached when _ local 
citizens began a “Loyalty to Long- 
view” movement. KFRO and _ the 
newspaper got together to lead loy- 
alty movement. Previously newspaper 
had not allowed any mention of the 
station. 


AS A good-will measure to shoppers, 
WGY, Schenectady, broadcast twice- 
daily 15-minute Christmas carol 
periods. The carols were carried to 
the main Schenectady shopping street 
by a battery of six speakers installed 
on an overhead bridge. The idea was 
conceived by Ralph A. Nordberg, 
WGY’s new sales manager. The pro- 
gram was arranged in cooperation 
with the business men’s bureau of the 
Schenectady Chamber of Commerce to 
stimulate the Christmas spirit. 


WRAK, Williamsport, Pa., staged a 
special program to aid the Kiwanis 
Club in raising funds for an ambu- 
lance. A fleet of 26 autos was sent 
out by WRAK, all radio equipped, 
and contributions were collected by 
the autos when announcement of 
pledges was made by the station. Some 
$700 was raised in four hours, mostly 
in $1 donations. 


WHIO, Dayton, has relieved its space 
problem by remodeling the fifth floor 
of its studio building to allow for five 
additional offices. 


KFAC, Los Angeles, in December 
started a novel remote series three 
nights a week with broadcasts of 
motor car auctions from the Finance 
& Insurance Auction Warehouse, 
with Henry Jacoby at the microphone. 
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CHRISTMAS PARTY—Some 400 
youngsters from underprivileged 
homes were guests Dec. 21 of the 
Carnation Contented broadcast on 
NBC-Red. Conferring on plans 
are Niles Trammell (left, seated), 
NBC vice president, central divi- 
sion, Stanley D. Roberts, Carna- 
tion advertising manager (seated, 
right) and Morgan Eastman, 
(standing, upper left). Mr. East- 
man will travel and rest for sev- 
eral months, Frank Black assum- 
ing the Carnation podium Jan. 4. 





Perfect Timing 


A MIAMI minister was 
preaching a seasonal sermon 
over the ether waves Sunday 
anent, the birth of Christ. “A 
lot of people,” he said in the 
course of his remarks, “are 
complaining about it being 
hot down here. It also was 
warm where Jesus Christ was 
born.” Continuing he asked 
the figurative question, “and 
where was Christ born?” 
whereupon the station iden- 
tification announcer broke in 
with: “WQAM, Miami, Flor- 
ida.”—From the Miami Daily 
News. 











NBC, CBS and MBS will all have 
microphones with their announcers and 
commentators on hand for the opening 
of Congress Jan. 5, and on Jan. 6 
they will also broadcast President 
Roosevelt’s message to the two houses 
of Congress sitting in joint session. 





CONTROL of KSUN, Lowell, Ariz., 
passes into the hands of Carleton W. 
Morse, station manager, with 473 out 
of 608 shares of stock, as a result of 
a deal with James S. Maffeo, Bisbee, 
and L. R. Jackson, former controlling 
stockholders, which the FCC has been 
asked to authorize. 





MRS. M. H. AYLESWORTH, wife 
of the chairman of the board of RKO 
and former president of NBC, has 
been seriously ill at St. Luke’s Hos- 
pital, New York, since Dec. 19. She 
showed some improvement Dec. 29. 





THE Cincinnati Times-Star on Dee. 
28 applied to the FCC for authority 
to erect a new 5,000-watt full-time 
broadcasting station on 1050 ke., the 
channel occupied by the 50,000-watt 
KNX, Hollywood, and the 1,000-watt 
CRCK, Quebee City. 
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EXCITEMENT HELPS 
Psychologist Sees Benefits 
In Child Programs 


A NOTE of excitement in juvenile 
programs may be beneficial t) 
young listeners, in the opinion of 
Dr. J. B. Morgan, of Northwestern 
U, famous child psychologist ang 
author who reviews all Little Or. 
phan Annie scripts for Wander 
Co., Chicago (Ovaltine). Dr. Mor. 
gan says: 

“Children may learn to be cour. 
ageous by hearing the exciting ad. 
ventures of those who are courage. 
ous. For example, in a coming ser. 
ies of episodes in the Little Orphan 
Annie program, Annie and Joe will 
attempt to find a friend of Daddy 
Warbucks who has been lost in the 
interior of Asia for many years, 

“They will face many difficulties, 
overcome many obstacles. Such q 
situation stimulates excitement, but 
not the empty excitement which 
serves no end. Rather it stimulates 
the courage building type of ex. 
citement which should make listen. 
ing children stronger and more 
heroic.” 





Power Shutdown 


WHEN fire in the power system 
of Newark threw the city into 
darkness Dec. 28, WOR made cour- 
tesy announcements announcing 
that WHBI would be back on the 
air when power service was re- 
sumed. WOR offered its facilities 
to Newark police and the airport 
but police could not use the WOR 
gasoline generator because of fire 
laws so their radio system was 
silent until General Electric fur- 
nished two portable transmitters. 
Newspapers also were offered WOR 
facilities for announcements, the 
station not being affected by the 
power shutdown since it uses the 
generator in the Bamberger store. 
WNEW’s auxiliary studios in New- 
ark were dark but the transmitter 
was not affected. WHBI was off 
the air several hours. 








Pope Pius’ Message 
BECAUSE Pope Pius XI’s Christ- 
mas Eve message from his sickbed 
in the Vatican came through at 
6:30 a. m., EST, which is 3:30 
a. m., PST, KHJ, Los Angeles, re- 
corded the shortwave relay and 
then put it on the air at 1 o’clock 
that afternoon. In New York, CBS, 
NBC, WOR and WINS opened their 
studios earlier than usual Dec. 24 
in order that they might broadcast 
the Christmas message of the Pope 
direct from Rome, via the Vatican 
station, HVJ. An English transla- 
tion was broadcast immediately 
after the Pontiff concluded his talk. 
NBC also relayed the program to 
South America through its short- 
wave facilities. WMCA did not 
broadcast the original ovrogram 
but carried a reading of the text 
on Christmas Day. 


FEDERAL PHARMACAL Co., New 
York (nasal & petroleum jelly, min- 
eral oil) has appointed Vox Co. 0 











Advertising Inc., New York, to serv- 
ice its account. Regional spot radio 
is contemplated for southern states. 














WG6H 
Gives Live Local Representation 
In Three Prosperous Cities 
With Studios and Offices 
NORFOLK — PORTSMOUTH |) 
—NEWPORT NEWS 
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Loop-Holer, other than a fervent 
wisn that Dante might rewrite his 
“Inferno” and supply one select 
circle for the exclusive occupancy 
of the L.H. 
THE OMINOUS ONE—Capt. Nay- 
lin Smith, who so consistently out- 
thinks Sax Rohmer’s Fu Manchu, 
never attains the ominous calm ot 
the Ominous One as he stalks into 
your presence with a curt “morn- 
ing!” and fixes you with a glitter- 
ingly maleyolent eye. His opening 
salvo goes something like this: 
“Well, I suppose you have consid- 
ered the consequences if you people 
persist in your present attitude.” 
You politely incline your head 
in acknowledgment of all the aw- 
ful things that may happen, but 
such acknowledgment is met with 
a sneering snort from your self- 
appointed adversary. You timidly 
admit that the ruling that you 
have made for the common protec- 
tion of all may, in this case, cost 
you the business—the admission be- 
ing immediately met by a wither- 
ing blast of rhetoric which sets a 
modern mark for Phillipics. The 
machine-gun delivery of the blast 
prevents you from making much 
sense out of it all, but certain 
words are readily distinguishable, 
even expected because of past ex- 
perience with such barrages. “ . 
your board of directors . . . my 





friend, the president of . . . we’ve 
been placing over two million with 
you... outrageous attitude... 
| the day will come ... my patience 
| is exhausted . . . only yesterday 
... your competition stands ready 
to...” and so on, far into the 
morning. 

All this message is delivered to 
your by-this-time-rosy ears in a 
deadly monotone. No roars to reach 
the ears of your apprehensive sec- 
retary. No screams of anguish. 
Nothing but an ominous stream of 
woe unto ye. Every attempt to 
explain your attitude is met with a 
phrase from the Master Mind such 
as: “I’m not concerned with your 
problems.” Every common sense 
explanation what you make _ is 
brushed aside with: “That’s typi- 
cal of your whole attitude.” 

Who wins? Nobody. The game 

ends in a tie, both sides tear up 
the goal posts, and time marches 
Oh. 
THE SUCCESSFUL BUYER — 
Time now, to turn to the great 
army of successful buyers — and 
they are fortunately increasing 
week by week as the advertising 
fraternity comes to realize that 
broadcasting is a merger of the 
advertising business and the show 
business combining the worst fea- 
tures of each. 

The Successful Buyer starts off 
on the general premise that broad- 
casting has certain rules that have 
jbeen formulated over a period of 
time and which find their strength 
from experience in the past. True, 
these rules or policies do not al- 
Ways appear to be fair to the in- 
‘dividual case in point, but the Suc- 
icessful Buyer grants their overall 
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Care and Feeding of Sponsors 
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fairness and approaches the seller 
with that attitude. It may well 
be that the problem that confronts 
him is one that the seller has faced 
before—and solved—and the S. B. 
is wise enough to place the whole 
avYair face up on the desk wheré 
all hands can take a good look 
without benefit of histrionics. 
There isn’t a n.an in the business 
oft selling broadcast advertising 
who will not take off his very shirt 
to go to work for the buyer who 
will say: “Here’s my problem. It 
seems to conflict with the policies 
of your company, but maybe you 
can help me lick it in some other 
way.” 

Time after time, I have seen the 
most insurmountable problems 
licked to a very frazzle by the 
joint efforts of the buyer and the 
seller—and without loss of dignity 
to either one. 

Should it happen that someone 
else besides the editor of BROApD- 
CASTING and the linotype operator 
reads this radio blood-letting blast, 
I sincerely trust that it will be 
taken in the spirit in which it was 
written — a little verbal fun with 
more than a grain of truth lurk- 
ing in the background. And should 
some of you recognize yourselves 
as the inspiration for the above 
classifications—well, it serves you 
right! 


General Mills Baseball 


GENERAL MILLS Inc., Minneap- 
olis (Wheaties), has signed a con- 
tract with WNEW, New York, for 
a play-by-play description of all 
Newark Bears’ (International 
League) games during the 1937 
baseball season. WNEW will be 
the only station within the New 
York area broadcasting actual 
play-by-play descriptions of a local 
baseball game, it is understood, in 
1937, the station declaring that 
New York major league teams will 
not be allowed to sell the radio 
rights to 1937 games. Earl Harper 


will be the commentator for the © 


General Mills broadcasts. 


Mantle Lamp’s Strike 


A STRIKE at the Alexandria, Ind., 
plant of the Mantle Lamp Co. of 
America, called Dec. 10, caused this 
company, which is one of the larg- 
est users of spot radio, to send 
cancellation orders to all stations 
on its list, effective Dec. 25. Al- 
though the strike was settled on 
Dec. 16, the company has not yet 
issued orders to reinstate the 
broadcasts. 
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General Foods Discs 


GENERAL FOODS Corp., New 
York (Log Cabin Syrup), the week 
of Jan. 11 will launch a 13-week 
series of RCA-Victor transcrip- 
tions on 19 stations in the South 
and West. The discs will be taken 
of the line from the regular NBC- 
Blue Long Cabin Dude Ranch, fea- 
turing the Westerners. Discs will 
be of half-hour length and will be 
broadcast once weekly during eve- 
ning hours. Sponsor has not se- 
lected stations for Minneapolis, 
San Antonio or Richmond, but the 
rest of schedule includes WGST, 
WLAC, WBRC, WIOD, WMC, 
WTAR, WBT, WKY, KTUL, 
KPRC, KRLD, KOA, KTAR, 
KTSM, KOB, KDYL. Time clear- 
ance difficulty on the NBC pro- 
gram makes the spot schedule nec- 
essary. Benton & Bowles Inc., New 
York, is the agency. 








“DURNED NEAR 
A SELL- OUT, 
Boys 2 airis / 


Whoever it was that said time flies, 
he’s right—time has practically flew 
at WDAY!A very few good mid-morn- 
ing, mid-afternoon and after-10:30 
periods are still available. Nothing else 
left ....So if you want to make your 
bid for this big Red River market, 


WDAY. we 


N. B.C. 
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Broadcast Advertising in 36 and 37 


(Continued from page 10) 


promote and will probably require 
long and painstaking effort to cul- 
tivate. The returns, however, 
should be worth the time and 
money expended. 

National non-network advertis- 
ing, or national “spot” business, 
should join with regional networks 
in being the principal portion of the 
medium to show marked gains in 
1937. In this it will continue the 
1936 trend, where a gain of about 
35% should occur over the 1935 
level. Questioning of a representa- 
tive group of stations reveals an 
anticipated gain of 20% during the 
first quarter of 1937 as compared 


FESULTS: 
COUNT MOST 


Let us acquaint you 






with our work. 


WEED € COMPANY 


to the corresponding period of the 
preceding year. This estimate 1s 
based upon present bookings. _ 

Some interesting trends are in- 
dicated as to the use of national 
non-network advertising. There 
seems to be a tendency toward in- 
creased daytime use, similar to 
that found in the case of national 
networks. The problem of open 
nighttime hours and the growing 
recognition of the value of day- 
time broadcasts undoubtedly are 
the principal reasons. 


Source of Business 


ESTABLISHED national advertis- 
ers are and probably will continue 
to be the principal national non- 
network sponsors for some time. 
Of a group of representative sta- 
tions queried as to the origin of 
their spot business, 55% indicated 
that it came almost exclusively 
from established national advertis- 
ers, 36% mentioned both national 
advertisers and regional distribu- 
tors, while 9% added to the two 
aforementioned groups, new adver- 
tisers breaking into national mar- 
kets. 

Contrary to national network 
trends, the established radio spon- 
sors such as the food, automotive, 
accessory, drug, tobacco, soap and 
kitchen supply industries, have in- 
creased their non-network appro- 
priations most rapidly. In many 
cases this has been due to a desire 
to secure more intensive coverage, 
just as newspapers and national 
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Cohens and Reillys 


ITEM from WHOM pub- 
licity service: “Larry Reilly, 
famed veteran vaudeville 
trouper, starts Irish Ama- 
teur Hour over WHOM, Jer- 
sey City, Dec. 20, from 10- 
10:30 p. m. The sponsor is 
the Harris Cohen Furniture 
Company. The audience votes 
for the tyros by mail, and 
Reilly will present his ama- 
teur singers in traditional 
Irish camalyas and instru- 
mentalists in concertina, bag- 
pipe and fiddle solos.” 











magazines may be used for a sim- 
ilar purpose in the printed field. 
The problem of the development of 
the regional radio advertiser mar- 
ket is the same as that mentioned 
with regard to regional networks. 
Non-network advertising in 1937 
probably will continue to be con- 
centrated in the same _ sponsor 
fields as during the past year. 

Trends as to the type of rendi- 
tion used are of particular inter- 
est. One ventures the prediction 
that transcriptions will gain most 
rapidly during 1937. After slightly 
more than two years of continuous 
growth, national non-network live 
talent volume seems to be slowing 
in its rate of increase. The decline 
thus far has not been pronounced, 
but the gain in this field has been 
decidedly secondary to that in the 
transcription field. 

As far as can be determined at 
this time, transcription volume in 
1936 was nearly 50% greater than 
during the previous year. Repre- 
sentative stations queried as to 
prospects during the first quarter 
of 1937 on the basis of present 
bookings, estimate a further in- 
crease of between 20% and 25% 
over the first three months of last 
year. Live talent volume, it is es- 
timated by these same stations, 
will increase approximately 10%, 
while announcements may rise 
15%. 

In spite of the anticipated better 
showing of announcements during 
the first quarter of the current 
year, there has been a steady de- 
cline in importance of business of 
this type. Announcements have 
been a decided third, both in the 
national and local field, in rate of 
increase for some time. Display 
advertising has been found to pay 
in radio just as it has in the older 
printed media. 


Complexity of Rates 


A NUMBER of interesting trends 
are noticeable in the manner of the 
use of national non-network adver- 
tising. It seems a concensus that 
non-network advertising is being 
employed to an increasing degree 





NEWS 
is your best bet 


TRANSRADIO 








as a means of reaching Particulg; 
markets with special appeal, rather 
than merely supplementing other 
radio effort. To a lesser degree ;, 
is being used to secure the Most 
intense coverage possible, as ip the 
case of the Chevrolet transcriptig, 
program which employed 395 gta. 
tions and the National Association 
of Manufacturers, using 200 stg. 
tions. The function of suppleme. 
tation is still important, Ford usin, 
transcriptions in as high as 40 cep. 
ters for various network program; 
during the past year. ; 

Better talent and program Pro. 
duction, both in the tyanscriptioy 
and the live talent field, have bee, 
marked during the past year anj 
may be expected to continue jy 
1937. 

A number of problems still ye. 
main to be solved before national 
non-network business develops the 
volume of which it is capable, 
There seems to be an increasing 
complaint on the part of advertis. 
ers regarding seemingly useles 
complexity of rate structures. The 
best means of program promotion, 
so essential in the sale of radio ad. 
vertising, still has to be solved to 
complete satisfaction. In spite of 
this national non-network volume 
should be the principal gainer jp 
1937. 

Local broadcast advertising stil! 
shows the slowest growth and pre. 
sents one of the greatest oppor. 
tunities facing radio today. The 
surface has hardly been scratched, 
The immediacy of contact afforded 
by radio and the possibility of local 





appeal lend themselves particularly 
to retail advertising. In 1935 re. 
tail sales 
amounted to $32,790,000,000. Total 
local radio advertising was less 
than 1/10 of 1% of that figure. 
The comparative position of radio 
can be gleaned from the fact that 
the average retail expenditure for 
advertising and store promotion is 
in the neighborhood of 2%. As far 
as can be determined now, local ra- 
dio advertising in 1936 showed an 
increase of approximately 12% 
over the preceding year. Querying 
of representative stations reveals) 
an anticipated increase of between! 
10% and 15% during the first 
quarter of 1937. 

As in the case of national nor- 
network advertising the trend is 
toward display and away from an- 
nouncements. During 1936 tran- 
scriptions showed the greatest rate 
of gain, rising approximately 40%. 
Live talent, comprising the more 
important category in dollar vol- 
ume, gained in the neighborhood of 
16%. Local announcement volume 
showed comparatively little gain. 


Institutional Campaigns 


IN ADDITION to significant 
trends in broadcast advertising 


volume a number of other inter) 
esting and important trends maj} 


be expected during the coming 
year. The fall of 1936 has markeé 
a return to the institutional aspect 
of radio advertising. Some groups, 


such as the American Bankers As} 
sociation, have utilized radio as ¢) 


in the United States} 





means establishing friendly contact) 


with the public they serve. The 
institutional aspects of hours suth 
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as the Ford and General Motors 
periods has been especially pro- 
nounced. A similar trend is notice- 
able in other programs. 

It seems quite probable that this 
institutional aspect will be on the 
increase during the coming year. 
Businesses are more anxious than 
ever to build good will with the 
public, their employes, labor and 
the average listener. Radio will 
be one of the principle means 
utilized to this end. 

Services, as compared to com- 
modities, will probably take in- 
creased interest in radio during 
the coming year. Banks, railroads, 
resorts and the like seem to be 
among the groups which are util- 
izing the medium to an increasing 
degree. 

The year of 1937 should be 
marked with an increasing appre- 
ciation on the part of advertisers 
of the versatility of the medium 
both as to structure and use. In- 
dications along this line already 
have been set forth in this article. 
With this trend should go a more 
careful study of markets, station 
coverage and similar related as- 
pects. This tendency should pro- 
vide added impetus to the work so 
well begun in 1936 by the Joint 
Committee on Radio Research. 

One can look for further im- 

provements in programs. Espe- 
cially important is the development 
of various types of programs of 
personal appeal. Vox pop pro- 
grams, audience participation, am- 
ateur hours, and the like have cap- 
italized upon the intense personal 
appeal possible in radio. It is 
doubtful whether these programs 
will last any great period of time 
in their present form. Increased 
listener familiarity and sophistica- 
tion regarding them will lead to a 
demand for new variations. But it 
seems certain that radio has left 
that period of formality and that 
the personal angle will continue to 
loom more important. It is in this 
field where the innovation referred 
to at the outset of this article will 
most probably occur. 
_ Children’s programs also have 
improved during the year and fur- 
ther improvement may be expected. 
Commercial copy has become short- 
er and more interesting. Contin- 
ually more advertisers are leaving 
their soap boxes at home rather 
than taking them to the studio. 

There probably will be a ten- 
dency toward greater diversity in 
morning programs since present 
developments have resulted in a 
marked grouping of script acts 
one after the other on most net- 
works during the morning hours. 

In all, the year of 1937 should 
be characterized by improvement 
m program and advertising tech- 
nique as much as in the more effi- 
cient utilization of the medium 
from the marketing angle. 


PHILIP G. LOUCKS, Washington 
attorney and former NAB managing 
director, and Richard H. Mason, man- 
ager of WPTF, Raleigh, conferred 
with E. Claude Mills and Herman 
Rosenberg, general manager and as- 
Sistant general manager respectively 
of ASCAP on Dee. 22 relative to 
copyright fees. 
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New Equipment Concern 
For Transcription and 


Related Service Planned 


RESEARCH Corp. will be formed 
in Washington early in January 
by Robert J. Coar, who will be 
president of the firm, to manufac- 
ture recording and transcription 
equipment, do a general transcrip- 
tion and recording business and 
operate a complete broadcast con- 
sulting service. 

- The new firm will take over U. 
S. Recording Co., of which Mr. 
Coar is president, and operate it 
as a subsidiary. G. Badgley, 
motion picture inventor and presi- 
dent of G. J. Badgley Co., New 
York motion picture engineers, will 
be vice-president of Research Corp. 
and Raymond Miller, Washington 
theatre operator, will be treasurer. 
Horace Ashton, sales manager of 
U. S. Recording, will occupy the 
same post with the new company. 

A three-story plant with 15,000 
square feet of space has_ been 
eauipped at 1212 V St. NW, Wash- 
ington, for the manufacture of 
recording and motion picture 
equipment as well as the process- 
ing of records and transcriptions. 
Offices are in the Rialto Theatre 
Bidg. 

The company will manufacture 
wax and direct recording and tran- 
scription equipment, vertical and 
lateral studio transcription units, 
portable transcription playbacks, 
slide film machines and related ap- 
paratus and will record on disc 
and film. Three studios for broad- 
casting and recording have been 
built in the Rialto Theatre Bldg. 
and the theatre itself is utilized 
as a studio, having been equipped 
with a control room. Another 
studio is maintained on Capitol 
Hill for use of Congressmen, with 
Kenneth Romney Jr., son of the 
Sergeant-at-Arms of the House, in 
charge. 

The parent company plans to 
conduct a complete technical con- 
sulting service for broadcast sta- 
tions and applicants, coordinating 
engineering, legal, equipment, con- 
struction and similar services. 


SONOTONE Corp., Chieago, gave 50 
deaf children a chance to hear their 
first radio program at a party given 
Dec. 22 at the League for the Hard 
of Hearing in Chicago, when through 
hearing aids supplied by Sonotone, 
they heard Cheerio’s special children’s 
Musical Mosaic. 








ATOP the 3,740-foot Brocken in the 
Harz mountains, Germany is_ erect- 
ing what is said to be the highest 
television transmitting station in the 
world. The building will be a 14- 
story tower shaped like a horseshoe. 
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TRANSCRIPTIONS 





NBC Transcription Service announces 
a series of 54 programs titled Five 
Minute Mysteries, recorded on nine 
double-faced records. The Transcrip- 
tion Service also announces that Mary 
Lewis, opera, stage and movie star, 
has recorded a number of concert 
numbers in a _ series titled Concert 
Hall of the Air. 

RADIOAIDS Ine., Hollywood tran- 
scription firm, on Jan. 1 was to move 
from 1357 N. Gordon St. to 1589 
Crossroads of the World, Hollywood, 
a new development with several blocks 
of office buildings. 

KPDN, Pampa, Tex., has added 
Standard Radio Ine. program library 
service, sound effects, rgan Trea- 
sures and Sons of Pioneers. The sta- 
tion also subscribes to NBC Thesau- 
rus. 

GEORGE WALTERS, sales mana- 
ger of Imperial Aerograms Inc., Holly- 
wood transcription firm, resigned in 
December. 

RADIOAIDS Ine., Hollywood tran- 
scription organization, on Dee. 28 
took over transcription rights of 
House in the Sun, 26 quarter-hour 
programs written by Edward Lynn 
and transcribed by Radio Programs 
Syndicate, Hollywood, and will incor- 
porate the production in its 1937 sales 
campaign. 

CHARLES MICHELSON, 116 Broad 
St., New York, transcription agent, 
late in December was appointed sales 
representative for Earnshaw Radio 
Productions for New York, New Jer- 
sey, Delaware, Maryland, Virginia 
and the District of Columbia. 





DONALD WITHYCOMB, |§ general 
manager of WFIL, Philadelphia, an- 
nounced Dec. 17 that the board of di- 
rectors had voted a Christmas present 
in the form of a bonus equivalent to a 
week’s salary to each employe of the 
station. 


FTC Stipulations 


THE Federal Trade Commission 
announces the following stipula- 
tions: Chamberlain Laboratories, 
Des Moines (cosmetics) will cease 
cleaming that .it is a complete 
beauty treatment containing a 
blend of 13 imported oils, etc.; 
Pepsotalis Co., Morgantown, W. 
Va. (proprietary) will cease claim- 
ing its product is an intestinal 
antiseptic, etc.; Enoz Chemical Co., 
Chicago (moth spray) will cease 
claiming to be the undisputed 
leader in its field and the most 
economical and effective of moth 
control, etc. Plough Inc., Memphis, 
has been directed to cease alleged 
claims that its St. Joseph aspirin 
gives quicker relief than other 
aspirin, that it exceeds U. S. stand- 
ards in purity and accuracy of 
ingredients, and similar state- 
ments. 
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“One needle cu 
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of the Southwest... 


HERE’S AN established live tal- 
ent script show, now sustaining, 
that can deliver a ready - made 
audience. Produced in the South- 
west for Southwestern women, 
“Waterloo Junction” 
vehicle for promoting any product 
they use. For costs and other de- 
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Van Loon on “Man’s Mightiest Weapon” 


(Continued from page 13) 


called Democracy. Ours has been 
a government by and for and of 
the average man. The superman 
was impossible. Whenever he tried 
to slip through and lead a parade 
in brown or black or silver shirts, 
our comic artists caught hold of 
him and sent him galloping away 
into Limbo . . . galloping on his 
big brown horse but moving never- 
theless with uninterrupted fury 
towards the welcome sign marked 
EXIT. 

If we grant for the moment 
that ours is a government of av- 
erage people, it follows as the in- 
come-tax-blank follows the first of 
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1000 Watts 


January that it is absolutely nec- 
essary for us to raise that average 
as high as we can possibly do. Our 
forefathers, yours on Plymouth 
Rock and mine on the more agree- 
able rocks of Manhattan Island, 
realized that when they built a 
school-house on every corner of 
every cross-road. Now comes the 
question, what can radio do to 
extend the realm of general infor- 
mation and to elevate the average 
standard of general information 
of the average citizen? 

A great deal. On that we are 
undoubtedly all of us in complete 
agreement. But let me warn you 
at the same time not to expect that 
the radio will succeed in doing 
what the printing-press and the 
common school have failed to do. 
The radio, no more than they, can 
expect to perform miracles. 


Both Ends of a Log 


I AM NOW speaking from ex- 
perience ... an experience cover- 
ing some five years during which 
I have been more or less engaged 
in this sort of work and that were 
preceded by several years of the 
usual instruction given in the old- 
fashioned way. I think that I now 
voice the opinion of practically all 
those who together with me have 
experimented with every possible 
sort of education ... and that 
opinion summed up in as few 
works as possible reads as follows: 
There is only one way in which to 
give a person a real education and 
today, as a thousand or ten thou- 
sand years ago, a school consists 
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“T he 36 figures were okeh, 
but ’37 looks more promising.” 


KIRO, reviews its first full year with 
pardonable pride and eagerly looks forward toward 
further proving the formula of maximum results at 
minimum cost. 
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of just two things: Of a teacher 
and pupil sitting—the one teach- 
ing, the other learning. 

We have tried every form of 

substitute for that old and well- 
worn method and they have all of 
them failed most lamentably. That 
is and was and, I fear me, must 
always remain the basis of a real 
education—two men sitting at dif- 
ferent ends of the same log—the 
one teaching and the other learn- 
ing. 
This, however, does not in any 
way weaken or defeat the role the 
radio can play in our general 
scheme of education. The basis of 
all meals is two people, the one 
cooking it on a stove and the 
other sitting down at a table with 
a spoon and a fork and a plate, 
ready to eat. Granted, radio will 
never be an adequate substitute 
for that person standing in front 
of the stove, but radio, by its intel- 
ligent hints about the noble art 
of cookery, can do a lot to make 
the life of the person with his 
fork and plate a great deal hap- 
pier than it was in the days of 
the frying-pan unaided by the ad- 
vice of those culinary experts who 
have set out so bravely to make 
the radio defeat the bottle of bi- 
carbonate of soda as an inevitable 
adjunct of the average American 
meal. 

I am a specialist and like most 
specialists I am somewhat restrict- 
ed in my general outlook upon life. 
What the teachers of science are 
trying to do I know only by hear- 
say but they too. ..I am under 
the impression have encountered 
the same difficulty—the difficulty 
that the radio as a teaching agency 
can only supplement the work of 
the actual teacher . .. the man 
5 ong sits at the other end of the 
og. 

Only the Beginning 

BUT IF we agree upon these 
premises, I think that we can also 
unanimously agree upon the fol- 
lowing: That the influence of radio 
in extending that primary educa- 
tion given by the living teacher is 
almost unlimited and has never 
yet begun to be either suspected 
or developed. Whatever we have 
done so far has been merely of an 
exploratory nature. For this, radio 
cannot be blamed. It started only 
day before yesterday, so to speak, 
and pedagogy is as old as the hills 
of Attica and God knows, pedagogy 
as such is not yet a sweet dream 
of perfection, but beset by endless 
doubts and misgivings. 

Nor do I feel that I am in any 
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way competent to tell you how ang 
in what manner we should supple. 
ment the real education given by 
the living voice. That is not one 
man’s job. It will take the inge 
nuity of all of us and it will take 
the ingenuity of all of us for gey. 
eral generations before we shall 
even have made a first beginning, 
However, I would like to utter 
one word of warning. Let us be 
absolutely clear before we start 
upon any course of action what 
exactly it is we want to do. 
Education, my friends, is not a 
form of entertainment. It need 
not be dull. With a teacher who js 
not dull, it never can be dull for 
no subject pertaining to either 
Nature or that part of Nature 
known as the human race is every 
dull. There are no dull subjects, 
There are only dull teachers. And 
there are also exceedingly dull 
puvils, whom all the most intelli. 
sent teachers in the world, teach. 
ing the most fascinating subjects 
in the most fascinating way will 
never make anything but dull 
lumps of obstinate ignorance. 
owever, radio need not worry 
about them. The poor teacher has 
got to bear these disturbing ele. 
ments in his classes but the radio 
need not see them at all. They will, 
as soon as thev suspect some sort 
of educational intent, turn the dial 
and listen to entertainment better 


suited to their lunatic tastes and | 


their capacities. No, the boys and 
girls I have in mind are the only 
ones that count. They are per- 
haps not the exceptionally bril- 
liant ones, but thew will always 
take care of themselves. 

They are struggling average... 
the average that really wants to 
learn ... that wants to get ahead 
in this world . . . that wants to 
try and understand something 





about the world in which it lives | 


and that is eage: to take the 
trouble necessary to learn. To 


them our education need not come | 


merely as a form of entertainment. 

I realize of course that the 
entertainment element has entered 
greatly in some of our school cur- 
ricula. I have fought it all my 


life and shall continue to fight it | 


in the air as well as on land. It 
is not really a system of education. 
It is a confession of weakness. It 
is the confession of weakness and 
defeat on the part of a race of 
teachers who lack the natural 
ability to tame those young sav- 
ages entrusted to their care and 
who therefore follow the easiest 
course and come down to the level 
of the little darlings and hope to 
keep them from doing further 
damage by amusing them, even as 
the old Roman emperors kept the 
minds of their subjects from their 
daily miseries by taking them to 
the Colosseum and giving them 4 
nice party, throwing bright young 
Christians to the lions and tigers. 

But let us above all things re 
member that the Holy Man does 
not leave the shrine. The unholy 
worshipper comes unto the Holy 
Man, and since the education of 
our future generation is the most 
sacred task entrusted to us, we 
should insist upon a similar pro 
cedure. For in matters of educa- 
tion there should be absolutely no 
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romise. It should be some- 
— ple must strive after 
faithfully and patiently and with 
the absolute will to succeed. As 
for those that either cannot do so 
or will not do so, we shall just 
pave to leave them to the mercies 
of life. And you know what life 
will do unto them! 

Then why let them spend most 
of their youth in an artificial at- 
mosphere and create little play- 
pens in which these weaklings are 
protected against the brutal reali- 
ties of life? We have already 
turned too many of our universi- 
ties into play-pens for the rich. 
Qur unfortunate universities could 
not very well help themselves. 
They had inherited this attitude 
from their predecessors. We of the 
air fortunately have had no pre- 
decessors. We are our own an- 
cestors. We therefore are _ not 
trammeled by precedent. And so, 
whatever we do, let us have the 
courage of our responsibilities and 
not turn our educational efforts 
into another sort of aerial play- 


pen. 
Supplementary Work 


AND NOW, what role can we play 
in the educational scheme of 
things? There is one thing we can 
do as no other agency can ever 
hope to do. We can do the most 
elaborate and useful supplemen- 
tary work, that in former times 
had to be neglected because there 
was no method by which we could 
bring that sort of information to 
the attention of the vast millions 
of children tucked away in inac- 
cessible little red and green and 
purple school-houses. 

May I here give one concrete 
example to show you exactly what 
I mean? My line, as perhaps you 
know, is history. And I have at 
times tried to recreate that history 
into something that could be sent 
out by means of the air, so that 
all children could hear it instead 
of merely those whom my voice 
could reach. And I have found neo- 
ple who said, “That is fine! that 
is wonderful! All kids need do 
now is listen to this and they will 
right away know all about Magna 
Charta or the Declaration of In- 
dependence or the Peace Treaty of 
Versailles!” 

In which these good people were 
entirely mistaken. Those little 
radio sketches would do nothing 
of the sort. In and by themselves, 
I consider them as entirely useless 
or no better than any other form 
of entertainment. But I had not 
written them to be used in and 
by themselves. They were art of 
a much more elaborate scheme of 
things. I had planned to have the 
schools discuss those subjects thor- 
oughly . . . to make the pupils 
study them as well as they could 
-.. to discuss their Magna Charta 
.. . to write about their Declara- 
tion of Independence . . . to de- 
bate the pro’s and con’s of the 
Treaty of Versailles. 

Then—and only then--and when 
they were tnatiiies with all the 
facts, they would one day sit down 
and the teacher would turn on the 
Tadio and all that which thus far 
ad been merely a vague theory 
would become an absolute reality 


—they would be present at those 
events—they would pertietety in 
them—but they could only do this 
successfully if before hand the 
had been made as familiar wit 
all the necessary details as the 
men and women who hundreds of 
years before had actually taken 
part in those events. 

And now one final word... and 
again I fear me it is a word of 
warning, for there have been many 
dangers within that particular 
field of experimentation that has 
made us fear for the future... 
let us remember that within the 
realm of education—no matter 
what sort of education — there 
must never be any compromise in 
regard to quality. The second-best 
may do within the field of public 
entertainment but not within that 
of education. Just any old thing 
will do ... is the one and only 
advice that should never be given 
when it is a question of educating 
our children. From listening to 
much that has been offered to us 
so far, all of us must have come to 
the conclusion that even there 
where efforts were made to go in 
for something educational, these 
efforts were at best—second best. 

Whereas a sponsor, trying to 
impress himself upon his public, 
would go to endless trouble and 
expense to get the very best talent 
he could lay his hands on, the 
educational program often seemed 
to have been a sort of after- 
thought. “Oh Lord! yes, next 
Tuesday there is that educational 
hour. Hey, you there! are you 
busy? No? Well, we need 13 min- 
utes on the battle of Bunker Hill. 
Just give us something nice... 
you know the old stuff ... Yankee 
Doodle and the spot where Warren 
fell.” And then we cheerfully en- 
trust our billion dollar youth to 
a $20-a-week youngster who does 
the best he can, no doubt, but 
only those who have listened care- 
fully and attentively to his little 
efforts will know what a very sad 
best that was. 


Pennies and Pounds 


IT HAPPENS that I make my liv-’ 


ing bearer books. And I have not 
infrequently met parents who com- 
plained bitterly that my books cost 
all of $3 or $5 and that was much 
too expensive and therefore they 
could. not buy them for little 
Johnny and little Mary and it was 
my fault that little Johnny and 
little Mary went uneducated. Those 
same parents would thereupon 
most cheerfully pay $20 for two 
seats in a theatre or $40 to see 
Yale beat Harvard or they would 
order $20 worth of cocktails to 
invite the parents of friends of 
little Johnny and Mary, but the 
idea of actually paying $3 for a 
book for their children was too 
much for them. 

Whatever we do let us guard 
against that sort of penny wisdom 
and pound foolishness when it 
comes to education in radio. Only 
the best and the very best should 
be . Not indiscriminately or 
wholesale. Education, let me re- 
peat it once more, is not the same 
as public entertainment and real 
education can never be made a 
mass-product. 

Only the best and that in small 
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uantities and in a supplementary 
orm to education offered by our 
schools and colleges. That is what 
we should strive after if we want 
to render a real service. We shall, 
of course, be immediately besieged 
by those who will try to chisel in, 
since ours is a chiseling age, and 
who will want to profit by a new 
slogan . . . education in the air 
... and what profit can we make 
out of it? 

For ourselves there should be 
no profit. That is to say, no im- 
mediate financial profit, but that 
unlimited investment in the future 
of the country, which is really the 
only thing of lasting value. And 
when it comes down to those hard 
and definite rules which most ra- 
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ful and happy life in a world of resentatives: 
facts—let us at all times be con- Hatton ETERS, INC. 
scious that no matter what we do, puss 

we are working for two invisible 
sponsors—our own sense of good 
manners and the love we bear that 
country for whose greatness we 
shall strike the mightiest of all 
blows—by making the future gen- 
eration more worthy of its ideals 
than we ourselves have been. 
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A BABY carriage bearing the sign “Junior 
Mobile Unit #41” was the Christmas gift 
of NBC’s Chicago engineering staff to baby 
Paul H. Luttgens, who arrived Thanksgiv- 
ing at the home of Howard C. Luttgens, 
chief engineer of NBC’s Central Division. 











No. 4 Of A Series On 
The New York Market! 


LITTLE ITALY 
is part of New 
York’s famous 
Greenwich Village. 
Covering an area 
of 1.35 sq. miles it 
contains a larger 
population than 
Sioux City, Ia. 





“Fiesta Time in Little Italy” 


‘PHROUGHOUT the metropolitan area of 
New York are 1,070,072 Italians—more 
than reside in Rome, Italy. The average 
per family expenditure is from $1,700 per 
year in parts of Manhattan to $5,200 in 
adjoining boroughs. 


WBN REACHES this vast market 
intimately and intelligently 

with 32 programs per week in the Italian 

language, many of which have been on 

the air for five consecutive years with 
timhkhiichaAl Mes, £. g audiences. 
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| JANSKY & BAILEY 
An Organization of 
Qualified Radio Engineers 
Dedicated to the 
SERVICE OF BROADCASTING 
National Press Bldg., Wash., D. C. 
j There is no substitute for experience 
GLENN D. GILLETT 
Consulting Radio Engineer 


982 National Press Bldg. 
Washington, D. C. 





McNARY and CHAMBERS 
Radio Engineers 
National Press Bldg. Nat. 4048 


Washington, D. C. 
PAUL F. GODLEY 


Consulting Radio Engineer 
Montclair, N. J. 
“25 years of 
Professional Background” 
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EDGAR H. FELIX 
32 ROCKLAND PLACE 
Telephone: New Rochelle 5474 

NEW ROCHELLE, N. Y. 
Field Intensity Surveys, Coverage 
Presentations for Sales Purposes, 
Allocation and Radio Coverage 
Reports. 





JOHN BARRON 
Consulting Radio Engineer 
Specializing in Broadcast and 
Allocation Engineering 
Earle Building, Washington, D. C. 
Telephone NAtional 7757 
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W. P. Hilliard Co. 
‘Radio Gransmission 
Equipment 
2106 Calumet Ave. 
CHICAGO ILLINOIS 








E. C. PAGE 


Consulting Radio Engineer 


1311 Livingston St. Davis 2122 
Evanston, Ill. 





EDWARD H. LOFTIN 


BROADCAST. COMMUNICATIONS 
AND PATENTS CONSULTANT 
1406 G STREET, N. W. 
District 4105 
WASHINGTON, D. C. 


FRED O. GRIMWOOD 


Consulting Radio Engineer 
Specializing in Problems of 
Broadcast Transmission and 

Coverage Development. 


P. 0. Bex 742 Evansville, Ind. 





J. M. TEMPLE 


Consulting Radio Engineer 


30 Rockefeller Plaza 
New York City 


P. 0. Box 188 
Times Square Station 


HERBERT L. WILSON 


Consulting Radio Engineer 
Design of Directional Antennas 
and Antenna Phasing Equip- 
ment, Field Strength Surveys, 
Station Location Surveys. 

260 E. i6ist ST. NEW YORK CITY 

















JENKINS & ADAIR, Inc. 


Engineers 


Designers and Manufacturers of Radio 
Transmission, Sound Film, Disc Reeord- 
ing and © Lent Eaui 





3333 BELMONT AVE. CHICAGO, ILL. 
CABLE: JENKADAIR 




















STILL without any broadcasting sta- 
tions, Greece has abandoned plans for 
a 100,000-watt station at Athens and 
instead is planning to order a 10,000- 
watter from Germany for that city 
and a smaller station for Salonika. 
The Grecian station will be supported 
by set taxes and sponsored programs. 


New Station in Iowa 


IOWA’S newest [S" li” 

broadcasting sta- ° 4 3 
tion, which the 
FCC recently au- 
thorized for con- 
struction in Ma- 
son City, will +o 
on the air on or 
about Jan. 18 un- 
der the call let- 
ters KGLO, ac- 
cording to Lee P. 
Loomis, publisher of the Mason 
City Globe-Gazette, licensee. Using 
RCA equipment throughout, the 
operators are erecting a 290-foot 
Truscon vertical radiator under the 
supervision of Sidney S. Davis, 
formerly chief engineer of KFJB, 
Marshalltown, Ia.. who will be 
chief engineer of KGLO. Manager 
of the station will be F. C. Eich- 
mey, for the last four years sales 
er of WHBF, Rock Island, 





Mr. Eighmey 





NBC Continuing Tours 
Of Agricultural Colleges 


NBC cont‘nues its tour of promi- 
nent state agricultural colleges 
during 1937 to present a special 
program on the third Wednesday 
of each month direct from the 
campus of a different school during 
the National Farm and Home 
Hour program on NBC-Blue each 
noon. Programs will be presented 
from the following colleges and 
universities: January, Rutgers 
University; February, Ohio State 
University; March, Washington 
State College; April, North Caro- 
lina State College; May, Iowa 
State College; June, Pennsylvania 
State College; July, Purdue Uni- 
versity; August, Alabama Poly- 
technic Institute; September, Uni- 
versity of California; October, 
Texas A & M College; November, 
Association of Land Grant Col- 
leges and Universities convention; 
December, University of Wiscon- 
sin. 

During 1936 NBC microphones 
relayed special broadcast programs 
from the land grant colleges of 
Illinois, New York, Colorado, Ar- 
kansas, Oregon, Massachusetts, 
South Dakota, Vermont, Florida, 
Kansas and Kentucky. The pro- 
grams are designed to show the 
many ways in which the agricul- 
tural schools serve the public and 
to present a picture of the out- 
standing achievements for which 
each college is noted. 
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FREQUENCY MEASURING SERVICE 


Many stations find this exact measuring service of great 
value for routine observation of transmitter perform- 
ance and for accurately calibrating their own monitors. 


MEASUREMENTS WHEN YOU NEED THEM MOST 


R. C. A. COMMUNICATIONS, Inc. 
Commercial Department 
A RADIO CORPORATION OF AMERICA SERVICE 





a? 


NEW YORK, N. Y. 





The Largest 
Independent 
Frequency Measuring 
Service in the Country 





Manufacturers and 
Engineering Consultants 





& 
COMMERCIAL RADIO 
EQUIPMENT COMPANY 
216 E. 74th St., Kansas City, Mo. 
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This is a job—not a position. Box 603, wit € 
BROADCASTING. history 
Wanted: Stockholder in local station wn | Dh¢ Adv 
can. qualify as Commercial Manager. Gooi the ve 
opportunity. Box 595, BROADCASTING. leaned 
‘ than fo! 
Situations Wanted club yee 
given 01 
Operator, age thirty-three; twelve years | as well 
broadcast experience; five years technical 
supervisor. Box 575, BROADCASTING. A 
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Young announcer—radio telephone oper- 
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cast station. Box 600, BROADCASTING. the Gri 
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tion. Can furnish best references. Box 601, and Jud 
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Wanted: Position as radio announcer, Sarnoff, 
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Student announcer with College station | Rooseve 
wants commercial experience with south | Blackett 
ern station. Available in January. Box 59, ) mert ] 
BROADCASTING. | Washin 
Station Engineer: Excellent background. | Cowles 
Broadcast experience fourteen years. ' Moines: 
sires connection with station contemplat- | Buffal ’ 
ing expansion and constructions. Addres ultaio. 


Box 602, BROADCASTING. 





Broadcast operator, age twenty-seven, 
desires work in larger station. Experience 
includes operating and constructing trans- 
mitter equipment. Employed now. Refer- 
ences. Box 598, BROADCASTING. 


Broadcast Operator, radio telephone first 
class license. Broadcast, police and ultra 
high frequency experience. 30 years old, 
college education. Able and willing to &- 
sume responsibility. m 
January for any permanent position. Ad- 
dress W. B. Schroeder, Chief Operator, 
WQFQ Lafayette Police Dept., Lafayette, 
Ind. 





Wanted to Buy 





Will pay cash for full or part-time sta- 
tion in city over 100,000. Box 567, BRosb | 
CASTING. 





For Rent—Equipment 





Available middle of | 


RCA TMV-163 | 





\ 





Approved equipment, 
field strength measuring 
direct reading; Estiline Angus Auto ; 
Recorder for fading on distant stations; 
GR radio frequency bridge; radio oscille 
tors, etc. Reasonable rental. Allied Re 
search Laboratories, 260 East 161st Stree 
New York City. 


unit (new), 





For Sale — Equipment 





FOR SALE: 3 phase full wave rectifier 


Mercury Vapor Tubes equipped protective 
devices deliver 2.5 Amperes at 5000 volts 
size 78"H 32”W 27”D $500.00. In market 
for 14B RCA Amplifiers. Box 599, BROAD 
CASTING. 


Western Electric 100 Watt 12-B T- 
mitter. This transmitter is in excellent 
condition, being recently retired from serv 
ice due to a power boost. Sold complete 
with “low hours” set of tubes. Available 
immediately and can be inspected at any 
time. KGFF, Shawnee, Oklahoma. 
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TALS} LOS ANGELES CLUB 


HAS RADIO SESSION 


10 departmental meetings of 
ogra Angeles Advertising Club, 
dormant for several years, were 
revised Dec. 17 when a meeting 
was held at the Clark Hotel, with 
monthly gatherings scheduled 
through to June. Sydney Dixon, 
assistant coast NBC sales manager 
in charge of the Southern Cali- 
fornia area with headquarters in 
Hollywood, was appointed chair- 
man of the group and presided. 

Some 60 persons interested in ra- 
dio advertising attended and Don- 
ald W. Thornburgh, vice-president 
in charge of the CBS western di- 
vision, spoke briefly to say that the 
present trend in radio advertising 
is for a better class of broadcast 
accounts and a tendency to elimi- 
nate spots in favor of programs. 

Future departmental meetings 
will follow a set educational phase 
with the probability that the case 
history method will predominate. 
The regular weekly meetings of 
the Advertising Club this year have 
leaned towards broadcast more 
than former regimes. During the 
club year separate days have been 
given over to major local stations 
as well as the chain groups. 





Attend the Gridiron 


AMONG radio notables attending 
the Gridiron Dinner of Washing- 
ton Newspaper correspondents Dec. 
| 21 were Chairman Anning S. Prall 
| and Judge E. O. Sykes, FCC: Maj. 
Gen. James G. Harbord and David 
Sarnoff, RCA; Lenox R. Lohr, 
Frank E. Mason, John F. Royal 
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CONGRESS AIDE 
Young Leaves WBRC to Join 


Rep. Luther Patrick 


WILLIAM YOUNG, commercial 
manager of WBRC, Birmingham, 
for seven years, resigned Dec. 22 
to become secretary to Congress- 
man Luther Patrick, former WBRC 
commentator, who was elected to 
the House of Representatives on a 
no-promise campaign. Succeeding 
Young is John Connolly, announ- 
cer. Upon leaving WBRC, Young 
was given a farewell banquet at 
which he was presented with a 
wrist watch by Manager K. G. 
Marshall. 

Congressman Patrick on Jan. 4 
will conduct the CBS Man on 
Street program from Washington, 
and will ask political questions of 
passersby. In addition he is con- 
ducting an anonymous program in 
the capital. Besides being an an- 
nouncer, the Congressman is the 
author of a book Hope Yee’re 
Liviv’ and Doin’ Well, which now 
is in its third edition. He built 
up a large following in the South 
during his activity with WBRC, 
which he did in addition to his 
practice as an attorney. 





Lunch Meetings Revived 


By Chicago Radio Group 


CHICAGO’S Radio Round Table, 
an informal weekly luncheon meet- 
ing of station representatives and 
agency men first organized a 
couple of years ago by Nate Col- 
well and allowed to die out after 
his departure for New York, was 
called together again by George 
Roesler, and held its first meeting 
of the season at the Sportsman’s 
Club Dec. 15. Strictly informal, 
with no officers, dues, regulations, 
or other customary organization 
appurtenances, the group plans to 
meet for lunch every Tuesday at 
12:30, and extends an invitation to 
any Chicago radio man to be 
among those present. 


The first meeting was attended. 


by Ray and Elmo Linton; Felix 
Morris, Capper Publications; 
George W. Besse, Joseph Her- 
shey McGillvra; Gene E. From- 
herz, J. Walter Thompson Co.; 
George E. Halley, KMBC; A. E. 
Joscelyn and Charles G. Burke, 
Free & Peters Inc.; Edward Hea- 
ton and Walter Preston, Hearst 
Radio; J. F. Timlin, Branham Co.; 
Thomas M. Dalton and James E. 
Bingham, Wilson - Dalton - Robert- 
son; H. K. Conover, Conover-Ser- 
viss Co.; S. M. Aston, Furgason 
& Aston. George Roesler was un- 
able to attend his own meeting due 
to an attack of grippe. 





Record Piano Music at 3314 R.P.M. 


‘sis 


with UNIVERSAL 
Professional Recording Machine 
New, improved design—Superlative perform- 
ance—Solid, heavy—Precision machined— 
16-in. distortion proof turntable disc— 
Constant speed rim drive—ll0-volt AC 
100% synchronous reversible motor—Indi- 
vidually calibrated timing bar provides for 
both 334 and 78 r.p.m. at 90, 110 and 
130 lines per in.—Solid steel bar slide— 


The climax of four years of research and 
experiment. 


UNIVERSAL MICROPHONE CO., LTD., 
424 Warren Lane Inglewood, Calif., U.S.A- 
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EVERYWHERE? 


we There is mo place that Postal Telegraph can- 

not reach. Postal Telegraph not only covers 
70,000 cities in the United States and 9,000 in 
Canada,* but it maintains its own telegraph of- 
fices, attended by a trained telegraph personnel 
in cities between which 95% of all the telegraph 
traffic of the country flows. There is no place 
for which Postal Telegraph will not accept and 
transmit your message with promptness...with 
dependability...with accuracy. Postal Tele- 
graph not only offers efficient telegraph service 
within the borders of this country but through 
the great International System of which it is a 
part, it offers communication with the entire 
world...through the only combination of tele- 
graph, cable and radio service under a single 
management in the United States. 


*In Canada, through the Canadian Pacific Railway Telegraphs 





THE INTERNATIONAL SYSTEM 
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ACTIONS OF THE 


FEDERAL COMMUNICATIONS COMMISSION 


(Broadcast Division) 





Decisions .. 
DECEMBER 15 
APPLICATIONS GRANTED: 


WJBL, Decatur, Ill—CP new trans. 
WIP, Philadelphia—CP move trans., 


vert. radiator, new equip. 
Y, Phoenix, Ariz—CP move trans., 
vert. radiator. 
KRRV, Sherman, Tex.—CP change 
equip., increase D 100 to 250 w. 
KLRA, Little Rock, Ark.—CP change 


equip., increase D 2% to 5 kw. 
WBRB, Red Bank, N. J.—CP change 


equip. 

WFBM, Indianapolis — License for CP 
change equip 

KFAC, Los 
change equ 

KVCV, Redding, Cal.—License for CP 
mew station 1200 ke 100 w unltd. 

KVI, Tacoma, Wash.—License for CP 
as mod. change trans. site, directional 
antenna, new equip., increase D 1 to 5 kw. 

KRKO, Everett, Wash.—License CP new 
trans. 

WHEC, Rochester—License for CP as 
mod. move trans., new equip., vert. ra- 
diator. 

WHFC, Cicero, Ill.— License for CP 
change equip., vert. radiator, increase D 
to 250 w, change spec. to unl. 

WAWZ, Zarephath, N. J.—License for 
CP new trans., antenna. 

K Los Angeles—License for CP 

KGHI, ‘Little Rock, 


Ark.—CP move 
trans., vert. radiator. 


KVOR, Colorado Springs—CP new trans. 

KCKN, Kansas City—License for CP 
change equip. 

KSTP, St. Paul—License for CP change 
trans. site, vert. radiator. 

KTEM, Temple, Tex.—License for CP 
mew station 1370 ke 100 w D. 

WNBF, Binghamton — License for CP 
move trans., vert. radiator. 

WHDL, Olean, N. Y.—License for CP 
change equip., — site, 1420 to 1400 ke, 
increase D to 250 

WSYR, Stdense—iAsonee for CP change 
trans. site, new equip., directional an- 
tenna, increase 250 w to 1 kw unl. 

WSAU, Wausau, Wis.—Mod. CP an- 
tenna, trans. site. 

KFQD, Anchorage, Alaska — Extension 
license 2 months. 

KRGV, Weslaco, Tex.—Temp. auth. 500 
w pending installation new antenna. 

UOA, Siloan Springs, Ark.—License 
for CP_change trans., studio to John 
Brown — new equip., increase D 1 


to 2% kw. 
Wis. — Mod. CP 


Angeles—License for CP 


mew equip 


‘ a, og — 
rans. site, set for hearing applic. increase 
D to Itd. or 

WBIG, Greensboro, N. C.—Mod. license 
re antenna, increase N 500 w to 1 kw. 

KCMO, Kansas City—Vol. assign. license 
to KCMO Brdestg. b 

WSVA, Harrisonburg, Va.—Auth. trans- 
fer control Marion K. Gilliam to Floyd 
Williams. 


APPLICATIONS DISMISSED: 
NEW, Berks, — Co., Pottsville, 
Pa.—CP 580 ke 250 w D. 
NEW, R. E. Chinn, Moorhead, Minn.— 
aa 1500 ke 100 w unl. 
EW, Julius Brunton & Sons Co., San 
Jove Cal.—CP 970 ke 250 w D. 
KQw, crated 1010 ke 1 kw 5 
kw LS unl. 
KVOD, Denver—Mod. license 630 ke 500 
w unl. 


APPLICATION DENIED: 


WCAX, yy Vt.—Temp. 
100 w spec. hours 30 days. 


SET FOR HEARING—WFB\M, Indian- 
apolis, increase N to 5 kw directional (be- 
fore Division); WCAE, Pittsburgh, in- 
ga N to 5 kw (before Division) ; NEW, 
Wm. Ottaway, Port Huron, Mich., cP 
1370 ha 250 w D; KFUO, Clayton, *Mo., 
cP new contp. ., directional N, increase 500 
w 1 kw to 1 kw 5 kw D, from Sh.—KSD 
to half time; wise, Glenside, Pa., CP 
new equip., vert. increase 100 w 
DtcoBikwN &D ta mikenees Division) ; 3 
WSOC, Charlotte, N. C., CP move trans., 
mew equip., directional a change 1210 to 

600 ke, increase 100 50 w D to 250 w 
1 kw D unl; KFPL, sDublin. Tex., CP 
move to Wichita Falls, new equip., vert. 
radiator, change 1310 to 1500 ke., vol, 
assign. license to WFTX Inc.; NEW, 
Chase S. Osborn Jr., Fresno, 
1440 ke 500 w unl.; iW, George W. 
‘Taylor Co. Inc., Williamson, W. Va., CP 
1210 ke 100 w D; = , Salt ay City, 
CP change equip., increase 50 to 500 kw 
{before Division) ; Naw Faith Brdeste. 


auth. 


Page 


Cal., CP 


Co. Inc., Wichita Falls, Tex., CP 1380 
ke 1 kw unl.; Y, Albany, mod. CP 
increase D 100 to 250 w; WPEN, Phila- 
delphia, auth. transfer control from Clar- 
ence H. Taubel to John Iraci, asks facili- 
ties WRAX to which licensee of WRAX 
has consented; WRAX, Philadelphia, auth. 
transfer control to John Iraci; PEN, 
Philadelphia, mod. license Sh.-WRAX to 
unltd.; WIRE, Indianapolis, applic. trans- 
fer control from Wm. E. Vogelback and 
Douglas E. Kendrick to ver News- 
papers Inc. 

SPECIAL AUTHORIZATIONS—KGFX, 
Pierre, S. D., temp. auth. to Mrs. Dana 
McNeil to operate station to 1-14-37 pend- 
ing action applic. invol. assign. license; 
WFIL, Philadelphia, ext. temp. auth. 560 
ke 1 kw N January pending action on 
CP; KGNC, Amarillo, Tex., temp. auth. 
reduced power of 250 w 4 days; WOW, 
Omaha, ext. temp. auth. 5 kw N to 1-26- 
387; WDBO, Orlando, Fla., ext. temp. 
auth. additional 750 w N to 1-25-37. 

RATIFICATIONS—NEW, Fred A. Bax- 
ter, Superior, Wis., granted request oral 
argument on applic., but denied request 
for grant of applic.; denied motion of 
Ted R. Woodward requesting Commission 
to strike appearance filed by Lincoln 
Memorial Univ. and granted him exten- 
sion of time to file answer to appearance; 
Brooklyn Daily Eagle Brdcestg. Co. Inc. 
granted motion for leave to file late an- 
swer as respondent in applic. WNBC, New 
Britain, Conn.; KMA, Shenandoah, grant- 
ed auth. intervene applic. WELI, New 
Haven, mod. license; KROW, Oakland, 
Cal., denied auth. intervene hearing 
applic. WELI, New Haven; Harold 
Thomas granted auth. intervene applic. 
Lawrence K. Miller, Pittsfield, Mass., for 


CP. 

ACTION ON EXAMINERS’ REPORTS: 
NEW, Kidd Bros., Taft, Cal.—Denied 

CP 1420 ke 100 w D, reversing Examiner 


Hyde. 

NEW, WRBC Inc., Youngstown, O.— 
Denied as in default CP 890 ke 1 kw 
unltd., sustaining Examiner Hyde. 

‘W, J. R. Maddox & Dr. W. B. Hair, 
Chattanooga—Denied CP 590 kc 1 kw 
unltd., sustaining Examiner Walker. 

MISCELLANEOUS — WABY, Albany, 
denied grant without hearing mod. CP 
increase D to 250 w; NEW, Peninsula 
Newspapers Inc., Palo Alto, Cal., granted 
continuance hearing on applic. CP 1160 
ke 250 w D, to March, 1937; KSLM, Salem, 
Ore., granted continuance hearing 30 days 
applic. CP change 1370 to 1240 kc, in- 
crease 100 w unltd. to 250 w unltd; NEW, 
Harold Thomas, Pittsfield, Mass., denied 
recon. & grant without hearing CP 1310 
ke 100 w 250 w D unltd.; NEW, U. S. 
Brdcstg. Co., ig granted appearance 
on applic. 1200 ke 100 w D, additional 
10 days given other parties to file an- 
swers; NEW, Birmingham News, Birm- 
ingham, Ala., granted waiver require- 
ments Rule 106.28 and accept exceptions 
etc. on Ex. Rep. recommending grant 


DECEMBER 14 TO DECEMBER 29, INCLUSIVE 





applic. WKZO, Kalamazoo, change D to 
unltd. and increase power; NEW, Golden 
Empire Brdcstg. Co., Marysville, Cal., de- 
nied motion to consolidate and remand for 
further hearing applic. Golden Empire 
Brdestg. Co., Marysville-Yuba City Pub- 
lishers Inc. for new stations at Marys- 
ville and ordered further action on Marys- 
ville-Yuba City Publishers Inc. be de- 
ferred; hearing on WMBR applic. can- 
celled; WHBL, Sheboygan, Wis., granted 
postponement hearing Press Pub. Co. for 
CP increase power pending action on 
WEMP case. 


Examiners’ Reports . . . 


NEW, WBRC Inc., Youngstown, O.— 
Examiner Hyde recommended (1-320) that 
applic. CP 890 ke 1 kw unltd. be denied 
for failure to appear at hearing. 

KFPM, Greenville, Tex. — Examiner 
Seward recommended (I-321) that applic. 
renewal license 1310 ke 15 w spec. be dis- 
missed. 

KFPM, Greenville, Tex.—Examiner Se- 
ward recommended (1-322) that applic. 
pe nn ad assignment of license be dis- 


issed. 
EW, Voice of Greenville, Greenville, 
ex. — Examiner wa: recommended 
rie 323) that applic. CP 1420 ke 100 w 

D be denied. 

D NEW: John S. Allen, G. W. Covington 
Jr., Montgomery, Ala.—Examiner Seward 
recommended (I-324) that applic. CP 1210 
ke 100 w D be granted. 

NEW, Times Pub. Co., St. Cloud, Minn. ; 
Michael F. Murray, St. Cloud—Examiner 
Walker recommended (1-325) that applic. 
Times Pub. Co. for CP 1420 ke 100 w 
unltd. be granted; that applic. Michael F. 
Murray CP 560 ke 500 w D be denied. 

NEW, Southwest Brdestg. Co., La Junta, 
Col. — Examiner Seward recommended 
(1-326) that , oom CP 1370 kc 100 w un- 
Itd. be granted 

NEW, Smith, Keller & Cole, San Diego 
—Examiner Seward recommended (1-327) 
that applic. CP 1200 ke 100 w D be de- 


nied. 

KICA, Clovis, N. M.—Examiner Seward 
recommended (1-328) that applic. increase 
hours be granted, changing license from 
specified hours to LS. 

NEW, Bayou Brdecstg. Co., Houston— 
Examiner Walker recommended (I-329) 
that applic. CP 1210 ke 100 w D be 
gran 

NEW, Brownwood Brdestg. Co., Brown- 
wood, Tex.—Examiner Hyde recommended 
(1-330) that applic. CP 1370 ke 100 w D 
be granted 


e es 
Applications . . . 
DECEMBER 14 

KQV, Pittsburgh—CP change 500 w to 
1 kw, Simul.-D WSMK spec. N to unltd., 
directional N. 

WLW, Cincinnati—CP change equip. 

NEW, Faith Brdcstg. 


Co. Inc., Wichita 


-_ Tex.—CP 1380 ke 1 kw unltd. 
KPLT, Paris, Tex.—License for CP x 
mod. new station. 
NEW, Frank N. Adcock, Plainview, Tex, 
—CP 1600 ke 100 w unitd. 
WSAU, Wausau, Wis.—Mod. CP as mod, 
change hours D to unltd. 100 w. 
KFWB, Hollywood—License for CP x 
mod. increase power, move trans. 
KIDO, Boise, Id.—CP change eauip., i in. 
crease 1 kw 2% kw D to 5 kw 


KGHL, was Mont.—Mod. license | 
kw 5 kw D to 5 kw 
NEW, Radiotel Corp. - San Diego—cp 


920 ke 500 w unltd. 


DECEMBER 16 


WBNS, Columbus — CP new trans., in. 
crease power, amended to directional N, 

NEW, Pottsville News & Radio Corp, 
Pottsville, Pa.—CP 580 ke 250 w D. 

KGFG, Oklahoma City, Okla.—Mod. (Pp 
—_ equip., move trans., studio, re trans, 


sOBH, Rapid City, S. D.—License for 
CP as mod. new station. 

KEHE, Los Angeles—License for (CP 
as mod. change equip., hours, increase 
power, move trans. 


DECEMBER 17 


WTAR, Norfolk, Va.—Mod. CP change 
equip., asking increase from 500 w to 1 ky 
D to 1 kw directional N, move aux. trans, 
extend completion. 


DECEMBER 18 


WEAN, Providence—License for CP as 
mod. directional antenna, increase power, 
move trans. 

WBIK, Clarksburg, W. Va.—Mod. CP as 
mod. new station to change trans. 

hey el Allentown, Pa.—Mod. CP move 


new tran: 
Pa.—Mod. CP move 


WSAN, * Allentown, 
new trans. 
WRVA, Richmond—CP new trans., di- 


rectional, increase 5 to 50 kw, move 
trans. 
NEW, Great Lakes Brdcstg. Corp, 


Cleveland—CP 1270 ke 1 kw 5 kw D unltd 

WDBO, Orlando, Fla.—License for CP 
change trans., antenna, move trans., in- 
crease power. 





NEW, Beaumont Brdestg. Assn., Beav- 5 


mont, Tex.—CP 1420 ke 100 w D, amended 
to unlitd. 

WTMYV, E. St. Louis, Tll.— Mod. CP new 
trans., increase power, to change equip. 

KFBB, Great Falls, Mont.—CP increase 
1 kw 2% kw D to 1 kw 5 kw D, change 
1280 to 950 kc, ve | trans. locally, amend 
ed from 1 to 5 kw 

NEW, Cheyenne Raaio Corp., Cheyenne, 
Wyo.—CP P 1210 ke 100 w 250 w D unltd 


DECEMBER 19 


NEW, Geraldine >) Pawtucket, 
R. I.—CP 720 ke 1 k 

NEW, McNary &” / College 
Park, Md.—cP exp. station 1060 ke 100 ¥ 
12 midnight to 6 a. m. 





35 YEARS AGO—It was Dec. 12, 1901, that Guglielmo 
Marconi, then 27, picked up in Newfoundland the first 
transatlantic wireless signal, which consisted of the 
letter “S” transmitted from Poldhu, England. His two 
assistants, G. W. Paget and G. S. Kemp, also heard 
the faint signals. At the left is a reconstruction of the 
kite aerial flown from Signal Hill, above St. Johns 
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harbor. Center is a photograph of Marconi standing 
in front of the receiving apparatus, with Kemp sea 
at the transmitter. A car with both transmitting 
receiving apparatus was used by Marconi in 1 
Inset shows the stamp issued by Newfound 
immortalize the Cabot Memorial Tower on Signal 
and the pioneering research of Marconi. 


BROADCASTING « Broadcast Advertising 


land to 


rere 








NEW, ! 
250 w D, 
KSCJ, | 
w trans 
NEW, | 
Galesburg, 


cally, ver 
N 


1370 ke E 
KOOS, 


license tc 
L 


antenna, 


NEW, 
1050 ke | 
WSPA 


trol fro: 
Faye Mc 

KGLO 
equip., i 

KGKO 
equip., ¢ 
tional a1 
to 1 kw 

KLAH 
CP 1210 





puiiiatetene sd 


unltd. 
for CP a 


inview, Tex, 
CP as mod, 
w. 

for CP as 

ans. 

e equip., in. 

w. 

d. license | 
Diego—cp 


’ 
y trans., in. 


io, re trans, 
-License for 


nse for CP 
rs, increase 


CP change 
0 w to 1 kw 
/ Bux. trans., 


3 


for CP a 
rease power, 





rans. 


vy trans., di- | 


kw, move 


ense for CP 


e trans., in | 


Assn., Beav- 
YD, amended © 


Miod. CP new 


inge equip. 
-CP increase 


w D, change | 


cally, amend 


>., Cheyenne, | 


) w D unitd 
9 
», Pawtucket, 


vers, College 
160 ke 100 ¥ 








ri standi 
emp sea’ 
nitting and 
ui in 1 
undland to 
Signal 


vertising 


d. cP 71 
rd. CP move 














NEW, Lou Poller, Scranton—CP 930 ke 
250 w D, amended to 1370 ke. 
KSCJ, Sioux City, Ia.—License for CP 
s., increase power. 
neWEW. Galesburg Printing & Pub. Co., 
Galesburg, Ill—CP 1500 ke 250 w. 


DECEMBER 21 
W1XAL, Boston—Mod. license 10 to 20 


KnyLAK, Lakeland, Fla.—Auth. transfer 
95 shares common from E. L. Mack to J. 
Pp. Marchant. f 
NEW, Archie E. Everage, Andalusia, 
Ala—CP 1420 ke 100 w 250 w D unitd. 
WIBA, Madison, Wis.—Mod. license 1 
kw 5 kw D to 5 kw N & D, eliminate 
directional antenna. 

WISN, Milwaukee—CP move trans. lo- 
cally, vert. antenna. 

NEW, Abraham Plotkin, Chicago—CP 
1370 ke 5 kw, amended to 1 kw unltd. 

KOOS, Marshfield, Ore.—Vol. assign. 
license to KOOS Inc. 

KLS, Oakland— License for CP new 


trans. 
KRNR, Roseburg, Ore.—License for CP 


change equip., increase power, change 
hours. 
NEW, Central Brdestg. Corp., Cen- 


tralia, Wash—CP 1440 ke 1 kw unltd., 
amended to 500 w. 
NEW, Anne Jay Levine, Palm Springs, 
Cal.—CP 1200 ke 100 w 250 w D unltd. 
KRE, Berkeley, Cal.—CP new trans., 
antenna, move studio, trans. 


DECEMBER 28 

NEW, Times-Star Co., Cincinnati — CP 
1050 ke 5 kw unltd. 

WSPA, Spartanburg, S. C.—CP new 
trans., vert. antenna, increase 1 to 5 kw, 
change 920 to 970 kc, amended to 880 kc. 

KFRU, Columbia, Mo.—Mod. license 500 
w 1 kw to 1 kw. 

KVGB, Great Bend, Kan.—Mod. CP re 
studio, trans. site. 

WEOA, Evansville, Ind. — License for 
CP change equip., increase power. 

WTMJ, Milwaukee—Auth. transfer con- 
trol from Lucius W. Nieman estate to 
Faye McBeath and Journal Co. 

KGLO, Mason City, Ia.—CP change 
equip., increase 100 w to 100 w 250 w D. 

K Fort Worth—Mod. CP new 
equip., etc., requesting new trans., direc- 
tional antenna N, increase 250 w 1 kw D 
to 1 kw 5 kw D. 

KLAH, Carlsbad, N. 
CP 1210 ke 100 w unltd. 


DECEMBER 29 


WBNX, New York — Mod. 
WBNX Brdestg. Co. Inc. 
WJEJ, Hagerstown, Md. — CP move 
trans., vert. antenna. 

WTFI, Atlanta—Mod. CP move trans., 
studio, new equip., antenna. 

NEW, Amarillo Brdcstg. Co., Amarillo, 
— 1500 ke 100 w D, amended to 
unltd. 


NEW, Skagit Brdcstg. Assn., Belling- 
ham, Wash.—CP 1420 ke 100 w unltd., 
amended to 1200 ke 100 w 250 w D. asks 
facilities KVOS. 

DECEMBER 30 


WIOD-WMBF, Miami—Mod. license 1300 
to 610 ke. 


KSUN, Lowell, Ariz.— Auth. transfer 
control to Carleton W. Morris. 

KBST, Big Spring, Tex. — License for 
CP new station. 


KLAH Ready to Go 


READY to go on the air on full 
schedule, the new KLAH, Carls- 
bad, N. M., for which the FCC 
recently issued a construction per- 
mit for 100 watts on 1210 kc., has 
applied to the FCC for regular 
license. Operating the station is 
a partnership comprising Jack 
Hawkins and Barney Hubbs, who 
publish the Pecos (Tex.) Enter- 
its associated station 
KIUN; A. J. Crawford, owner, 
and Harold Miller, manager, of 
the Hotel Crawford in Carlsbad 
and the Hotel Crawford in Big 
Spring, Tex. Manager of the sta- 
tion is Jack Hawkins, who also 
manages KIUN. The transmitter 
Is of Doolittle & Falknor manu- 
facture, with Gates speech input 
emipment and General Radio mod- 
ation and frequency monitors. 


M. — License for 


license to 





GATE & sscucunna 


Everything in Speech—Remote— 


Transcription and Microphone 


Equipment 


GATES RADIO & SUPPLY CO. 


QUINCY, ILLINOIS 








IN THE 
CONTROL ROOM 


HERBERT L. WILSON, consulting 
engineer of WBNX, New York, was 
elected vice president in charge of en- 
gineering and a member of the board 
of directors of WBNX Broadcasting 
Co. Inc., it was announced Dec. 16 
by W. C. Alcorn, vice president and 
general manager. Announcement was 
also made of the elevation of William 
I. Moore, secretary and assistant com- 
mercial manager, as a member of the 
board. 


O. B. HANSON, chief engineer of 
NBC, New York, and William Clarke, 
New York architect, arrived in Holly- 
wood in December to draw up blue 
prints for projected additions to the 
NBC Hollywood studios. 


ALAN N. CORMACK, for the _ last 
six years technical director of KFRC 
in San Francisco, resigned last month 
to become CBS Pacific Coast division 
traffic manager in that city. Cormack 
was associated with KEFRC since 
1928. Along with his duties as techni- 
eal director he took on the additional 
responsibilities of traffic manager of 
the station in 1935. He has been ac- 
tively engaged in radio since 1920. 
Robert Baldwin, who has been on the 
KFRC technical staff for six years, is 
the station’s new technical director. 
TED DENTON, technician at KHJ, 
Los Angeles, has revealed that on 
Nov. 20 he was married to Frances 
Maher, of Los Angeles. 

ARNOLD KING Jr., formerly a ma- 
rine operator, has joined the technical 
staff of WLTH, Brooklyn, N. Y 
JOHN C. MacDONALD, formerly 
with WLEU, Erie, Pa., is now on the 
ems staff of KFRO, Longview, 
ex. 





VINCENT VANDERHEIDEN, for- 
merly with WHBY, Green Bay, Wis., 
is now with WIBA, Madison. 
FRANK PARKINS, graduate of 
Capitol Radio Engineering Institute, 
Washington, has been appointed chief 
engineer of Atlanta Broadcasting Co., 
operating WATL, Atlanta; WRBL, 
——— Ga., and WGPC, Albany, 
a. 
GEORGE R. BUTLER, formerly 
with WINS, New York, has joined 
the New York engineering staff of 
JOHN G. LEITCH, technical super- 
visor of WCAU, Philadelphia, was 
married Dee. 21 and left for the 
South on his honeymoon. 
DAVID BAIN, recently promoted to 
chief engineer of WTAL, Tallahassee, 
Fla., was married to Miss Eddie John- 
son, staff singer, in the studios of 
WTAL. 


EQUIPMENT 





PREMIER CRYSTAL Laboratories 
Inc., New York City, announces Bul- 
letins 103 and 104A. Bulletin 103A 
contains detailed specifications of Pre- 
mier frequency control equipment, in- 
cluding air gap holders, tourmaline 
holders, contact holders, pressure hold- 
ers, bar and filter holders, and crystal 
holder mounting base. Bulletin 104A 
contains complete description of Type 
350-A crystal oscillator and buffer am- 
plifier with temperature control. 


AMERICAN TRANSFORMER Co., 
Newark, has issued a bulletin describ- 
ing its new TH-Transtat voltage reg- 
ulator and is preparing a 16-page 
booklet describing ways in which the 
units may be used. The regulator is 
for alternating current circuits and is 
said to offer the same smooth control 
obtained from a_ rheostat, plus the 
efficiency, regulation and flexibility of 
a transformer. 


UNITED TRANSFORMER Corp., 
New York, announces a new remote 
amplifier kit, model 2A, housed in a 
leather finished lightweight case with 
removable latched cover. Total weight 
is less than 10 pounds. Frequency 
response is said to be uniform from 
30 to 14,000 cycles with power output 
of plus 7 db. A new studio preampli- 
fier in kit form also is announced by 
United. It incorporates new UTC tri- 
alloy shielded input transfer said to 
— possible an extremely low hum 
level. 


WGY, Schenectady, is to get a new 
home early next spring on a plot ad- 
joining the General Electric Co. office 
building. The structure will be two 
stories high, of limestone finish, and 
with glass blocks on the front and 
two ends. Five studios will be pro- 
vided, one of them two stories high 
with balcony and accommodating 150 
persons. Another will resemble a mod- 
ern electric kitchen. 


ASTATIC MICROPHONE LABO- 
RATORY Inc., Youngstown, announc- 
es a new crystal pickup said to reduce 
tracking error to a notable degree. 
Better reproduction and a longer rec- 
ord life are claimed for the device, 
which is known as Tru-Tan Model B. 
It has a full double row ball-bearing 
base swivel with hardened steel pivot 
trunnion and a reversible head per- 
mits needle loading from the top. 
Units are to be available Jan. 1. 


ALTHOUGH still in the process of 
negotiation, WIP, Philadelphia may 
soon send out its production men to 
Philadelphia’s high school assemblies 
for demonstration of radio sound effect 
equipment and technique. It is planned 
to send with the production men, 
WIP’s own public address system and 
three turn-table sound effect machine. 


FOR wane TANS 








Supplied in tsolantite Air-Gap holders 
in 550-1500 ke. band. Frequency drift 
“less than 3 les”’ 
per million cyeles per degree centigrade 
change in temperature. 


guaranteed to be 





PIEZOELECTRIC CRYSTALS 


SCIENTIFIC 
RADIO SERVICE 
CRYSTALS 


Scientific Radio Service Crystals are ground to an accuracy 
of BETTER than .01% and are recognized the world over 
for their Dependability, Output and Accuracy of Frequency. 


LOW TEMPERATURE CO-EFFICIENT CRYSTALS 


$59°°° 


124 Jackson Ave., University Park, Hyattsville, Md. 


PIONEERS of 


Since 1925 


Two Crystals . $90 
Approved by F.C.C 


Write to Dept. B-171 
for price list. 





Custom Built 


RECORDING 
EQUIPMENT 





with a Proven 
Performance 


Record 


Recoraed a 30-minute programme of the E& 

Paso Symphony Orchestra on your Portable 

Recording Machine . . . 1 found the results 

amazing in reproduction and fidelity of tone 

and have no hesitancy in recommending this 

machine for recording other orchestras. 
(Signed) H. ARTHUR BROWN, 
Director, El Paso Symphony Orchestra, 

& 


We just finished installin 


the equipment and 
we are very much please 


with it... We cut 


a test record before we got the adjustments 
right and it was good enough to use for 
broadcast purposes. 
(Signed) PHILLIP A. JACOBSEN, 
Technical Adviser to the Cornish School 
and University of Washington, Seattle. 






on 
auTomaric Cam 






1937 Model 
Combination Wax and 
Acetate Recorder 


The Finest Equipment that Can 
be Produced @ Precision built © 
Constant speed ® No vibration © 
Records 33!/, or 78 oy © 9%, 


110 or 125 lines 
ible cutting hea 


r inch ®@ Revers- 
© Universal type 


cradle with adapter for any type 
of cutting head © Simple to oper- 
ate © Compact. 





RECORDING EQUIPMENT 
MANUFACTURING CO. 


6611 SUNSET BOULEVARD 
HOLLYWOOD, CALIFORNIA 


@ Write for Bulletin B. 12. 
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Merchandisin g 


Smokes and Limericks — Turkey Talk — Free Snaps — 
Awards of Merit — Meet the Staff 


é> Promotion 








A NEW Sunday afternoon pro- 
gram, How I Met My Wife (Hus- 
band), on WAAF, Chicago, is a 
series of blackouts dramatized 
from listener letters by Eddie Sim- 
mons, station’s program director, 
who also produces the half-hour 
feature. This radio version of a 
time-honored newspaper mail-pull- 
ing feature is sponsored by Mon- 
roe-Fox & Co., Chicago clothing 
store, which awards a watch for 
the best story submitted each week 
and a pair of silk hose or military 
brushes, depending on the sex of 
the writer, for each other letter 
used. 
* * ok 
WHDL, Olean, N. Y., Gannett 
newspaper station, issued a second 
anniversary 28-page tabloid edi- 
tion of the Olean Times Herald. 
The front cover showed the new 
transmitter and tower, with em- 
anations from the tower depicting 
cities in the WHDL coverage 
area. Staff pictures, articles about 
the station and personnel, and nu- 
merous commercial advertisements 
were included in the tabloid. 
* of 


COCA COLA BOTTLING Co. of 
Boston staged a pre-audition of the 
parent company’s series of 129 
half-hour transcriptions for the 
benefit of salesmen and _ their 
guests. In Boston the series is 
booked on WNAC. D?’Arcy Adv. 
Co., St. Louis, is the Coca Cola 
agency. 
2k * * 

EVERY person interviewed during 
a morning man-in-the-street series 
for Aren Beverage & Spring Water 
Co., Milwaukee, receives a letter 
from Neil Searles, WISN announc- 
er, which entitles him to three bot- 
tles of soda water. Listeners send- 
ing in best questions to be used on 
the programs get the same award. 


WTMJ, Milwaukee, has introduced 
a new twist to an effective promo- 
tion stunt which has been used by 
Yankee Network and others. As a 
Christmas remembrance, W TMJ 
clients received a mahogany col- 
ored, bakelite cigaret box and 50 
books of WTMJ matches. Each 
month clients will receive a resup- 
ply of the same amount of matches. 
One new feature of the promotion 
is the printing of the client’s name, 
in black ink against the silver back- 
ground on the front flap of each 
book. On the back, a brief adver- 
tising message serves as a daily re- 
minder and silent salesman for 
WTMJ. 
_ A novelty of WTMJ’s promotion 
is a limerick contest connected with 
it. In each mailing of the matches, 
a card is enclosed with the follow- 
ing jingle: 

Matches from WTMJ, 

A matchless station, ad-men say, 

That never fails 
To strike up sales 

The client who writes the best 
last line for the limerick receives 
a carton of his favorite cigarets 
with every month’s resupply of 
matches. A landslide of entries is 
not expected from the contest, but 
che high percentage of returns 
from early mailings indicates great 
interest in the idea. 


THE sales drive on Norbest tur- 
keys, which aided in moving a big 
supply of the birds for Northwest- 
ern Turkey Growers Association 
prior to Thanksgiving, was re- 
sumed on WOR, Newark, during 
the Christmas holidays. The pro- 
gram offers leading chefs who give 
favorite turkey recipes. Turkeys 
were awarded listeners for best 
recipes and all who wrote in were 
presented with a recipe book. 
* * * 


DURING the football season, Clif- 
ton Williams, Schenectady fuel 
dealer, offered 100 gallons of oil to 
the first person phoning in the 
score of the game broadcast which 
followed his pre-game program on 
WGY. Response was as high as 
360 completed calls. Still better, 
listeners began to phone orders for 
oil over the special phones instead 
of the regularly listed telephone. 
In addition, a fine list of prospects 
was obtained. Leighton & Nelson, 
Schenectady, handled the account. 
* * * 


RADIO TRAILERS for the West 
Coast audience were launched Dec. 
22 and ran through to and includ- 
ing Dec. 28, the day before KNX 
officially became the CBS coast out- 
let. KNX broadcast the trailers as 
Columbia Previews each week day 
at 7 p. m. with highlights of out- 
standing programs and excerpts 
from forthcoming productions. 
* * a 


INDEPENDENT GROCERS AL- 
LIANCE, Chicago, during Decem- 
ber broadcast an offer in connec- 
tion with its One Girl in a Million 
transcription programs to give a 
5x7 enlargement to any listener 
sending in a snapshot negative 
and a label from an IGA branded 
product. 


KDYL’s Kangaroo Artists Revue, 
one of the nation’s oldest children’s 
programs heard thrice weekly over 
the Salt Lake City station again 
was sponsored for the Christmas 
season by the W. T. Grant Co. to 
promote Grant’s Toyland. Though 
this program brings children as 
young as three and four years to 
the microphone, each show is pre- 
pared and rehearsed from script 
as carefully as any production pro- 
gram. In the case of the smaller 
tots, the lines are memorized and 
each show works the commercials 
right into the script. As a result 
Grant reports the heaviest Christ- 
mas business in history in their 
Salt Lake City store. 
* * * 

EVERY Monday morning several 
hundred members of Phil Salt- 
man’s Piano Club of the Air, based 
on a program on WEEI, Boston, 
receive a post card on which is 
printed the notes for a hot piano 
“break”. The program includes a 
hot piano contest, with listeners 
guessing the names of recording 
artists. Prizes are theatre tickets. 
Club members are charged 25 cents 
for postage and printing. 


SUN OIL Co., Philadelphia (pe- 
troleum products), through its 
NBC-Blue network program with 
Lowell Thomas, offered free copies 
of a Christmas book of short 
stories by Mr. Thomas. Listeners 
obtained copies by visiting the 
nearest Sunoco station, no copies 
being mailed. 
* * Bd 
KNOX GELATINE Co. Inc. 
Johnstown, N. Y. (gelatine des- 
sert), is offering free gelatine des- 
sert recipes to all listeners writing 
to sponsor. Program is heard on 
CBS, Tuesdays and Thursdays, 
11:15-11:30 a. m. 
“« 


* * 


KFRO, Longview, Tex., furnishes 
all advertisers with price markers 
labeled “As Advertised on KFRO”. 
They are in assorted sizes and pro- 
vide space for insertion of price. 





IN FIVE & TEN—Window displays like the above, tying in with the 


Sunday morning broadcasts on MBS, have been used by V 


arady of 


Vienna, Chicago cosmetics manufacturer, in some 50 Woolworth stores. 


Program, which is placed through Baggaley, 


Horton & Hoyt Inc., 


Chicago, has recently been renewed for another 13 weeks. 
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PILOT RADIO Corp., Long Islang 
City, N. Y. (radio receivers), hag 
started a regular weekly “award 
of merit” to the best program o, 
artists on the air each week. The 
purpose of the award, a parchment 
seroll, said Alvin Austin, president 
of the agency bearing his name 
and handling the Pilot account, jg 
to keep the art of broadcasting on 
a high plane. 

CBS was awarded the first scrol] 
Dec. 12 for its coverage of the 
British royalty crisis. The award 
was acknowledged by William §, 
Paley, CBS president. Jeanette 
Macdonald was given the second 
award Dec. 20 for her perform. 
ance in the CBS operetta broad. 
cast, Naughty Marietta, spon. 
sored by Vick Chemical (Co, 
through Morse International Inc, 
New York. 

The public is informed of the 
award through a radio column con- 
ducted by “Al Turner” and titled 
Your Radio Pilot. Comments on fu- 
ture broadcasts are also included 
in the column. Radio editors of all 
New York newspapers have been 
invited by the radio manufacturer 
to form an advisory group to assist 
in the selection of the weekly win- 
ners. 

Coming at a time when Paul 
White, chief of the CBS special 
events staff was in South America, 
the network nevertheless assigned 
all available personnel to the mo- 
mentous news “story” centering 
around King Edward. With Frede- 
ric A. Willis, assistant to Presi- 
dent Paley in charge, practically 
all programs were on a “standby” 
basis during the crisis. Assisting 
Mr. Willis were John G. Gude, 
CBS publicity director; Ed Mur- 
row, director of talks; Axel Peter- 
sen, traffic department; Don Hig- 
gins, Luther Reid and Bob Trout. 

ok 


WBIG, Greensboro, N. C., and Jef- 
ferson Standard Life Insurance Co, 
cooperated in awarding a $100 
prize to the winner of a contest 
staged by the sponsor to obtain 
ideas for its 30th anniversary pro- 
gram. Entries were received from 
six states. The winning idea con- 
sisted of a symphony program with 
talks by the oldest policy holder 
and the oldest employe of the spon- 
sor. Freitag Adv. Agency, Atlan- 
ta, is handling the program. 
oe * * 


KOA, Denver, disputes the claim 
that the IGA sales meeting in Chi- 
cago Nov. 22, with CBS as host, 
was the first radio sales meeting 
of its kind, and announces that an 
IGA grocers meeting was held Oct. 
4 in the studios of KOA. The sta- 
tion points out that radio is being 
recognized more and more by re 
tailers as a powerful sales factor. 

o* * * 
WIP, Philadelphia, on Dec. 20 car- 
ried a full-page advertisement with 
pictures of its staff of 56 in the 
Sunday Inquirer. A small adver- 
tisement on the radio page Tre 
ferred readers to the full-page dis- 
play. All photographs were espe 
cially posed. 

* * * 
IOWA Network mailed to space 
buyers a Christmas card consisting 
of a piece of sheet music titled On 
a Little Farm in Iowa, state theme 
song of the Farm Folks Hour. The 
front cover carried pictures of tal- 
ent and a Christmas greeting. 

* * * 
WOR, Newark, claims an increasé 
of 92.2% in mail response for the 
first 11 months of 1936, the total 
amounting to 1,658,936 as of 
Nov. 28. 
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Happy OLD Year! 


because in 1936, more and more advertisers 


used WLW for their radio advertising 


. . « more and more listeners joined the 
ever-growing ranks of WLW’s regular, 


daily audience 


. . . and because this great audience ex- 
pressed its sincere appreciation of the fine 
programs offered by WLW and its adver- 
tising sponsors, by more and more pur- 


chases of these advertisers’ products. 

















ROA Research Ioiumphes agen, 


INTRODUCING THE NEW 


RCA UNI-DIRECTIONAL MICROPHON 


RCA FIRST! 


—~ ANOTHER 


Type 77-A— Ingenious new type High Fidelity 

Microphone...picks up sound coming only from 

one direction .. . solves a problem that has 
puzzled engineers for years 


An achievement in the Microphone field featuring: 


1. Uniform wide-angle response from the front. 

2. Negligible response at ALL frequencies from the back. 

3, Attenuates audience noises in theatres or large studios. 

4. Can be placed closer to the wall in small studios with- 
out pick-up of reflected sound. 

5. Can be tilted and rotated conveniently. 

6. Can be used with all RCA Microphone Stands, or 
suspended. 


RCA’s new Uni-Directional Microphone uses but a single 
ribbon. The lower half of this new microphone is operated 
on Velocity principles...the upper half, Pressure. Ingenious 
labyrinth provides proper terminating impedance. 

It practically kills all unwanted sounds. Wide pick-up 
covers entire stage or studio where broadcasters are located, 
thus eliminating the need for two or three ordinary micro- 
phones. Is ideal for small studio use, since it picks up a much 
lower percentage of reflected sound. 

Frequency response is uniform throughout the audio 
range. The Type 77-A affords reproduction as smooth and 
pleasant as that provided by the standard Velocity Micro- 
phone, and can be used interchangeably, or can be mixed 
with standard Velocity or Inductor type microphones. 

Specifications: Output impedance, 250 ohms. Output level 
(10 bar input), —69 db. Mountings, standard. Directional 
ratio, 10-to-1. 

Write us for complete descriptive literature concerning 
this new broadcasting creation. The 77-A—RCA Uni- 


Directional Microphone — is the one 


the experts demanded... Here it is! 
RCA MANUFACTURING CO., INC 





Looadtall Equipment 


, CAMDEN, N. 


* A Service of the Radio C Orporation of America 


1 1 
Audience 








Noise-discriminating feature of tii 


Type 77-A Microphone is uniquely 
adapted for pick-ups in auditoriums, 
theatres, night clubs and the like, where 
audience noise is always a problem. Because of the ann ~ 
wide angle pick-up, one microphone will usually 700° 9 5 
suffice, even for large ensembles. 


microphone is similarly valuablé 


a a: 





N 


In small studios the Type 77-A Microphone has the 
advantage that it can be placed close to the back 
wall, with much less pick-up of reflected sound from 
the back. 






» 
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a large audience is in limited Space 











